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Uvod

Projekt ,,Application of the principles of inclusion in tourism in V4 countries® byl podpotfen
Visegradskym fondem (Visegradsky grant ¢. 22220127). Panevropska univerzita (Ceské republika)
byla zadatelem a koordinatorem projektu. Dal$imi partnery byly:

Univerzita Mateja Bela v Banské Bystrici, Slovenska republika

University of Physical Education, Polsko

Sportovni klub Jedli¢ka Liberec, Ceské republika

Oblastné organizacia cestovného ruchu Stredné Slovensko, Slovenska republika

Obcianske zdruZenie Mosty, Slovenska republika

Liberecky kraj, Ceské republika

Aplikace inkluze v cestovnim ruchu nejenze predstavuje vyznamnou vyzvu pro naSe zemé, ale také
jedine¢nou prilezitost pro rist a inovace. Soucasna spolec¢nost zaznamenava staly nardst poctu osob
se specifickymi potfebami, véetné téch se zdravotnimi problémy, zdravotnim postiZenim nebo jinymi
podminkami, které vyzaduji zvlastni opatfeni. Na trzich cestovniho ruchu v Ceské republice,
Slovensku a Polsku panuje silna konkurence o zdkazniky. Aby firmy a destinace prosperovaly v tomto
konkurenénim prostfedi, musi si vyvinout konkuren¢ni vyhodu a usilovat o pfilakdni vérnych i
novych zdkaznikl, vcetn€ novych zdkaznickych segmentil. Pfijetim inkluzivnich praktik muize
odvétvi cestovniho ruchu nejen uspokojit potfeby téchto riznorodych zakaznickych segmenti, ale
také pripravit cestu k inkluzivnéj$i a prosperujici budoucnosti.

Tato potieba je dale zdiraznéna sou€asnou situaci v cestovnim ruchu, ktery byl silné¢ zasaZen
pandemii COVID-19. Zdravotn¢ a socialné znevyhodnéni ndvstévnici pfedstavuji potencialné novy
segment pro firmy a destinace. Historicky byla tato skupina ¢asto opomijena, coz vedlo k jejich
vylouceni z mnoha pftilezitosti v cestovnim ruchu.

Vzhledem k tomu, Ze G¢ast na cestovnim ruchu je pravem kazdého, v€etn€ osob se zdravotnimi nebo
socidlnimi znevyhodnénimi, je nezbytné, aby se souCasna Uroven rozvoje cestovniho ruchu
ptizptsobila vSem lidem. To znamend provadét strukturdlni zmény fyzickych prostor, aby byla
zajiSténa piistupnost, poskytovat komplexni Skoleni persondlu pro U¢innou pomoc hostim se
specifickymi potfebami a zajistit jasnou a transparentni komunikaci o pfistupnosti zafizeni a sluzeb.
K dosaZeni tohoto cile musi nabidka cestovniho ruchu v destinacich zahrnovat segmenty, které byly
diive vylouceny kvuli nedostatku vhodné nabidky. To zahrnuje instalaci ramp, vytahll a
bezbariérovych toalet v hotelech, restauracich a turistickych atrakcich. Dale je nutné vytvaret
prostiedi ptatelska k senzorickym pottebam, poskytovat tltumocniky znakové feci a nabizet informace
v Braillové pismu nebo velkém tisku pro navstévniky se smyslovymi postiZzenimi.

Navic by marketingové a propagacni materidly mély zdlraziovat tyto inkluzivni prvky, aby
potencialni navstévnici byli informovani o snahach uspokojit jejich potieby. Spoluprace s
organizacemi, které zastupuji osoby se specifickymi potfebami, mize poskytnout cenné informace a
zajistit, Ze ptijata opatieni jsou efektivni a skute€né pfinosna.

Tim, Ze cestovni ruch u€inime pfistupnym a inkluzivnim pro osoby se specifickymi potfebami,
mohou destinace nejen splnit etickou povinnost, ale také oslovit SirSi trh, ¢imZ posili svou
konkurenéni vyhodu a odolnost v odvétvi cestovniho ruchu. Tento inkluzivni pfistup nejen prospiva
osobam se specifickymi potiebami, ale také ptispiva k vice ptivetivé a spravedlivé spolecnosti pro
vSechny.
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Cilem je vytvofit prostiedi, kde si kazdy mtize uzivat vyhody cestovani a turismu, bez ohledu na své
fyzické, smyslové nebo kognitivni schopnosti. To by nejen obohatilo Zivoty osob se specifickymi
potiebami, ale také podpofilo rozmanitéj$i a zivéjsi odvétvi cestovniho ruchu. Prostfednictvim
odhodlanych snah a strategického planovani se miize sektor cestovniho ruchu stat vzorem inkluzivity
a pristupnosti, coz stanovi standard pro dalsi primyslova odvétvi.

Mezinarodni tym vyzkumnik® a odbornikli v této publikaci zdlraziuje dilezitost téchto opatient,
poukazuje na piiklady dobré praxe a uspéSné ptipadové studie z rlznych zemi. Sdilenim
pfeshrani¢nich znalosti a zkuSenosti usiluje tym o vytvofeni jednotného pfistupu k inkluzivnimu
cestovnimu ruchu, ktery lze globdln¢ implementovat. Projekt podporuje inkluzivitu a pfistupnost,
zajistuje, ze kazdy ma moznost plné se ucastnit zazitki z cestovniho ruchu.

Téma naseho projektu povazujeme za velmi dilezité. Dovolte nam vyjadfit nadéji, ze predlozena
publikace miize Ctenafim piinést uzitecné informace o inkluzi v cestovnim ruchu v zemich
Visegradské skupiny.

Iveta Hamarneh

Radka Marcekova
Zygmunt Kruczek
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Uvod

Projekt ,,Application of the principles of inclusion in tourism in V4 countries* bol podporeny
Visegradskym fondom (Visegradsky grant &. 22220127). Panevropska univerzita (Ceské republika)
bola Ziadatelom a koordinatorom projektu. Dal3imi partnermi boli:

Univerzita Mateja Bela v Banské Bystrici, Slovenska republika

University of Physical Education, Polsko

Sportovni klub Jedli¢ka Liberec, Ceské republika

Oblastné organizacia cestovného ruchu Stredné Slovensko, Slovenska republika

Obcianske zdruzenie Mosty, Slovenska republika

Liberecky kraj, Ceské republika

Aplikacia inklazie v cestovnom ruchu nielenze predstavuje vyznamnu vyzvu pre nase krajiny, ale aj
jedine¢nt prilezitost pre rast a inovacie. Sucasna spolo¢nost’ zaznamendéva staly ndrast poctu oséb so
Specifickymi potrebami, vratane tych so zdravotnymi problémami, zdravotnym postihnutim alebo
inymi podmienkami, ktoré vyzaduji osobitné opatrenia. Na trhoch cestovného ruchu v Ceskej
republike, Slovensku a Pol'sku panuje silna konkurencia o zdkaznikov. Aby firmy a destinacie
prosperovali v tomto konkurenénom prostredi, musia si vyvinit’ konkurenént vyhodu a usilovat’ sa
o prilakanie vernych i novych zakaznikov, vratane novych zakaznickych segmentov. Prijatim
inkluzivnych praktik moze odvetvie cestovného ruchu nielen uspokojit’ potreby tychto r6znorodych
zékaznickych segmentov, ale tiez pripravit’ cestu k inkluzivnejs$ej a prosperujucej buducnosti.

Této potreba je d’alej zdoraznena sti€asnou situaciou v cestovnom ruchu, ktory bol silne zasiahnuty
pandémiou COVID-19. Zdravotne a socidlne znevyhodneni ndvStevnici predstavuju potencialne novy
segment pre firmy a destinicie. Historicky bola tato skupina Casto zanedbavana, ¢o viedlo k ich
vyluceniu z mnohych prileZitosti v cestovnom ruchu.

Vzhl'adom na to, Ze Gi€ast’ na cestovnom ruchu je pravom kazdého, vratane osob so zdravotnymi alebo
socidlnymi znevyhodneniami, je nevyhnutné, aby sa sufasnd uroven rozvoja cestovného ruchu
prispdsobila v§etkym l'ud’om. To znamené vykonavat’ Strukturalne zmeny fyzickych priestorov, aby
bola zaistena pristupnost’, poskytovat’ komplexné Skolenie personalu pre u¢innti pomoc hostom so
Specifickymi potrebami a zabezpecit’ jasnu a transparentni komunikéaciu o pristupnosti zariadeni a
sluzieb.

Na dosiahnutie tohto ciel'a musi ponuka cestovného ruchu v destindciach zahfiiat’ segmenty, ktoré
boli predtym vyluc¢ené kvoli nedostatku vhodnej ponuky. To zahfiia inStalaciu rdmp, vytahov a
bezbariérovych toaliet v hoteloch, retauraciach a turistickych atrakciach. Dalej je nutné vytvarat
prostredie priatel'ské k senzorickym potrebam, poskytovat’ timo¢nikov posunkovej reci a pontkat
informacie v Braillovom pisme alebo vel’kej tla¢i pre navstevnikov so zmyslovymi postihnutiami.
NavySe by marketingové a propagacné materialy mali zdoéraznovat tieto inkluzivne prvky, aby
potencidlni navstevnici boli informovani o snahdch uspokojit' ich potreby. Spoluprica s
organizaciami, ktoré zastupuji osoby so Specifickymi potrebami, méze poskytnut’ cenné informéacie
a zabezpecit, Ze prijaté opatrenia su efektivne a skutocne prinosné.

Tym, ze cestovny ruch urobime pristupnym a inkluzivnym pre osoby so Specifickymi potrebami,
mozu destindcie nielen splnit’ eticki povinnost, ale aj oslovit’ Sir§i trh, ¢im posilnia svoju
konkurenénti vyhodu a odolnost’ v odvetvi cestovného ruchu. Tento inkluzivny pristup nielen
prospieva osobam so Specifickymi potrebami, ale tiez prispieva k viac privetivé a spravodlivé
spoloc¢nosti pre vsetkych.

Ciel'om je vytvorit prostredie, kde si kazdy moze uzivat vyhody cestovania a turizmu, bez ohl'adu na
svoje fyzické, zmyslové alebo kognitivne schopnosti. To by nielen obohatilo zivoty oséb so
Specifickymi potrebami, ale tieZ podporilo rozmanitejSie a ZivSie odvetvia cestovného ruchu.
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Prostrednictvom odhodlanych snéh a strategického planovania sa méze sektor cestovného ruchu stat’
vzorom inkluzivity a pristupnosti, ¢o stanovuje Standard pre d’alSie priemyselné odvetvia.
Medzinarodny tim vyskumnikov a odbornikov v tejto publikacii zdoraziuje dolezitost’ tychto
opatreni, poukazuje na priklady dobrej praxe a uspesné pripadové studie z roznych krajin. Zdielanim
cezhraniénych znalosti a skisenosti sa usiluje tim o vytvorenie jednotného pristupu k inkluzivnemu
cestovnému ruchu, ktory je mozné globalne implementovat. Projekt podporuje inkluzivitu a
pristupnost’, zaist'uje, ze kazdy ma mozZnost’ plne sa zucastiiovat’ zazitkov z cestovného ruchu.

$ as jektu povazuj za vel'mi dolezita. Dov am vyjadrit’ nadej, z Zena
Téma nasho projektu povazujeme za vel'mi doleziti. Dovol'te nam vyjadrit’ nadej, ze predlozena
publikacia moze Citatel'om priniest’ uzitocné informacie o inklizii v cestovnom ruchu v krajinach
Visegradskej skupiny.

Iveta Hamarneh
Radka Maréekova
Zygmunt Kruczek
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Wstep

Projekt ,,Application of the principles of inclusion in tourism in V4 countries* dofinansowany zostat
ze $rodkéw Funduszu Wyszehradzkiego (grant wyszehradzki nr 22220127). Wnioskodawca 1
koordynatorem projektu byla Panevropska univerzita (Czechy). Innymi partnerami byli:
e Univerzita Mateja Bela v Banské Bystrici, Slovenska republika
Akademia Wychowania Fizycznego im. Bronislawa Czecha w Krakowie, Polska
Sportovni klub Jedli¢ka Liberec, Ceské republika
Oblastné organizacia cestovného ruchu Stredné Slovensko, Slovenska republika
Obcianske zdruZenie Mosty, Slovenska republika
Liberecky kraj, Ceské republika

Zastosowanie integracji w turystyce to nie tylko istotne wyzwanie dla naszych krajow, ale takze
wyjatkowa szansa na rozwoj i innowacyjnos$¢. W dzisiejszym spoteczenstwie stale rosnie liczba 0sob
o szczegolnych potrzebach, w tym osob z problemami zdrowotnymi, niepelnosprawnoscia lub innymi
schorzeniami wymagajacymi specjalnych dziatan. Na rynkach turystycznych w Czechach, na
Stowacji 1 w Polsce istnieje silna konkurencja o klientow. Aby prosperowac¢ w tym konkurencyjnym
srodowisku, firmy 1 kierunki podr6ézy musza zdoby¢ przewagge konkurencyjng i stara¢ si¢ przyciagnac
lojalnych 1 nowych klientow, w tym nowe segmenty klientoéw. Przyjmujac praktyki wiaczajace,
branza turystyczna moze nie tylko zaspokoi¢ potrzeby tych réznorodnych segmentdéw klientow, ale
takze utorowac droge dla bardziej wlaczajacej 1 dostatniej przysztosci.

Potrzebe t¢ dodatkowo podkresla obecna sytuacja w branzy turystycznej, ktdra zostala powaznie
dotknigta pandemia Covid-19. Odwiedzajacy znajdujacy si¢ w niekorzystnej sytuacji zdrowotnej 1
spotecznej stanowig potencjalnie nowy segment dla firm i destynacji. Historycznie rzecz biorac,
grupa ta byla czgsto zaniedbywana, co prowadzito do jej wykluczenia z wielu mozliwosci
turystycznych.

Poniewaz uczestnictwo w turystyce jest prawem kazdego, w tym oséb znajdujacych si¢ w
niekorzystnej sytuacji zdrowotnej lub spotecznej, istotne jest, aby obecny poziom rozwoju turystyki
byt dostosowany do potrzeb wszystkich ludzi. Oznacza to wprowadzenie zmian strukturalnych w
przestrzeniach fizycznych w celu zapewnienia dostepnosci, zapewnienie kompleksowego szkolenia
personelu, aby skutecznie pomagac¢ gosciom o okreslonych potrzebach, a takze zapewnienie jasnej 1
przejrzystej komunikacji na temat dostgpnosci obiektéw i ustug.

Aby osiggnac¢ ten cel, oferta turystyczna w destynacjach musi uwzglednia¢ segmenty, ktore wczesniej
byly wykluczane ze wzgledu na brak odpowiedniej oferty. Obejmuje to instalowanie podjazdow,
wind 1 toalet dla niepetnosprawnych w hotelach, restauracjach i atrakcjach turystycznych. Konieczne
jest takze stworzenie srodowiska przyjaznego sensorom, zapewnienie ttumaczy jezyka migowego
oraz udostepnienie informacji w jezyku Braille’a lub duza czcionka osobom z niepetnosprawnoscia
Sensoryczna.

Ponadto materiaty marketingowe 1 promocyjne powinny podkresla¢ te elementy wiaczajace, aby
informowa¢ potencjalnych gosci o wysitkach zmierzajacych do zaspokojenia ich potrzeb.
Wspotpraca z organizacjami reprezentujagcymi osoby o konkretnych potrzebach moze dostarczy¢
cennych informacji i zapewni¢, ze podjete dziatania beda skuteczne i naprawde korzystne.

Dzigki zapewnieniu dostgpnosci 1 integracji turystyki dla oséb o szczegdlnych potrzebach osrodki
turystyczne moga nie tylko spelni¢ swoje obowiazki etyczne, ale takze dotrze¢ do szerszego rynku,
wzmacniajgc swoja przewage konkurencyjng i odpornos¢ w branzy turystycznej. To wilaczajace
podejscie nie tylko przynosi korzysci osobom o szczegdlnych potrzebach, ale takze przyczynia si¢ do
tworzenia bardziej przyjaznego 1 sprawiedliwego spoteczenstwa dla wszystkich.
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Celem jest stworzenie §rodowiska, w ktérym kazdy moze czerpa¢ korzysci z podrézy i turystyki,
niezaleznie od swoich zdolno$ci fizycznych, sensorycznych i poznawczych. Nie tylko wzbogacitoby
to zycie oso6b o okreslonych potrzebach, ale takze promowato bardziej zréznicowany i tetnigcy
zyciem przemysl turystyczny. Dzigki zdecydowanym wysitkom i planowaniu strategicznemu sektor
turystyczny moze sta¢ si¢ modelem inkluzywnosci 1 dost¢pnosci, wyznaczajac standardy dla innych
branz.

Miedzynarodowy zespdt badaczy 1 ekspertow w niniejszej publikacji podkresla wage tych dziatan,
wskazuje na przyktady dobrych praktyk i udane studia przypadkow z réznych krajow. Dzielac si¢
transgraniczng wiedza i doswiadczeniem, zespot dazy do stworzenia jednolitego podejscia do
turystyki wilaczajacej, ktére mozna wdrozy¢ na catym $wiecie. Projekt promuje inkluzywnos$¢ i
dostepnosé, zapewniajagc kazdemu mozliwos¢ pelnego uczestnictwa w doswiadczeniach
turystycznych.

Temat naszego projektu uwazamy za bardzo wazny. Wyrazamy nadziejg¢, ze prezentowana publikacja
moze dostarczy¢ czytelnikom przydatnych informacji na temat integracji w turystyce w krajach
Grupy Wyszehradzkie;j.

Iveta Hamarneh

Radka Marcekova
Zygmunt Kruczek
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Introduction

The project ,,Application of the principles of inclusion in tourism in V4 countries” was supported by
the Visegrad Fund (Visegrad Grant No. 22220127).
The Pan-European University (the Czech Republic) was the applicant and coordinator of the project
and the partners were as follows:

e Matej Bel University in Banska Bystrica, Slovak Republic

e University of Physical Education in Cracow, Poland

e Sports Club Jedlicka Liberec, Czech Republic
Central Slovakia Tourist Board, Slovak Republic
Civic association Mosty, Slovak Republic
Liberec Region, Czech Republic
The application of inclusion in tourism not only presents a significant challenge for our countries but
also a unique opportunity for growth and innovation. Today's society is experiencing a steady increase
in the number of people with specific needs, including those with health problems, disabilities, or
other conditions that require special accommodations. In the tourism markets of the Czech Republic,
Slovakia, and Poland, there is intense competition for customers. To thrive in this competitive
environment, companies and destinations must develop a competitive advantage and strive to attract
loyal and new customers, including new customer segments. By embracing inclusive practices, the
tourism industry cannot only meet the needs of these diverse customer segments but also pave the
way for a more inclusive and prosperous future.
This necessity is further highlighted by the current situation in tourism, which has been severely
impacted by the COVID-19 pandemic. Health and socially disadvantaged visitors represent a
potential new segment for companies and destinations. Historically, this group needs to be more
noticed, which has excluded them from many tourism opportunities.
Given that participation in tourism is a right for everyone, including those with health or social
disadvantages, the current level of tourism development must adapt its offerings to include all people.
This means making structural changes to physical spaces to ensure accessibility, providing
comprehensive staff training to assist guests with specific needs effectively, and ensuring clear and
transparent communication about the accessibility of facilities and services.
To achieve this, tourism supply in destinations must cater to segments previously excluded due to the
need for more suitable offerings. This includes installing ramps, elevators, and accessible restrooms
in hotels, restaurants, and tourist attractions. Additionally, creating sensory-friendly environments,
providing sign language interpreters, and offering information in Braille or large print are essential
steps to accommodate visitors with sensory impairments.
Moreover, the marketing and promotional materials should highlight these inclusive features,
ensuring that potential visitors know the efforts to accommodate their needs. Collaboration with
organizations representing people with specific needs can provide valuable insights and ensure that
the measures taken are effective and genuinely beneficial.
By making tourism accessible and inclusive for people with specific needs, destinations can fulfill an
ethical obligation and tap into a broader market, thereby enhancing their competitive edge and
resilience in the tourism industry. This inclusive approach not only benefits those with specific needs
but also contributes to a more welcoming and equitable society for all.
Ultimately, the goal is to create an environment where everyone can enjoy the benefits of travel and
tourism regardless of their physical, sensory, or cognitive abilities. This would enrich the lives of
individuals with specific needs and foster a more diverse and vibrant tourism industry. Through
dedicated efforts and strategic planning, the tourism sector could become a model of inclusivity and
accessibility, setting a standard for other industries to follow.
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The international team of researchers and practitioners will emphasize the importance of these
measures in this publication, highlighting best practices and successful case studies from various
countries. By sharing knowledge and expertise across borders, the team aims to create a unified
approach to inclusive tourism that can be implemented globally. The project promotes inclusivity and
accessibility, ensuring that everyone has the opportunity to participate fully in tourism experiences.
We consider the topic of our project very important. Let us express our hope that the submitted
publication may bring the readers some useful information about inclusion in tourism in the Visegrad
countries.

Iveta Hamarneh

Radka Marcekova
Zygmunt Kruczek
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Cast1/Part 1

Tato Cast publikace, jejiz autory jsou Iveta Hamarneh, Petra Chaloupkova Koslikova, Monika
Klimové a Cubomir Kmeco, se zamétuje na ptistupny cestovni ruch v rdmci inkluzivniho cestovniho
ruchu, analyzuje souCasny stav a nabidku cestovniho ruchu v Libereckém kraji pro osoby se
specifickymi potfebami. Autofi hodnoti infrastrukturu a sluzby regionu, identifikuji vyzvy a
prilezitosti pii poskytovani sluzeb turistim s postizenim. Zduraziiuji uspésné priklady a osvédcené
postupy, jako jsou zafizeni s bezbariérovym pfistupem a sluzby ptizplisobené riznym druhim
postizeni.

Tato ¢ast publikace poskytuje doporuceni pro dalsi zlepSeni, zdiraziuje vyznam neustalé adaptace k
zajisténi rovného piistupu pro vSechny navstévniky. Tato analyza podtrhuje vyznam piistupnosti jako
zékladniho aspektu cestovniho ruchu pro vsechny.

This part, authored by Iveta Hamarneh, Petra Chaloupkova Koslikova, Monika Klimova a Cubomir
Kmeco focuses on accessible tourism within the inclusive tourism framework, analyzing the Liberec
Region's current state and tourism offer for people with specific needs. The authors assess the region's
infrastructure and services, identifying both challenges and opportunities in accommodating tourists
with disabilities. They highlight successful examples and best practices, such as facilities with barrier-
free access and services tailored to various disabilities.

The part provides recommendations for further improvements, emphasizing the importance of
continuous adaptation to ensure equal access for all visitors. This analysis underscores the
significance of accessibility as a fundamental aspect of tourism for everyone.
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Chapter 1
Pristupny cestovni ruch jako soucast cestovniho ruchu pro
vSechny

Abstrakt

Vyvoj cestovniho ruchu v poslednim stoleti postupné sméfoval ke vzniku cestovniho ruchu pro
vSechny. Ten postupné nabyva na vyznamu a stava se vyznamnym socialnim fenoménem.

Termin cestovni ruch pro vSechny vznikl ve Velké Britanii v roce 1989. Sou¢astmi cestovniho ruchu
pro vSechny jsou pfistupny cestovni ruch, socidlni cestovni ruch a udrzitelny cestovni ruch.
O vyznamu cestovniho ruchu pro vSechny, respektive ptistupného cestovniho ruchu, svédci fakt, ze
se této problematice zacaly vénovat nejvyssi mezinarodni instituce, k nimz patii naptiklad. OSN,
UNWTO, European Network for Accessible Tourism apod. Pfistupny cestovni ruch ptedstavuje
bezbariérovy cestovni ruch, ktery umoziuje vSem lidem napliiovat jejich potieby, pfani a touhy
pfi ucasti na cestovnim ruchu. Pfistupny cestovni ruch a jeho produkty, které se nabizeji
v cilovych mistech cestovniho ruchu, slouzi k uspokojovani potieb vSech ucastnikli v cestovnim
ruchu, tzn. nejen zdravotné handicapovanych (napt. navstévnika s problémy pohybového aparatu,
zraku, sluchu) ale i malych déti, téhotnych zen, seniorii, dokonce cestujicich s objemnym zavazadlem.
Ptistupny cestovni ruch, ktery je zaméfen napt. k uspokojovani potteb handicapovanych tc¢astniki v
cestovnim ruchu, neni zaleZitosti masového cestovniho ruchu. SlouZi jako vhodny prosttedek pro
udrzitelny rozvoj cestovniho ruchu v cilovych mistech, protoZe napoméha fesit problémy sezénnosti,
udrzuje zamé&stnanost. Podniky, instituce, cilovd mista i stdit maji z rozvoje takového cestovniho
ruchu dodatecné piijmy apod.

Kli¢ova slova: Cestovni ruch pro vSechny, handicapovani névstévnici, ptedpoklady vzniku
cestovniho ruchu pro vSechny, ptistupny cestovni ruch.

JEL Classification: Z32

1. Uvod

V poslednich desetiletich ve svété doslo k vyznamnému rozvoji cestovniho ruchu. Cestovni ruch se
V disledku intenzivniho rozvoje cestovniho ruchu se objevily nové formy, druhy, aktivity a produkty,
na trhu cestovniho ruchu se zacaly prosazovat nové destinace. Takovy rozvoj cestovniho ruchu byl
dasledkem 1 vyznamnych spolecenskych zmén. Ve vyspelych zemich se postupné zacal probouzet
zajem o lidi, ktefi byli v minulosti na okraji spole¢enského déni, tzn. lidi rizné zdravotné postiZzené,
socialn€ slabé apod. Skupiny lidi, at uz zdravotné nebo socidlné¢ znevyhodnénych, se zacaly
zaClenovat nejen do spoleCenského déni, ale zacaly se pifimo pro né vytvaret podminky z hlediska
jejich zaclenéni do cestovniho ruchu. Cestovni ruch a jeho benefity, které piinasi pro zdravy Zivot,
patii dle UNWTO mezi zékladni prava ¢lovéka. Novym fenoménem rozvoje cestovniho ruchu se
stal cestovni ruch pro vSechny.

Cilem ptedkladané subkapitoly je charakterizovat cestovni ruch pro vSechny, ptiblizit jeho vyvoj a
zaméfit se na pristupny cestovni ruch.
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2. Literarni reSerse

Vyvoj predpokladii pro vznik cestovniho ruchu pro vSechny

Cestovni ruch pro vSechny tak, jak jej zndme v soucasnosti, je vysledkem nejen dlouhodobého
spolecensko-politického vyvoje, ale 1 vyvoje a formovani samotného cestovniho ruchu. Za prvni krok
pii formovani cestovniho ruchu pro vSechny lze povaZovat vznik placené dovolené, kterou zavedla
svou Umluvou ¢&. 52 z roku 1936 Mezinarodni organizace prace v Zenevé. V ¢lanku 2.1 této Umluvy
bylo stanoveno, Ze kazda osoba, kterd pracuje nepfetrzité 1 rok, ma narok na 6 dni placené dovolené
kazdy rok (Hamarneh, 2020, s. 26).
Dal§im vyznamnym dokumentem, ktery byl pfijat mezindrodnim spoleCenstvim, je VSeobecna
deklarace lidskych prav. Tato deklarace byla schvilena Valnym shroméazdénim OSN v PatiZi v roce
soucasného poznani cestovniho ruchu tykaji a fesi napt. problematiku rovnosti v diistojnosti a pravech
(Clanek 1), nediskriminace pro socialni ptivod, majetek apod. (Clanek 2), zarugeni hospodaiskych,
socidlnich a kulturnich prav nezbytnych pro dastojnost ¢lovéka a svobodny rozvoj jeho osobnosti
(Clanek 22). Nejvyznamnéjsim &lankem, ktery je spojen s cestovnim ruchem, i kdyZ cestovni ruch se
v ném piimo nezmifuje, je Clanek 24, podle kterého ma kazdy pravo na odpoginek a zotaveni véetng
rozumného vymezeni pracovni doby a pravidelnou placenou dovolenou. (Amnesty International,
2012)
Od roku 1963 hraje dilezitou roli pfi prosazovani principti cestovniho ruchu pro vSechny na
mezinarodni trovni Mezinarodni kancelar pro socidlni cestovni ruch (BITS). Jejim tkolem je napf.
koordinovat aktivity cestovniho ruchu svych ¢lenli a poskytovat informace o vSech zaleZitostech,
které¢ se tykaji pfedevSim kulturnich aspektti socialniho cestovniho ruchu. Tato mezinarodni
neziskova organizace se snazi zpfistupnit cestovni ruch lidem, pro které je ucast na cestovnim ruchu
z riznych divodi nedostupna nebo komplikovana, a to zejména z divodi nevyhovujici ekonomické
situace, zdravotniho stavu, osobni ¢i rodinné izolace, geografickych podminek. Svou cCinnost
zaméiuje hlavné na takové segmenty cestovniho ruchu, jako jsou rodiny s détmi, mladez, seniofi a
zdravotné postizeni. Jeji ¢innost se soucasné¢ zaméfuje i na rozvoj férového a trvale udrzitelného
cestovniho ruchu, ktery pfindsi benefity pro hostitelské cilové misto, jeho obyvatele a respektuje
kulturni dédictvi destinace. Podle Mezinarodni kanceldfe pro socidlni cestovni ruch vychazi tato
forma cestovniho ruchu z péti kritérii:

- pravo vétSiny na cestovani,

- uloha socialniho cestovniho ruchu v socialnim zaclenéni,

- budovéani udrzitelnych struktur cestovniho ruchu,

- prispévek k zaméstnanosti a hospodarskému rozvoji,

- pfinos socidlniho cestovniho ruchu k celosvétovému rozvoji. (Indrova et al., 2008, s. 26 - 27)

V roce 1999 piijalo Valné shromazdéni Svétové organizace cestovniho ruchu (WTO) Globalni eticky
kodex cestovniho ruchu, ktery navazoval na VSeobecnou deklaraci lidskych prav z roku 1948,
Manilskou deklaraci o svétovém cestovnim ruchu z roku 1980, Manilskou deklaraci o socialnim
dopadu cestovniho ruchu z roku 1997 apod. Nejvyznamnéjsim ¢lankem Globalniho etického kodexu
cestovniho ruchu, ktery se tyka problematiky cestovniho ruchu pro viechny, je Clanek 7 Pravo na
cestovni ruch. V tomto ¢lanku se doporucuje, aby se s podporou vetejnych orgdnti rozvijel socialni a
asociativni cestovni ruch, ktery usnadniuje rozSifeny piistup k rekreaci, cestovani a dovolenym
(odstavec 3) a aby se podporoval a usnadinoval rodinny, mladeznicky, studentsky a seniorsky cestovni
ruch a cestovni ruch invalidnich lidi (odstavec 4). (Zviz cestovného ruchu SR, 2023)
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Valné shromazdéni OSN v roce 2006 piijalo Umluvu o pravech lidi se zdravotnim postizenim. Tato
umluva uvadi zékladni principy, které je tfeba dodrzovat v souvislosti s postizenymi lidmi a které
souviseji i s cestovnim ruchem pro vSechny:
- respekt k vrozené dustojnosti ¢lovéka, k jeho individualni autonomii véetné€ svobody pfijimat
vlastni rozhodnuti a nezavislosti na druhych;
- nediskriminace;
- Uplnd a G¢inna Gcast na zivoteé spolecnosti a zapojeni do spolecnosti;
- respektovani odlisnosti lidi s postizenim a akceptace téchto lidi jako soucasti pestrosti lidstva;
- rovnost prilezitosti;
- dostupnost;
- respektovani rozvijejicich se schopnosti déti s postizenim a respekt k jejich pravu na
zachovani identity;
- rovnopravnost muzu a zen. (Milfajt, 2020, s. 8-9)
Cestovni ruch pro vSechny se postupné dostal i do pozornosti odbornikli, ktefi se zabyvaji
problematikou cestovniho ruchu. Podle Maréekové a Sebové (2020, s. 8 - 9) se uz cela desetileti
problematikou zacletiovani lidi se zdravotnim znevyhodnénim do spole¢nosti a také do samotného
cestovniho ruchu zabyvaji zahrani¢ni i domaci autofi, napf. Hunziker (1951), Baker (1989),
Karamanova, (1996), Lobozewicz (2001), Buhalis a kol. (2005), Petrti a kol. (2008), Minnaert (2014),
Lyu (2017), Linderova (2008) apod.

Charakteristika cestovniho ruchu pro vSechny

Cestovni ruch pro vSechny piedstavuje filozofii, na kterou Ize nahlizet z pohledu podnikatelskych
subjektii a z pohledu névstévnika. Podniky, které uplatiiuji principy cestovniho ruchu pro vSechny,
pfi svém podnikani profituji z toho, Ze se jim dafi oslovit nové segmenty a ziskavaji tak vétsi podil
na trhu. Navic tyto podniky ziskévaji image spolecensky odpovédnych podnikii. Z pohledu
navstévnika v cestovnim ruchu pfedstavuje cestovni ruch pro vSechny moznost zli¢astnit se aktivit
cestovniho ruchu bez ohledu na to, zda je navstévnik zdravy nebo handicapovany, a uspokojovat tak
své potieby z ucasti na cestovnim ruchu, jako je odpocinek, rekreace, poznavani, zazitek, rozvijeni
socialnich kontaktl apod.

Cestovni ruch pro vSechny znamena vytvareni ptistupnych cilovych mist a produkti cestovniho
ruchu, pfijimani opatfeni, kterd umozni cestovat a plnohodnotné vyuzivat sluzeb cestovniho ruchu
vSem skupinam potencialnich zédkaznikii bez ohledu na jejich ekonomickou situaci, pii respektovani
jejich jedine¢nosti a individuality. Cilem realizace principii cestovniho ruchu pro vSechny je zvysit
dostupnost cestovniho ruchu pro ty obCany, ktefi maji ztizenou ekonomickou nebo zdravotni situaci.
Cestovni ruch pro vS§echny ma pozitivni vliv na rozvoj cilovych mist cestovniho ruchu, zejména v
oblasti snizovani vlivu sezoénnosti, ristu zamestnanosti, socialni a ekonomické stability podnikatel
¢i o zdravotni, socialni a integra¢ni vyhody cilovych skupin. Podstatou cestovniho ruchu pro vSechny
je vytvoreni filozofie a procesii za ucelem dosazeni univerzalni dostupnosti prostiedi, produkt a
sluzeb cestovniho ruchu, které nikoho nediskriminuji, ale jsou bezpecné, zdravé, funkéni,
srozumitelné a estetické. (Hamarneh, 2020, s. 25-27).

Za kolébku vzniku konceptu cestovniho ruchu pro vSechny je povazovana Velkd Britanie. V roce
1989 tam byla prezentovana zprava, ktera byla nazvana Cestovni ruch pro vSechny. Zprava byla
vypracovana pro podniky cestovniho ruchu s cilem povzbudit je k tomu, aby vytvorily kvalitni
nabidku, kterd bude schopna uspokojit potieby potencidlnich navstévnikl véetné téch, kteti maji
specifické potieby v souvislosti s jejich zdravotnim stavem. (Indrova et al., 2008, s. 25)

Nézory na to, co viechno zahrnuje cestovni ruch pro vsechny, se riizni. Podle Neckatové Sedivé
(2018, s. 14) je soucasti cestovniho ruchu pro vSechny ptistupny cestovni ruch a socialni cestovni
ruch (viz obr. 1).
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Obrazek 1 Schéma cestovniho ruchu pro vSechny

Zdroj: Neckafova Sediva, 2018. s. 14

Podle Hamarneh (2020, s. 27) cestovni ruch pro v§echny zahrnuje ptistupny cestovni ruch, socialni
cestovni ruch a udrzitelny cestovni ruch, pficemz:
- pfistupny cestovni ruch predstavuje vytvareni prostfedi a sluZzeb bez bariér, které umoznuyji
vSem Ucastniklim jejich plnohodnotné vyuZiti bez zavislosti na cizi pomoci;
- socialni cestovni ruch ptedstavuje podporu cestovani osob s nizkymi piijmy a socialné
vyloucenych osob;
- udrzitelny cestovni ruch je cestovni ruch, ktery dlouhodobé nenarusuje ptirodni, kulturni a
socialni prostiedi destinace.
Existuji ¢tyfi zékladni segmenty ucastnikli cestovniho ruchu pro vSechny, a to mladez, rodiny s
nizkymi pfijmy, zdravotné handicapovani a seniofi. (Indrova et al., 2008, s. 33)

Pristupny cestovni ruch

Podle Alén, Dominguez a Losada (2012, s. 144 — 145) se poprvé terminy cestovni ruch a pfistupnost
propojily v Manilské deklaraci v roce 1980 a pozdéji byly rozpracovany Svétovou organizaci
cestovniho ruchu (WTO). Podle Manilské deklarace ptedstavuje cestovni ruch zakladni pravo pro
rozvoj Clovéka. Deklarace doporucila ¢lenskym statim, aby regulovaly rozvoj sluzeb cestovniho
ruchu s dirazem na jeho ptistupnost.
Na vysledky Manilské deklarace navazala série feSeni zaméfenych na rozvoj ptistupného cestovniho
ruchu. 10 let po Manilské deklaraci, a to v roce 1991, UNWTO schvalila dokument Vytvéfeni
ptilezitosti cestovniho ruchu pro handicapované osoby v 90. letech. Dokument byl aktualizovan
v roce 2005 pod ndzvem Ptistupny cestovni ruch pro vSechny.
V roce 2006 vznikla sit’ European Network for Accessible Turism (ENAT). Jejim cilem je:
- sdileni informaci a rozvoj ptistupného cestovniho ruchu na urovni destinaci, produkti a sluzeb
nejen v celé Evropské unii ale i za jejimi hranicemi,
- spojovat podniky a instituce z riznych sektorii, aby sdilely své poznatky, ucily se jeden od
druhého a spolupracovaly na narodnich a mezinarodnich projektech,
- podporovat ifeni povédomi a porozuméni z hlediska potieb ptistupného cestovniho ruchu ve
vSech odvétvich cestovniho ruchu v Evropé,
- podporovat rozvoj a Sifeni osvédCenych politik a postupt,
- rozvoj znalosti a odbornych znalosti o problémech evropského piistupného cestovniho ruchu,
- vytvaret platformu pro vSechny, kteti podporuji rozvoj ptistupného cestovniho ruchu,
- byt reprezentantem pfistupného cestovniho ruchu a spolupracovat s evropskymi a narodnimi
institucemi, které ovlivituji vyvoj cestovniho ruchu. (ENAT, 2019, s. 2)
Pfistupny cestovni ruch je cestovni ruch, ktery prostupuje a pronika vSemi formami a druhy
cestovniho ruchu. Je to cestovni ruch, ktery bere v uvahu potieby, touhy, z4jmy a moznosti vSech
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potencidlnich c¢astnikli v cestovnim ruchu ucastnit se relevantnich forem cestovniho ruchu. Pti
realizaci principt pfistupného cestovniho ruchu se nevytvati oddélené sluzby pro urcité skupiny
navstévniki, ale se odstranuji prekazky, které nékterym skupinam navstévnikid zabraiuji v Gcasti na
cestovnim ruchu, komplikuji jim spotiebu v cestovnim ruchu, resp. je odrazuji od ucasti na cestovnim
ruchu. Princip pfistupnosti cestovniho ruchu spociva v tom, Ze umoziuje vSem navStévnikiim s
riznymi potiebami a schopnostmi v navstiveném cilovém misté vyuzivat sluzeb zatizeni cestovniho
ruchu, tzn. mit pfistup do budov (napf. ubytovacich zatfizeni, TIC, muzei, galerii), vyuzivat bez
omezeni sluzby dopravy, sportovné-rekreacnich zatfizeni, obchodni sité, ucastnit se akci, které se
organizuji pro navitévniky apod. (ATHENA NA CESTACH, 2010, s. 3)
Pristupny cestovni ruch fesi potieby téch ucastnikli v cestovnim ruchu, kteti maji bud’ trvalé nebo
docasné rizné fyzické ¢i dusevni problémy, napf. jejich schopnosti pohybovat se, vidét slySet, vnimat
a komunikovat je omezena ale i téch, ktefi napt. cestuji s objemnymi zavazadly; nejedna se tedy jen
0 osoby se zdravotnim postizenim. K t€émto ucastnikiim ptistupného cestovniho ruchu patii naptiklad:

- osoby se zdravotnimi problémy pohybového aparatu, zraku, sluchu, vnitinich organt,

- osoby s akutnim urazem znemoziujicim pohyb (uraz koncetin apod.),

- osoby s akutni nebo chronickou nemoci (celiakie apod.),

- seniofi,

- téhotné Zeny,

- rodiny s malymi détmi, osoby s détskymi kocarky,

- osoby doprovazejici mentaln€ postizené,

- osoby malé nebo nadmérné vysky,

- osoby s poruchami komunikace apod. (ATHENA NA CESTACH, 2010, s. 4)

Sluzby ptistupného cestovniho ruchu jsou adresovany vSem ucastnikiim cestovniho ruchu, protoze
kazdy ¢loveék se v pribehu svého zivota nachéazi ve stadiu, kdy potiebuje pfistupné prostiedi a
pristupné produkty cestovniho ruchu; jde napf. o déti, seniory, téhotné Zeny ale i ucastniky cestovniho
ruchu, ktefi jsou zdravotné postizeni at’ uz docasné€ nebo trvale.

Problematikou pfistupného cestovniho ruchu se zabyvaji mnozi zahrani¢ni i doméci autofi. Podle
Buhalis a Darcy (In Neckafova Sediva, 2018, s. 20) piistupny cestovni ruch predstavuje ,,také procesy
spoluprdace mezi zucastnénymi stranami, které umozZnuji lidem se specifickymi pozadavky na
pristupnost, a které zahrnuji odlisnosti tykajici se mobility, vizualni, sluchové nebo kognitivni
dimenze, fungovat samostatné, rovnoprdvné a distojné prostiednictvim univerzdlniho designu
produktii cestovniho ruchu, sluzeb a prostiedi.” Podle Mundt (In Neckafova Sediva, 2018, s. 20)
ptistupny cestovni ruch ptedstavuje bezbariérovy cestovni ruch, ktery je aktem solidarity mezi lidmi.
Slova generalniho tajemnika Svétové organizace cestovniho ruchu (UNWTO) o tom, ze piistupnost
je ,.centralnim prvkem odpovédné a udrzitelné politiky cestovniho ruchu® (In Neckatova Sediva,
2018, s. 20) svéd¢i o tom, Ze nedilnou soucasti cestovniho ruchu pro vSechny je i udrzitelnost tak, jak
to uvadi Hamarneh (2020, s. 27).

Vzhledem k tomu, Ze mezinarodni normalizace a standardizace je jednim ze zdsadnich ndstroji
odstranovani technickych bariér obchodu obecné i obchodu se sluzbami cestovniho ruchu je nezbytné
zminit ISO 21902:2021 Cestovni ruch a souvisejici sluzby — Ptistupny cestovni ruch pro vSechny —
Pozadavky a doporuceni (ISO 21902:2021 Tourism and related services — Accesible tourism for all
— Requirements and recommendations). Tato norma byla pievzata do soustavy CSN (CSN ISO
21902) a tyka se mj. pfistupnosti a vybaveni pokojii pro osoby se zdravotnim postizenim (ISO
21902:2021) ¢i obecné stanovuje pozadavky a doporuceni pro pristupny cestovni ruch pro vSechny s

-----

kategorii a schopnosti.
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Ptistupny cestovni ruch ma nejen spolecensky, ale také ekonomicky vyznam. Nabidka produktd
ptistupného cestovniho ruchu umoziuje cilovym mistim cestovniho ruchu lépe se vyrovnat se
sezénnimi vykyvy, napomahd udrzovat zaméstnanost v podnicich a institucich cestovniho ruchu,
spotfeba v ramci néj piedstavuje dodatecné piijmy nejen pro podniky uspokojujici potieby ti€astnikil
cestovniho ruchu ale také pro mésta, obce a v konecném dusledku i pro stat.

3. Zavér

Cestovni ruch pro vSechny, ktery zahrnuje i pfistupny cestovni ruch, je vysledkem dlouhého
spoledensko-ekonomického vyvoje. Prvnim vyznamnym krokem byla Umluva &. 52 Mezinarodni
organizace prace v Zenevé, ktery v roce 1936 stanovil, Ze kazdy pracujici ma po roce nepietrzité
prace narok na 6 dni placené dovolené. Dal§im vyznamnym mezinarodnim aktem byla VSeobecna
deklarace lidskych prav, ktera byla pfijata v PafiZi v roce 1948, jejiz ¢lanky 1, 2, 22 a 24 a¢ nepiimo
ale prece jen souviseji s cestovnim ruchem. Ve 2. poloviné 20. stoleti zacaly vznikat instituce, které
Jiz ptimo souvisely s cestovnim ruchem pro vSechny, a to bud’ socidlnim nebo pfistupnym cestovnim
ruchem (napf. Mezinarodni kancelar pro socidlni cestovni ruch, European Network for Accessible
Tourism). Soucasti cestovniho ruchu pro v8echny jsou socialni cestovni ruch, piistupny cestovni ruch
a udrzitelny cestovni ruch. Poprvé se cestovni ruch a pfistupnost propojily v Manilské deklaraci o
cestovnim ruchu v roce 1980; v navaznosti na tuto deklaraci UNWTO zaméfila svou pozornost i na
problematiku pfistupného cestovniho ruchu a v roce 1991 schvélila dokument Vytvareni ptilezitosti
cestovniho ruchu pro hendikepované osoby v 90. letech, pozdéji byl dokument aktualizovan jako
Ptistupny cestovni ruch pro vSechny (rok 2005). Piistupny cestovni ruch je zaméten na uspokojovani
poteb nejen Ucastnikii v cestovnim ruchu, ktefi maji doCasné nebo trvalé fyzické a psychické
zdravotni problémy (napt. schopnost pohybovat se, vidét, slySet, vnimat), ale 1 na zdravé navstévniky
ve veku déti, seniort, resp. t€hotnych Zen. Ptistupny cestovni ruch je vhodny pro uplatiiovani principt
udrzitelného rozvoje cestovniho ruchu v cilovych mistech. Pfistupny cestovni ruch neni soucasti
masového cestovniho ruchu, ale umoziuje uspokojovat potieby souvisejici s G€asti na cestovnim
ruchu 1 malym segmentim cestovniho ruchu. Cestovni ruch pro vSechny se stal v poslednich
desetiletich vyznamnym zejména socidlnim fenoménem. Rozvoj cestovniho ruchu, aniz by se
v budoucnosti nebraly v uvahu pti uspokojovani potieb u¢astnikli v cestovnim ruchu potieby vsech
cestujicich, tzn. hendikepovanych, ale 1 zdravych seniorti, déti apod., neni mozny.
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Accessible Tourism as a Part of Tourism for All

Abstract

The development of tourism in the last century gradually led to the emergence of tourism for all,
which became a social phenomenon in recent decades. The term tourism for all was created in Great
Britain in 1989. The parts of tourism for all are accessible tourism, social tourism and sustainable
tourism. The importance of tourism for everybody, or accessible tourism is evidenced by the fact that
the highest international institutions have begun to deal with this topic, which includes e.g. UN,
UNWTO, European Network for Accessible Tourism, etc. Accessible tourism represents barrier-free
tourism that allows all people to fulfil their needs, wishes and desires within the framework of
participation in tourism. Accessible tourism and its products, which are offered in tourism
destinations, serve to satisfy the needs of all participants in the tourism industry, i.e. not only the
disabled (e.g. visitors with mobility, vision, hearing problems) but also small children, pregnant
women, seniors, or travellers with bulky luggage. Accessible tourism, which is aimed at e.g. to meet
the needs of disabled participants in tourism is not a matter of mass tourism. It serves as a suitable
means for the sustainable development of tourism in destinations, because it helps to solve problems
of seasonality, maintains employment, businesses, institutions, destinations but also the state have
additional incomes from the development of such tourism, etc.

Keywords: prerequisites for the creation of tourism for all, tourism for all, accessible tourism,
disabled visitors.

JEL Classification: Z32

1. Introduction

In recent decades, there has been a significant development of tourism in the world. Tourism has
become one of the most important economic sectors of the world economy on a global scale. As a
result of the intensive development of tourism, new forms, types, activities and products have
appeared, new destinations have begun to be promoted on the tourism market. Such development of
tourism was also a consequence of significant social changes. In developed countries, interest began
to be awaken in people who were previously on the fringes of social life, i.e. people with various
disabilities, socially weak, etc. Groups of people, whether medically or socially disadvantaged, began
to be integrated not only into social events, but conditions also began to be created for them to be
integrated into the tourism industry. Tourism and its benefits for a healthy life are among the basic
human rights. Tourism for all has become a new phenomenon in the development of tourism. The
aim of this papers is to characterize tourism for all, to approximate its development and to focus on
accessible tourism.

2. Literature Review

The development of prerequisites for the emergence of tourism for all

Tourism for all, as we know it today, is the result of long-term socio-political development, but also
the development and formation of tourism itself. The first step in the formation of tourism for all can

be considered the creation of a paid holiday, which was introduced in 1936 by International Labour
Organization in Geneva in its Convention no. 52. Article 2.1 of this Convention stipulates that every
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person who works continuously for 1 year is entitled to have 6 days of paid vacation every year.
(Hamarneh, 2020, p. 26)
Another important document that was adopted by the international community is the Universal
Declaration of Human Rights. This declaration was approved by the UN General Assembly in Paris
in 1948. Although the right to tourism is not directly declared in it, from the point of view of the
current understanding of tourism, many of its articles relate to and solve, for example issues of
equality in dignity and rights (Article 1), non-discrimination for social origin, property, etc. (Article
2), guarantees of economic, social and cultural rights necessary for human dignity and the free
development of his or her personality (Article 22). The most important article related to tourism, even
if tourism is not directly mentioned in it, is Article 24, according to which everyone has the right to
rest and recuperation, including a reasonable limitation of working hours and regular paid holidays.
(Amnesty International, 2012)
Since 1963, the International Bureau for Social Tourism (BITS) has played an important role in
promoting the principles of tourism for all at the international level. Its role is e.g. to coordinate the
tourism activities of its members and to provide information on all matters relating primarily to the
cultural aspects of social tourism. This international non-profit organization tries to make tourism
accessible to people for whom participation in tourism is unavailable or complicated for various
reasons, especially due to unfavourable economic situation, health status, personal or family isolation,
but also geographical conditions. It focuses its activities mainly on such segments of the tourism
industry as families with children, youth, seniors and the disabled. At the same time, its activity
focuses on the development of fair and sustainable tourism, which brings benefits to the host
destination, its inhabitants and respects the cultural heritage of the destination. According to the
International Bureau for Social Tourism, this form of tourism is based on five criteria:

- the right of the majority to travel,

- the role of social tourism in social inclusion,

- building sustainable tourism structures,

- contribution to employment and economic development,

- contribution of social tourism to global development. (Indrova et al., 2008, pp. 26 - 27)
In 1999, the General Assembly of the World Tourism Organization (WTO) adopted the Global
Tourism Code of Ethics, which followed the Universal Declaration of Human Rights of 1948, the
Manila Declaration on World Tourism of 1980, the Manila Declaration on the Social Impact of
Tourism of 1997 etc. The most important article of the Global Tourism Code of Ethics, which
concerns the issue of tourism for all, is Article 7 The right to tourism. This article recommends that
social and associative tourism should be developed, with the support of public authorities, which
facilitates increased access to recreation, travel and holidays (paragraph 3) and that family, youth,
student and senior tourism and tourism of the disabled would be encouraged and facilitated
(paragraph 4). (Zviaz cestovného ruchu SR, 2023)
In 2006, the UN General Assembly adopted the Convention on the Rights of Persons with Disabilities.
This convention sets out the basic principles that must be observed in relation to disabled people and
which are also related to tourism for all:

- respect for the inherent dignity of a person, for his/ her individual autonomy, including the

freedom to make his/her own decisions and independence from others;

- non-discrimination;

- full and effective participation in the life of society and inclusion in society;

- respecting the differences of people with disabilities and accepting them as part of the

diversity of humanity;
- equality of opportunities;
- accessibility;
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- respect for the developing abilities of children with disabilities and respect for their right to
preserve their identity;

- equality between men and women. (Milfajt, 2020, pp. 8-9)
Tourism for all gradually came to the attention of experts who deal with the issue of tourism.
According to Maréekova and Sebova (2020, p. 8 - 9), foreign and domestic authors have been dealing
with the issue of integrating people with disabilities into society and into the tourism industry for
decades, e.g. Hunziker (1951), Baker (1989), Karamanova, (1996), Lobozewicz (2001), Buhalis et
al. (2005), Petra et al. (2008), Minnaert (2014), Lyu (2017), Linderova (2008) and others.

Characteristics of tourism for all

Tourism for all, represents a philosophy that can be viewed from the point of view of business entities
and from the point of view of the visitor. Businesses that apply the principles of tourism for all in
their business benefit from the fact that they manage to reach new segments and thus gain a larger
market share. In addition, such enterprises acquire the image of socially responsible enterprises. From
the point of view of the visitor in the tourism industry, tourism for all represents an opportunity to
participate in tourism activities, regardless of whether the visitor is healthy or handicapped, and thus
satisfy his/her needs from participation in tourism, such as rest, recreation, learning, experience,
developing social contacts, etc.

Tourism for all means creating accessible destinations and tourism products, taking measures that
will allow all groups of potential customers, regardless of their economic situation, to travel and make
full use of tourism services, while respecting their uniqueness and individuality. The goal of
implementing the principles of tourism for all is to increase the availability of tourism for those
citizens who have a difficult economic or health situation. Tourism for all has a positive impact on
the development of tourism destinations, especially in the area of reducing the impact of seasonality,
employment growth, social and economic stability of entrepreneurs, or the health, social and
integration benefits of target groups. The essence of tourism for all is the creation of a philosophy
and processes in order to achieve the universal availability of the environment, products and services
of the tourism industry, which do not discriminate anyone, but are safe, healthy, functional,
comprehensible and aesthetic. (Hamarneh, 2020, pp. 25-27).

Great Britain is considered to be the cradle of the concept of tourism for all. In 1989, a report was
presented there, which was called Tourism for All. This report was made for tourism businesses to
encourage them to create a quality offer that will be able to meet the needs of potential visitors,
including those with specific health needs. (Indrova et al., 2008, p. 25)

Opinions on what tourism for all entails vary. According to Neckafova Sediva (2018, p. 14),
accessible tourism and social tourism are parts of tourism for all (see Fig. 1).
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Figure 1 Scheme of tourism for all

Source: Neckafova Sedivé, 2018. p. 14

According to Hamarneh (2020, p. 27), tourism for all includes accessible tourism, social tourism and
sustainable tourism, while:

- accessible tourism represents the creation of an environment and services without barriers,
which enable all participants to use them to their full potential without dependence on aid
from others;

- social tourism represents travel support for people with low incomes and socially excluded
people;

- sustainable tourism is tourism that does not disturb the natural, cultural and social
environment of the destination in the long term.

There are four basic segments of participants within tourism for all, namely youth, low-income
families, the medically handicapped, and the elderly. (Indrova et al., 2008, p. 33)

Accessible tourism

According to Alén, Dominguez and Losada (2012, pp. 144-145), the terms tourism and accessibility
were first linked in the Manila Declaration in 1980 and later developed by the World Tourism
Organization (WTO). According to the Manila Declaration, tourism is a fundamental right for
development of a human being. The declaration recommended member states to regulate the
development of tourism services with an emphasis on accessibility.
The results of the Manila Declaration were followed by a series of solutions aimed at the development
of accessible tourism. 10 years after the Manila Declaration, in 1991, the UNWTO approved the
document Creating Tourism Opportunities for Disabled Persons in the 1990s. This document was
updated in 2005 under the title Accessible Tourism for All.
In 2006, the European Network for Accessible Tourism (ENAT) was established. Its goals are:
- sharing information and developing accessible tourism at the level of destinations, products
and services not only throughout the European Union but also beyond its borders,
- connecting businesses and institutions from different sectors to share their knowledge, learn
from each other and collaborate on national and international projects,
- to support the spread of awareness and understanding in terms of the needs of accessible
tourism in all sectors of tourism in Europe,
- to support the development and dissemination of proven policies and procedures,
- the development of knowledge and professional knowledge about the problems of European
accessible tourism,
- to create a platform for all those who support the development of accessible tourism,
- to be a representative of accessible tourism and to cooperate with European and national
institutions that influence the development of tourism. (ENAT, 2019, p. 2)
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Accessible tourism is tourism that transcends and permeates all forms and types of tourism. It is
tourism that takes into account the needs, desires, interests and possibilities of all potential
participants to participate in relevant forms of tourism. When implementing the principles of
accessible tourism, separate services are not created for certain groups of visitors, but obstacles are
removed that prevent certain groups of visitors from participating in tourism, complicate their
consumption in tourism, or they discourage them from participating in tourism. The principle of
tourism accessibility consists in enabling all visitors with different needs and abilities to use without
restriction the services of tourism facilities in a visited destination, i.e. have access to buildings (e.g.
accommodation facilities, tourism information centres, museums, galleries), sports and recreation
facilities, shop network, participate in events organized for visitors, use transport services, etc.
(ATHENA ON THE ROADS, 2010, p. 3)

Accessible tourism solves the needs of participants in tourism who have either permanent or
temporary various physical or mental problems, e.g. their ability to move, see, hear, perceive and
communicate is limited, but also those who, e.g. they travel with bulky luggage; therefore, it is not
only about persons with disabilities. Such participants in accessible tourism include e.g.

- persons with health problems of the locomotor system, sight, hearing, internal organs,

- persons with an acute injury that makes movement impossible (limb injury, etc.),

- persons with an acute or chronic disease (celiac disease, etc.),

- seniors,

- pregnant women,

- families with small children, persons with baby carriages,

- persons accompanying the mentally disabled,

- persons of short or excessive height,

- persons with communication disorders, etc. (ATHENA ON THE ROADS, 2010, p. 4)
Accessible tourism services are addressed to all tourism participants, because every person is at a
stage in their life when they need an accessible environment and accessible tourism products; e.g. it
includes children, seniors, pregnant women, but also participants in the tourism industry who are
disabled either temporarily or permanently.

Many foreign and domestic authors deal with the issue of accessible tourism. According to Buhalis
and Darcy (In Neckatova Sediva, 2018, p. 20), accessible tourism represents "such processes of
cooperation between interested parties that enable people with specific accessibility requirements,
which include differences related to mobility, visual, auditory or cognitive dimensions, to function
independently, equally and with dignity through the universal design of tourism products, services
and environment." According to Mundt (In Neckafova Sediva, 2018, p. 20), accessible tourism
represents barrier-free tourism, which is an act of solidarity between people. The words of the
Secretary General of the World Tourism Organization (UNWTO) that accessibility is "a central
element of a responsible and sustainable tourism policy" (In Neckatova Sediva, 2018, p. 20) testify
to the fact that an indivisible part of tourism for all is also sustainability as stated by Hamarneh (2020,
p. 27).

Given that international standardization is one of the key tools for removing technical barriers to trade
in general and trade in tourism services, it is essential to mention ISO 21902:2021 Tourism and related
services — Accessible tourism for all — Requirements and recommendations. This standard has been
adopted into the Czech national standards system (CSN ISO 21902) and addresses, among other
things, the accessibility and equipment of rooms for people with disabilities (ISO 21902:2021). It
generally sets out requirements and recommendations for accessible tourism for all, with the aim of
ensuring equal access and enjoyment of tourism for the widest possible range of people of all ages
and abilities.

Accessible tourism has not only social but also economic importance. The offer of accessible tourism
products enables tourism destinations to cope better with seasonal fluctuations, helps to maintain
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employment in tourism businesses and institutions, consumption within it represents additional
income not only for businesses meeting the needs of tourism participants, but also for cities,
municipalities and ultimately consequences for the state as well.

3. Conclusion

Tourism for all, which also includes accessible tourism, is the result of a long socio-economic
development. The first significant step was Convention No. 52 of the International Labor
Organization in Geneva, which established in 1936 that every worker is entitled to 6 days of paid
vacation after a year of continuous work. Another important international act was the Universal
Declaration of Human Rights, which was adopted in Paris in 1948, whose articles 1, 2, 22 and 24,
although indirectly, are still related to tourism. In the second half of the 20th century, institutions that
were already directly related to tourism for all began to emerge; they were related either to social or
accessible tourism (e.g. International Bureau for Social Tourism, European Network for Accessible
Tourism). The components of tourism for all are social tourism, accessible tourism and sustainable
tourism. For the first time tourism and accessibility were linked in the Manila Declaration on Tourism
in 1980; following this declaration, the UNWTO also focused its attention on the issue of accessible
tourism and in 1991 approved the document Creating Tourism Opportunities for Disabled Persons in
the 1990s, later the document was updated as Accessible Tourism for All (year 2005). Accessible
tourism is goaled at satisfying the needs of not only tourism participants who have temporary or
permanent physical and mental health problems (e.g. the ability to move, see, hear, perceive) but also
healthy visitors in the age of children, seniors, or pregnant women, etc. Accessible tourism is suitable
for applying the principles of sustainable development of tourism in destinations. Accessible tourism
is not a part of mass tourism, but it makes it possible to satisfy the needs related to participation in
tourism even for a small segment of tourism. Tourism for all has become a particularly important
social phenomenon in recent decades. The development of tourism in the future is not possible
without taking into account the needs of all passengers, i.e. handicapped, but also healthy seniors,
children, etc.
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Chapter 2
Liberecky kraj

Na tizemi Libereckého kraje o rozloze 3 163 km? Zije vice jak 449 tisic obyvatel. A¢koliv se tak jedna
o druhy nejmensi kraj Ceské republiky, pfitahuje navitévniky ze Sirokého okoli pro své bohaté
kulturni a piirodni dédictvi. P jeho hranicich lezi Sasko, Dolnoslezské vojvodstvi a kraj Ustecky,
Stiedogesky a Kralovehradecky. Administrativné se ¢leni na okresy Liberec, Ceska Lipa, Jablonec
nad Nisou a Semily. Statutarni mésto Liberec je dobie dostupné z Prahy po dalnici (CSU, 2023).
Liberecky kraj je nejlesnat&jsim krajem CR. Na jeho Gizemi se nachazi nejstarsi narodni park KRNAP
a nejstar$i chranéna krajinna oblast Cesky raj. Mezi dalsi chranéné krajinné oblasti patii Jizerské
hory, Kokotinsko, Ceské Stfedohoti a LuZické hory. Narodni piirodni rezervace Jizerskohorské
buciny se pak v roce 2021 stala soucésti Seznamu svétového dédictvi UNESCO. Kraj je také bohaty
na raseliniSté, minerdlni prameny a lazenstvi. Pfikladem toho jsou Lazné¢ Libverda, které se od 14.
stoleti soustfedi na 1écbu pohybového aparatu a dalSich onemocnéni. Liberecky kraj ma rovnéz
bohatou primyslovou historii, a to zejména v oblasti textilnictvi, sklai'stvi a strojirenstvi. Diky svému
ptirodnimu a kulturné-historickému dédictvi je oblibenou destinaci cestovniho ruchu v zimé i v 1été.
Liberecky kraj je bohaty na turistické atraktivity v podob¢ horskych rozhleden, hradt a zamk, muzei
a galerii, lidov¢ architektury, tradic, lazenstvi a zdbavnich parkii. Mezi nejvyznamnéj$imi turistické
cile patii Televizni vysila¢ a hotel Jestéd od architekta K. Hubacka. Pro osoby se specifickymi
potfebami muze byt zajimavym cilem Statni zdmek Lemberk, ziicenina gotického hradu Rotstejn,
Severoceské muzeum v Liberci 1 Oblastni galerie Liberec, které nabizeji Siroké spektrum kulturnich
zazitka.

Liberecky kraj je také zndmy pro svou sklaiskou, Sperkafskou a bizuterni tradici, coz vedlo k
vytvoreni uspésného cestovniho produktu nazvaného Crystal Valley. Jeho soucasti je i Muzeum skla
a biZuterie v Jablonci nad Nisou, které hralo dilezitou roli v zapisu €eské vyroby ru¢niho skla na
seznam UNESCO (2023) a které své expozice v hlavni budové uzptsobilo osobam se specifickymi
potifebami. Na produktu rovnéz participuje firma Rautis z Poniklé, ktera se stala sou¢asti nehmotného
kulturniho dédictvi jiz v roce 2020.

V roce 2023 Liberecky kraj zaznamenal 1 152 539 piijezda v rdmci cestovniho ruchu. Nejvetsi podil
navitévniki pochazel z Ceské republiky (83%), dale pak z Némecka, Polska a Slovenska. Primérna
délka pobytu hostl v destinaci €inila 4 dny, pfi¢emz preferovanymi ubytovacimi zatfizenimi v ramci
cestovniho ruchu byly tfihvézdickové hotely a penziony (Kralikova, 2024). Celkova kapacita
ubytovacich zafizeni v kraji dosdhla 992 zafizeni pro rok 2022. Mezi hlavni kategorie
navs§tévovanych cilli za rok 2022 patfily hrady a zamky (23,15%), védecké a technické atrakce
(21,14%) a navstévy ZOO, zahrad a akvarii (17,93%) (Kupcikova, 2023).

Na koordinaci cestovniho ruchu v kraji se podileji rizné instituce a organizace. Mezi né patii Odbor
kultury, pamatkové pé€e a cestovniho ruchu krajského tradu a Odbor kultury, skolstvi a cestovniho
ruchu mésta Liberec. Déle zde plisobi 5 certifikovanych organizaci destinaéniho managementu na
oblastni trovni, které zahrnuji Cesky raj, Jizerky, Krkonose, Luzické hory a Machiv kraj, a také 9
mistnich akénich skupin. V ramci kraje existuje také pieshrani¢ni spoluprace s Polskem, Ceskou
republikou a Némeckem v podobé Euroregionu Nisa.

Problematika cestovani osob se specifickymi potfebami je zahrnuta do krajskych strategickych
dokumentti jako je Strategie rozvoje Libereckého kraje 2021-2027 a Krajsky plan vyrovnavani
ptilezitosti pro osoby se zdravotnim postizenim 2021-2024. Webovy portal liberecky-kraj.cz
informuje o dostupnosti nékterych turistickych cili prostfednictvim semaforového znaceni. Téma
piistupnosti je reflektovano i certifikovanymi organizacemi destinacniho managementu, zejména
destinaénim managementem LuZické a Zitavské hory, z.s. Stejné tak se o ném zmitiuje i Euroregion
Nisa ve svych projektech cestovani osob se zdravotnim postizenim. Obecné je problematika zahrnuta
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i ve strategickych dokumentech mésta Liberec, zejména ve Strategii rozvoje statutarniho meésta
Liberec 2021+ a v Planu socialniho zaclenovani Liberec 2022-2027.
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Liberec Region

More than 449 thousand inhabitants live on the territory of the Liberec Region with an area of 3,163
km2. Although it is the second smallest region of the Czech Republic, it attracts visitors from a great
distance for its rich cultural and natural heritage. There are at its borders Saxony (Germany), the
Lower Silesian Region (Poland) and the Usti Region, Central Bohemian Region and Hradec Kralové
Region (the Czech Republic). Administratively, it is divided into the districts of Liberec, Ceska Lipa,
Jablonec nad Nisou and Semily. The statutory city of Liberec is easily accessible from Prague by
highway (CSO, 2023).

The Liberec Region is the most forested region in the Czech Republic. The oldest nature national
park — the KrkonoSe National Nature Park (KRNAP) and the oldest protected landscape area
Bohemian Paradise (Cesky Raj) are located on its territory. Other protected landscape areas include
the Jizera Mountains (Jizerské hory), the region of Kokofin (Kokofinsko), the Czech Central
Highlands (Ceské Stiedohoti) and the Lusatian Mountains (LuZické hory). In 2021, the Jizera Beech
Forests (Jizerské Buciny) National Nature Reserve became part of the UNESCO World Heritage List.
The region is also rich in bogs, mineral springs and spas. An example of this is the Libverda Spa,
which has been focusing on the treatment of the musculoskeletal system and other ailments since the
14th century. The Liberec Region also has a rich industrial history, especially in the fields of textiles,
glassmaking and engineering. Thanks to its natural and cultural-historical heritage, it is a popular
tourism destination in both the winter and summer seasons.

The Liberec Region is rich in tourist attractions in the form of mountain lookouts, castles and
chateaux, museums and galleries, folk architecture, traditions, spas and amusement parks. Among the
most important tourist attractions there are the TV transmitter tower and the Jestéd hotel by architect
Karel Hubacek. For people with specific needs, Lemberk State Castle, the ruins of the RotStejn Gothic
Castle, the North Bohemian Museum in Liberec and the Liberec Regional Gallery, which offer a wide
range of cultural experiences, can be interesting attractions.

The Liberec Region has a good reputation also for its glassmaking, jewelry and bijouterie tradition,
which resulted in the creation of a successful tourism product called the Crystal Valley. Its part is
also the Museum of Glass and Bijoux in the city of Jablonec nad Nisou, which played an important
role in the inscription of the Czech handmade glass production on the UNESCO list in 2023. The
museum adapted its exhibitions in the central building to people with specific needs. The Rautis
family company from the village of Ponikla producing little pearl ornaments, which became part of
the intangible cultural heritage in 2020, is also a part of the tourism product.

In 2023, the Liberec Region recorded 1,152,539 arrivals in the tourism industry. The largest share of
visitors came from the Czech Republic (83%), followed by Germany, Poland and Slovakia. The
average length of stay of guests in the destination was 4 days, while the preferred accommodation
facilities were three-star hotels and guesthouses (Kralikova, 2024). The total capacity of
accommodation facilities in the region reached 992 facilities for the year 2022. The most visited
attractions in the region in 2022 were castles and chateaux (23.15%), scientific and technical
attractions (21.14%) and visits to ZOO, gardens and aquariums (17.93%) (Kupcikova, 2023).
Various institutions and organizations are involved in the coordination of tourism in the region. There
are among them the Department of Culture, Heritage Care and Tourism of the Regional Self-
government Authority and the Department of Culture, Education and Tourism of the City Office in
Liberec. In addition, there are five certified destination management organizations at the regional
level, which include the Bohemian Paradise (Cesky Raj), the Jizera Mountains (Jizerské hory), the
Giant Mountains (Krkonose), the Lusatian Mountains (Luzické hory) and the Machiiv kraj region, as
well as nine local action groups. In the region, there is also cross-border cooperation with Poland, the
Czech Republic and Germany within the Nisa Euroregion.
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The issue of travel for people with specific needs is included in regional strategic documents such as
the Development Strategy of the Liberec Region 2021 — 2027 and the Regional Plan for Equalizing
Opportunities for Persons with Disabilities 2021 — 2024. The web portal “liberecky-kraj.cz” informs
about the availability of some tourist destinations using traffic lights marking. Certified destination
management organizations, especially the destination management of the Luzicka and Zitavska hora
Mountain deals with the topic of accessibility. The Nisa Euroregion also deals with this topic in its
travel projects for people with disabilities. In general, the issue is included in the strategic documents
of the city of Liberec, especially in the Development Strategy of the Statutory City of Liberec 2021+
and in the Liberec Social Inclusion Plan 2022 — 2027.
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Chapter 3
Liberecky kraj z pohledu osob se specifickymi potifebami

Abstrakt

Tato subkapitola hodnoti dostupnost turismu v Libereckém kraji pro navstévniky se specifickymi
potiebami. Vyzkum se zamétuje na inkluzivitu turismu, zkouma ptekazky, s nimiz se setkavaji razné
skupiny cestovateli, analyzuje stavajici infrastrukturu a navrhuje doporuceni pro zlepSeni
dostupnosti. Studie zkoumd vyzvy, kterym celi turist¢ s rGznymi pozadavky, pomoci smiSené
metodologie, kterd zahrnuje kvantitativni priazkumy, polostrukturované rozhovory a interpretativni
fenomenologickou analyzu. Zjisténi zdlraznuji bohaté kulturni a pfirodni atraktivity regionu, které
je teba zlepsit v aspektech tykajicich se dostupnosti, jako jsou ubytovani, gastronomicka zafizeni,
doprava a informacni centra. Studie doporucuje ptizptisobeni sluzeb, zvyseni povédomi o destinaci,
zlepseni infrastruktury a podporu inkluzivity. Konecnym cilem je, aby se Liberecky kraj stal
vzorovou inkluzivni turistickou destinaci, a to jak prostfednictvim fyzickych zlepSeni, tak propagaci
spolecenskych zmén, které ptijimaji rozmanitost a dostupnost.

Kli¢ova slova: Piistupnost. Pfistupny cestovni ruch. Inkluze. Kvantitativni vyzkum. Liberecky kra;.
Polostrukturované rozhovory. Turisté se specifickymi potiebami.

JEL Classification: Z32

1. Uvod

Cestovni ruch se tradicné¢ zaméfoval na ty, ktefi se Ucastni, spiSe nez na ty, ktefi jsou vylouceni
(Smith, 1987). Marginalizované skupiny jsou obvykle ty, které jsou "jiné", ptehlizené nebo
ostrakizované na zdkladé nizkého socioekonomického statusu, etnicity, ptivodu, véku, pohlavi,
sexuality, schopnosti nebo intersekcionality téchto aspektii identity. Je dilezité poznamenat, Ze
otazky dostupnosti cestovniho ruchu pro lidi se specifickymi pozadavky ziskévaji na vyznamu.

Ve 21. stoleti se spolecnost stale vice zamé&fuje na inkluzi a rovné pfileZitosti pro vSechny. Stava se
naléhavéjsi ucinit cestovni ruch dostupnym pro lidi se specifickymi pottebami, véetné poskytovani
ubytovacich sluzeb, dopravy a aktivit, které si mohou uzit béhem své navstévy. Zaméfeni na tuto
skupinu navstévnikli mize pifinést ekonomické vyhody destinaci diky jejich loajalité¢ a Castému
cestovani s doprovodem. Cilen¢jsi zaméteni na tuto skupinu by mohlo pomoci snizit sezonni vykyvy
a zachovat pracovni mista i béhem mimosezony. Pochopeni specifickych potieb téchto ucastniki
cestovniho ruchu muze také poskytnout konkurencni vyhodu pro poskytovatele turistickych sluzeb v
post-COVID obdobi a v ramci demografického vyvoje spolecnosti. Proto je nezbytné zptistupnit
kulturni a historické pamatky, ptirodni lokality a turistickd zafizeni. Dostupnost destinace je urcena
jeji nejméné pristupnou infrastrukturou a suprastrukturou.

Je nezbytné zvazit rozmanité schopnosti a fyzické ¢i dusSevni stavy kazdého jednotlivce, protoze
kazdy prochéazi unikatnimi fazemi zivota a ma specifické potieby. Zdravotni podminky a prostiedi
mohou ovlivilovat potieby jednotlivce. Odhaduje se, ze az 70 % zdravotnich omezeni neni
viditelnych, coz vede k mylné pfedstavé, Ze jedinci bez zrakovych postizeni nemaji specifické
potieby.

Inkluze a dostupnost jsou kli¢ovymi aspekty cestovniho ruchu, které ovliviluji navstévniky i
obyvatele. Je dilezité uznat, Ze tento problém ma regionalni dopad, zejména v kontextu role regionti
v narodni konkurenceschopnosti. Investice do ptistupného prostfedi pro vsechny obyvatele, véetné
Libereckého kraje, zvysuji jeho atraktivitu a sluzby.
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Tato subkapitola si klade za cil zmapovat Liberecky kraj z pohledu navstévnika se specifickymi
potfebami a poskytnout doporuceni pro budouci rozvoj dostupného cestovniho ruchu v regionu.

2. Lidé se specifickymi potifebami v cestovnim ruchu

Dostupnost je Casto spojovana s jedinou cilovou skupinou, konkrétné s jedinci s postizenim. Piiblizné
16 % sv&tové populace zaziva néjakou formu postiZeni, coz je statistika, kterd neustale roste, zejména
kvili starnuti populace na celém svétd (Svétova zdravotnické organizace, 2023). Podle udaji Ceského
statistického Gfadu (2018) je v Ceské republice 1 152 tis. osob (13 % obyvatel) se zdravotnim
postizenim. Tyto osoby zahrnuji Sirokou Skalu specifickych potieb, véetné pohybovych, zrakovych,
sluchovych a mentalnich postizeni. V Libereckém kraji, ktery ma mensi populaci nez jiné regiony, je
pocet osob se specifickymi potiebami nizsi, ale pfesné Cislo se obecné neuvadi.

V cestovnim ruchu se jedinci s postiZzenim Casto setkdvaji s pfehlizenim a odcizenim, coZ neovlivituje
jen je, ale 1 jejich S$irsi socidlni sit’, v€éetné piibuznych, spole¢nikli a peCovateld. Tento problém se
netykd pouze osob s postizenim, ale také té€ch se specifickymi potfebami v cestovnim ruchu. Stale
viditeln¢j$i problematika dostupnosti cestovniho ruchu pro osoby se specifickymi potifebami je
pozitivnim vyvojem (UNWTO, 1999; Umluva OSN, 2006; Evropska komise, 2023; Liberecky kraj,
2023c). To naznacuje, Ze problémy s dostupnosti se tykaji téméf tietiny svétové populace (Organizace
spojenych narodd, 2021). Z podnikatelského hlediska muze absence jednoho potencidlniho
navstévnika znamenat ztratu nékolika dalSich.

Mnoho zdroju se shoduje na tom, Ze zaclenéni dostupnosti je vyhodné pro vSechny. Je dilezité si
uvédomit, ze dostupnost je nezbytna pro piiblizné¢ 10 % populace a nepostradatelna pro zhruba 30-
40 % populace (KLACR, 2012). Tito lidé maji omezenou mobilitu a orientaci, v€etné osob s
postizenim (motorickym, zrakovym, sluchovym nebo mentélnim), osob s dofasnymi omezenimi
(napft. osoby zotavujici se z trazu), osob s akutnimi nebo chronickymi nemocemi, seniorti, déti, osob
s koc¢arky a t€hotnych Zen.

Tradicni model turistické destinace je charakterizovan turistickymi atrakcemi a souvisejici
infrastrukturou, ¢asto vylucujici mistni komunitu. Letoviska a vesnice byly koncipovany tak, aby
bavily turisty, ale potfebovaly adekvatné zapojit mistni obyvatele. Dnes se cestovni ruch a letoviska
vyvijeji a mnoho destinaci pfijima novy koncept cestovniho ruchu, ktery posiluje mistni komunitu.
Tento pfistup umozituje mistnim podporovat osoby se specialnimi potfebami, coz jim umoziuje
cestovat nezavisle a citit se jako obyvatelé dané oblasti.

Usnadnéni pohybu turistil s riznymi potfebami v oblasti dostupnosti je kli€ové pro rozvoj efektivnich
politik cestovniho ruchu (Loi & Kong, 2015). To zahrnuje nejen poskytovani dostupné infrastruktury,
kterd je zékladem ucasti na cestovnim ruchu, ale také prekonavani jakychkoli informacnich bariér,
kterym mohou Celit osoby s postizenim. Pro tyto jedince je zasadni poskytovat informace o aktudlnich
charakteristikdch dostupnosti destinace (Eichhorn et al., 2007; Yau et al., 2004). Jejich informacni
potieby obvykle zahrnuji jasné informace o dostupnych turistickych zafizenich, dostupnosti
podptrnych sluzeb pro osoby s postizenim v raznych destinacich a Skoleni zaméstnanct cestovniho
ruchu o jejich specidlnich potfebach (Loi & Kong, 2015).

3. Metody vyzkumu
Tato subkapitola si klade za cil zkoumat Liberecky kraj z pohledu turistl se specifickymi potfebami.
K dosazeni tohoto cile byly formulovany nasledujici vyzkumné otazky:

Q1: Jaké jsou hlavni prekdzky, kterym celi turisté se specifickymi potfebami pii navstéve
Libereckého kraje?
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Q2: Jaka je uroven infrastruktury a superstruktury dostupna pro turisty se specifickymi pottebami v
regionu? Existuji ptiklady dobré praxe?

Q3: Jaka opatieni lze pfijmout ke zlepSeni dostupnosti cestovniho ruchu pro osoby se specifickymi
pottebami v Libereckém kraji?

Pti ptipravé subkapitoly byly pouzity jak primarni, tak sekundérni zdroje dat. Sekundarni zdroje dat
zahrnuji pfedev§im odbornou literaturu z knih a €asopist, publikace a zpravy turistickych organizaci
zabyvajicich se problematikou cestovani osob se specifickymi potfebami, doporu¢eni UNWTO,
mezinarodni dokumenty tykajici se dostupného cestovniho ruchu a ptislusné legislativni ptredpisy
Ceské republiky. Byly vyuzity také informace poskytované turistickymi informaénimi centry,
informace z webovych portala turistickych zafizeni, organizaci destinace managementu v
Libereckém kraji a specializovanych portalli zejména pro osoby se zdravotnim postizenim (napf.
vozejkmap, jedemetaky.cz, helpnet.cz, deaftravel.guide ¢i haptické.mapy.cz).

SmiSeny vyzkumny piistup pouzil primarni zdroje dat k dosazeni stanoveného cile a zodpovézeni
vyzkumnych otdzek. Tento piistup kombinuje kvalitativni a kvantitativni vyzkumné metody k
lep$imu pochopeni zkoumané problematiky. Validita je zajiSténa triangulaci vyzkumnych metod.
Kvantitativni metodologie zahrnovala pouziti dotaznikovych Setfeni. Mezi dubnem a zaiim 2023 bylo
v terénu vyplnéno 140 dotaznikd a 440 formulait bylo odeslano elektronicky. Dotaznik si kladl za
cil charakterizovat vybrany segment ucastnikti cestovniho ruchu z hlediska jejich cestovnich potieb
a shromazdit jejich ndzory na dostupnost Libereckého kraje pro bezbariérovy turismus. Dotaznikové
Setfeni usnadnilo identifikaci vhodnych kandidatt pro polostrukturované rozhovory. Respondenti
byli vybrani na zakladé¢ jejich zkuSenosti s cestovnimi bariérami specifickymi pro jejich potieby a
znalosti Libereckého kraje. Je tfeba poznamenat, Ze veékova a genderova reprezentace nebyla
rovnomérne rozdélena. Kontakt probihal osobné na rtiznych mistech, v¢etné Liberce, Harrachova,
Jablonce nad Nisou, Turnova a Ceské Lipy, a elektronicky. Odpovédi tykajici se
nebariérovych/barierovych aspektti byly hodnoceny na pétibodové Likertové Skale (1-nejméné
dilezité, 5-nejvice dulezité). Dale byly pouzity nésledujici néstroje popisné statistiky: aritmeticky
pramér (M), vybérovy variacni koeficient (CV) a vyberova Sikmost (S). VSechny tyto nastroje byly
parametrické.

Kvalitativni data byla shromdzdéna prostfednictvim polostrukturovanych rozhovorti s osobami se
specifickymi potfebami a autofi provedli uCastnické pozorovani. Pro interpretaci dat z dvaadvaceti
polostrukturovanych rozhovort s jednotlivci se specifickymi potfebami byla pouzita interpretativni
fenomenologicka analyza (IPA), aby bylo mozné ziskat vhled do jejich prozitych zkuSenosti.

4. Vysledky a diskuze

Je nezbytné si uvédomit, ze kazda skupina lidi se specifickymi pozadavky mé zvlastni potieby a
vyzaduje individualni pfistup a ohled ze strany poskytovatell turistickych sluzeb. Tato Cast popisuje
vysledky ziskané z vyzkumu. Celkem bylo osloveno 140 respondentli prostfednictvim osobniho
dotaznikového Setfeni, zatimco 440 respondentt se ziCastnilo online dotaznikového Setfeni. Vyzkum
byl proveden v Libereckém kraji od dubna do zati 2023.

Profil respondenti:
Z celkového poctu respondentti (580) je 75 % zen. Struktura respondentl podle véku je uvedena v
tabulce 1.

Tabulka 1 VE&k respondentii

Vék Absolutni ¢etnost Relativni ¢etnost
do 20 let I 194]| 334 %
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Vék Absolutni ¢etnost Relativni ¢etnost
21 - 30 let | 222 38,3 %|
131 - 40 let | 59| 10,2 %]
141 - 50 let | 40| 6,9 %|
151 - 60 let | 25| 4,3 %]
161 - 70 let | 21 3,6 %]
71 let a vige | 19]| 3,3 %|
[ Total | 580] 100,1 %)

Zdroj: Vlastni zpracovani

Vétsina respondentli neuvadi Zadnd omezeni. Nicméné vice nez 11 % respondentii uvedlo dietni
omezeni. Druhou nejvétsi skupinou osob se specifickymi potiebami byli rodice s ditétem v kocarku,
jak je uvedeno v tabulce 2.

Ziskané vysledky naznacuji, ze star§i vékova kategorie lidi ma problémy s mobilitou a ze lidé ve
vekové kategorii 31-40 let Castéji patii do skupiny osob cestujicich s détmi v ko¢arku.

Tabulka 2 Osoby se specifickymi potifebami

Osoba se specifickymi potiebami Absolutni ¢etnost Relativni ¢etnost
|Osoba s pohybovym omezenim || 38“ 2,8 %|
|Osoba se zrakovym postizenim || 29” 4,6 %|
|Osoba se sluchovym postiZenim || 23“ 3,6 %|
Osoba s dietnim omezenim (potravinova intolerance

nebo alergie) 72 11,4 %
Osoba s dietnim omezenim (alternativni zpusob

stravovani) 22 3,5%
|Osoba s mentalnim postizenim || 41|| 6,5 %|
[Rodice cestujici s ditétem v kocarku | 49| 7,7 %|
[T&hotné Zeny | 16| 2,5 %)|
|Osoba nepatrici do Z4dné z uvedenych skupin | 343 54,2 %|

Zdroj: Vlastni zpracovani

Spotiebni chovani respondentii:

VétsSina respondentl cestuje pfilezitostné. Pokud necestuji, hlavnim divodem je nedostatek
finan¢nich prosttedk, nikoli fyzické nebo psychické znevyhodnéni. Hlavnim motivem cestovani je
objevovani novych mist, a nejcastéji navstévované atrakce zahrnuji vodni plochy, pfirodni parky a
zahrady, a kulturni a historicka mista. Respondenti projevili maly zdjem o navstévu mist spojenych s
aktivnimi sporty. Podle priizkumu hledaji respondenti do 50 let nejcastéji inspiraci k cestovani na
socialnich sitich, zatimco ti star§i 50 let se spoléhaji na tisk a televizi. Cestovni webové stranky jsou
zdrojem inspirace pro vSechny vékové skupiny.

Priority pfi vybéru destinace a prekazky v cestovani:

Priimérné hodnoceni atraktivity konkrétni kategorie destinaci je mirn¢ nadprimérné, konkrétné 3,64.
Avsak hodnoceni dostupnosti, které odrdzi vniméani respondenti ohledn¢ vhodnosti destinace pro
jejich specifické potteby, dosahuje priméru 2,58, coz naznacuje nizsi celkové hodnoceni.
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Kategorie ,,konkrétni destinace* vykazovala relativné niz§i varia¢ni koeficient 33,96 %, kdyz se
zvazovala variabilita v hodnoceni. Data naznacuji, ze respondenti méli konzistentngj$i vnimani
zminéné charakteristiky. Naopak variacni koeficient pro ,,dostupnost destinace* byl vyrazné vyssi,
konkrétné¢ 63,95 %, coz naznauje SirSi rozpéti ndzorli mezi respondenty. To naznacuje véEtsi
rozdilnost vnimani dostupnosti na zaklad¢ individuélnich potieb.

Hodnoty Sikmosti navic poskytuji vhled do rozloZeni hodnoceni. Kategorie ,.konkrétni destinace*
vykazuje Sikmost 0,0051, coZ naznacuje témet symetrické rozlozeni dat kolem priméru. Naopak
Sikmost pro ,,dostupnost destinace™ je 0,236, coz naznacuje mirnou Sikmost smérem k vysSSim
hodnocenim. To mlze naznacovat tendenci respondentil hodnotit dostupnost relativné vyssi nez
ostatni kategorie.

Tabulka 3 Dilezité aspekty, které je tfeba zvazit pii vyberu destinace

Kategorie Aritmeticky Variac¢ni Sikmost
primér koeficient

Konkrétni destinace (bez ohledu na miru 3,64 33,96 % 0,0051

jejiho ptizptisobeni se specifickym potiebam

respondentt)

Bezbariérovost v dané destinaci z pohledu 2,58 63,95 % 0,236

specifickych potieb respondentt

Zdroj: Vlastni zpracovani

zvetfejnénych na internetu. Déle kladou velky diraz na informace tykajici se cen ubytovacich sluzeb
a moznosti dopravy v jejich cilové destinaci.

Hodnoty variaéniho koeficientu se pohybuji od 39,35 % do 50,38 %, coz naznacuje stfedni az
vysokou variabilitu ve vnimané dulezitosti riznych typi cestovnich informaci. Existuje rozmanitost
nazori na relevantnost téchto informaci pro specifické potieby cestovateltl.

nez jiné. Negativni hodnota Sikmosti u nékterych kategorii naznacuje, ze hodnoceni jsou vice
rozprostfena smérem k niz8i dllezitosti. Naopak u jinych kategorii hodnota Sikmosti blizkd nule
ukazuje na vysSi symetrii ve vnimani dtilezitosti té€chto informaci.

Tabulka 4 Dilezitost cestovnich informaci pro osoby se specifickymi potfebami

Kategorie Aritmeticky Variaéni Sikmost
pramér koeficient

Moznosti ubytovani vyhovujici 3,36 47,47 % -0,3754

specifickym potfebam v cilovém misté

Aktualnost informaci 0 moznostech 3,22 49,41 % -0,2289

ubytovani v cilovém misté¢ vyhovujicich

specifickym potfebam

Informace o cenach ubytovacich sluzeb 3,50 41,76 % -0,52578

vyhovujicich  specifickym  potiebam

v cilovém misté

Informace 0 moznostech dopravy 3,44 44,65 % -0,49941

vyhovujicich specifickym potiebam do

cilového mista

Informace o moznostech parkovani Vv 3,16 50,38 % -0,26252

cilovém misté




Kategorie Aritmeticky Variaéni Sikmost
pramér koeficient

Informace 0 moznostech stravovani 2,91 49,84 % 0,092139

v cilovém misté vyhovujicim specifickym

potiebam

Informace o cenach stravovani, které 3,24 44,06 % -0,28711

vyhovuji specifickym potfebam v cilovém

misté

Informace o moznostech vyuziti atraktivit 3,58 39,53 % -0,6108

vcilovém  miste, které vyhovuji

specifickym potfebam

Dutivéryhodnost informaci zvefejnénych nal 3,61 39,35 % -0,66114

internetu

Zdroj: Vlastni zpracovani

Respondenti identifikovali nedostatek informaci ohledné ubytovani, stravovani, hygienickych
zatizeni a neochotného persondlu jako nejvyznamnéjsi piekazky pro cestovani. Naopak absenci
asistencnich sluzeb, nedostate¢né toaletni zafizeni a psychologické bariéry povazovali za nejméné
dilezité prekazky.

Varia¢ni koeficient je hodnocen na zaklad¢€ variability svych kategorii. Vé&tSina kategorii vykazuje
sttedni variabilitu s variaénim koeficientem kolem 45 % - 55 %, coZ naznacuje konzistentni
hodnoceni v téchto oblastech. Kategorie s variaénim koeficientem nad 55 % ukazuji vétsi rozptyl
hodnoceni, coz naznauje rtizné nazory ohledné téchto aspektd. Naopak kategorie s variatnim
koeficientem pod 45 % maji mensi rozptyl hodnoceni, coz naznacuje vyssi shodu v tom, jak jsou tyto
oblasti vnimany.

Hodnota Sikmosti poskytuje informace o asymetrii dat kolem priméru, jak jiz bylo zminéno.
Kategorie s hodnotami blizko nule naznacuji symetrické rozlozeni hodnoceni kolem priiméru, coz
naznacuje mensi variaci mezi vysledky hodnoceni. Napfiiklad nedostatek informaci o dopravé nebo
volnocasovych aktivitich vede k téméf vyvaZzenému hodnoceni. Naopak kategorie s hodnotami
vétsimi neZ nula naznacuji vétsi asymetrii v datech. To znamend, Ze hodnoceni jsou bud’ vyssi, nebo
niz$i nez primér. Napiiklad nedostatek informaci o ubytovani nebo hygienickych potiebach vykazuje
vetsi asymetrii, kdy nékterd hodnoceni jsou vyrazné nizsi, zatimco jiné jsou vyrazné vyssi nez prumetr.
Tato analyza naznacuje, Ze konkrétni kategorie maji méné konzistentni hodnoceni, zatimco jiné
vykazuji vyssi shodu v distribuci hodnoceni kolem primérné hodnoty.

Tabulka 5 Bariéry pfi cestovani

Kategorie Aritmeticky Variaéni Sikmost
primér koeficient

Nedostatek informaci o moznostech dopravy, 3,25 46,41 % -0,23048

parkovani

Nedostatek informaci o ubytovani, stravovani, 3,54 39,10 % -0,58425

hygienickém zafizeni

Nedostatek moznosti traveni volného casu 3,28 45,69 % -0,21624

v cilovém misté z hlediska specifickych potieb

Omezené financni zdroje 3,14 41,03 % -0,06627

o

Nepftizpusobeni dopravy specifickym moznostem 2,76 55,01 % 0,194471

Nepiizpiisobeni ubytovéni specifickym potfebam | 2,77 50,72 %|| 0,210253)
2,56 53,79 % 0,456804

Nepftizpusobeni stravovani pozadavkim
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Kategorie Aritmeticky Variaéni Sikmost
pramér koeficient

|Nepfizpﬁsobeni toalet pozadavkiim || 2,24” 62,57 %|| 0,793714|

INepiizpiisobeni koupelny mym pozadavkim || 2,39)| 56,87 %) 0,472567|

Neptizpisobeni moznosti trdéveni volného casu 3,31 44,26 % -0,32457

v destinaci pozadavkiim

INeochotny personal I 3,54 40,63 %|| -0,54537|

Nevyskoleny  personal  (zhlediska  mych 2,76 55,67 % 0,271589

specifickych potieb)

Vlastni zdravotni stav 2,68 54,90 % 0,283406

Absence asistenc¢nich sluzeb 1,8 68,03 1,368265

Chybgjici spolecnost pii cestovani 2,74 54,33 % 0,252563

Psychologické bariéry (strach z cestovani, obavy 2,27 55,85 % 0,718814

z ptiliSného poutdni pozornosti, obavy z dopravy

apod.)

INaroeny terén v cilovém mistg I 2,84 52,26 %) 0,098808|

Jazykové bariéry v cilovém miste | 2,47 55,43 %) 0,443834

Zdroj: Vlastni zpracovani

Interpretativni fenomenologickd analyza rozhovorii (kterych se uskutecnilo dvacet dva, pficemz
kazdy zastupce byl alesponn z jedné kategorie lidi se specifickymi potfebami) odhalila nékolik
hlavnich bodu:

Respondenti zdiraziiovali rozmanitost svych potieb pfi cestovani, vcetn¢ aspektli jako je
pristupnost, doprava a financni moznosti. Mnoho téchto potieb vSak ziistava nevytesenych,
coz komplikuje jejich cestovani.

Doprava a pfistupnost jsou vyznamnymi bariérami pro lidi s pohybovym postizenim. Fyzicky
ptistup k vetejné doprave a nedostateCny design zastavek a nastupist’ vyrazné ovliviiuji jejich
schopnost pohybu.

Respondenti také zduraznili rostouci finanéni zat€z cestovani pro osoby s postizenim.
ZlepSeni finanéni podpory pro tuto skupinu cestovatelil je klicové.

Respondenti projevili zdjem o cestovani mimo sezénu, ale poukazali na vyznamné bariéry v
pfistupu a informacich béhem tohoto obdobi. Problémy se stravovacimi sluzbami mimo
sezonu také ovliviiuji kvalitu cestovani.

Dale byly predloZzeny navrhy na zlepSeni vetejné dopravy v Libereckém kraji, véetn€ tprav
zastavek a vozidel pro osoby s pohybovym postizenim. Je dalezité¢ zapojit dobrovolniky z
riznych sektord, aby se zlepSily mozZnosti rekrea¢nich pobytu.

Respondenti zdlraziuji vyznam cestovnich informaci, vcetné¢ podrobnosti o soutéZich,
doporuceni od organizaci pro osoby s postizenim a rady od kolegii. Respondenti s dietnimi
omezenimi pozaduji vice informaci od persondlu o nutriénich moznostech stravovacich
zatizeni. Respondenti povazuji dobfe informovany persondl za zasadni pro splnéni jejich
dietnich pozadavkii. Také ocenuji pfesné¢ informace o vhodnosti a fyzickych ndrocich
destinace a informace o mistnich restauracich a atrakcich. Respondenti povazuji za obtizné
tyto informace najit a jejich poskytnuti na webovych strankach ubytovacich zatizeni nebo
destinaci by bylo velmi pfinosné.
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e Respondenti zdlraznili potfebu radikalnich zmén v pfistupu k cestovatellim se specifickymi
potifebami. Navrhuji, aby spolecnost prehodnotila a ptizptisobila sviij postoj a pristup k t€émto
jednotliveiim, zejména ve vetejné doprave, poskytnutim piistupného a ptijemného prostredi
a informaci. Tento navrh zdlraziuje dilezitost zaClenéni a respektovani této skupiny v
kazdodennim Zivoté, vcetné jejich cestovani. Touzi se citit pln€ integrovani a podporovani ve
vSech aspektech zivota, v€etné svych cestovnich zazitkd.

Vysledky analyzy mohou poskytnout cenné poznatky pro zlepSeni sluzeb v oblasti cestovniho ruchu
v Libereckém kraji tak, aby vyhovovaly pozadavkim lidi se specifickymi potfebami.

5. Doporuceni pro budouci rozvoj pristupného turismu v Libereckém kraji
Na zaklad¢ zjisténych informaci Ize pro budouci rozvoj bezbariérového turismu v Libereckém kraji
ucinit nasledujici doporuceni.

Je zé&sadni si uvédomit, Ze kazda skupina lidi se specifickymi potfebami ma své pozadavky a vyzaduje
individualni pfistup od poskytovatell turistickych sluZzeb. Je tfeba zohlednit rozmanitost potieb
cestujicich se specialnimi potfebami, v€etné piistupnosti, dopravy a finan¢nich mozZnosti.

Zlepseni povédomi o destinaci: Zvlastni diraz by mél byt kladen na poskytovani informaci o mistech
vhodnych pro cestovani mimo sezénu a moznostech stravovani a ubytovani béhem tohoto obdobi. Je
tteba zajistit dostateCné informace pro cestovatele se specifickymi potfebami, a to predev§im
prostfednictvim webovych stranek destinaci, véetné informaci o lokalitach, stravovani a dostupnosti
méstskych atrakci a sluZeb.

Podpora vetfejné dopravy a infrastruktury: ZlepSeni vetejné dopravy a pfizpiisobeni zastavek a vozidel
pro osoby s pohybovym znevyhodnénim v Libereckém kraji. Je dilezité zapojit dobrovolniky z
riznych oblasti, aby se zlepsil zazZitek z cestovani.

Rozsiteni nabidky bezbariérovych sluzeb: Tento navrh si klade za cil zvysit pfistupnost stravovacich
a ubytovacich zatizeni. K dosazeni tohoto cile by méla byt zatizeni ptistupnéjsi, mél by se zvysit
pocet bezbariérovych pokoji a socidlnich zafizeni a stravovaci zafizeni by meéla poskytovat
dostatecné moznosti pro osoby s potravinovymi intolerancemi.

Informacni centra by méla rozsifit svou nabidku sluZeb. Informacéni centra hraji klicovou roli pti
poskytovani informaci o atrakcich ptistupnych pro osoby na invalidnim voziku. Tato centra musi byt
vybavena a ptizptisobena tak, aby u¢inné poskytovala informace turistlim se specifickymi potfebami.
Doporucuje se, aby regiondlni organizace pro fizeni destinace zohledniovaly piistupnost ve svych
strategickych dokumentech, ¢imz by zlepSily strategie destinaci. Zaclenéni pfistupnosti a
bezbariérového turismu by mohlo zlepsit sluzby pro cestovatele se specifickymi potfebami v
Libereckém kraji a celkové zvysit pocet navstévnika.

Je nutnd zmeéna spolecenského postoje, zejména ve vetejné dopraveé a pii vytvareni piivetivého a
piistupného prostiedi. Pro zlepSeni ptistupnosti a sluZeb pro cestovatele se specifickymi potiebami je
tteba tuto skupinu zaclenit do kazdodenniho Zivota a zajistit jejich plnou integraci a podporu ve vsech
aspektech zivota, v€etné cestovani.

Tato doporuceni pfedstavuji smér, kterym by se Liberecky kraj mohl vydat, aby posilil svou pozici
atraktivni turistické destinace.

6. Zavér
Z vysledkt vyzkumu v Libereckém kraji je patrné, Ze rtizné skupiny lidi se specifickymi potfebami
vyzaduji individualni ptistup a ohled ze strany poskytovatelt turistickych sluzeb. Analyzované udaje

ukazuji na vyznamné rozdily v potfebach a preferencich jednotlivych skupin, coz podtrhuje
nezbytnost ptizpiisobit nabidku turistickych sluzeb témto specifickym pozadavkim.
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Vétsina respondentli neméa zadna omezeni, avsak vice nez 11 % uvedlo dietni omezeni a 7,7 %
respondentll byli rodice s dité¢tem v koc€arku. StarS$i vékové kategorie maji CastcjSi problémy s
mobilitou, zatimco vékova skupina 31-40 let zahrnuje vice rodict cestujicich s malymi détmi.
Spotiebni chovani respondentt odhalilo, Ze hlavnim motivem cestovani je objevovani novych mist,
piicemz nejCastéji navstévované atrakce zahrnuji vodni plochy, pfirodni parky a kulturni mista.
planovani cest, nasledovana cenami ubytovacich a dopravnich sluzeb.

Z hodnoceni dostupnosti destinaci vyplyva, Ze respondenti maji konzistentni ndzory na atraktivitu
destinaci, avSak dostupnost destinaci pro specifické potfeby je hodnocena niz§imi primérnymi
hodnotami a vykazuje vétsi variabilitu nazorii. To ukazuje na nutnost zlepsit fyzickou ptistupnost
destinaci a poskytovani jasnych informaci o této pfistupnosti.

Hlavnimi ptfekazkami cestovani jsou nedostatek informaci o ubytovani, stravovani a hygienickych
zafizenich a neochotny personal. Naopak absence asisten¢nich sluzeb a psychologické bariéry byly
hodnoceny jako mén¢ dulezité.

Pro zlepsSeni situace v oblasti cestovniho ruchu v Libereckém kraji jsou klicové nasledujici
skutecnosti. Zvysit povédomi o destinaci — Poskytovat detailni informace o piistupnosti a moznostech
stravovani a ubytovani, zejména mimo sezénu. Podpora vetejné dopravy a infrastruktury —
Ptizptisobeni zastavek a vozidel pro osoby s pohybovym omezenim. RozSifeni nabidky
bezbariérovych sluzeb — ZvySeni poctu bezbariérovych pokoji a socialnich zafizeni a zajiSténi
vhodnych stravovacich moznosti pro osoby s dietnimi omezenimi. Vybaveni informacnich center —
Poskytovani informaci o atrakcich pfistupnych pro osoby na invalidnim voziku a zajisténi, aby
informacni centra byla pln¢€ ptistupnd. Zména spolecenského postoje — Integrace osob se specifickymi
potifebami do kazdodenniho Zivota a zajisténi jejich plné podpory ve vSech aspektech zivota, véetné
cestovani.

Implementace téchto doporuceni pfispéje k tomu, aby se Liberecky kraj stal atraktivni turistickou
destinaci pro vSechny, v¢etn¢ osob se specifickymi potfebami, a posilil svou pozici na trhu cestovniho
ruchu.
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Liberec Region from the Perspective of People with Specific Needs

Abstract

This subchapter evaluates tourism accessibility in the Liberec region for visitors with specific needs.
The research focuses on the inclusivity of tourism, investigates barriers encountered by diverse
traveler groups, explores existing infrastructure, and proposes recommendations for improved
accessibility. The study examines the challenges faced by tourists with distinct requirements using a
mixed-method approach that includes quantitative surveys, semi-structured interviews, and
interpretative phenomenological analysis. The findings highlight the region's abundant cultural and
natural attractions, which need to be improved in accessibility-related aspects such as
accommodations, gastronomy facilities, transport, and information centers. The study recommends
tailoring services, increasing destination awareness, improving infrastructure, and promoting
inclusivity. The ultimate goal is for the Liberec region to become a model inclusive tourist destination,
achieved through physical improvements and by promoting societal changes that embrace diversity
and accessibility.

Keywords: Accessibility. Accessible Tourism. Inclusion. Quantitative survey. Liberec region. Semi-
structured interviews. Tourists with special needs.

JEL Classification: Z32

1. Introduction

Tourism has traditionally focused on those who participate rather than those excluded (Smith, 1987).
Marginalized groups are typically those who are 'othered,' overlooked, or ostracized based on their
low socioeconomic status, ethnicity, indigeneity, age, gender, sexuality, ability, or the
intersectionality of these aspects of identity. It is important to note that accessibility issues in tourism
for people with specific requirements are gaining prominence.

In the 21st century, society has increasingly focused on inclusion and equal opportunities for all. It is
becoming more urgent to make tourism accessible to people with specific needs, including providing
accommodation services, transportation, and activities that can be enjoyed during their wvisit.
Targeting this group of visitors can bring economic benefits to the destination due to their loyalty and
frequent travel with an escort. A more targeted focus on this group could help reduce seasonal
fluctuations and preserve jobs even during the off-season. Understanding the specific needs of these
tourism participants can also provide a competitive advantage for tourism service providers in the
post-COVID period and terms of the company's demographic development. Therefore, it is essential
to make cultural and historical monuments, natural sites, and tourism facilities accessible. The
accessibility of a destination is determined by its least accessible infrastructure and superstructure.
It is essential to consider each individual's diverse abilities and physical or mental states, as everyone
goes through unique stages in life and has specific needs. Health conditions and the environment can
influence an individual's needs. It is estimated that up to 70 % of health limitations are not visible,
leading to the misconception that individuals without visual disabilities do not have specific needs.
Inclusion and accessibility are crucial tourism aspects that impact visitors and residents. It is essential
to acknowledge that this issue has a regional impact, especially in the context of the role of regions
in national competitiveness. Investing in an accessible environment for all residents, including the
Liberec region, enhances its appeal and its services.
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This subchapter aims to map the Liberec region from the perspective of visitors with special needs
and provide recommendations for the future development of accessible tourism in the region.

2. People with Special Needs in Tourism

Accessibility is often associated with a sole target group, specifically individuals with disabilities.
Approximately 16 % of the worldwide population experiences some form of disability, a statistic that
continues to increase, mainly due to the aging demographics of the world (World Health
Organization, 2023). According to data from the Czech Statistical Office (2018), there are 1 152
thousand people with disabilities in the Czech Republic. These individuals encompass a wide range
of specific needs, including mobility, visual, hearing, and mental impairments. In the Liberec Region,
which has a smaller population than other regions, the number of people with specific needs is lower,
but exact figures are generally not specified.

When it comes to the tourism industry, individuals with disabilities often encounter disregard and
alienation, affecting not only them but also their extended social network, including relatives,
companions, and caretakers. This issue is not limited to only people with disabilities but also affects
those with specific needs in the tourism industry. The increasing visibility of the issue of accessibility
in tourism for individuals with specific needs is a positive development (UNWTO, 1999; UN
Convention, 2006; European Commission, 2023; Liberecky kraj, 2023). This suggests that
accessibility challenges are encountered by nearly a third of the world's population (United Nations,
2021). From a business perspective, the absence of one potential visitor may imply the loss of several.
Several sources concur that incorporating accessibility is advantageous to all. It is crucial to recognize
that accessibility is vital for approximately 10% of the population and indispensable for roughly 30-
40% of the population (KLACR, 2012). These are individuals who have limited mobility and
orientation, including persons with disabilities (motor, visual, hearing, or mental), persons with
temporary limitations (such as those who are recovering from an injury), individuals with acute or
chronic illnesses, seniors, children, individuals with strollers, and pregnant women.

The traditional model of a tourist destination is characterized by tourist attractions and associated
infrastructure, often excluding the local community. Resorts and villages were conceived to entertain
tourists, but they needed to engage the local population adequately. Nowadays, tourism and resorts
are evolving, and many destinations are embracing a new concept of tourism that empowers the local
community. This approach enables locals to support individuals with special needs, allowing them to
travel independently while feeling like residents of the area.

Facilitating the movement of tourists with varying accessibility needs is crucial to developing
effective tourism policies (Loi & Kong, 2015). This involves not only providing accessible
infrastructure, which is fundamental to tourism participation but also overcoming any information
barriers that individuals with disabilities may encounter. For these individuals, it is essential to
provide information on the current accessibility characteristics of a destination (Eichhorn et al., 2007;
Yau et al., 2004). Their information needs typically include clear information on accessible tourism
facilities, availability of support services for people with disabilities in various destinations, and
training of tourism employees on their special needs (Loi & Kong, 2015).

3. Research Methods

This subchapter aims to examine the Liberec region from the perspective of tourists with specific
needs. To achieve this objective, the following research questions were formulated:

Q1: What are the main obstacles faced by tourists with specific needs when visiting the Liberec
region?
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Q2: What is the level of infrastructure and superstructure available for tourists with specific needs in
the region? Are there any examples of good practice?

Q3: What measures can be taken to improve tourism accessibility for people with specific needs in
the Liberec region?

Both primary and secondary data sources were used in the preparation of the paper. Secondary data
sources mainly include professional book and journal literature, publications, and reports of tourism
organizations dealing with the issue of travel for people with specific needs, recommendations from
UNWTO, international documents regarding accessible tourism and the relevant legislative
regulations of the Czech Republic. Information provided by tourist information centers, information
from the web portals of tourism facilities, destination management organizations in the Liberec
region, and specialized portals especially for disabled people (e.g., vozejkmap, jedemetaky.cz,
helpnet.cz, deaftravel.guide ¢i haptické.mapy.cz) were used.

A mixed research approach used primary data sources to achieve the stated goal and answer the
research questions. This approach combines qualitative and quantitative research methods to
understand better the issue being investigated. Validity is ensured through triangulation of research
methods.

The quantitative methodology employed the use of questionnaire surveys. Between April and
September 2023, 140 questionnaires were completed in the field, and 440 forms were submitted
electronically. The questionnaire aimed to characterize a selected segment of tourism participants in
terms of their travel needs and to gather their opinions on the accessibility of the Liberec region for
barrier-free tourism. The questionnaire survey facilitated the identification of appropriate candidates
for semi-structured interviews. Respondents were selected based on their experience with travel
barriers specific to their needs and familiarity with the Liberec region. It should be noted that age and
gender representation were not evenly distributed. The contact occurred in person, at various
locations, including Liberec, Harrachov, Jablonec nad Nisou, Turnov, and Ceska Lipa, and
electronically. The responses regarding non-barriers/barriers aspects were rated on a five-point Likert
scale (1-least important, 5S-most important). Further, the following tools of descriptive statistics were
applied: arithmetic mean (M), sample coefficient of variations (CV), and sample skewness (S). All
of these tools were parametric.

Qualitative data was collected through semi-structured interviews with individuals with specific
needs, and the authors conducted participant observation. To interpret the data from the twenty-two
semi-structured interviews with individuals with particular needs, interpretative phenomenological
analysis (IPA) was used to gain insight into their lived experiences.

4. Results and discussion

It is essential to recognize that each group of people with specific requirements has special needs and
requires an individualized approach and consideration from tourism service providers. This section
describes the results gathered from the research.

A total of 140 respondents were approached through a personal questionnaire survey, while 440
respondents participated in an online questionnaire survey. The research was conducted in the Liberec
region from April to September 2023.

Profile of respondents:

Of the total number of respondents (580), 75 % are women. The structure of respondents by age is
shown in Table 1.
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Table 1 Age of respondents

Age Absolute frequency Relative frequency

lup to 20 years I 194]| 33,4 %)
21 - 30 years | 222 38,3 %|
131 - 40 years | 59| 10,2 %]
|41 - 50 years | 40| 6,9 %|
51 - 60 years | 25 4,3 %]
161 - 70 years I 21|| 3,6 %)
|71 years and over || 19|| 3.3 %|
[Total | 580 100,1 %]

Source: Own processing

The majority of respondents do not report any limitations. However, over 11% of respondents have
reported dietary restrictions. The second largest group of individuals with specific needs were parents
with a child in a stroller, as presented in Table 2.

The obtained results suggest that the older age category of people has problems with mobility and
that people in the age range of 31-40 years more often belong to the group of people traveling with
children in strollers.

Table 2 People with special needs

Person with special needs Absolute frequency Relative frequency

|Person with a mobility disability || 38” 2,8 %|
|Person with a visual disability || 29“ 4,6 %|
|Person with a hearing disability || 23” 3,6 %|
Person with a dietary restriction (food intolerance or

allergy) 72 11,4 %
Person with a dietary restriction (alternative way of

eating) 22 3,5%
|Person with a mental disability || 41“ 6,5 %|
|Parents traveling with a baby in a stroller || 49|| 7,7 %|
|Pregnant women || 16|| 2,5 %|
|Person does not belong to any of the listed groups || 343“ 54,2 %|

Source: Own processing

Consumer behavior of respondents:

Most of the respondents travel occasionally. If they do not travel, the main reason is a lack of finances,
not a physical or psychological disadvantage. The primary motive for traveling is to explore new
places, and the most frequently visited attractions include bodies of water, nature parks and gardens,
and cultural and historical sites. Respondents showed little interest in visiting places associated with
active sports. According to the survey, respondents under 50 are most likely to seek travel inspiration
from social networks, while those aged 50 over-rely on print and television. Travel websites are a
source of inspiration for all age groups.
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Priorities for destination selection and travel barriers:

The mean score for the appeal of the specific destination category is slightly above average at 3,64.
However, the accessibility scores, which reflect respondents' perceptions of the destination's
suitability for their specific needs, averaged at 2,58, indicating a lower overall rating.

The 'specific destination' category exhibited a relatively lower coefficient of variation at 33,96% when
considering the variability in ratings. The data suggests respondents had a more consistent perception
of the feature mentioned. However, the coefficient of variation for 'accessibility of the destination'
was notably higher at 63,95%, indicating a wider range of opinions among respondents. This suggests
a greater divergence in perceptions of accessibility based on individual needs.

Additionally, the skewness values provide insights into the distribution of ratings. The category
'specific destination' exhibits a skewness of 0,0051, indicating a nearly symmetrical data distribution
around the mean. In contrast, the skewness for 'accessibility of the destination' is 0,236, suggesting a
slight skew towards higher ratings. This may indicate a tendency for respondents to rate accessibility
relatively higher than other categories.

Table 3 Important aspects to consider when choosing a destination
Category M Ccv S

Specific destination, regardless of how well it 3,64 33,96 % 0,0051
meets the respondent's needs

Accessibility of the destination from the 2,58 63,95 % 0,236
perspective of the respondent's specific needs

Source: Own processing

When planning their trips, respondents consider the credibility of information published on the
internet the most important factor. Additionally, they place high importance on information regarding
the prices of accommodation services and transportation options at their destination.

The CV values range from 39.35% to 50.38%, indicating a medium to high variability in the perceived
importance of different types of travel information. There is a diversity of opinion regarding the
relevance of this information to the specific needs of travelers.

The S data suggest that certain types of travel information may be perceived as more important than
others. A negative skewness value for some categories indicates that the ratings are more dispersed
towards lower importance. In contrast, for other categories, a skewness value near zero indicates a
higher symmetry in the perception of the importance of the information.

Table 4 Importance of travel information for people with specific needs
Category M Cv S

Accommodation options that meet specific 3,36 47,47 % -0,3754
needs in the destination

Up-to-date information on accommodation 3,22 49,41 % -0,2289
options in the destination meeting specific
needs

Information on the prices of 3,50 41,76 % -0,52578

accommodation services meeting specific
needs in the destination

Information on transport options that meet 3,44 44,65 % -0,49941

needs to the destination
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Category M Cv S

Information about parking options at the 3,16 50,38 % -0,26252
destination

Information on catering options in the 291 49,84 % 0,092139
destination meeting specific needs

Information on the prices of meals that 3,24 44,06 % -0,28711
meet specific needs in the destination

Information on the possibilities of using 3,58 39,53 % -0,6108

attractions in the destination that meet
specific needs

Credibility of information published on the 3,61 39,35 % -0,66114
Internet

Source: Own processing

Respondents identified a lack of information regarding accommodation, catering, sanitary facilities,
and unhelpful staff as the most significant barriers to travel. In contrast, they found the absence of
assistance services, inadequate toilet facilities, and psychological barriers to be the least important
obstacles.

The CV is evaluated based on the variability of its categories. Most categories have medium
variability, with a CV of around 45% - 55%, indicating consistent evaluations in these areas.
Categories with a coefficient of variation above 55% show a more excellent dispersion of ratings,
suggesting different opinions regarding these aspects. Conversely, categories with a CV below 45%
have less variance in ratings, indicating a higher agreement in how the areas are perceived.

The skewness value (S) provides information about the asymmetry of the data around the mean, as
previously mentioned. Categories with S values close to zero indicate a symmetrical distribution of
ratings around the mean, indicating less variation among rating outcomes. For instance, no
information regarding transport or leisure activities results in a nearly balanced rating. Conversely,
categories with S values greater than zero indicate more significant asymmetry in the data. This means
that ratings are either higher or lower than the mean. For instance, the lack of information on
accommodation or sanitation needs exhibits more significant asymmetry, with some ratings
significantly lower while others are significantly higher than average. This analysis indicates that
specific categories have less consistent ratings, while others exhibit more excellent agreement in the
distribution of ratings around the mean value.

Table 5 Barriers to travel

Category M Ccv S

Lack of information about transport options, 3,25 46,41 % -0,23048

parking

Lack of information about accommodation, 3,54 39,10 % -0,58425

catering, sanitary facilities

Lack of opportunities to spend free time in the 3,28 45,69 % -0,21624

destination in terms of specific needs

Limited financial resources 3,14 41,03 % -0,06627
2,76 55,01 % 0,194471

Failure to adapt the transport to specific needs
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Category Cv S

Failure to adapt the accommodation to specific 2,77 50,72 % 0,210253
needs

Not adapting the diet to the requirements 2,56 53,79 % 0,456804
Not adapting the toilets to the requirements 2,24 62,57 % 0,793714
Failure to adapt the bathroom to the requirements 2,39 ‘ 56,87 %H 0,472567
Failure to adapt the options for spending free time 3,31 44,26 % -0,32457
in the destination to my requirements

Unhelpful staff 3,54 40,63 % -0,54537
Untrained staff (in terms of the specific needs) 2,76 ‘ 55,67 %H 0,271589
Own state of health 2,68 54,90 % 0,283406
Absence of assistance services 1,8 68,03 1,368265
Missing travel partner 2,74 54,33 % 0,252563
Psychological barriers (fear of travel, fear of 2,27 55,85 % 0,718814
drawing too much attention, fear of traffic, etc.)

Difficult terrain at the destination 2,84 52,26 % 0,098808
Language barriers in the destination 2,47 55,43 % 0,443834

Source: Own processing

The interpretive phenomenological analysis of the interviews (twenty-two of which took place, with
at least one representative from each category of people with specific needs) revealed several main

points:

Respondents emphasized the variety of their needs when traveling, including aspects such as
accessibility, transport, and financial possibilities. However, many of these needs remain
unaddressed, complicating their travel.

Transport and accessibility are significant barriers for people with mobility impairments.
Physical access to public transport and insufficient design of stops and platforms significantly
affect their ability to move.

Respondents also highlighted the growing financial burden of traveling for people with
disabilities. Improving financial support for this group of travelers is crucial.

Respondents expressed interest in off-season travel but noted significant barriers to access
and information during this period. Problems with catering services in the off-season also
affect the quality of travel.

Additionally, proposals were made to improve public transport in the Liberec Region,
including adapting stops and vehicles for people with mobility impairments. It is essential to
involve volunteers from various sectors to enhance holiday stays.

Respondents stress the significance of travel information, including competition details,
recommendations from disability organizations, and colleague advice. Respondents with
dietary restrictions request more information from the staff regarding catering facilities'
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nutritional options. The respondents consider well-informed staff essential to meet their
dietary requirements. They also value precise details on the suitability and physical demands
of a destination and information about local restaurants and attractions. Respondents find it
challenging to locate this information, and providing it on accommodation or destination
websites would be highly beneficial.

e The respondents have emphasized the need for radical changes in the approach to travelers
with specific needs. They suggest that society reconsider and adjust its attitude and approach
to these individuals, especially in public transport, by providing accessible and pleasant
environments and information. This proposal highlights the importance of including and
respecting this group in everyday life, including their travel. They desire to feel fully
integrated and supported in all aspects of life, including their travel experiences.

The results of the analysis could offer valuable insights for enhancing tourism services in the Liberec
region to cater to the requirements of people with specific needs.

5. Recommendations for future development of accessible tourism in Liberec
region

Based on the information found, the following recommendations can be made for the future
development of barrier-free tourism in the Liberec region.

It is essential to recognize that each group of people with specific needs has its requirements and
requires an individualized approach from tourism service providers. The diversity of needs of
passengers with special needs, including accessibility, transport, and financial means, should be
considered.

Improving destination awareness: Special emphasis should be placed on providing information on
locations suitable for off-season travel and dining and accommodation options during this period.
Ensuring sufficient information for travelers with specific needs, mainly through destination
websites, including information on locations, dining, and availability of city attractions and services.
Public transport and infrastructure support: Improving public transport and adapting stops and
vehicles for people with mobility impairments in the Liberec region. Involving volunteers from
different areas is essential to enhance the travel experience.

Expanding the range of barrier-free services: This proposal aims to increase the accessibility of
catering and accommodation establishments. To achieve this, premises should be made more
accessible, the number of barrier-free rooms and social facilities should be increased, and catering
establishments should provide sufficient options for people with food intolerances.

Additionally, information centers should expand their range of services. Information centers play a
crucial role in providing information about wheelchair-accessible attractions. These centers must be
equipped and adapted to effectively provide information to tourists with specific needs.

It is recommended that regional destination management organizations consider accessibility in their
strategic documents to improve destination strategies. Incorporating accessibility and barrier-free
tourism could enhance services for travelers with specific needs in the Liberec region and boost visitor
numbers overall.

A shift in societal attitudes is necessary, particularly in public transportation and in creating a
welcoming and accessible environment. To improve accessibility and services for travelers with
specific needs, including this group in everyday life and ensuring their full inclusion and support in
all aspects of life, including travel.

These recommendations represent the direction the Liberec region could go, strengthening its position
as an attractive tourist destination.
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6. Conclusion

The results of the research in the Liberec region indicate that different groups of people with specific
needs require individualized approaches and consideration from tourism service providers. The
analyzed data highlight significant differences in the needs and preferences of these groups,
emphasizing the necessity to tailor tourism services to meet these specific requirements.

Most respondents reported no limitations; however, more than 11% indicated dietary restrictions, and
7.7% were parents with strollers. Older age groups often face mobility issues, while the 31-40 age
group includes more parents traveling with young children.

The consumption behavior of respondents revealed that the main motivation for travel is discovering
new places, with the most frequently visited attractions being bodies of water, natural parks, and
cultural sites. Trustworthiness of information available on the internet is considered the most
important factor when planning trips, followed by accommodation and transportation costs.
Evaluations of destination accessibility showed that while respondents had consistent views on the
attractiveness of destinations, the accessibility for specific needs received lower average ratings and
displayed greater variability in opinions. This highlights the need to improve the physical accessibility
of destinations and provide clear information about this accessibility.

The main barriers to travel are the lack of information about accommodation, dining, and hygiene
facilities, as well as unhelpful staff. Conversely, the absence of assistance services and psychological
barriers were rated as less significant.

Key recommendations to improve the tourism sector in the Liberec region include the following
issues. Increase Destination Awareness - Provide detailed information about accessibility, dining, and
accommodation options, especially during the off-season. Support Public Transport and
Infrastructure - Adapt stops and vehicles for people with mobility impairments. Expand Accessible
Services - Increase the number of accessible rooms and facilities and ensure suitable dining options
for people with dietary restrictions. Equip Information Centers - Provide information about attractions
accessible to wheelchair users and ensure that information centers are fully accessible. Change Social
Attitudes - Integrate people with specific needs into everyday life and ensure their full support in all
aspects of life, including travel.

Implementing these recommendations will help make the Liberec region an attractive tourist
destination for everyone, including people with specific needs, and strengthen its position in the
tourism market.
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Chapter 4
Nabidka cestovniho ruchu v Libereckém kraji pro osoby se
specifickymi potiebami

Abstrakt

Liberecky kraj, znamy svou historii, pfirodnimi krasami a turistickymi atrakcemi, se stava atraktivni
destinaci 1 pro navstévniky se specifickymi potfebami diky rostoucimu diirazu na inkluzivni turismus.
Tato studie analyzuje soucasnou nabidku cestovniho ruchu v regionu a hodnoti pfistupnost
turistickych atrakci, ubytovacich a stravovacich zafizeni a informacnich sluzeb pro osoby se
specifickymi pozadavky. Vysledky ukazuji, ze fada zafizeni spliiuje pozadavky na pfistupnost, avsak
existuji oblasti s nedostatecnym vybavenim, jako jsou vyhrazend parkovaci mista a proSkoleni
persondlu. Na zaklad¢ analyzy byly navrzeny konkrétni doporuceni pro zlepSeni piistupnosti a
inkluzivity turistickych sluzeb v regionu. Piipadova studie Jablonce nad Nisou ilustruje piiklady
dobré praxe a zdiraziiuje potiebu systematického zlepSovani pfistupnosti ve vSech aspektech
cestovniho ruchu.

Kli¢ova slova: Liberecky kraj. Nabidka cestovniho ruchu. Navrhy a doporuceni. Osoby se
specifickymi potiebami.

JEL Classification: JO1, L26, M12

Diléi vystupy byly publikovany v:

Hamarneh, I., Lhotova, H., Klimova, M. a P. Chaloupkova Koslikova. (2023). Uplatiiovani principt
inkluze v cestovnim ruchu: perspektivy ve vzdélavani studentti na vysoké skole. Pripadova studie —
Jablonec nad Nisou —nabidka destinace. In: Media4u, 20. ro¢nik, 3/2023. ISSN 1214-9187. Dostupné
z: http://www.media4u.cz/mm032023.pdf.

Chaloupkové Koslikova, P., Klimova, M. a L., Kmeco. (2024). Cestovni ruch Libereckého kraje
v kontextu inkluze. In: Hamarneh, 1. a Nikolaevova, K. (ed.). (2024). Uplatiiovani principti inkluze
v cestovnim ruchu v zemich V4. Application of the principles of inclusion in tourism in V4 countries.
Praha: Panevropska univerzita, a.s. ISBN 978-80-86847-96-2.

1. Uvod

Liberecky kraj, zndmy svou bohatou historii, pfirodnimi krasami a rozmanitou nabidkou turistickych
atrakci, se postupné stava atraktivni destinaci i pro navstévniky se specifickymi potiebami. S
rostoucim dirazem na inkluzivni turismus je stale vice zafizeni a sluzeb v regionu ptizptisobovano
tak, aby byly ptistupné pro vSechny bez ohledu na jejich fyzické nebo mentalni schopnosti.

Dulezitym dokumentem v ndvaznosti na téma subkapitoly je vyhlaska Ministerstva pro mistni rozvoj
CR ¢&. 398/2009 Sb. o obecnych technickych pozadavcich zabezpeéujici bezbariérové uzivani staveb,
ktera vstoupila v platnost v listopadu 2009 a nahradila diivéjsi vyhlasku ¢. 369/2001 Sb. o obecnych
technickych pozadavcich zabezpecujicich uzivani staveb osobami s omezenou schopnosti pohybu a
orientace, ve znéni vyhlasky ¢. 492/2006 sb. V této nové vyhlasce byl aplikovan novy pohled na
problematiku bezbariérového uzivani staveb, a to zejména ve formulovani pozadavki technického
feSeni pro zdkladni tii druhy zdravotniho omezeni pohybového, zrakového a sluchového (Zdatilova,
2023). ,,Pojem bezbariérova pristupnost a uzivani stavby zahrnuje soubor technickych, pripadné
technicko-administrativnich opatreni, zajistujicich samostatny pohyb (tzn. bez pomoci dalsi osoby) a
uzivani staveb osobami s omezenou schopnosti pohybu nebo orientace (Sestakova & Lupac, 2010),
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které vyhlaska (vyhlaska €. 398/2009 Sb.) definuje takto: osoby s pohybovym postizenim, osoby se
zrakovym postizenim, osoby se sluchovym postizenim, osoby s mentalnim postizenim, osoby
pokrocilého veku, tehotné Zeny, osoby doprovazejici dité v kocarku nebo dité do tii let“. Vzhledem
k tomu, Ze vyhlaska méla urcité nedostatky, v¢. ur€ité roztfiSténosti, doslo k tomu, ze Ministerstvo
pro mistni rozvoj CR odeslalo Legislativni radé vlady navrh vyhlasky o pozadavcich na vystavbu.
Jednd se o provadéci predpis nového stavebniho zakona, ktery sjednocuje a redukuje dneSni
roztfiSténou pravni Gpravu pro vSechny druhy staveb do jednoho ptedpisu (BusinessINFO.cz, 2023).
Cilem vyhlasky je pozadavky zptehlednit a zajistit zrychleni stavby — to vSe pii zachovani kvalitni
architektury, urbanismu i ochrany Zivotniho prostiedi a volné krajiny. MMR CR piedpoklada, ze
vyhléaska spolu s dalSimi provadécimi ptedpisy nového stavebniho zadkona nabude ucinnosti 1. 7.
2024.

Cilem této subkapitoly je posoudit soucasnou nabidku cestovniho ruchu v Libereckém kraji a
zkoumat, jak jsou turistické atrakce, ubytovaci a stravovaci zafizeni a informacni sluzby
ptizplisobeny potifebam osob se specifickymi pozadavky. Na zaklad¢€ této analyzy budou navrzena
doporuceni a opatieni pro zlepseni piistupnosti a inkluzivity turistickych sluzeb v regionu.

2. Nabidka cestovniho ruchu v Libereckém kraji

Liberecky kraj je vyznamnou turistickou destinaci v Ceské republice diky své rozmanité nabidce
historickych pamatek, ptirodnich krds a kulturnich atraktivit. Dobré dopravni spojeni s Prahou a
piihrani¢ni poloha Libereckého kraje ¢€ini Liberecky kraj atraktivni destinaci jak pro domaci
navstévniky, tak pro zahrani¢ni Gdastniky v oblasti cestovniho ruchu. Na zakladé udaji Ceského
statistického ufadu o kapacité hromadnych ubytovacich zatizeni v roce 2023 (viz Tabulka 1) zaujimal
Liberecky kraj solidni pozici ve srovnani s ostatnimi regiony Ceské republiky, s 949 hromadnymi
ubytovacimi zafizenimi a 45 088 lizky. Ve srovndni s ostatnimi regiony byla tato pozice
nadprimérnd. Pouze tfi regiony — Jiho€esky kraj, Kralovéhradecky kraj a Jihomoravsky kraj — mély
vys§i podet hromadnych ubytovacich zafizeni (Cesky statisticky uiad, 2024).

Tabulka 1 Hromadna ubytovaci zafizeni v jednotlivych krajich Ceské republiky (r. 2023)

Pocet zatfizeni Pokoje Lazka Mista pro stany
a karavany

Ceska republika 10,293 220,420 567,195 51,480
Hlavni mésto Praha 844 44,219 96,257 1,082
Stiedocesky kraj 815 15,499 40,694 5,269
Jihocesky kraj 1,272 21,014 60,952 13,427
Plzensky kraj 564 10,895 29,469 4,312
Karlovarsky kraj 617 17,316 37,157 1,694
Ustecky kraj 510 9,530 25,530 1,872
Liberecky kraj 949 14,829 45,088 3,505
Kralovéhradecky kraj 1,159 19,005 53,870 5,218
Pardubicky kraj 377 7,096 20,272 1,634
Kraj Vysocina 454 8,714 25,222 2,480
Jihomoravsky kraj 1,001 19,200 48,043 5,109
Olomoucky kraj 541 10,320 26,684 1,775
Zlinsky kraj 525 10,579 26,755 1,767
Moravskoslezsky kraj 665 12,204 31,202 2,336

Zdroj: Cesky statisticky utad, 2024
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Na zakladé posledniho terénniho Setieni v Ceské republice, které se tykalo stravovacich zafizeni
(2014), muzeme konstatovat, Ze se v Libereckém kraji nachazelo 1 742 stravovacich zatizeni (viz
Obrazek 1), coz predstavovalo 4,2 % z celkového poétu stravovacich zatizeni v CR. I kdy? tento podil
neni mezi nejvyssSimi ve srovndni s ostatnimi kraji, stale se jedna o vyznamny ptispevek k celkové
nabidce cestovniho ruchu v zemi. Liberecky kraj se nachazi ve stfednim pasmu nabidky stravovacich
kapacit, coz odpovida jeho velikosti a ekonomickému vyznamu.

Obrazek 1 Pocty a teritoridlni struktura stravovacich zafizeni

Praha 5758 | 14,0
Stfedocesky 5033 | 12,2
JihoCesky 2976 7,2
Plzensky 2587 | 6,3
Karlovarsky 1262 3,1
Ustecky 3110 | 7,6
Liberecky 1742 4,2
Kralovéhradecky 2014 | 49
Pardubicky 1721 4,2
Vysocina 1684 | 4,1
Jihomoravsky 4387 | 10,7
Olomoucky 2490 6,0
Zlinsky 2175 5,3
Moravskoslezsky 4221 | 10,3

Zdroj: Prevzato z MMR CR, 2015.

Liberecky kraj nabizi vynikajici pfirodni a kulturni podminky pro turismus jak v zim¢ (alpské i
béZzecké lyZzovani — KrkonoSe, Jizerské hory, Jestédsky hieben, ale také LuZické hory), tak v 1été.
Prakticky jakakoliv aktivita je dostupna pro letni turisty — p&si turistika a cykloturistika (v horach i
nizinach — napftiklad byvaly vojensky vycvikovy prostor Ralsko), horolezectvi (skalni mésta v
Ceském réji), koupani (Machovo jezero, vodni toky), méstsky turismus (Liberec, Turnov, Frydlant v
Cechéch, Jilemnice atd.) a prohlidky pamétek (pevnosti, hrady, méstské pamatkové rezervace,
venkovské pamatkové rezervace a zony).

Mezi nejoblibenéjsi hrady a zamky patii Bezdéz, Frydlant, Grabstejn, Hruby Rohozec, Lemberk,
Sychrov, Trosky a Zakupy (Narodni pamatkovy ustav, 2024). Dulezitou roli hraji také lazné, které
Casto vyhledavaji zahrani¢ni navstévnici. Bohatd kulturni a historicka tradice se odrazi ve velkém
poctu historickych budov a pamatek a kulturnich zafizeni, kterd pfitahuji do regionu kazdorocné
stovky tisic navstévniki. Unikatni struktura hotelu Jestéd se stala symbolem celého regionu, ktery
ziskal Perretovu cenu.

Z00 Liberec a iQLandia Science Center jsou nejnavstévovangjsi atraktivity v Libereckém kraji. Mezi
tfi nejnavstévovangjsi kategorie destinaci v Libereckém kraji pattily hrady a zamky (23,15 %), véda
a technologie (21,14 %) a ZOO/zahrady a akvaria (17,93 %) (Tourdata, 2023).

3. Cile a metody zpracovani

Cilem této subkapitoly je analyzovat aktuélni nabidku cestovniho ruchu v Libereckém kraji a zaméfit
se na to, jak jsou turistické atraktivity (muzea a galerie, hrady a zdmky), ubytovaci a stravovaci
zafizeni a informacni sluzby ptizpisobeny potiebam osob se specifickymi pozadavky. V souladu
s uvedenymi cili byly formulovany nésledujici vyzkumné otazky:
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Ql1: Jaka je uroven infrastruktury a suprastruktury dostupné pro turisty se specifickymi potfebami v
regionu? Existuji néjaké ptiklady dobré praxe?

Q2: Jaka opatieni lze pfijmout ke zlepSeni ptistupnosti turismu pro osoby se specifickymi potiebami
v Libereckém kraji?

Na zakladé vyzkumu z let 2013 az 2016 Ize konstatovat, ze Ustecky kraj, Liberecky kraj, Karlovarsky
kraj a Praha jsou regiony s nejvy$S$im podilem bezbariérovych ubytovacich zatfizeni (Linderovd &
Janeéek, 2017) v Ceské republice. Liberecky kraj nabizi $irokou $kalu ubytovacich a stravovacich
zafizeni s bezbariérovymi prvky. Tyto zahrnuji bezbariérovy piistup do hotelli, penzionti a restauraci,
vyhrazena parkovaci mista, bezbariérova socidlni zatizeni a specialné vybavené pokoje pro uzivatele
invalidnich vozikt, které splnuji vSechny technické pozadavky (Syrovatkova, 2011).

Pti ptipravé subkapitoly byly pouzity priméarni a sekundéarni zdroje dat. Soucasti subkapitoly je i
piipadova studie. Pokud jde o ziskani primarnich dat, tak od dubna do prosince 2023 bylo realizovano
dotaznikové Setfeni online formou i dotazovanim v terénu. Celkem se dotaznikového Setfeni ucastnilo
75 respondenti. Kvalitativni data byla shromazdéna prostiednictvim polostrukturovanych rozhovorta
se zastupci subjektd cestovniho ruchu. Pro interpretaci dat ze tfinécti polostrukturovanych rozhovortii
byla pouzita tematicka analyza.

Vysledkem analyzy sekundarnich dat byly ptiklady dobré praxe pfistupnych zafizeni a atraktivit
cestovniho ruchu. Pfipadova studie se vénuje Jablonci nad Nisou jako pfistupné turistické destinace.

4. Vysledky a diskuze
V obdobi duben az prosinec 2023 bylo realizovano dotaznikové Setieni v Libereckém kraji formou
online i terénnim Setfenim. Dotaznikového Setfeni se zucastnilo celkem 75 subjektt cestovniho ruchu.

Jejich piehled je uveden v tabulce 1.

Tabulka 1 Respondenti dotaznikového Setieni

Subjekt cestovniho ruchu|/Pocet respondenti

|Infocentrum || 15 |
|Strav0vaci zafizeni || 17 |
IUbytovaci zafizeni “ 16 |
|Muzea a galerie ||20 |
|Hrady a zamky ||7 |
|Ce1kem ||75 |

Zdroj: Vlastni zpracovani

Tabulka 2 zobrazuje vysledky dotazu "Je vase zafizeni ptistupné osobam se specifickymi potiebami
a se sniZzenou schopnosti orientace a pohybu dle Vyhlasky 398/2009 Sb.?" mezi respondenty.
Vysledky ukazuji, Ze vétSina respondentil, konkrétné 62,7 % (47 respondentit), odpovédéla kladng,
coz naznacuje, ze jejich zafizeni spliiuje pozadavky vyhlasky. Naopak 33,3 % (25 respondentil)
uvedlo, Ze jejich zafizeni neni pfistupné osobadm se specifickymi pottebami, a 4,0 % (3 respondenti)
neveédeli, zda jejich zatizeni spliuje tyto pozadavky. Je také diilezité poznamenat, Ze vétSina kladnych
odpovédi pochazi z infocenter, ubytovacich zatizeni a hradii a zamkd.

Tabulka 2 Otazka — Je vaSe zatizeni pfistupné osobam se specifickymi potfebami a se snizenou
schopnosti orientace a pohybu dle Vyhlasky 398/2009 Sb.?

% podil ‘

‘Odpovéd’ HPoéet respondentii
|Ano 147 62,7 |
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‘OdPOVéd’ HPoéet respondenti % podil
[Ne 25 333
|NeVim ||3

Zdroj: Vlastni zpracovani

Pokud respondenti odpovédeli, Ze ano, tak méli specifikovat jakym zpiisobem (bez prahti, bez schod,
snizen¢ stoly apod.). Obrazek 1 obsahuje nej€astéjsi odpoveédi. Obrazek vizualizuje klicova slova a
fradze z odpovédi respondentli, které se tykaji bezbariérovosti zafizeni/atraktivit. NejcastéjSimi
terminy jsou "bez prahl," "bez schodii," a "bezbariérovy," coz zdlraziuje diraz na fyzickou
dostupnost prostor bez prekdzek. Dalsi dulezité pojmy zahrnuji "vytah," "nizsi stoly," a "bezbariérové
toalety," coz naznacuje specifické upravy a vybaveni, které zlepSuji ptistupnost pro osoby se snizenou
schopnosti pohybu. Opakujici se zminky o "sluzbé" a "pomoci dalSich osob" také podtrhuji vyznam
personalni podpory pfi zajiStovani ptistupnosti.

Obrazek 1 Konkrétni zplisoby bezbariérovosti
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Zdroj: Vlastni zpracovani

Tabulka 3 zobrazuje vysledky dotazu "Mate pfed vasim objektem vyhrazené misto pro parkovani pro
osoby s modrou kartou (tedy ZTP/P, ZTP) s najezdem na chodnik?" mezi respondenty. Vysledky
ukazuji, ze pouze 20,0 % (15 respondent) uvedlo, Ze maji pred svym objektem vyhrazené parkovaci
misto pro osoby s modrou kartou, zatimco 80,0 % (60 respondentli) odpovédé€lo zaporné. Tato data
naznacuji, ze vetSina objektl neni dostatecné vybavena parkovacimi misty pro osoby se zdravotnim
postizenim, coZ mlzZe vyrazn€ ovlivnit jejich pfistupnost a celkovou inkluzivitu. Parkovaci mista s
najezdem na chodnik jsou klicovym prvkem pro zajisténi pohodlného a bezpecného ptistupu osob se
snizenou schopnosti pohybu k danym objekttim.

Vzhledem k tomu, Ze inkluzivita a pfistupnost jsou stile vice zdirazilovany v ramci politiky
udrzitelného rozvoje a spoleCenské odpovédnosti, je nutné vénovat vétsi pozornost zajisténi téchto
zakladnich potfeb. ZvySeni poctu vyhrazenych parkovacich mist s ndjezdem na chodnik by bylo
vyznamnym krokem k odstranéni pirekazek, které brani osobam se zdravotnim postiZenim ve
snadném a rovnocenném piistupu k riznym sluzbam a objektim.

Tabulka 3 Otazka — Mate pted vaSim objektem vyhrazené misto pro parkovani pro osoby s modrou
kartou (tedy ZTP/P, ZTP) s ndjezdem na chodnik?

‘Odpovéd’ HPoéet respondentii % podil ‘
|Ano 115 20,0 |
INe 60 180.,0 |

Zdroj: Vlastni zpracovani
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Tabulka 4 zobrazuje vysledky dotazu "Mate pted vasim objektem vyhrazené misto pro parkovani pro
maminky s ko¢arky?" mezi respondenty. Vysledky ukazuji, ze pouze 12,0 % (9 respondentt) uvedlo,
ze maji pfed svym objektem vyhrazené parkovaci misto pro maminky s kocarky, zatimco 88,0 % (66
respondentll) odpoveédélo zaporné.

Tato data naznacuji, ze drtiva vétSina objekt neposkytuje specificky vyhrazena parkovaci mista pro
maminky s kocarky, coz mize vyznamnég ovlivnit jejich ptfistupnost a pohodli. Parkovaci mista pro
maminky s ko¢arky jsou dilezitym prvkem podpory rodicl, zejména matek, ptfi pohybu s malymi
détmi, protoZe usnadiiuji parkovani blizko vstupli a snizuji vzdéalenost, kterou musi piekonat s
kocarkem.

V $irSim kontextu tato zjiSténi poukazuji na Sirs$i problematiku pfistupnosti a inkluzivity vetejnych a
soukromych prostor. Nedostatek vyhrazenych parkovacich mist pro maminky s koc¢arky muize mit
nekolik negativnich dopadii. Za prvé, mize ztézovat rodicim s malymi détmi pfistup ke sluzbam a
zafizenim, coz muze vést k jejich socialni izolaci a snizeni kvality zivota. Za druhé, tento nedostatek
muze odrazovat rodi¢e od vyuzivani vefejnych a komercnich sluzeb, coz mlze mit nepfiznivy
ekonomicky dopad na podniky a instituce.

Navic, v kontextu rostouciho dlirazu na podporu rodin a rovnost piilezitosti, je zajisténi ptistupnosti
a pohodli pro rodi¢e s malymi détmi dillezitym krokem smérem k vytvoreni inkluzivné;jsi spolecnosti.
Vyhrazena parkovaci mista pro maminky s kocarky by méla byt povazovéana za standardni soucast
infrastrukturniho planovéni, podobné jako parkovaci mista pro osoby se zdravotnim postizenim.
Implementace téchto opatfeni by vyzadovala spolupraci mezi vefejnym a soukromym sektorem, ale
také legislativni podporu a povédomi o potfebach rodin. Zvyseni poctu vyhrazenych parkovacich mist
pro maminky s kocarky by bylo vyznamnym krokem k vytvoteni piivétivéjsiho prostredi pro vSechny
¢leny spolecnosti, véetné téch nejmladsich.

Tabulka 4 Otazka — Mate pied vasim objektem vyhrazené misto pro parkovani pro maminky
s kocarky?

‘Odpovéd’ HPoéet respondentii % podil ‘
|Ano 9 12,0 |
Ne 66 88,0 |

Zdroj: Vlastni zpracovani

Tabulka 5 zobrazuje vysledky dotazu "Jaké c¢asti VasSeho zatfizeni jsou klasifikovany jako
bezbariérové?" mezi respondenty. Vysledky ukazuji, ze 44,0 % (33 respondentil) uvedlo, Ze jejich
vstupni hala, v€etné dveti, vytahti a zdvihacich ploSin, je klasifikovana jako bezbariérova. Socialni
zatizeni jsou bezbariérova v 36,0 % (27 respondentil) zatizeni. Stejny pocet respondentt (27) uvedlo,
7e jejich zafizeni neni viibec bezbariérové. Pouze 4,0 % (3 respondenti) uvedlo, ze prostor jejich
infocentra je bezbariérovy, a stejné procento (4,0 %, 3 respondenti) uvedlo, ze nemaji oficialni
klasifikaci bezbariérovosti.

Tato data naznacuji, Ze zatimco nékteré Casti zafizeni jsou bezbariérové, existuje vyznamny podil
zafizeni, kterd nejsou vibec pfizpisobena pro osoby se zdravotnim postizenim. Nejcastéji jsou
bezbariérové vstupni haly, coz je kliCovy prvek pro zajisténi piistupu do budovy. Nicméné,
skutecnost, ze 36,0 % zafizeni nemd Zadnou bezbariérovou ¢ast, pfedstavuje vyznamnou piekazku
pro osoby se zdravotnim postizenim.

V SirSim kontextu tato zjisténi poukazuji na problematiku pfistupnosti vefejnych a soukromych
prostor. Nedostatek bezbariérovych zatizeni mlize vyrazné omezit moznosti osob se zdravotnim
postizenim vyuzivat rizné sluzby a zatizeni, coz mize vést k jejich socialni izolaci a snizeni kvality
zivota. Zajisténi bezbariérovosti by mélo byt prioritou nejen z legislativniho, ale 1 z etického hlediska.
Podniky a instituce by mély aktivné usilovat o vytvoteni prostiedi, které je ptistupné vSem, bez ohledu
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na jejich fyzické schopnosti. Zvyseni povédomi a poskytovani podpory pro piizpisobeni zafizeni
muze byt klicovym krokem k dosazeni tohoto cile. Implementace bezbariérovych Gprav mize také
prinést ekonomické vyhody, protoze zvysena ptistupnost muze prilakat SirSi klientelu.

Tabulka 5 Otazka Jaké ¢asti VaSeho zatizeni jsou klasifikovdny jako bezbariéroveé?

‘Odpovéd’ HPoéet respondenti % podil ‘
Vstupni hala (dvefte,

vytahy, zdvihaci ploSiny) |33 44,0

|Socié1ni zatizeni ||27 ||36,0 |
|Zadné |27 36,0 |
|Prost0r infocentra “3 |4,0 |
Klasifikovano oficialné 4,0

nemame 3

Zdroj: Vlastni zpracovani

Tabulka 6 zobrazuje vysledky dotazu "Je ve Vasich prostorach néjaky prvek uzptsobeny pro:" mezi
respondenty. Vysledky ukazuji, ze 62,7 % (47 respondentll) ma ve svych prostorach prvky
uzpusobené pro osoby s pohybovym postizenim, coz je nejvyssi podil ze vSech kategorii. Nasleduji
prvky uzplsobené pro déti (45,3 %, 34 respondentti) a seniory (41,3 %, 31 respondentil). Pouze 25,3
byl pro osoby se zrakovym postizenim a sluchovym postizenim, kde kazda kategorie tvotila pouze
4,0 % (3 respondenti).

Tato data naznacuji, Ze zatimco vétSina zafizeni vénuje pozornost potiebam osob s pohybovym
postiZzenim, existuje znacny nedostatek prvki uzplsobenych pro osoby se smyslovym postiZzenim
(zrakovym a sluchovym) a téhotné Zeny. Tento nedostatek mize mit vyznamné duasledky pro
inkluzivitu a pfistupnost téchto zatizeni.

Podpora inkluzivity by méla byt komplexni a zahrnovat v§echny skupiny, nejen osoby s pohybovym
postizenim. Prvky uzplsobené pro déti, seniory, t€hotné Zeny a osoby se smyslovym postizenim jsou
nezbytné pro vytvoreni skutecné ptistupného prostiedi. To zahrnuje napiiklad hmatové prvky pro
osoby se zrakovym postiZzenim, zvukové a vizudlni signalizace pro osoby se sluchovym postiZenim a
ergonomicky piizpisobené prostory pro t¢hotné Zeny a seniory. ZajiSténi téchto Uprav vyzaduje
spolupraci mezi vefejnym a soukromym sektorem, zvySovani povédomi o potiebach riiznych skupin
obyvatel a poskytovani finan¢nich a technickych prostfedki na implementaci téchto uprav. Vytvaieni
inkluzivniho prostfedi nejen zlepSuje kvalitu zivota vSech uzivatelli, ale také posiluje socialni
soudrZnost a rovnost piilezitosti. V konecném disledku je inkluzivni design prosp&Sny nejen pro
cilové skupiny, ale i pro celou spolecnost, protoze podporuje vétsi ticast vSech ¢lenli komunity na
spolecenském, kulturnim a ekonomickém zivot¢.

Tabulka 6 Otazka Je ve VaSich prostorach néjaky prvek uzptisobeny pro:

‘Odpovéd’ HPoéet respondenti % podil ‘
osoby s pohybovym

postiZzenim 47 62,7

deti 134 45,3 |
|seniory ||31 ||41,3 |
[t8hotné zeny 19 25,3 |
osoby se zrakovym

postizenim 3 4,0
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% podil

Odpovéd HPoéet respondentii

osoby se sluchovym
postizenim 3 4,0

Zdroj: Vlastni zpracovani

Tabulka 7 zobrazuje vysledky dotazu "Pokud jste se rozhodli neupravovat zatizeni pro bezbariérovy
piistup, jaky byl divod?" mezi respondenty. Vysledky ukazuji, Ze nejcastéj$Sim divodem pro
neupraveni zafizeni je prostorové omezeni, které¢ uvedlo 29,3 % (22 respondentll). DalSim
vyznamnym didvodem je, Ze zafizeni jiZ bylo bezbariérové, coz uvedlo 26,7 % (20 respondenti).
Finan¢ni diivody byly zminény 21,3 % (16 respondentl) a 22,7 % (17 respondentti) uvedlo, Ze jejich
zafizeni je pamatkovée chranény objekt, kde rozsah rekonstrukce ovliviiuji pamatkari.

Tato data naznacuji, ze hlavni piekdzky v Gpravé zatizeni pro bezbariérovy ptistup jsou praktické a
administrativni povahy. Prostorova omezeni pfedstavuji nejvétsi problém, coz miize byt zptisobeno
nevhodnou architekturou star§ich budov nebo nedostatkem prostoru pro instalaci pottebnych zatizeni,
jako jsou vytahy a rampy. Finan¢ni néklady jsou také vyznamnou piekazkou, protoZe upravy vyzaduji
investice, které nemusi byt pro vSechny provozovatele finanéné dostupné. DalSim specifickym
problémem jsou pamatkové chranéné objekty, kde rekonstrukce podléhd pfisnym regulacim a
schvalenim od paméatkait. Tyto objekty Casto vyzaduji citlivé a ndkladné Gpravy, které musi byt v
souladu s pozadavky na ochranu historického a kulturniho dédictvi.

V Sir$im kontextu tato zjisténi poukazuji na potiebu vétsi podpory a flexibilnich feSeni pro zajisténi
bezbariérového piistupu. Vladni politika a programy by meély zohlednovat tyto prekazky a poskytovat
finan¢ni a technickou pomoc, zejména pro malé podniky a provozovatele pamatkové chranénych
objekti. Granty, danové ulevy a technické poradenstvi mohou byt efektivnimi nastroji k piekonani
finan¢nich a administrativnich bariér. Prostorovd omezeni mohou byt feSena inovativnimi
designovymi feSenimi, ktera minimalizuji potfebny prostor pro bezbariérové uUpravy. Vyvoj a
implementace kompaktnich a multifunkénich zafizeni mohou pomoci zvysit dostupnost i v
prostorové omezenych budovach. Pamatkoveé chranéné objekty vyzaduji specificky ptistup, ktery
respektuje historickou hodnotu budov, ale zaroven zajist'uje pristupnost. Spoluprace mezi pamatkati
a odborniky na bezbariérovost je klicova pro nalezeni feSeni, kterd jsou jak funkéni, tak esteticky a
historicky pfijatelna.

Tabulka 7 Otazka Pokud jste se rozhodli neupravovat zafizeni pro bezbariérovy piistup, jaky byl

diivod?
‘Odpovéd’ HPoéet respondentii % podil ‘
[finan¢ni 116 21,3 |
|prost0rovy “22 ||29,3 |

zafizeni jiz bylo
bezbariérové 20 26,7
pamatkove chranény
objekt — rozsah
rekonstrukce ovliviuji
pamatkari 17 22,1

Zdroj: Vlastni zpracovani

Tabulka 8 zobrazuje vysledky dotazu "Kolik pfiblizn€ procent tvofi osoby na voziku, se snizenou
schopnosti pohybu a orientace, v¢. osob se zrakovym, sluchovym postizenim, seniofi, matky s
kocarky, t€hotné Zeny, malé déti, v ramci navstévnosti VaSeho zatizeni?" mezi respondenty. Nejvétsi
podil respondentti, 34,7 % (26 respondentil), uvedl, Ze tento udaj nepocitali. Z téch, kteti odpovedéli
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konkrétn¢, 24,0 % (18 respondentli) uvedlo, Ze tyto osoby tvoii 1-20 % navstévnikid. Dalsi vyznamné
skupiny odpovédi jsou 2140 % (16,0 %, 12 respondentit) a 81-100 % (17,3 %, 13 respondenttt).
Mensi podily navstévnika tvoii skupiny 41-60 % a 61-80 %, kazda s podilem 4,0 % (3 respondenti).
Tato data naznacuji, Ze v mnoha zafizenich tvofi osoby s riznymi druhy omezeni znacnou cast
navstévniki. Nicmeéné, velky pocet respondentd, ktefi tento udaj nepocitali, poukazuje na nedostatek
systematického sledovani a vyhodnocovani potieb téchto skupin. Tato zjisténi poukazuji na potfebu
vétsitho zaméfeni na inkluzivitu a pfistupnost v rdmci poskytovani sluzeb. Skutec¢nost, Ze az tietina
zafizeni nema presnou predstavu o podilu navstévnikia se specidlnimi potiebami, naznacuje potiebu
lepsiho sledovani a sbéru dat. Tento nedostatek informaci miize vést k podcenéni potieb téchto skupin
a nasledné k nedostatecné Uiprave zatizeni a sluzeb.

Tabulka 8 Otazka Kolik pfiblizné procent tvoii osoby na voziku, se snizenou schopnosti pohybu a
orientace, v¢. 0sob se zrakovym, sluchovym postizenim, seniofi, matky s koc¢arky, t€hotné zeny,
malé déti, v ramci navstévnosti Vaseho zafizeni?

‘Odpovéd’ HPoéet respondenti % podil ‘
11-20 % 118 24,0 |
21-40 % 12 16,0 |
141-60 % 3 14,0 |
161-80 % 13 4,0 |
81-100 % 13 17,3 |
|Jiné: nepocital jsem to ||26 ||34,7 |

Zdroj: Vlastni zpracovani

Tabulka 9 zobrazuje vysledky dotazu "Znevyhodnéné osoby, které vyuzivaji VaSeho zafizeni, patii
mezi:" mezi respondenty. Vysledky ukazuji, Ze nejvyssi podil znevyhodnénych osob tvoii déti (94,7
%, 71 respondentll), nasleduji seniofi (86,7 %, 65 respondentil) a matky s kocarky (80,0 %, 60
respondentli). T¢hotné Zeny tvoii 74,7 % (56 respondentll) z téchto skupin, zatimco osoby s
pohybovym postizenim ptedstavuji 65,3 % (49 respondentll). Osoby se zrakovym a sluchovym
postizenim tvoii shodné¢ 12,0 % (9 respondentil) z celkového poctu znevyhodnénych osob
vyuzivajicich zafizeni.

Tato data naznacuji, Ze nejcastéjSimi znevyhodnénymi skupinami, které vyuzivaji zatizeni, jsou déti,
seniofi a matky s ko¢arky, coz odrazi jejich specifické potieby a zavislost na ptistupném prostiedi.
Tehotné Zeny a osoby s pohybovym postizenim také predstavuji vyznamnou ¢ast uzivateld zatizeni.
Naopak, osoby se zrakovym a sluchovym postiZzenim jsou mezi uzivateli zastoupeny vyrazné méng.
Tato zjisténi poukazuji na rizné potfeby znevyhodnénych skupin a na vyznam pfistupnosti a
inkluzivity ve vefejnych a soukromych zatizenich. Vysoce zastoupené skupiny, jako jsou déti, seniofi
a matky s kocarky, vyzaduji specifické upravy prostiedi, jako jsou bezbariérové vstupy, dostatecné
Siroké chodniky, vytahy a dostupné toalety. Niz§i zastoupeni osob se zrakovym a sluchovym
postizenim mulze odrdzet nedostate¢né pfizpiisobeni zafizeni jejich potiebam, jako jsou hmatové
prvky, zvukové a vizudlni signalizace a informac¢ni materidly v pfistupnych formatech. Tato skupina
muize byt navic méné viditelnd nebo méné Casto zastoupend v téchto zatfizenich, coz mulze byt
zpusobeno bariérami v ptistupu nebo nedostatkem informaci o dostupnych sluzbach.
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Tabulka 9 Otazka Znevyhodnéné osoby, které vyuzivaji Vaseho zafizeni, patii mezi:

‘Odpovéd’ HPoéet respondenti % podil ‘
|deti |71 94,7 |
|seniory ||65 ||86,7 |
|matky s kocarky ||60 ||80,0 |
[tshotné Zeny 156 74,7 |
osoby s pohybovym 65,3

postizenim 49

osoby se zrakovym

postiZzenim 9 12,0

osoby se sluchovym

postizenim 9 12,0

Zdroj: Vlastni zpracovani

Tabulka 10 zobrazuje vysledky dotazu "Je Vas personal proskolen na obsluhu osob se specifickymi
potfebami?" mezi respondenty. Vysledky ukazuji, ze pouze 16,0 % (12 respondentt) uvedlo, Ze jejich
persondl je proskolen na obsluhu osob se specifickymi potfebami, zatimco 84,0 % (63 respondentil)
odpovédélo zaporné.

Tato data naznacuji, zZe vétSina zafizeni neinvestuje do Skoleni svého persondlu na obsluhu osob se
specifickymi potfebami, coZ mize mit negativni dopad na kvalitu sluzeb poskytovanych témto
skupinam. Nedostatecné vyskoleny personal miize byt méné schopny efektivné a citlivé reagovat na
potieby téchto navstévnikil, coz muze vést k jejich nepohodli nebo dokonce k diskriminaci.

Tato zji§téni poukazuji na §irsi problém v oblasti inkluzivity a piistupnosti sluzeb. Skoleni personalu
je kliCovym prvkem pro zajisténi, Ze zafizeni jsou skutecné pfistupna a piivétiva pro vSechny
navstévniky, vcetné osob se zdravotnim postizenim, seniord, t€hotnych zen, rodicti s malymi détmi a
dalsich znevyhodnénych skupin.Proskoleny personal miize nejen zlepsit zaZitek téchto navstévnika,
ale také ptispét k pozitivnimu obrazu zafizeni a zvysit jeho atraktivitu pro Sir$i vetejnost. Schopnost
efektivné komunikovat a poskytovat podporu osobam se specifickymi potfebami je klicovou
dovednosti, ktera miize vyrazné ovlivnit spokojenost a loajalitu zakaznikd.

V kone¢ném dusledku, investice do Skoleni persondlu je nejen spravnym krokem z hlediska etiky a
socialni odpovédnosti, ale také z ekonomického hlediska. Zlepseni ptistupu a obsluhy pro osoby se
specifickymi potfebami muize prildkat Sir$i klientelu, zvysit spokojenost zdkaznikl a posilit reputaci
zafizeni jako inkluzivniho a pfistupného mista. Vytvareni takového prostiedi je zasadni pro podporu
rovnosti prilezitosti a plné ucasti vSech ¢lenti spolecnosti na vetejném Zzivote.

Tabulka 10 Otazka Je Vas personal proskolen na obsluhu osob se specifickymi potfebami?

‘Odpovéd’ HPoéet respondentii ‘ % podil ‘
|Ano 12 16,0 |
Ne 63 84,0 |

Zdroj: Vlastni zpracovani

Tabulka 11 zobrazuje vysledky dotazu "Mate informaci o (bez)bariérovosti uvedenou na webovych
strankach?" mezi respondenty. Vysledky ukazuji, ze 57,3 % (43 respondentll) ma informace o
(bez)bariérovosti uvedené na svych webovych strankach, zatimco 42,7 % (32 respondentll) tyto
informace neuvadi.

Tato data naznacuji, zZe vice neZ polovina zafizeni uvadi informace o své (bez)bariérovosti na svych
webovych strankach, coz je pozitivni krok smérem k transparentnosti a informovanosti navstévnik.
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Presto vSak témer 43 % zafizeni tyto dilezité informace neposkytuje, coz mize vyrazn¢ omezit
moznosti planovani navstév pro osoby se specifickymi potiebami.

Tato zjisténi poukazuji na dulezitost dostupnosti informaci o pfistupnosti zatizeni. Uvedeni téchto
informaci na webovych strankach je klicové pro zajiSténi inkluzivity a pfistupnosti, protoZze umoziuje
potencialnim navstévnikim ziskat potiebné informace a piipravit se na navstévu. Pro osoby se
zdravotnim postizenim, seniory, rodice s malymi détmi a dal$i znevyhodnéné skupiny jsou tyto
informace zasadni pro rozhodovani o tom, zda mohou dané misto bezpecné a pohodIné navstivit.
Neposkytnuti téchto informaci muze vést k vylouceni téchto skupin z Gcasti na spolecenském,
kulturnim a ekonomickém Zzivoté. Navic, z hlediska podnikani, nedostatek informaci o piistupnosti
muze omezit zakaznickou zékladnu a negativné ovlivnit povest zatizeni. Transparentni komunikace
o (bez)bariérovosti miize zvysit divéru a loajalitu zakaznikl, a ptildkat §irsi a diverzifikovanou
klientelu.

Tabulka 11 Otazka Mate informaci o (bez)bariérovosti uvedenou na webovych strankach?

‘Odpovéd’ HPoéet respondenti % podil ‘
|Ano |43 57,3 |
Ne 32 42,7 |

Zdroj: Vlastni zpracovani

Klicova zjisténi z dotaznikového Setieni:
Ptistupnost zafizeni:
e 62,7 % respondentil uvedlo, Ze jejich zatizeni je ptistupné osobam se specifickymi potfebami
dle Vyhlasky 398/2009 Sb.
o Negjcastéji uvedené upravy zahrnovaly odstranéni prahil a schodi, instalaci vytahil a snizenych
stolt1.
Parkovaci mista:
e Pouze 20 % zatizeni ma vyhrazené parkovaci misto pro osoby s modrou kartou (ZTP/P, ZTP)
s ndjezdem na chodnik.
e Jen 12 % zafizeni poskytuje vyhrazena parkovaci mista pro maminky s koc¢arky.
Proskoleni persondlu:
1. Pouze 16 % respondentii uvedlo, ze jejich personal je proSkolen na obsluhu osob se
specifickymi potiebami.
Informace o bezbariérovosti:
e 57,3 % zafizeni uvadi informace o bezbariérovosti na svych webovych strankéach.

Navrhy a doporuceni vyplyvajici z dotaznikového Setieni:

Zvyseni poctu vyhrazenych parkovacich mist - je nezbytné zvySovat pocCet vyhrazenych parkovacich
mist pro osoby se zdravotnim postiZzenim a maminky s koc¢arky. Tato mista by méla byt vybavena
najezdy na chodnik, aby byla zajiSténa jejich plna funkénost.

Skoleni personélu - investice do $koleni personalu je kli¢ové pro zajisténi kvalitni obsluhy osob se
specifickymi potiebami. Skoleni by mélo zahrnovat praktické dovednosti a citlivy p¥istup k riiznym
potiebam znevyhodnénych skupin.

Transparentni komunikace o pfistupnosti — podniky, zatizeni €i provozovatelé atraktivit by mély
uvadét detailni informace o bezbariérovosti svych zatizeni na webovych strankach. To zahrnuje nejen
informace o pfistupnych vstupech, ale 1 o dalSich prvcich, jako jsou vytahy, bezbariérové toalety a
specialni sluzby pro osoby se smyslovym postizenim.

Komplexni pfistup k inkluzivité - zatizeni by méla aktivné pracovat na zlepSeni ptistupnosti nejen
pro osoby s pohybovym postizenim, ale také pro osoby se zrakovym a sluchovym postizenim,
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seniory, t€¢hotné zeny a rodice s malymi détmi. To zahrnuje instalaci hmatovych prvki, zvukovych a
vizualnich signalizaci, ergonomickych tprav apod.

Tematickd analyza zkoumala pfistupnost cestovniho ruchu v Libereckém kraji pro osoby se
specifickymi pottebami. V pribehu této analyzy bylo osloveno 20 poskytovatela sluzeb zahrnujicich
ubytovaci a stravovaci zafizeni, infocentra, zastupce méstskych tradii, Krajsky ufad a rizné turistické
atraktivity. Z odpovédi zastupcti 13 subjektli vychazejicich ze zminénych 20 se podafilo ziskat
uceleny obraz, ktery je pro lepsi piehlednost uveden v tabulce X a Y.

Tabulka 12 shrnuje ptistup stravovacich zatizeni k osobam se specifickymi potfebami, zdlraznuje
jejich pfistupnost, ochotu pfizplsobit se riiznym potfebam a udava dualezité skute¢nosti s tim
souvisejici.

Tabulka 12 Piistup stravovacich zatizeni k riznym skupindm se specifickymi potfebami
Piistup stravovacich zafizeni

Skupina se specifickymi Diilezité skute¢nosti

poti‘ebami

Osoby se  stravovacim/Omezeny pfistup, alergeny v jidelnim listku,|Jitravsky Dvorec s flexibilitou a nabidkou
omezenim malo specidlnich menu, nékterda upravijvlastnich produktt

nabizené jidlo

Maminky/rodiny s détmi

Vitany segment, néktera zafizeni nabizeji

Restaurace s prostfedim pro rodiny, Hotel

détské porce, vhodné pro déti Jestéd nezameéteny na tento segment

Osoby s v

omezenim

Restaurace s omezenym pfistupem,
vyjimka terasy v nékterych zatizenich

Omezeny piistup, nékteré upravy
jednotlivych zafizenich, terasy vyuzitelné

pohybovym

Zrakov¢ postizeni Riizné Grovné piistupu, obsluha s omezenou/Omezena péce, piesto ochota pomoci
schopnosti, na pozadani vstficna
Pfistup zaloZzen na poskytnuti jidelniho

listku, mala znalost znakové feci

Nedostate¢na péce, Spatnd komunikace s
touto skupinou

Sluchové postizeni

Seniofi Problémy s vnimanim jako problematicti,

prevazné standardni piistup

'VEtsinou nevnimani jako specificka skupina,
vyjimky v pfistupu

Zdroj: Vlastni zpracovani
Tabulka 13 zahrnuje kli¢ové informace o dostupnosti a vstficnosti zatizeni (vyjma stravovacich) a
ufadi k riznym skupindm znevyhodnénych osob. U kazdé z kategorii jsou uvedené detaily o

specifickych opattenich a ptistupu jednotlivych subjektti k danym skupindm.

Tabulka 13 Ptistupnosti ve vybranych kategoriich subjekti cestovniho ruchu

Kategorie Detaily

Ubytovaci - Hotel Babylon nabizi jednoliizkovy bezbariérovy pokoj s moznosti ubytovani doprovazejici osoby v,

zafizeni sousednim pokoji. - Jitravsky dvorec neni vhodny pro pohybové znevyhodnéné osoby.

Cestovni - America Tour se zaméfuje hlavné na neznevyhodnéné zdkazniky. - CK Karavan vyhovuje

kancelare znevyhodnénym turistiim dle nabizenych ubytovacich zafizeni.

Turistické - Statni hrad a zamek Frydlant v Cechach je vstiicny k znevyhodnénym skupiniam a poskytuje uréité

atraktivity adaptace pro nevidomé klienty. - Historickd budova radnice v Liberci neni plné bezbariérova, ale
nabizi ¢astecn€ bezbariérovy pristup.

Mestské al- Méstsky ufad v Liberci ma problémy s bezbariérovym piistupem do MIC a historické budovy

Krajské tifady [radnice. - Mésto se snazi upravit piistup pro znevyhodnéné, ale financni omezeni limituje tyto aktivity.
- Krajsky titad Liberec spolupracuje s MU a vydava informaéni brozury pro sledované skupiny.

Zdroj: Vlastni zpracovani
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Shrnuti vysledki polostrukturovanych rozhovori:
e Nedostatecna pristupnost a sluzby - vétsina stravovacich zatizeni a turistickych atrakci nebere
v uvahu potieby znevyhodnénych skupin, coz vede k omezeni v jejich ptistupu a sluzbéach pro
osoby se zrakovym, pohybovym, sluchovym postizenim ¢i jinym znevyhodnénim.
e Nizka informovanost a povédomi - mistni ufady maji omezené znalosti o potiebach téchto
skupin a €asto je vnimaji jen z tzkého pohledu, coZ omezuje poskytované sluzby.

Doporuceni do budoucna:

e ZlepSeni informac¢ni dostupnosti - stravovaci zafizeni a turistické lokality by mély poskytovat
zahrnovat online priivodce nebo webové stranky s podrobnymi informacemi.

e Skoleni zaméstnancti - dikladné koleni pro personal v zafizenich je nezbytné, aby 1épe
porozuméli potfebam a specifikiim riznych typti znevyhodnéni a byli schopni poskytnout
vhodnou pomoc.

e ZvySeni povédomi mistnich Ufadi - mistni Gfady by mély usilovat o $ir§i povédomi o
potiebach znevyhodnénych skupin a pracovat na integraci téchto informaci do svych plant
rozvoje a podpory.

Tyto kroky by mohly pomoci vytvofit inkluzivnéjsi prostiedi pro vSechny, zajist'ujici rovnost piistupu
a poskytovani sluzeb pro lidi se znevyhodnénim v riiznych oblastech tykajicich se nejen cestovniho
ruchu, ale i dalSich kazdodennich ¢innosti.

5. Priklady dobré praxe

Tabulka 14, 15 a 16 ukazuji piiklady dobré praxe, které byly zjiStény na zdklad¢ informaci
z webovych stranek atraktivit a zafizeni, analyzy strategickych dokumentl Libereckého kraje,
rozhovorti s predstaviteli samospravy a provozovateli sluzeb cestovniho ruchu (viz 4. Vysledky a
diskuze) a na zaklad¢ vlastniho pozorovani a terénniho Setfeni.

Hrad a zdmek Frydlant patii k nejrozsahlej$im a nejvyznamnéjSim pamatkovym celkiim v severnich
Cechach. Hrad a zamek ve Frydlantu v Cechach je objektem, ktery byl historicky stavén na vysoké
cediové skdle, a proto je zejména hradni aredl zcela nevhodny pro lidi s pohybovym omezenim.
Zéamecka cast, respektive ptizemi s kuchynskymi prostorami lze po ptedchozi domluvé s vedenim
zamku navstivit pfimym vstupem piimo z naddvoii. Na moZnostech turisty potom zalezi, zdali budou
po nékolika drobnych schidcich chtit absolvovat prohlidku i panského patra. Vedeni hradu i zamku
je velmi vstiicné a ndpomocné lidem se zrakovym omezenim — haptickd mapa, vstup s vodicim psem,
moznost hmatové si prohlédnout vybrané exponaty jsou konkurencni vyhodou v porovnani s fadou
jinych pamétihodnosti. Zajimavou aktivitou ndgpomocnou nevidomym je i spoluprace se skoliteli
asistencnich psti, kdy maji moznost absolvovat tréninky pravé v hradozdmeckém objektu.
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Tabulka 14 Ptistupnost hradii a zdmka Libereckého kraje

Nazev

Umisténi

Pristupnost pro cilové segmenty

Hrad a zamek Frydlant
v Cechach

Frydlant

Prohlidka hradu neni vhodna pro osoby s pohybovym
omezenim, okruhy vedou po schodistich, nicméné 1ze domluvit
prohlidku kuchyné z nddvofti. Hapticky pidorysny model hradu
a zamku. Je umistén v navstévnickém centru, aby si jej mohli
navstévnici osahat aziskat tak lepSi pfedstavu o
hradozameckém komplexu.

Hrad Grabstejn v srdci Trojzemi

Hradek nad Nisou

Pristupné je velké dolni nadvofi, odkud pies toalety a zahradu
k bezbariérovému vytahu. Ten navstévniky vyveze je do 1.
patra hradu, které je bezbariérové. Po domluvé l1ze navstivit i
kapli sv. Barbory). Pfijezd k hradu je umoznén jen po piedchozi
dohodé.

K dispozici je hapticky model hradu i hapticka knizka
- obsahuje zékladni informace o historii hradu a také soSe svaté
Barbory v Braillové pismu, doplnéna je o hapticka vyobrazeni
erbu Clam-Gallasti, pohledu na hrad a sochy svaté Barbory.

Zamek Lemberk

Jablonné
v Podjestedi

vevr

navstévnik s pohybovym omezenim rozhodné potiebuje
doprovod. Vhodny je okruh €. 2, ktery je v pfizemi, pfesto jsou
soucasti prahy a jeden ¢i dva malé schody.
Hapticky pudorysny model zamku
i hapticka knizka jsou k dispozici.

Zamek Svijany

Svijany

Zamek je pro handicapované navstévniky pfipraven, je zde
vytah, pro jednotlivce neni nutna objednavka.

Zamek Sychrov

Sychrov

Areadl statniho zamku Sychrov je bezbariérova pamatka pouze
z Casti. VoIn¢ dostupné jsou veskeré exteriéry zadmeckého
arealu jako napf. Cestny dvir, nadvoii a anglicky park vcetné
oranzerie (zde se nachédzi kavarna s bezbariérovou toaletou.
Hapticka knizka - obsahuje zakladni informace o objektu v
Braillové pismu, doplnéna je o hapticka vyobrazeni
dominantnich Casti objektu
Nejvhodnéjsim mistem k parkovani z hlediska dostupnosti je
parkoviste, které se nachazi zdpadné od hlavni zamecké budovy
a ze kterého je ptistup k zamku po roviné. Bezbariérova toaleta
je soucasti WC pro navstévniky, které se nachazi na nadvori
zamku.

Zamek Hruby Rohozec

Turnov

Navstéva zamku se nedoporucuje, prohlidkové okruhy vedou
po schodistich. Lze navstivit zamecky park a nadvoii s
kavarnou.

Zamek Zakupy

Zakupy

Prohlidkové okruhy vedou po schodistich, zde je mozné
navstivit zdmeckou zahradu a Anglicky park

Zdroj: Vlastni vyzkum

76




Tabulka 15 Pristupnost muzei a galerii Libereckého kraje

Nazev Umisténi Vhodné pro segment

Archeologické muzeum

Satlava Ceska Lipa Bezbariérovy piistup, dotykové obrazovky
Vlastivédné museum a galerie

v Ceské Lipg Ceska Lipa Bezbariérovy pfistup, virtudlni vystavy
Expozice Sindelka Harrachov Céste¢né bezbariérové

M¢stska galerie MY

Jablonec nad Nisou

Bezbariérova

Muzeum hracek

Jablonec nad Nisou

Bezbariérovy piistup

Muzeum skla a bizuterie v
Jablonci n. Nisou

Jablonec nad Nisou

Bezbariérovy pfistup, zvukovy zaznam pro osoby
se sluchovym postizenim dostupny na YouTube

Muzeum vyroby koralki Jablonec nad Nisou Bezbariérové

Bezbariérova, jeden okruh vhodny — nutno
Liberecka radnice Liberec objednat tyden pfedem

Bezbariérova, moznost vypujéeni zidlicky,
Oblastni galerie Liberec Liberec invalidniho voziku a koc¢arku
Severoceské muzeum Liberec Bezbariérova budova

Pavilony bezbariérové, vyjma expozice s letadlem
Technické muzeum Liberec (2. pavilon)
Rodny  dim  Ferdinanda Bezbariérova budova, moznost vstupu s
Porscheho Liberec asistenénim psem

Krkonos$ské muzeum

Paseky nad Jizerou

Cést vhodné pro osoby s pohybovym omezenim

Zemédelské muzeum Péncin Stodola s bezbariérovym pfistupem
Muzeum obrnéné techniky Smrzovka Castecnd bezbariérové, moznost vstupu se psy
Po pozéadani zaméstnancl moznost
Galerie Granat Turnov Turnov bezbariérového vstupu do 1. patra
Muzeum Ceského raje Turnov Bezbariérové
Mg¢stska galerie  Vlastimila
Rady Zelezny Brod Trasa pro osoby s pohybovym omezenim

Muzeum socialistickych vozii

Zelezny Brod

Bezbariérovy piistup

Zdroj: Vlastni vyzkum

Nedostacujici pocty ubytovacich zatfizeni nabizejicich ubytovani vozi¢karim ¢i osobdm se snizenou
pohyblivosti je piekvapivy. Napfi., hotel Babylon nachéazejici se v blizkosti nebo pfimo v aredlu
nejnavstévovanéjSich turistickych cilii: Centrum Babylon, 1Q landia, Dinopark ma ve svych
prostorach pouze jeden jednolizkovy plné bezbariérovy pokoj. K dispozici je sice bezbariérovy
vytah, umoZnéno parkovani na vyhrazenych parkovacich mistech pro invalidy, personal je ochoten
doprovod invalidniho navstévnika ubytovat v sousednim pokoji, ptipadné do bezbariérového pokoje
umistit pfistylku, ale pokud se sejdou dva navstévnici se stejnymi specifickymi potiebami, ubytovani
je nedostacujici. Zminény hotel je vhodny spise pro bézné turisty, segment rodi¢i s détmi. Podobna
situace je 1 v dalSich ubytovacich zafizenich. Jako ptiklad dobré praxe z vyzkumu vyplynul resort
Jitravsky Dvorec v Rynolticich. Resort je schopen pokryt poptavku Sir§tho segmentu osob se
specifickymi potfebami, a to seniory, rodi¢e s kocarky a malymi détmi, turisty s pohybovym
omezenim, osobami s potravinami intolerancemi. V resortu se naléza hotel, pension, restaurace a
pivnice, kofiskd farma. Mimo tyto turisty vyuzitelné objekty patii 1 ¢ast statku, kde chovaji skot —
anguské plemeno. Persondl restaurace i pivnice je proskolovan ve znalosti nabizenych pokrmi,
ptipadnych alergenli. MiiZe tak zcela fundované poradit a ptipadné upozornit na mozné alergeny,
zodpoveédét otdzky stravniktl vztahujici se k slozeni nabizenych pokrmii. Velké plus obou
stravovacich zafizeni je fakt, ze ¢ast vyuzivanych surovin pro vyrobu pokrmt v Jitravském Dvorci je
mistnich, vypéstovanych nebo odchovanych. Restaurace i pivnice je bezbariérova, toalety jsou také
vyuzitelné lidmi se snizenou pohyblivosti ¢i osobami na invalidnim voziku.
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Restaurace a kavarna Centrum v Liberci je zafizeni, které je soucasti Stiedni odborné Skole
gastronomie a sluzeb v Liberci. Po rekonstrukci budovy provedené v dobé pied Covidem-19 doslo
ke zmén¢ dispozic jednotlivych provozoven, tak k ptizpisobeni budovy poskytovani sluzeb osobam
se specifickymi potfebami. Restaurace a kavarna s cukrarnou byly z prvniho patra pfemistény do
pfizemi, ¢imZ se pfizplsobily vyuziti osobami se snizenou pohyblivosti. Vchod do obou zminénych
zafizeni je zcela bezbariérovy, bez jakéhokoliv schiidku 1ze projit rovnou z rozlehlého prostranstvi u
zastavky autobusu, parkovisté. Objekt je vhodny i pro segment rodict s kocarky. Budova je vybavena
dvéma vytahy — jednim pro béZzné néavstévniky, druhym bezbariérovym. Vytahy se tak pohodlné
dostanou vsichni, ktefi hodlaji vyuzit sluzeb krej¢ovstvi ¢i kadefnictvi.

Tabulka 4. Stravovaci a ubytovaci zafizeni vhodné pro sledovany segment

Zatizeni Vhodnost pro konkrétni turisticky segment

Ananda Vegetarianska restaurace

Apartma Sun garden Vhodné pro rodiny, zahrada, détsky koutek, v blizkosti ekoparku

Apartmany Terasy Café Apartmany v centru mésta, wellness, kavarna

Bily mlyn Svétova kuchyné, détsky koutek, také pension

Bistro Tulipan Tradicni ¢eskd kuchyné, denni menu, détsky koutek, chranéné pracovisté

Friday Apartmany Rodinné apartmany, v blizkosti centra Liberce, aredl se zahradou

Horsky hotel Jestéd Je moznost dojet autem az k vysilaci, ale doporucuje se piedem zavolat na recepci
hotelu, aby bylo misto k zaparkovani. Pfistup do pfizemi hotelu je bezbariérovy a v
1ét€¢ funguje na stejném patfe i Bistrol012 pro obcerstveni. Zbytek budovy je v
puvodnim stavu, jak jsem byl upozornéna. Hotel ani restaurace neni vybavena
bezbariéroveé. Do restaurace a do hotelu veden maly vytah, ktery 1ze pfipadné pouzit.
Z mého pohledu Ize Jestéd doporucit jako cil vyletu v letnich mésicich s moznosti
stravovani v bistru (na piani lez pfinést i menu z restaurace). - ponékud sporné, proto
zatrazuji pod ¢aru

Hospoda DOMOV Do hospudky vedou tfi schody (takze 1épe vyuzit pro lidi s berlemi nebo s asistenci)

Hotel Kralovka Spa, wellness, restaurace, vybaveni pro rodiny s détmi, ¢eska kuchyné, rozhledna

Hotel Petra Rodinny hotel, restaurace s ¢eskou kuchyni, détsky koutek, Skolici mistnost, doméaci
mazliéci povoleni

La fonduta Pizzerie, détsky koutek, snidané

Nostalgia restaurant

Italska restaurace, détsky koutek

Jitravsky Dvorec — Penzion
Pivnice

Resort vyhovuje seniorim, rodi¢im s kocarky a malymi détmi, turistim s
pohybovym omezenim a osobam s potravinovymi intolerancemi. Nabizi hotel,
pension, restauraci, pivnici, koniskou farmu a ¢ast statku s chovem skotu. Restaurace
a pivnice jsou bezbariérové a persondl je prosSkolen ve znalosti pokrmil a alergent.

Obri sud Javornik

Hotel, restaurace, ski aredl, rodinné prostiedi, sportovni vyziti

Pension Jitka

Rodinny penzion, apartmany, pokoje, klidna lokalita

Plaudit

Pizzerie, italské kuchyné, détsky koutek, terasa, toalety v patie

Pytloun grandhotel Imperial

Hotel v centru mésta, vlastni restaurace

Restaurace Milenium

Pizzerie, italské kuchyné€, mezinarodni kuchyné, détsky koutek

Restaurace a kavarna Centrum
v Liberci

Soucast Stfedni odborné skoly gastronomie a sluzeb, je po rekonstrukci bezbariérova
a vhodna pro osoby se specifickymi potfebami i rodice s koc¢arky. Obé zafizeni byla
premisténa do pfizemi a budova je vybavena dvéma vytahy.

Wellness
Babylon

hotel Centrum

Restaurace, zdbava pro celou rodinu, wellness, aquapark, v centru mésta

Wellness penzion u Muzea

Rodinny penzion, zahrada, wellness, centrum meésta, dostupnost pamatek

Wellness hotel Fénix

Vhodné pro rodiny, zahrada, détsky koutek, kavarna

Zdroj: Vlastni vyzkum

Kromé vySe uvedeného je nezbytné zminit i Zoologickou zahradu Liberec, Botanickou zahradu. Obé
atraktivity v Liberci jednoznacné patii mezi piiklady dobré praxe nejen pro citlivou postupnou
prestavbu cest a prohlidkovych tras v areédlu, kdy cesty byly rozsifeny a uzptsobeny tak, ze i v
¢lenitém kopcovitém terénu zahrady se mohou pohodIné pohybovat lidé na voziku, rodice s kocarky,
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navstévnici s pohybovymi omezenimi, seniofi. V ptipadé potieby lze v ZOO zaptjcit invalidni vozik
1 kocarek. K dispozici pro nevidomé navstévniky je haptickd mapa a vstup je mozny i s asistenénimi
psy. Podobné sluzby nabizi i Botanicka zahrada. Jeji areal je kromé Sirokych pohodlnych cest
rozmistén do n¢kolika rozlehlych sklenikdl, pfistupnych bezbariérové, s asisten¢nimi psy ¢i s kocarky.
Bezbariérové dostupné obcerstveni 1 détsky koutek jsou vitanym doplitkem nabizenych sluzeb pro
potfebny segment ndvstévnikl obou atrakei.

6. Pripadova studie — Jablonec nad Nisou — nabidka destinace z hlediska
pristupnosti

Jablonec nad Nisou, leZici v srdci Jizerskych hor, je Zivym kulturnim i sportovnim centrem. Mésto
obyva vice nez 45 000 obyvatel a rozprostira se na ploSe 31,38 km2 v kopcovitém terénu v nadmotskeé
vySce 380-758 metrti. Diky jedine¢nému uspotfadani centra tvofi tfi nad sebou poloZena ndmésti, coz
umoziuje snadnou orientaci pro navstévniky (C12, o.p.s., 2023). Jablonec nad Nisou byl vybudovan
v malebné kotlin¢, kterou prochdzi feka Nisa. Svilj nejvétsi architektonicky rozkvét zazil koncem 19.
a na zacatku 20. stoleti, coZ se odrazi v nezaménitelnych stopach secese, funkcionalismu a
novorenesance, jeZ jsou ve mésté patrné dodnes.

Nedaleko stfedu mésta byla na po¢atku minulého stoleti vybudovana piehrada, ktera se stala nejen
unikatni technickou pamatkou, ale také oblibenym rekreacnim zdzemim pro mistni obyvatele 1
navstévniky. Celoro¢né je misto vyhledavano pro svou krdsu a moznosti aktivniho odpocinku. Diky
blizkosti Jizerskych hor nabizi Jablonec nad Nisou Sirokou $kalu moznosti pro milovniky turistiky a
cykloturistiky. V zimé& se stava rajem pro bézkare, kteti zde mohou uzit bezpoctu upravenych tras a
krasnych vyhledi. Pro sjezdové lyzovani nebo snowboarding jsou v okoli mésta k dispozici i lyZaiska
stiediska.

Kromé kras ptirody a sportovnich aktivit nabizi Jablonec nad Nisou i bohatou kulturni scénu. Mistni
muzeum se zamétuje na historii a tradice mésta, a dale je zde moznost navstivit galerie a kulturni
akce, které prispivaji k oziveni mésta. V oblasti kultury ve mésté plisobi cela fada kulturnich zafizeni
a organizaci, z nichz statutarni mésto Jablonec nad Nisou zfizuje tii nasledujici: Kultura Jablonec, p.
0.; M¢stska knihovna Jablonec nad Nisou, p. 0. a Méstské divadlo Jablonec nad Nisou, o.p.s.
(Strategicky plan mésta, 2023).

Jablonec nad Nisou disponuje 20 hromadnymi ubytovacimi zatfizenimi s 339 pokoji a 776 lazky
(Strategicky plan mésta, 2023).

NizZe jsou uvedené vybrané atraktivity v Jablonci nad Nisou, které byly v rdmci terénniho Setfeni
osobn¢ navstiveny a doslo ke zhodnoceni jejich ptistupnosti/bezbariérovosti.

V Jablonci nad Nisou se nachéazi dvé turisticka infocentra. Jedno z nich (v domé Scheybalovych) bylo
v rdmci posouzeni soucasného stavu pfistupnosti navstiveno a bylo konstatovano, ze z hlediska
ptistupnosti ma fadu drobnych nedostatk, a to 1 vzhledem k tomu, Ze se nachézi v jedné z nejstarSich
budov ve mésté. Obtizny je i pfistup do infocentra, nebot’ se nachdzi na kopci. Na druhou stranu
muzeme konstatovat, ze pracovnicemi infocentra byly poskytnuty vSechny potfebné informace a byly
zodpovézeny vSechny polozené otazky.

Ubytovaci zatizeni, které¢ bylo hodnoceno z hlediska pfistupnosti je Hotel Rehavital. Hotel se pysni
tim, ze poskytuje bezbariérové pokoje, které jsou navrzeny s ohledem na pohodli a pfistupnost pro
hosty se zdravotnim postizenim nebo omezenou schopnosti pohybu. Hotel ma bezbariérovy vstup,
ktery umoziuje snadny pfistup pro vozickare a osoby se zdravotnim postizenim. Vstupni dvete jsou
dostatec¢n¢ Siroké a neni zde Zadny prah, ktery by ztéZoval pohyb. Pied hotelem se nachazi také
parkovani vyhrazené pro vozickare. Ve spolupraci s odborniky na piistupnost a design byl vytvoien
bezbariérovy pokoj, ktery splituje nejvyssi standardy a zaroveinl odrdzi péci o detaily a komfort hostt.
Bezbariérovy pokoj v Hotelu Rehavital poskytoval idealni kombinaci funk¢nosti a estetiky. Loznice
byla vybavena pohodlnou posteli s vysoce kvalitni matraci, ktery zajiStuje optimélni podporu a

79



odpocinek. Nabytek v pokoji byl rozvrzen tak, aby umozioval snadny pohyb a manévrovani vozikem.
Vsechny prvky byly peclivé umistény, aby poskytovaly maximalni pohodli a snadnou dostupnost.
Predsii a dvete byly v pokoji navrzené tak aby odpovidali vyhlasce ¢. 398/2009 Sb. Bezbariérova
koupelna je dileZitou soucasti tohoto pokoje. Je navrzena tak, aby byla bezpe¢na a snadno piistupna.
Vybavena je bezbariérovym sprchovym koutem, ktery je dostatecné prostorny pro snadné pouzivani
vozi¢ku. Mezi mensi nevyhody v hotelu, které byly zpozorovany patii sjezd do jidelny, ktery je pro
vozickare pfili§ dlouhy a prudky. V hotelu se také nachazi wellness komplex, ktery je bohuzel ale
bariérovy a vstup a pohyb po wellness komplexu je pro osoby s pohybovym omezenim
komplikovanéjsi.

V Jablonci nad Nisou existuji stravovaci zafizeni, kterd se zaméiuji na poskytovani ptistupného
prostiedi a sluzeb pro osoby se specifickymi potiebami. Nékterd stravovaci zatizeni maji specialné
upraven¢ prostory, které jsou ptistupné pro osoby se snizenou schopnosti pohybu, jako jsou Siroké
dvere, bezbariérovy piistup, prostornd toaleta pro vozickare a ptizptisobena sezeni pro pohodiné
stravovani. N¢ktera zatizeni zaméstnavaji persondl, ktery je pfipraven poskytnout asistenci zdravotné
postizenym osobam, naptiklad pii vybéru jidla. Stravovaci zafizeni taktéz nabizeji sluzby pravodct
pro zrakové postizené osoby. Privodci pomahaji hostim piecist menu, popsat jidlo a pomahaji s
orientaci v prostoru. Nékteré podniky nabizeji speciadlni nabidku jidel pro osoby s potravinovymi
alergiemi, intolerancemi nebo dietnimi omezenimi. Existuji také socidlni podniky a projekty, které
zaméstnavaji persondl se zdravotnim postizenim a nabizeji jim pfilezitost pracovat v oblasti
stravovani a pohostinstvi. Tyto podniky se snazi poskytnout bezbariérové prostfedi a zaroven
podporovat zaméstnavani lidi se zdravotnim postizenim.

Pro rezidenty i navstévniky Jablonce nad Nisou je dilezitym mistem 1 Obchodni centrum Central,
které se také pySni svou vyznamnou snahou o zajisténi plného pfistupu a pohodli pro vSechny své
navstévniky. S velkym diirazem na inkluzivitu a bezbariérovost bylo centrum pfizpiisobeno tak, aby
bylo pfistupné pro vSechny, véetn¢ osob se zdravotnim postizenim nebo omezenou schopnosti
pohybu. Hlavnim cilem bylo odstranit veSkera omezeni a zajisténi bezbariérového piistupu od vstupu
az po vSechny prostory a sluzby v centru. Vstup do obchodniho centra je bezbariérovy a prizptisobeny
pro vozickare, dvete jsou dostatecné Siroké a neni zde zadny vyskovy rozdil, ktery by znesnadnoval
pristup.

Muzeum skla a bizuterie v Jablonci nad Nisou je vénovano bohaté historii a tradici sklarstvi a
bizuterie v této oblasti. Jedna se o jediné muzeum svého druhu na svété. V muzeu se naléza sbirka
skla a bizuterie, kterd zahrnuje historické i soucasné predméty. Muzeum piedvadi rizné techniky
zpracovani skla a vyroby bizuterie, a to prostfednictvim exponatti, videi a interaktivnich prezentaci.
Muzeum také nabizi moznost shlédnout ukazky tradi¢nich sklatskych technik a vyrobnich postupti,
coz je pro navstévniky velmi zajimavé. Mzeme se dozveédét o historii a vyvoji sklafského pramyslu
v této oblasti a jakym zpisobem se vyrdbi bizuterie. Jablonec nad Nisou je dlouhodobé spojovén se
sklafstvim a bizuterii, a muzeum je diilezitym centrem, které zachovava tuto bohatou tradici (Muzeum
skla a bizuterie, 2023). Muzeum disponuje vchodem pro osoby s omezenou schopnosti pohybu. V
muzeu osoba se zdravotnim postizenim najde toaletu pro ni ur€enou. Toaleta disponuje vSemi prvky,
které zminuje vyhlaska 398/2023, Sb., ackoliv postrada madlo na dvefich a zrcadlo.

Jablonec nad Nisou Ize nepochybné oznacit za mésto se sportovnim duchem, které disponuje
nadprimérnymi podminkami pro provozovani celé fadu sportii, a to v rdmci mésta samotného i jeho
okoli. Sportovat je zde mozné na profesiondlni i amatérské urovni. Blizkost Jizerskych hor a
vSudypfitomné ptirody navic vytvari vhodné podminky pro zimni sporty, cyklistiku i béznou
volnoc&asovou turistiku. Podle dostupnych statistik Ceské unie sportu (1/2021) v Jablonci piisobi 42
sportovnich subjekt a celkem 83 oddili, které eviduji celkem 9 711 registrovanych ¢lent (C12,
0.p.s., 2023). Je proto nezbytné zhodnotit pfistupnost i n¢kterych ze sportovist. Pii piijezdu
k plaveckému bazénu nas ptijemné piekvapi rozlehlé parkoviste, které ale bohuZel neni ptizptisobeno
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pro osoby s omezenou schopnosti pohybu. Vstup i vnitfek plaveckého bazénu mtize byt hodnocen
jako bezbariérovy s drobnymi nedostatky (ndjezdy ¢i vstup do Satny).

Meéstska sportovni hala v Jablonci nad Nisou je moderni viceucelové sportovisté, které slouzi nejen
pro sportovni akce, ale také pro kulturni a spole¢enské akce. Hala byla oteviena v roce 2015 a je
jednou z nejmodernéjSich hal v regionu. Hala nabizi n€kolik sportovnich ploch, vCetné hfisté pro
florbal, volejbal, basketbal, hdzenou, badminton a dalsi sporty. Kromé toho je zde i lezecka sténa,
fitness centrum, sauna a dal§i vybaveni pro sportovani a relaxaci. Kromé sportovnich akci se v hale
konaji 1 kulturni a spolecenské akce, jako jsou koncerty, divadelni piedstaveni, veletrhy a vystavy.
Pro tyto ucely ma hala kapacitu az 3 000 divakll a nabizi moderni zvukovy a svételny systém.
Sportovni hala v Jablonci nad Nisou je tedy skvélym mistem pro sportovani, relaxaci a kulturni a
spoleCenské akce. Je to vyznamny ptinos pro mésto a jeho obyvatele, a pfildkava také turisty a
navstévniky z okoli. Sportovni hala v Jablonci nad Nisou je pfizpisobena pro bezbariérovy piistup.
Vstup do haly je bezbariérovy a vSechny sportovni plochy jsou pfistupné pro osoby s omezenou
schopnosti pohybu. Pro bezbariérovy ptistup jsou v hale instalovany vytahy a ploSiny, které umoznuji
snadny ptistup do vSech ¢asti haly. Plosina pied halou ma 5 metrii na délku, 1 metr na $itku a sklon
je 5 stupnd. Déle jsou zde bezbariérové toalety a sprchy, které jsou piistupné pro osoby s omezenou
schopnosti pohybu. Pro osoby se sluchovym postizenim jsou k dispozici indukéni smycky a pro osoby
se zrakovym postizenim jsou v hale umistény taktické prvky, které umoziuji orientaci v prostoru.
Bezbariérovost haly je v souladu s platnymi zdkony a normami tykajicimi se bezbariérovosti a
umoziuje tak v§em navstévniktim, bez ohledu na jejich omezeni, vyuzit veskeré sportovni a kulturni
aktivity v hale.

V Libereckém kraji jsou populdrni i cyklostezky. Jedna z jich vede i Jabloncem nad Nisou. Cela trasa
ma 40,76 kilometra a nastoupate pti ni 763 metra. Stezka vede kolem nékolika znamych bodt. Jako
je napiiklad pramen Nisa nebo dvé rozhledny. Nutno podotknout, Ze vystup na tyto rozhledny a
pramen vSak nejsou mozné pro lidi s pohybovym omezenim. Tato trasa zac¢ina v Jablonci nad Nisou
u piehrady, kde se da pohodIn¢ zaparkovat na malém parkovisti pobliz, které avSak nema zadna mista
pro invalidy. Z tohoto mista vede vyhranicena cyklostezka podél prehrady. Avsak jiz po necelém
kilometru se dostaneme z centra Jablonce nad Nisou na okraj, kde se znaceni a cesta zhorsi. Tato
lesni cesta pretrva vice nez 25 kilometrti, dokud se nevratime do okoli Jablonce nad Nisou. MiiZzeme
tedy konstatovat, ze cyklostezka neni kompletn¢ bezbariérova.

Dopravni infrastruktura (méstskd hromadna doprava, Zelezni¢ni doprava, dalni¢ni pfipojeni,
cyklistika a taxi sluzby) v Jablonci nad Nisou je dobfe vyvinuta a umoZiluje obyvatelim a
navstévnikiim pohodIné a bezpecné cestovani. Mésto se také snazi podporovat udrzitelnou dopravu,
ekologické zplsoby piepravy a zejména v poslednich letech se zaméfuje na zlepSeni piistupnosti pro
osoby se specifickymi potfebami.

7. Zavér

Vysledky dotaznikového Setfeni a analyzy pfistupnosti turistickych zafizeni v Libereckém kraji
odhalily nékolik klic¢ovych oblasti, které vyzaduji zlepSeni. Na zakladé téchto zjisténi lze formulovat
nasledujici doporuceni pro budouci kroky ke zlepSeni inkluzivity a pfistupnosti cestovniho ruchu
Vv regionu.

Zajisténi dostateCného poctu vyhrazenych parkovacich mist pro osoby se zdravotnim postiZzenim a
rodice s kocarky je nezbytné. Tato mista by méla byt vybavena ndjezdy na chodnik, coz zajisti jejich
plnou funkcnost a bezpecnost. Dostupné parkovaci mista nejen usnadiuji ptistup, ale také podporuji
nezéavislost a mobilitu znevyhodnénych osob. Tim se pfispiva k jejich socialni inkluzi a rovnosti
ptileZitosti. Navic se zvysuje atraktivita destinace pro rodiny a osoby se specifickymi potfebami, coz
muze mit pozitivni ekonomicky dopad.

81



Skoleni personalu je kli¢ové pro zajisténi kvalitni obsluhy osob se specifickymi potiebami. Skoleni
by mélo zahrnovat praktické dovednosti a citlivy piistup k riznym potfebam znevyhodnénych skupin.
Kvalitn¢ proskoleny personal mize vyrazné zlepsit zazitek navstévniki, zvysit jejich spokojenost a
podpofit pozitivni image zafizeni. To mize vést k vySSi navstévnosti a loajalité zdkazniki, ¢imz se
zvySuje konkurenceschopnost turistickych destinaci.

Turistické atraktivity a zafizeni by mély uvadét detailni informace o bezbariérovosti na svych
webovych strankach. To zahrnuje nejen informace o piistupnych vstupech, ale také o dalSich prvcich,
jako jsou vytahy, bezbariérové toalety a specialni sluzby pro osoby se smyslovym postiZzenim.
Transparentni komunikace zvySuje divéru a informovanost navstévniki, coz usnadniuje jejich
planovani a snizuje stres spojeny s navstévou. To podporuje inkluzivitu a dostupnost turistickych
sluzeb pro vSechny, ¢imz se zvySuje celkova atraktivita a povést destinace.

Zatizeni cestovniho ruchu by méla aktivné pracovat na zlepSeni piistupnosti nejen pro osoby s
pohybovym postizenim, ale také pro osoby se zrakovym a sluchovym postizenim, seniory, t€hotné
zeny a rodi¢e s malymi détmi. To zahrnuje instalaci hmatovych prvkl, zvukovych a vizuédlnich
signalizaci, ergonomickych tprav a dalSich specifickych opatfeni. Komplexni pfistup k inkluzivité
podporuje socidlni soudrznost a rovnost piilezitosti. Zajisténi piistupnosti pro vSechny skupiny
obyvatel vytvaii prostfedi, kde se kazdy muze citit vitdn a respektovan. To nejen zlepSuje kvalitu
zivota navstévnika, ale také posiluje komunitni vztahy a podporuje udrzitelny rozvo;j.

Implementace téchto opatieni piisp&je k vytvoreni pristupnéjsiho a inkluzivnéjsiho prostredi, které
bude pfinosem pro vSechny Cleny spolecnosti. ZvySeni poc¢tu vyhrazenych parkovacich mist, skoleni
personalu, transparentni informace o bezbariérovosti a komplexni ptistup k inkluzivité jsou klicovymi
kroky k podpote rovnosti ptilezitosti a socialni soudrznosti.

Liberecky kraj mé potencidl stat se vzorem pro dalsi regiony v oblasti pfistupnosti a inkluzivity
cestovniho ruchu. Tento pfistup nejenze podporuje spoleCenskou odpoveédnost a etické standardy, ale
také pfinasSi ekonomické vyhody prostfednictvim zvySené navstévnosti a spokojenosti turisti.
Inkluzivni cestovni ruch muize ptildkat §ir§i klientelu, zvySit spokojenost navstévniki a posilit
reputaci regionu jako destinace, ktera je oteviena a pristupna vSem.

Navic, systematické zlepSovani pfistupnosti a inkluzivity miiZze inspirovat dalsi regiony a zem¢ k
podobnym krokim, ¢imz se zvysuje celkova kvalita cestovniho ruchu na narodni i mezindrodni
urovni. Liberecky kraj mize timto zpiisobem pfispét k Sir§Simu globalnimu hnuti za inkluzivitu a
pristupnost ve vSech oblastech spolecnosti.
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Tourism Offer in the Liberec Region for People with Specific Needs

Abstract

The Liberec Region, known for its history, natural beauty, and tourist attractions, is becoming an
attractive destination for visitors with specific needs due to the growing emphasis on inclusive
tourism. This study analyzes the current tourism offerings in the region and evaluates the accessibility
of tourist attractions, accommodation and dining facilities, and information services for people with
specific requirements. The results show that many facilities meet accessibility standards, but there
are areas with insufficient amenities, such as designated parking spaces and trained staff. Based on
the analysis, specific recommendations have been proposed to improve the accessibility and
inclusivity of tourism services in the region. A case study of Jablonec nad Nisou illustrates examples
of good practice and emphasizes the need for systematic improvement in accessibility across all
aspects of tourism.

Keywords: Liberec Region. Tourism offerings. Proposals and recommendations. People with
specific needs.
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1. Introduction

The Liberec Region, known for its rich history, natural beauty, and diverse range of tourist attractions,
is gradually becoming an attractive destination for visitors with specific needs. With a growing
emphasis on inclusive tourism, more and more facilities and services in the region are being adapted
to be accessible to all, regardless of their physical or mental abilities.

An important document in relation to the subchapter's topic is the decree of the Ministry of Regional
Development of the Czech Republic No. 398/2009 Coll. on general technical requirements ensuring
barrier-free use of buildings, which came into force in November 2009, replacing the previous decree
No. 369/2001 Coll. on general technical requirements ensuring the use of buildings by persons with
reduced mobility and orientation, as amended by decree No. 492/2006 Coll. This new decree
introduced a new approach to the issue of barrier-free use of buildings, particularly in formulating
technical solution requirements for the three main types of disabilities: mobility, visual, and hearing
impairments (Zdafilova, 2023). "The term barrier-free accessibility and use of buildings includes a
set of technical or technical-administrative measures ensuring independent movement (i.e., without
the help of another person) and use of buildings by persons with reduced mobility or orientation
capabilities (Sestakova & Lupag, 2010), which the decree (decree No. 398/2009 Coll.) defines as
follows: persons with physical disabilities, persons with visual impairments, persons with hearing
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impairments, persons with mental disabilities, elderly persons, pregnant women, persons
accompanying a child in a stroller, or a child under three years of age."

Given that the decree had certain shortcomings, including some fragmentation, the Ministry of
Regional Development of the Czech Republic submitted a draft decree on construction requirements
to the Legislative Council of the Government. This is an implementing regulation of the new
construction law, which unifies and reduces the current fragmented legal regulations for all types of
buildings into a single regulation (BusinessINFO.cz, 2023). The aim of the decree is to clarify the
requirements and ensure faster construction—all while maintaining high-quality architecture,
urbanism, and protection of the environment and open countryside. The Ministry of Regional
Development of the Czech Republic anticipates that the decree, along with other implementing
regulations of the new construction law, will come into effect on July 1, 2024.

The aim of this subchapter is to assess the current tourism offerings in the Liberec Region and
examine how tourist attractions, accommodation and dining facilities, and information services are
adapted to meet the needs of people with specific requirements. Based on this analysis,
recommendations and measures will be proposed to improve the accessibility and inclusivity of
tourism services in the region.

2. Tourism offer in the Liberec Region

The Liberec Region is a significant tourist destination in the Czech Republic due to its diverse range
of historical monuments, natural beauty, and cultural attractions. Its excellent transport connections
to Prague and its border location make the Liberec Region an attractive destination for both domestic
visitors and international tourists. According to data from the Czech Statistical Office on the capacity
of collective accommodation establishments in 2023 (see Table 1), the Liberec Region held a solid
position compared to other regions in the Czech Republic, with 949 collective accommodation
establishments and 45,088 beds. This position was above average compared to other regions. Only
three regions — South Bohemian Region, Hradec Kralové Region, and South Moravian Region — had
a higher number of collective accommodation establishments (Czech Statistical Office, 2024).

Table 1 Collective accommodation establishments in Regions of the Czech Republic (2023)

Number of Places for tents and

establishments Rooms Beds caravans
Czech Republic 10,293 220,420 567,195 51,480
Capital City of Prague 844 44,219 96,257 1,082
Central Bohemian Region 815 15,499 40,694 5,269
South Bohemian Region 1,272 21,014 60,952 13,427
Plzen Region 564 10,895 29,469 4,312
Karlovy Vary Region 617 17,316 37,157 1,694
Usti nad Labem Region 510 9,530 25,530 1,872
Liberec Region 949 14,829 45,088 3,505
Hradec Kralové Region 1,159 19,005 53,870 5,218
Pardubice Region 377 7,096 20,272 1,634
Vysoéina Region 454 8,714 25,222 2,480
South Moravian Region 1,001 19,200 48,043 5,109
Olomouc Region 541 10,320 26,684 1,775
Zlin Region 525 10,579 26,755 1,767
I\R/le"gri‘:)vll‘a“'s‘les‘a“ 665 12,204 31,202 2,336

Zdroj: Czech Statistical Office, 2024
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Based on the latest field survey in the Czech Republic concerning dining establishments (2014), it
can be stated that there were 1,742 dining establishments in the Liberec Region (see Figure 1),
representing 4.2% of the total number of dining establishments in the country. Although this share is
not among the highest compared to other regions, it still constitutes a significant contribution to the
overall tourism offer in the country. The Liberec Region falls into the middle range in terms of dining
capacity, which corresponds to its size and economic significance.

Figure 1 Numbers and territorial structure of dining establishmens

Praha 5758 | 14,0
Stfedocesky 5033 | 12,2
JihoCesky 2976 7,2
Plzensky 2587 | 6,3
Karlovarsky 1262 3,1
Ustecky 3110 | 7,6
Liberecky 1742 4,2
Kralovéhradecky 2014 | 49
Pardubicky 1721 4,2
Vysocina 1684 | 4,1
Jihomoravsky 4387 | 10,7
Olomoucky 2490 6,0
Zlinsky 2175 5,3
Moravskoslezsky 4221 | 10,3

Source: Adapted from Ministry for Regional Development CZ, 2015.

The Liberec Region offers excellent natural and cultural conditions for tourism both in winter (Alpine
and cross-country skiing — KrkonoSe, Jizerské Mountains, Jestéd Ridge, and the LuZice Mountains)
and in summer. Practically any activity is available for summer tourists — hiking and cycling (in the
mountains and lowlands — for example, the former military training area Ralsko), rock climbing (rock
cities in the Bohemian Paradise), swimming (Méachovo Lake, rivers), city tourism (Liberec, Turnov,
Frydlant in Bohemia, Jilemnice, etc.), and sightseeing (fortresses, castles, urban heritage reserves,
rural heritage reserves, and zones).

Among the most popular castles and chateaus are Bezdé€z, Frydlant, Grabstejn, Hruby Rohozec,
Lemberk, Sychrov, Trosky, and Zakupy (National Heritage Institute, 2024). Spas also play an
important role, frequently visited by foreign tourists. The rich cultural and historical tradition is
reflected in the large number of historic buildings, monuments, and cultural facilities, which attract
hundreds of thousands of visitors to the region every year. The unique structure of the Jestéd Hotel
has become a symbol of the entire region, earning the Perret Prize.

Z00 Liberec and iQLandia Science Center are the most visited attractions in the Liberec Region.
The three most visited categories of destinations in the Liberec Region included castles and chateaus
(23.15%), science and technology (21.14%), and zoos/gardens and aquariums (17.93%) (Tourdata,
2023).

3. Objectives and methodology

The aim of this subchapter is to analyze the current tourism offer in the Liberec Region, focusing on
how tourist attractions (museums and galleries, castles and chateaus), accommodation and
gastronomy establishments, and information services are adapted to meet the needs of individuals
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with specific requirements. In line with these objectives, the following research questions were
formulated:

Q1: What is the level of infrastructure and superstructure available for tourists with specific needs in
the region? Are there any examples of best practices?

Q2: What measures can be taken to improve tourism accessibility for individuals with specific needs
in the Liberec Region?

Based on research from 2013 to 2016, it can be stated that the Usti nad Labem Region, Liberec
Region, Karlovy Vary Region, and Prague have the highest share of barrier-free accommodation
facilities in the Czech Republic (Linderova & Janecek, 2017). The Liberec Region offers a wide range
of accommodation and gastronomy facilities with barrier-free features. These include barrier-free
access to hotels, guesthouses, and restaurants, reserved parking spaces, barrier-free social facilities,
and specially equipped rooms for wheelchair users that meet all technical requirements (Syrovatkova,
2011).

In preparing this subchapter, both primary and secondary data sources were used. The subchapter
also includes a case study. For the collection of primary data, an online and field survey was
conducted from April to December 2023, involving 75 respondents. Qualitative data were collected
through semi-structured interviews with representatives of tourism entities. Thematic analysis was
used to interpret the data from the thirteen semi-structured interviews.

The analysis of secondary data provided examples of best practices in accessible facilities and tourist
attractions. The case study focuses on Jablonec nad Nisou as an accessible tourist destination.

4. Results and discussion
Between April and December 2023, a survey was conducted in the Liberec Region through both
online and field research methods. A total of 75 tourism-related entities participated in the survey.

The overview of respondents is presented in Table 1.

Table 1 Survey respondents

Tourism entity Number of respondents
|Information centers || 15 |
|Gastronomy establishments || 17 |
|Accommodation facilities || 16 |
|Museums and galleries || 20 |
|Castles and Chateaus || 7 |
[Total I 75 |

Source: Own processing

Table 2 displays the results of the question, "Is your facility accessible to individuals with specific
needs and reduced mobility and orientation capabilities according to Decree 398/2009 Sb.?" among
respondents. The results show that the majority of respondents, specifically 62.7 % (47 respondents),
answered affirmatively, indicating that their facilities meet the decree's requirements. Conversely,
33.3 % (25 respondents) stated that their facilities are not accessible to individuals with specific needs,
and 4.0% (3 respondents) did not know whether their facilities meet these requirements. It is also
noteworthy that most affirmative responses came from information centers, accommodation facilities,
and castles and chateaus.
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Table 2 Question — Is your facility accessible to individuals with specific needs and reduced
mobility and orientation capabilities according to Decree 398/2009 Sb.?

‘ Response H Number of respondents H Percentage (%) ‘
|Yes ” 47 || 62.7 |
[No [ 25 | 333 |
|Don't know || 3 || 4.0 |

Source: Own processing

If respondents answered "yes," they were asked to specify how their facilities are accessible (e.g., no
thresholds, no steps, lowered tables, etc.). Figure 2 includes the most common responses. The figure
visualizes key words and phrases from the respondents' answers regarding the accessibility of their
facilities/attractions. The most frequent terms are "no thresholds," "no steps," and "barrier-free,"
highlighting the emphasis on the physical accessibility of spaces without obstacles. Other important
terms include "elevator," "lowered tables," and "accessible toilets," indicating specific adjustments
and equipment that enhance accessibility for individuals with reduced mobility. Repeated mentions
of "service" and "help from others" also emphasize the importance of personal support in ensuring
accessibility.

Figure 2 Specific methods of accessibility
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Source: Own processing

Table 3 displays the results of the question "Do you have a designated parking space in front of your
establishment for individuals with a blue card (i.e., ZTP/P, ZTP) with a sidewalk ramp?" among
respondents. The results indicate that only 20.0% (15 respondents) reported having a designated
parking space for individuals with a blue card, while 80.0% (60 respondents) answered negatively.
This data suggests that the majority of establishments are not adequately equipped with parking
spaces for people with disabilities, which can significantly impact their accessibility and overall
inclusivity. Parking spaces with a sidewalk ramp are a crucial element for ensuring convenient and
safe access for individuals with reduced mobility to these establishments.

Given that inclusivity and accessibility are increasingly emphasized within sustainable development
and corporate social responsibility policies, it is essential to pay greater attention to meeting these
fundamental needs. Increasing the number of designated parking spaces with sidewalk ramps would
be a significant step towards removing barriers that prevent people with disabilities from easily and
equitably accessing various services and establishments.
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Table 3 Question — Do you have a designated parking space in front of your establishment for
individuals with a blue card (i.e., ZTP/P, ZTP) with a sidewalk ramp?

‘ Response H Number of respondents H Percentage (%) ‘
Yes I 15 I 20.0 |
[No | 60 | 80.0 |

Source: Own processing

Table 4 displays the results of the question "Do you have a designated parking space in front of your
establishment for mothers with strollers?" among respondents. The results show that only 12.0% (9
respondents) reported having a designated parking space for mothers with strollers, while 88.0% (66
respondents) answered negatively.

These data indicate that the vast majority of establishments do not provide specifically designated
parking spaces for mothers with strollers, which can significantly affect their accessibility and
convenience. Parking spaces for mothers with strollers are an essential element in supporting parents,
particularly mothers, when moving with small children, as they facilitate parking close to entrances
and reduce the distance they must travel with a stroller.

In a broader context, these findings highlight the wider issue of accessibility and inclusivity in public
and private spaces. The lack of designated parking spaces for mothers with strollers can have several
negative impacts. First, it can make it more difficult for parents with small children to access services
and facilities, leading to social isolation and a decrease in quality of life. Second, this lack of facilities
may discourage parents from using public and commercial services, which can have an adverse
economic impact on businesses and institutions.

Moreover, in the context of the increasing emphasis on family support and equal opportunities,
ensuring accessibility and convenience for parents with small children is a crucial step towards
creating a more inclusive society. Designated parking spaces for mothers with strollers should be
considered a standard part of infrastructure planning, similar to parking spaces for people with
disabilities.

Implementing these measures would require cooperation between the public and private sectors, as
well as legislative support and awareness of the needs of families. Increasing the number of
designated parking spaces for mothers with strollers would be a significant step towards creating a
more welcoming environment for all members of society, including the youngest ones.

Table 4 Question — Do you have a designated parking space in front of your establishment for
mothers with strollers?

‘ Response H Number of respondents H Percentage (%) ‘
Yes | 9 | 12.0 |
INo I 66 | 88.0 |

Source: Own processing

Table 5 displays the results of the question "Which parts of your facility are classified as barrier-
free?" among respondents. The results show that 44.0% (33 respondents) stated that their entrance
hall, including doors, elevators, and lifting platforms, is classified as barrier-free. Barrier-free social
facilities are available in 36.0% (27 respondents) of the facilities. An equal number of respondents
(27) indicated that their facility is not barrier-free at all. Only 4.0% (3 respondents) mentioned that
their info center space is barrier-free, and the same percentage (4.0%, 3 respondents) stated that they
do not have an official barrier-free classification.
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These data suggest that while some parts of facilities are barrier-free, a significant proportion of
facilities are not adapted for people with disabilities. The most commonly barrier-free areas are
entrance halls, which are crucial for ensuring access to the building. However, the fact that 36.0% of
facilities do not have any barrier-free section represents a significant obstacle for people with
disabilities.

In a broader context, these findings highlight the issue of accessibility in public and private spaces.
The lack of barrier-free facilities can significantly limit the ability of people with disabilities to use
various services and facilities, leading to their social isolation and a decrease in quality of life.
Ensuring barrier-free accessibility should be a priority not only from a legislative but also from an
ethical standpoint. Businesses and institutions should actively strive to create environments that are
accessible to everyone, regardless of their physical abilities. Raising awareness and providing support
for adapting facilities can be a key step towards achieving this goal. Implementing barrier-free
modifications can also bring economic benefits, as increased accessibility can attract a broader
clientele.

Table 5 Question Which parts of your facility are classified as barrier-free?

‘ Response H Number of respondents H Percentage (%) ‘
Entrance hall (doors,

elevators, lifting platforms) 33 44.0

[Social facilities | 27 | 36.0 |
[None | 27 | 36.0 |
|Inf0 center space || 3 || 4.0 |
We do not have an official 4.0
barrier-free classification 3

Source: Own processing

Table 6 displays the results of the question "Is there any element in your facility adapted for:" among
respondents. The results show that 62.7% (47 respondents) have elements adapted for people with
mobility impairments, which is the highest proportion among all categories. This is followed by
elements adapted for children (45.3%, 34 respondents) and seniors (41.3%, 31 respondents). Only
25.3% (19 respondents) indicated that they have elements adapted for pregnant women. The lowest
proportion of adaptations was for people with visual and hearing impairments, with each category
accounting for only 4.0% (3 respondents).

These data indicate that while the majority of facilities pay attention to the needs of people with
mobility impairments, there is a significant lack of elements adapted for people with sensory
impairments (visual and hearing) and pregnant women. This deficiency can have substantial
implications for the inclusivity and accessibility of these facilities.

Support for inclusivity should be comprehensive and include all groups, not just people with mobility
impairments. Elements adapted for children, seniors, pregnant women, and people with sensory
impairments are essential for creating a truly accessible environment. This includes tactile elements
for people with visual impairments, auditory and visual signals for people with hearing impairments,
and ergonomically adapted spaces for pregnant women and seniors. Ensuring these adaptations
requires cooperation between the public and private sectors, raising awareness of the needs of
different population groups, and providing financial and technical resources to implement these
adaptations. Creating an inclusive environment not only improves the quality of life for all users but
also strengthens social cohesion and equal opportunities. Ultimately, inclusive design benefits not
only the target groups but also the entire society by promoting greater participation of all community
members in social, cultural, and economic life.
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Table 6 Question Is there any element in your facility adapted for:

‘ Response H Number of respondents H Percentage (%) ‘
People with mobility

impairments 47 62.7

[Children | 34 [ 453 |
[Seniors | 31 | 413 |
|Pregnant women || 19 “ 253 |

People with visual
impairments 3 4.0

People with hearing
impairments 3 4.0

Source: Own processing

Table 7 displays the results of the question "If you decided not to modify your facility for barrier-free
access, what was the reason?" among respondents. The results show that the most common reason
for not modifying the facility is spatial constraints, cited by 29.3% (22 respondents). Another
significant reason is that the facility was already barrier-free, mentioned by 26.7% (20 respondents).
Financial reasons were cited by 21.3% (16 respondents), and 22.7% (17 respondents) indicated that
their facility is a protected historical site, where the scope of renovations is influenced by heritage
conservation authorities.

These data suggest that the main obstacles to modifying facilities for barrier-free access are practical
and administrative in nature. Spatial constraints pose the biggest problem, which may be due to the
unsuitable architecture of older buildings or a lack of space for installing necessary facilities such as
elevators and ramps. Financial costs are also a significant barrier, as modifications require
investments that may not be financially feasible for all operators. Another specific issue is protected
historical sites, where renovations are subject to strict regulations and approvals from heritage
conservation authorities. These sites often require sensitive and costly adaptations that must comply
with heritage protection requirements.

In a broader context, these findings highlight the need for greater support and flexible solutions to
ensure barrier-free access. Government policies and programs should take these barriers into account
and provide financial and technical assistance, particularly for small businesses and operators of
protected historical sites. Grants, tax incentives, and technical consultancy can be effective tools for
overcoming financial and administrative barriers. Spatial constraints can be addressed with
innovative design solutions that minimize the space needed for barrier-free modifications. The
development and implementation of compact and multifunctional facilities can help increase
accessibility even in space-constrained buildings. Protected historical sites require a specific approach
that respects the historical value of the buildings while ensuring accessibility. Collaboration between
heritage conservationists and accessibility experts is crucial to finding solutions that are both
functional and aesthetically and historically acceptable.

Table 7 Question If you decided not to modify your facility for barrier-free access, what was the

reason?
| Response H Number of respondents H Percentage (%) |
[Financial | 16 | 21.3 |
|Spatial | 22 | 293 |
The facility was already
barrier-free 20 26.7
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Response H Number of respondents H Percentage (%)

Protected historical site — scope
of renovations influenced by
conservators 17 22.7

Source: Own processing

Table 8 shows the results of the question "Approximately what percentage of your visitors are people
in wheelchairs, those with reduced mobility and orientation, including visually and hearing-impaired
persons, seniors, mothers with strollers, pregnant women, and small children?" among respondents.
The largest share of respondents, 34.7% (26 respondents), indicated that they did not calculate this
figure. Among those who provided specific answers, 24.0% (18 respondents) stated that these
individuals make up 1-20% of visitors. Other significant groups of responses are 21-40% (16.0%,
12 respondents) and 81-100% (17.3%, 13 respondents). Smaller visitor shares are represented by the
groups 41-60% and 61-80%, each with a share of 4.0% (3 respondents).

These data suggest that people with various types of disabilities constitute a significant portion of
visitors in many facilities. However, the large number of respondents who did not calculate this figure
points to a lack of systematic monitoring and evaluation of the needs of these groups. These findings
highlight the need for a greater focus on inclusivity and accessibility in service provision. The fact
that up to a third of facilities do not have an accurate idea of the share of visitors with special needs
indicates a need for better tracking and data collection. This lack of information can lead to an
underestimation of the needs of these groups and, consequently, inadequate adjustments to facilities
and services.

Table 8 Question Approximately what percentage of your visitors are people in wheelchairs, those
with reduced mobility and orientation, including visually and hearing impaired persons, seniors,
mothers with strollers, pregnant women, and small children?

‘ Response H Number of respondents H Percentage (%) l
[1-20% | 18 [ 24.0 |
21-40% | 12 | 16.0 |
41 - 60 % | 3 [ 4.0 |
61 -80 % | 3 | 4.0 |
81 —100 % | 13 | 17.3 |
|Other: did not calculate || 26 || 34.7 |

Source: Own processing

Table 9 shows the results of the question "Disadvantaged individuals using your facility belong to the
following groups:" among respondents. The results indicate that the highest proportion of
disadvantaged individuals are children (94.7%, 71 respondents), followed by seniors (86.7%, 65
respondents) and mothers with strollers (80.0%, 60 respondents). Pregnant women make up 74.7%
(56 respondents) of these groups, while individuals with physical disabilities account for 65.3% (49
respondents). Individuals with visual and hearing impairments each constitute 12.0% (9 respondents)
of the total number of disadvantaged individuals using the facilities.

These data suggest that the most common disadvantaged groups using the facilities are children,
seniors, and mothers with strollers, reflecting their specific needs and dependence on accessible
environments. Pregnant women and individuals with physical disabilities also represent a significant
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portion of facility users. In contrast, individuals with visual and hearing impairments are significantly
less represented among users.

These findings highlight the diverse needs of disadvantaged groups and the importance of
accessibility and inclusivity in public and private facilities. Highly represented groups, such as
children, seniors, and mothers with strollers, require specific environmental modifications, such as
barrier-free entrances, sufficiently wide sidewalks, elevators, and accessible toilets. The lower
representation of individuals with visual and hearing impairments may reflect inadequate adaptation
of facilities to their needs, such as tactile elements, auditory and visual signals, and information
materials in accessible formats. This group may also be less visible or less frequently represented in
these facilities, which could be due to access barriers or a lack of information about available services.

Table 9 Question Disadvantaged individuals using your facility belong to the following groups:

‘ Response H Number of respondents H Percentage (%) ‘
|Children | 71 94.7 |
|Seniors || 65 ||86.7 |
[Mothers with strollers |60 180.0 |
|Pregnant women ||56 ||74.7 |
[People with physical disabilities |49 l65.3 |
People with visual impairments ||9 12.0

People with hearing impairments ||9 12.0

Source: Own processing

Table 10 shows the results of the question "Is your staff trained to serve individuals with specific
needs?" among respondents. The results indicate that only 16.0% (12 respondents) reported that their
staff is trained to serve individuals with specific needs, while 84.0% (63 respondents) responded
negatively.

These data suggest that the majority of facilities do not invest in training their staff to serve individuals
with specific needs, which can negatively impact the quality of services provided to these groups.
Insufficiently trained staff may be less capable of effectively and sensitively responding to the needs
of these visitors, potentially leading to their discomfort or even discrimination.

These findings highlight a broader issue in the area of inclusivity and accessibility of services.
Training staff is a key element in ensuring that facilities are truly accessible and welcoming to all
visitors, including individuals with disabilities, seniors, pregnant women, parents with young
children, and other disadvantaged groups. Well-trained staff can not only enhance the experience of
these visitors but also contribute to the positive image of the facility and increase its attractiveness to
a broader public. The ability to effectively communicate and provide support to individuals with
specific needs is a crucial skill that can significantly influence customer satisfaction and loyalty.
Ultimately, investing in staff training is not only the right step from an ethical and social responsibility
perspective but also from an economic standpoint. Improving access and service for individuals with
specific needs can attract a broader clientele, increase customer satisfaction, and strengthen the
facility's reputation as an inclusive and accessible place. Creating such an environment is essential
for promoting equal opportunities and the full participation of all members of society in public life.
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Table 10 Question Is your staff trained to assist individuals with specific needs?

‘ Response H Number of respondents H Percentage (%) ‘
[Yes | 12 [16.0 |
INo I 63 184.0 |

Source: Own processing

Table 11 displays the results of the question "Do you provide information about (non-) accessibility
on your website?" among respondents. The results show that 57.3% (43 respondents) have
information about (non-)accessibility on their websites, while 42.7% (32 respondents) do not.

These data suggest that more than half of the facilities provide information about their (non-
)accessibility on their websites, which is a positive step towards transparency and visitor information.
However, nearly 43% of facilities do not provide this crucial information, which can significantly
limit planning opportunities for individuals with specific needs.

These findings highlight the importance of making accessibility information available. Including such
information on websites is key to ensuring inclusivity and accessibility, as it allows potential visitors
to obtain necessary details and prepare for their visit. For individuals with disabilities, seniors, parents
with young children, and other disadvantaged groups, this information is vital for deciding whether a
place can be safely and comfortably visited. The absence of this information can lead to the exclusion
of these groups from participating in social, cultural, and economic life. Furthermore, from a business
perspective, the lack of accessibility information can limit the customer base and negatively impact
the facility's reputation. Transparent communication about (non-)accessibility can increase customer
trust and loyalty, and attract a broader and more diverse clientele.

Table 11 Question Do you provide information about (non-)accessibility on your website?

‘ Response H Number of respondents H Percentage (%) ‘
Yes | 43 57.3 |
No | 32 |42.7 |

Source: Own processing

Key findings from the survey:
Accessibility of facilities:
e 02.7% of respondents stated that their facilities are accessible to people with specific needs
according to Decree No. 398/2009 Coll.
e The most commonly mentioned modifications included the removal of thresholds and steps,
the installation of elevators, and lowered tables.
Parking spaces:
e Only 20% of facilities have designated parking spaces for people with a blue card (ZTP/P,
ZTP) with a curb ramp.
e Only 12% of facilities provide designated parking spaces for mothers with strollers.
Staff training:
e Only 16% of respondents reported that their staff is trained to serve people with specific needs.
Information on accessibility:
o 57.3% of facilities provide information about accessibility on their websites.
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Recommendation based on the survey:

Increase the Number of Designated Parking Spaces - It is essential to increase the number of
designated parking spaces for people with disabilities and mothers with strollers. These spaces should
be equipped with curb ramps to ensure full functionality.

Staff Training - Investing in staff training is crucial to ensure quality service for people with specific
needs. Training should include practical skills and a sensitive approach to the various needs of
disadvantaged groups.

Transparent Communication About Accessibility - Businesses, facilities, and attraction operators
should provide detailed information about the accessibility of their facilities on their websites. This
includes not only information about accessible entrances but also other features such as elevators,
accessible toilets, and special services for people with sensory impairments.

Comprehensive Approach to Inclusivity - Facilities should actively work on improving accessibility
not only for people with physical disabilities but also for those with visual and hearing impairments,
seniors, pregnant women, and parents with small children. This includes the installation of tactile
elements, auditory and visual signals, ergonomic adjustments, etc.

The thematic analysis examined the accessibility of tourism in the Liberec Region for people with
specific needs. During this analysis, 20 service providers, including accommodation and dining
facilities, information centers, representatives of municipal offices, the Regional Office, and various
tourist attractions were contacted. From the responses of 13 representatives from the mentioned 20,
a comprehensive picture was obtained, which is summarized in Tables 12 and 13.

Table 12 summarizes the accessibility of dining facilities for people with specific needs, highlighting
their accessibility, willingness to accommodate different needs, and important related facts.

Table 12 Access of gastronomy facilities to various groups with specific needs

Specific needs group |Accessibility of gastronomy facilities Important facts
People with dietary Limited access, allergens listed in menus, | Jitravsky Dvorec offers flexibility and its
restrictions few special menus, some facilities adapt | own products

offered meals

Mothers/families with  [Welcomed segment, some facilities offer|Family-friendly environments, Hotel Jestéd

children children's portions, suitable for children not focused on this segment
People with mobility  |Limited access, some adjustments in[Restaurants with limited access, exception
impairments individual facilities, terraces usable for terraces in some facilities

Visually impaired people  [Varying levels of access, service with
limited ability, assistance upon request

Hearing impaired people Access based on providing menus, little|Insufficient care, poor communication with

Limited care but willingness to help

knowledge of sign language this group
Seniors Generally not considered a specific group,[Problems with perception as problematic,
exceptions in approach mostly standard approach

Source: Own processing
Table 13 includes key information about the accessibility and responsiveness of facilities (excluding

dining) and authorities to various groups of disadvantaged individuals. Each category details specific
measures and approaches taken by individual entities toward these groups.
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Table 13 Accessibility in Selected Categories of Tourism Entities
Category Details

Accommodation|- Hotel Babylon offers a single accessible room with the option for a companion to stay in an adjacent
facilies room. - Jitravsky Dvorec is not suitable for individuals with mobility impairments.

- America Tour mainly focuses on customers without disabilities. - CK Karavan accommodates|
Travel Agencies|disadvantaged tourists according to the available lodging facilities.

Tourist - State Castle and Chateau Frydlant in Bohemia is friendly to disadvantaged groups and provides
attractions certain adaptations for visually impaired clients. - The historic town hall building in Liberec is not
fully accessible but offers partial accessibility.

Municipal and|- The Municipal Office in Liberec has accessibility issues with the MIC and the historic town hall
Regional building. - The city strives to improve access for disadvantaged individuals, but financial constraints
Offices limit these activities. - The Regional Office of Liberec collaborates with the Municipal Office and
publishes informational brochures for the monitored groups.

Source: Own processing

Summary of semi-structured interviews results:

e Insufficient accessibility and services: The majority of dining facilities and tourist attractions
do not adequately consider the needs of disadvantaged groups, leading to limitations in access
and services for individuals with visual, mobility, auditory, or other impairments.

e Low awareness and knowledge: Local authorities have limited understanding of the needs of
these groups and often view them from a narrow perspective, which restricts the services
provided.

Recommendation for the future:

o Improve information accessibility: Dining establishments and tourist locations should provide
clearer information about their accessibility and services for people with disabilities. This
could include online guides or websites with detailed information.

o Staff training: Comprehensive training for staff in these facilities is essential to better
understand the needs and specifics of various types of disabilities and to provide appropriate
assistance.

o Increase local authorities' awareness: Local authorities should strive for broader awareness of
the needs of disadvantaged groups and work on integrating this information into their
development and support plans.

These steps could help create a more inclusive environment for everyone, ensuring equal access and
provision of services for people with disabilities in various areas, including tourism and other
everyday activities.

5. Examples of best practices

Tables 14, 15, and 16 present examples of best practices identified based on information from
attraction websites, strategic documents of the Liberec Region, interviews with local government
representatives and tourism service providers (see section 4: Results and Discussion), as well as from
personal observations and field surveys.

The Frydlant Castle and Chateau is one of the largest and most significant historical complexes in
northern Bohemia. Built on a high basalt rock, the castle area is particularly unsuitable for people
with mobility issues. However, the chateau part, specifically the ground floor with kitchen spaces,
can be accessed directly from the courtyard by prior arrangement with the chateau management.
Depending on their abilities, visitors may choose to tour the gentlemen's floor after navigating a few
small steps. The management of the castle and chateau is very accommodating and supportive of
people with visual impairments. They offer a tactile map, allow entry with guide dogs, and provide
the opportunity to touch selected exhibits, which is a competitive advantage compared to many other
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historical sites. An interesting supportive activity for the visually impaired is the collaboration with
guide dog trainers, who can conduct training sessions within the castle and chateau grounds.

Table 14 Accessibility of Castles and Chateaus in the Liberec Region

Name

Location

Accessibility for target segments

Hrad a zamek Frydlant
v Cechach

Frydlant

Castle tours are not suitable for individuals with mobility
impairments due to staircases. However, a tour of the kitchen
from the courtyard can be arranged. Tactile floor plan model
available at the visitor center.

Hrad Grabstejn v srdci Trojzemi

Hradek nad Nisou

The large lower courtyard is accessible, with access through the
toilets and garden to the barrier-free elevator, which takes
visitors to the first floor. The chapel of St. Barbara can be
visited by prior arrangement. Tactile model and book available.

Zamek Lemberk

Jablonné
Podjestedi

Direct access to the chateau is possible, but challenging.
Visitors with mobility impairments need accompaniment.
Suitable tour route is on the ground floor, though there are
thresholds and one or two small steps. Tactile model and book
available.

Zamek Svijany

Svijany

The chateau is prepared for disabled visitors with an elevator.
Individual visitors do not need a reservation.

Zamek Sychrov

Sychrov

The chateau's exteriors are mostly accessible, including the
courtyard and English park with an orangery that houses a café
with a barrier-free toilet. Tactile book available. Best parking is
west of the main building with level access. Barrier-free toilet
on the courtyard.

Zamek Hruby Rohozec

Turnov

Not recommended for visits due to staircases on tour routes.
The chateau park and courtyard with a café are accessible.

Zamek Zakupy

Zakupy

Tour routes involve staircases, but the chateau garden and
English park can be visited.

Source:

Own research
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Table 15 Accessibility of museums and galleries in the Liberec Region

Name Location Accessibility for target segment
Archeologické muzeum
Satlava Ceska Lipa Barrier-free access, touch screens
Vlastivédné museum a galerie
v Ceské Lip¢ Ceska Lipa Barrier-free access, virtual exhibitions
Expozice Sindelka Harrachov Partially barrier-free
. . Barrier-free
M¢stska galerie MY Jablonec nad Nisou
Muzeum hracek Jablonec nad Nisou Barrier-free access
Muzeum skla a bizuterie v Barrier-free access, audio recordings for the
Jablonci n. Nisou Jablonec nad Nisou hearing impaired available on YouTube
Muzeum vyroby koralkd Jablonec nad Nisou Barrier-free
Barrier-free, one tour suitable with prior
Liberecka radnice Liberec reservation a week in advance
Barrier-free, possibility to borrow chairs,
Oblastni galerie Liberec Liberec wheelchairs, and strollers
Severoceské muzeum Liberec Barrier-free building
Barrier-free pavilions, except the airplane exhibit
Technické muzeum Liberec (2nd pavilion)
Rodny  dim  Ferdinanda Barrier-free building, access with assistance dogs
Porscheho Liberec allowed
Partially suitable for people with mobility
Krkonosské muzeum Paseky nad Jizerou impairments
Zemédelské muzeum Péncin Barn with barrier-free access
Muzeum obrnéné techniky Smrzovka Partially barrier-free, dogs allowed
Barrier-free access to the first floor upon request
Galerie Granat Turnov Turnov from staff
Muzeum Ceského raje Turnov Barrier-free
Méstska galerie  Vlastimila Route suitable for people with mobility
Rady Zelezny Brod impairments
Muzeum socialistickych vozii | Zelezny Brod Barrier-free access

Source: Own research

The insufficient number of accommodation facilities offering accessible lodging for wheelchair users
or people with reduced mobility is surprising. For example, Hotel Babylon, located near or within the
area of the most visited tourist attractions: Centrum Babylon, IQ Landia, and Dinopark, has only one
fully accessible single room. While it does provide an accessible elevator, parking in designated
spaces for disabled guests, and the staff is willing to accommodate a companion in an adjacent room
or place an extra bed in the accessible room, the accommodation is inadequate if there are two guests
with the same specific needs. This hotel is more suited for regular tourists and families with children.
Similar situations are found in other accommodations. A good example from the research is the
Jitravsky Dvorec resort in Rynoltice. The resort caters to a broader segment of people with specific
needs, including seniors, parents with strollers and young children, tourists with mobility
impairments, and those with food intolerances. The resort features a hotel, pension, restaurant, pub,
and horse farm. Additionally, the estate includes a section where they raise Angus cattle. The staff in
the restaurant and pub are trained in knowledge of the offered dishes and potential allergens, allowing
them to advise and alert guests to possible allergens and answer questions regarding the composition
of the meals. A significant advantage of both dining establishments is that a portion of the ingredients
used in meal preparation is locally grown or raised. The restaurant and pub are accessible, and the
restrooms are usable by people with reduced mobility or those in wheelchairs.
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The Centrum Restaurant and Café in Liberec is part of the Secondary School of Gastronomy and
Services in Liberec. Following the renovation of the building carried out before the Covid-19
pandemic, the layout of the individual establishments was changed, and the building was adapted to
provide services to people with specific needs. The restaurant and café, along with the confectionery,
were moved from the first floor to the ground floor, making them more accessible for people with
reduced mobility. The entrance to both mentioned establishments is fully accessible, with no steps,
allowing direct entry from the spacious area at the bus stop and parking lot. The building is also
suitable for parents with strollers. It is equipped with two elevators—one for regular visitors and the
other accessible. This ensures that everyone can comfortably access the tailoring and hairdressing

services.
Table 4 Gastronomy and accommodation facilities suitable for target segment

Facility Suitability for specific tourist segment

Ananda Vegetarian restaurant

Apartma Sun garden Suitable for families, garden, children's corner, close to ecopark

Apartmany Terasy Café Apartments in the city center, wellness, café

Bily mlyn International cuisine, children's corner, also pension

. ., Traditional Czech cuisine, daily menu, children's corner, sheltered workplace

Bistro Tulipan

Friday Apartmany Family apartments, near the center of Liberec, garden area
Access by car to the transmitter, recommended to call the hotel reception in advance
for parking. Barrier-free access to the ground floor and Bistro1012 in summer. Other

Horsky hotel Jestéd parts not barrier-free. Suitable for summer visits and dining at the bistro.

Hospoda DOMOV Three steps to the pub (better for people with crutches or assistance)

Hotel Kralovka Spa, wellness, restaurant, family-friendly, Czech cuisine, lookout tower

Hotel Petra Family hotel, Czech cuisine restaurant, children's corner, training room, pets allowed

La fonduta Pizzeria, children's corner, breakfast

Nostalgia restaurant

Italian restaurant, children's corner

Jitravsky Dvorec — Penzion
Pivnice

The resort caters to seniors, parents with strollers and young children, tourists with
mobility impairments, and individuals with food intolerances. It offers a hotel,
pension, restaurant, pub, horse farm, and a part of the estate dedicated to cattle
farming. Both the restaurant and pub are wheelchair accessible, and the staff is
trained in knowledge of dishes and allergens.

Obfi sud Javornik

Hotel, restaurant, ski area, family environment, sports activities

Pension Jitka

Family pension, apartments, rooms, quiet location

Plaudit

Pizzeria, Italian cuisine, children's corner, terrace, toilets upstairs

Pytloun grandhotel Imperial

Hotel in the city center, own restaurant

Restaurace Milenium

Pizzeria, Italian cuisine, international cuisine, children's corner

Restaurace a kavarna Centrum
v Liberci

Part of the Secondary School of Gastronomy and Services, the facility has been
renovated to be wheelchair accessible and suitable for individuals with specific
needs and parents with strollers. Both establishments have been relocated to the
ground floor, and the building is equipped with two elevators.

Wellness
Babylon

hotel Centrum

Restaurant, family entertainment, wellness, aquapark, city center

Wellness penzion u Muzea

Family pension, garden, wellness, city center, close to attractions

Wellness hotel Fénix

Suitable for families, garden, children's corner, café

Source: Own research
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In addition to the aforementioned facilities, it is essential to mention the Liberec Zoo and the
Botanical Garden. Both attractions in Liberec are exemplary in their gradual and sensitive renovation
of paths and tour routes within the premises. The paths have been widened and adjusted so that even
in the hilly terrain, people in wheelchairs, parents with strollers, visitors with mobility issues, and
seniors can move comfortably. If needed, the zoo provides wheelchairs and strollers for rent. A tactile
map is available for visually impaired visitors, and assistance dogs are allowed. Similar services are
offered by the Botanical Garden, where the area includes several spacious greenhouses that are
wheelchair accessible and allow entry with assistance dogs or strollers. Barrier-free refreshment
facilities and a children's corner are welcome additions to the services offered for the necessary
segment of visitors at both attractions.

6. Case study — Jablonec nad Nisou — Accessibility of the destination

Jablonec nad Nisou, located in the heart of the Jizera Mountains, is a vibrant cultural and sports center.
The city is home to more than 45,000 residents and spans an area of 31.38 square kilometers in hilly
terrain at an altitude of 380—758 meters. The unique layout of the center, with three superimposed
squares, allows for easy orientation for visitors (C12, o.p.s., 2023). Jablonec nad Nisou was built in
a picturesque basin through which the Nisa River flows. The city experienced its greatest architectural
boom at the end of the 19th and beginning of the 20th century, reflecting unmistakable traces of Art
Nouveau, functionalism, and neo-Renaissance styles that remain visible today.

Near the city center, a reservoir was built at the beginning of the last century, which has become not
only a unique technical monument but also a popular recreational area for locals and visitors. It is a
year-round destination for its beauty and opportunities for active relaxation. Thanks to the proximity
of the Jizera Mountains, Jablonec nad Nisou offers a wide range of options for hiking and cycling
enthusiasts. In winter, it becomes a paradise for cross-country skiers who can enjoy numerous
groomed trails and beautiful views. For downhill skiing or snowboarding, there are also ski resorts
available around the city.

Besides natural beauty and sports activities, Jablonec nad Nisou boasts a rich cultural scene. The local
museum focuses on the city's history and traditions, and there are galleries and cultural events that
enliven the city. Several cultural institutions and organizations operate in the city, with three being
directly established by the statutory city of Jablonec nad Nisou: Kultura Jablonec, p.o.; the Municipal
Library Jablonec nad Nisou, p.o.; and the Municipal Theatre Jablonec nad Nisou, o.p.s. (Strategicky
plan mésta, 2023).

Jablonec nad Nisou has 20 collective accommodation facilities with 339 rooms and 776 beds
(Strategicky plan mésta, 2023).

Below are selected attractions in Jablonec nad Nisou, which were personally visited during field
surveys and assessed for their accessibility/barrier-free status.

Jablonec nad Nisou has two tourist information centers. One of them (in the Scheybal House) was
visited during the assessment of the current accessibility status and was found to have several minor
deficiencies, especially since it is located in one of the oldest buildings in the city. Access to the
information center is also difficult because it is situated on a hill. However, it can be stated that all
necessary information was provided by the staff, and all questions were answered.

The accommodation facility assessed for accessibility is Hotel Rehavital. The hotel prides itself on
providing barrier-free rooms designed with comfort and accessibility in mind for guests with
disabilities or limited mobility. The hotel features a barrier-free entrance that allows easy access for
wheelchair users and people with disabilities. The entrance doors are wide enough, and there is no
threshold that would hinder movement. There is also parking reserved for wheelchair users in front
of the hotel. In collaboration with accessibility and design experts, a barrier-free room was created,
meeting the highest standards while reflecting care for detail and guest comfort. The barrier-free room
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at Hotel Rehavital provided an ideal combination of functionality and aesthetics. The bedroom was
equipped with a comfortable bed with a high-quality mattress ensuring optimal support and rest. The
furniture in the room was arranged to allow easy movement and maneuvering of a wheelchair. All
elements were carefully placed to provide maximum comfort and easy accessibility. The entrance
hall and doors in the room were designed to comply with Decree No. 398/2009 Coll. The barrier-free
bathroom is an important part of this room. It is designed to be safe and easily accessible, featuring a
spacious barrier-free shower suitable for wheelchair use. Minor disadvantages observed at the hotel
include a ramp to the dining room that is too long and steep for wheelchair users. The hotel also has
a wellness complex, which unfortunately is not barrier-free, making access and movement within the
wellness area complicated for people with mobility issues. Jablonec nad Nisou has dining
establishments focused on providing accessible environments and services for people with specific
needs. Some dining establishments have specially adapted spaces accessible for people with reduced
mobility, such as wide doors, barrier-free access, spacious toilets for wheelchair users, and adapted
seating for comfortable dining. Some establishments employ staff ready to assist disabled persons,
such as helping with menu selection. Dining establishments also offer guide services for visually
impaired persons, helping guests read the menu, describe meals, and navigate the space. Some
businesses offer special menus for people with food allergies, intolerances, or dietary restrictions.
There are also social enterprises and projects that employ disabled staff, offering them opportunities
to work in the hospitality industry. These businesses strive to provide barrier-free environments while
supporting the employment of people with disabilities.

An important place for residents and visitors to Jablonec nad Nisou is the Central Shopping Center,
which also prides itself on its significant efforts to ensure full access and comfort for all its visitors.
With a strong emphasis on inclusivity and accessibility, the center has been adapted to be accessible
to everyone, including people with disabilities or limited mobility. The main goal was to remove all
barriers and ensure barrier-free access from the entrance to all areas and services in the center. The
entrance to the shopping center is barrier-free and adapted for wheelchair users, with wide doors and
no height differences that would hinder access.

The Museum of Glass and Jewelry in Jablonec nad Nisou is dedicated to the rich history and tradition
of glassmaking and jewelry in this area. It is the only museum of its kind in the world. The museum
houses a collection of glass and jewelry that includes both historical and contemporary items. The
museum showcases various glass processing and jewelry-making techniques through exhibits, videos,
and interactive presentations. The museum also offers demonstrations of traditional glassmaking
techniques and production processes, which are very interesting for visitors. One can learn about the
history and development of the glass industry in this area and how jewelry is made. Jablonec nad
Nisou has long been associated with glassmaking and jewelry, and the museum is an important center
preserving this rich tradition (Museum of Glass and Jewelry, 2023). The museum has an entrance for
people with reduced mobility and a dedicated toilet for them, equipped with all elements mentioned
in Decree No. 398/2023 Coll., although it lacks a handle on the door and a mirror. Jablonec nad Nisou
can undoubtedly be described as a city with a sporting spirit, offering above-average conditions for
practicing a wide range of sports within the city and its surroundings. Sports can be practiced here at
both professional and amateur levels. The proximity of the Jizera Mountains and the omnipresent
nature creates suitable conditions for winter sports, cycling, and casual outdoor activities. According
to available statistics from the Czech Sports Union (1/2021), there are 42 sports entities and 83 clubs
in Jablonec, with a total of 9,711 registered members (C12, o.p.s., 2023). Therefore, it is essential to
assess the accessibility of some sports facilities as well. Upon arrival at the swimming pool, the
extensive parking lot is pleasantly surprising, but unfortunately, it is not adapted for people with
limited mobility. The entrance and interior of the swimming pool can be considered barrier-free with
minor deficiencies (ramps or access to the changing rooms).
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The municipal sports hall in Jablonec nad Nisou is a modern multi-purpose sports facility serving not
only sports events but also cultural and social events. Opened in 2015, it is one of the most modern
halls in the region. The hall offers several sports areas, including courts for floorball, volleyball,
basketball, handball, badminton, and other sports. There is also a climbing wall, fitness center, sauna,
and other facilities for sports and relaxation. Besides sports events, the hall hosts cultural and social
events such as concerts, theater performances, fairs, and exhibitions. For these purposes, the hall has
a capacity of up to 3,000 spectators and offers a modern sound and lighting system. The sports hall
in Jablonec nad Nisou is thus an excellent place for sports, relaxation, and cultural and social events.
It is a significant asset for the city and its residents and also attracts tourists and visitors from the
surrounding area. The sports hall is adapted for barrier-free access. The entrance is barrier-free, and
all sports areas are accessible for people with limited mobility. The hall is equipped with elevators
and platforms to allow easy access to all parts of the hall. The platform in front of the hall is 5 meters
long, 1 meter wide, with a slope of 5 degrees. There are also barrier-free toilets and showers accessible
to people with limited mobility. Induction loops are available for hearing-impaired people, and tactile
elements are placed in the hall to aid visually impaired people in orienting themselves in the space.
The hall's accessibility complies with current laws and standards regarding accessibility, allowing all
visitors, regardless of their limitations, to enjoy all sports and cultural activities in the hall.

Cycling trails are also popular in the Liberec Region, with one notable trail running through Jablonec
nad Nisou. The entire route spans 40.76 kilometers, with an elevation gain of 763 meters. The trail
passes several well-known landmarks, such as the Nisa spring and two lookout towers. It is important
to note that access to these lookout towers and the spring is not possible for people with mobility
impairments. This trail starts in Jablonec nad Nisou at the reservoir, where convenient parking is
available at a nearby small parking lot, although it does not have designated spaces for the disabled.
From this point, a marked cycling path runs along the reservoir. However, after less than a kilometer,
the trail leaves the center of Jablonec nad Nisou and the signage and path quality deteriorate. This
forest path continues for more than 25 kilometers before returning to the vicinity of Jablonec nad
Nisou. Therefore, it can be concluded that the cycling trail is not completely barrier-free.

The transportation infrastructure (public transport, rail transport, highway connections, cycling, and
taxi services) in Jablonec nad Nisou is well-developed, allowing residents and visitors to travel
comfortably and safely. The city also strives to promote sustainable transportation, eco-friendly
modes of travel, and in recent years, has focused on improving accessibility for people with specific
needs.

7. Conclusion

The results of the survey and analysis of tourist facilities' accessibility in the Liberec Region have
revealed several key areas requiring improvement. Based on these findings, the following
recommendations can be formulated to enhance the inclusivity and accessibility of tourism in the
region:

It is essential to increase the number of designated parking spaces for individuals with disabilities and
parents with strollers. These spaces should be equipped with curb ramps to ensure full functionality
and safety. Accessible parking not only facilitates access but also promotes the independence and
mobility of disadvantaged individuals, contributing to their social inclusion and equality of
opportunity. Additionally, it enhances the attractiveness of the destination for families and people
with specific needs, which can have a positive economic impact.

Training staff is crucial to ensure high-quality service for individuals with specific needs. Training
should include practical skills and a sensitive approach to the diverse needs of disadvantaged groups.
Well-trained staff can significantly improve visitor experiences, increase their satisfaction, and
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enhance the positive image of the facility. This can lead to higher visitor numbers and customer
loyalty, thereby increasing the competitiveness of tourist destinations.

Tourist attractions and facilities should provide detailed information about their accessibility on their
websites. This includes information about accessible entrances, elevators, accessible toilets, and
special services for individuals with sensory impairments. Transparent communication builds trust
and informs visitors, making planning easier and reducing stress associated with visits. This promotes
inclusivity and accessibility of tourist services for everyone, enhancing the overall attractiveness and
reputation of the destination.

Tourism facilities should actively work on improving accessibility not only for individuals with
mobility impairments but also for those with visual and hearing impairments, seniors, pregnant
women, and parents with young children. This includes the installation of tactile elements, auditory
and visual signals, ergonomic adjustments, and other specific measures. A comprehensive approach
to inclusivity fosters social cohesion and equality of opportunity. Ensuring accessibility for all groups
creates an environment where everyone feels welcome and respected, which not only improves
visitors' quality of life but also strengthens community relationships and supports sustainable
development.

Implementing these measures will contribute to creating a more accessible and inclusive environment
beneficial for all members of society. Increasing the number of designated parking spaces, staff
training, transparent information about accessibility, and a comprehensive approach to inclusivity are
key steps towards promoting equality of opportunity and social cohesion.

The Liberec Region has the potential to become a model for other regions in terms of accessibility
and inclusivity in tourism. This approach not only supports social responsibility and ethical standards
but also brings economic benefits through increased visitor numbers and satisfaction. Inclusive
tourism can attract a wider clientele, increase visitor satisfaction, and strengthen the region's
reputation as a destination that is open and accessible to everyone.

Furthermore, systematic improvements in accessibility and inclusivity can inspire other regions and
countries to take similar steps, thereby enhancing the overall quality of tourism at both national and
international levels. The Liberec Region can thus contribute to the broader global movement for
inclusivity and accessibility in all areas of society.
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Cast’ 2 / Part 2

Cast’ publikécie, ktorej autormi s Radka Maréekova, Kristina Pompurova, Lubica Sebova, Ivana
Simo¢kova, Iubomir Kmeco a Rebeka Liberdova, skiima socialny cestovny ruch so zameranim na
jeho perspektivy, vyzvy a prinosy. Analyza sa Specificky zaobera snahou Banskobystrického kraja o
vacsiu inkluziu v jeho ponuke v ramci sektora cestovného ruchu. Autori diskutuji o pokroku regionu
a prekazkach, ktorym celi pri snahe stat’ sa inkluzivnej$im, najma pre cestovatelov so zdravotnym
postihnutim. Poskytuji prehlad o sucasnom stave inkluzivneho cestovného ruchu, identifikuju
Gspesné praktiky aj oblasti, ktoré potrebuju zlepenie. Cast’ publikacie tieZ zdoraziuje Sirsie
implikacie a prinosy inkluzivneho cestovného ruchu a navrhuje stratégie na prekonanie existujacich
vyziev a podporu vicsej pristupnosti a inklizie v sektore cestovného ruchu.

Part, authored by Radka Marcekova, Kristina Pompurova, LCubica Sebova, Ivana Simockova,
Lubomir Kmeco, and Rebeka Liberdova, explores social tourism with a focus on its perspectives,
challenges, and benefits. The analysis specifically addresses the efforts of the Banska Bystrica region
to enhance inclusivity in its tourism offerings. The authors discuss the region's progress and the
obstacles it faces in becoming more inclusive, particularly for travelers with disabilities. They provide
an overview of the current state of inclusive tourism, identifying successful practices and areas
needing improvement. The part also highlights the broader implications and benefits of inclusive
tourism and proposes strategies to overcome existing challenges and promote greater accessibility
and inclusion in the tourism sector.
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Chapter 5
Socialny cestovny ruch: uvahy o jeho perspektivach, vyzvach a
prinosoch

Abstrakt

Ciel'om kapitoly je zdoraznit’ vyznam rozvoja socialneho cestovného ruchu, predstavit’ rozne pohl'ady
domacich a zahrani¢nych autorov na definovanie socidlneho cestovného ruchu a poskytnut’ priklady
jeho aplikdcie so zameranim na krajiny V4. Kapitola vznikla na zdklade obsahovej analyzy
dostupnych sekundarnych zdrojov. Vyuziva analyzu obsahu na preskumanie prislusnych knih,
Casopisov a online materidlov, ktoré diskutuji o socialnom cestovnom ruchu vratane jeho perspektiv,
vyziev a prinosov. Analyzuje pristup a vysledky vyskumu socidlneho cestovného ruchu autormi z
roznych krajin sveta. Konceptu socidlneho cestovného ruchu chyba definitivne a vSeobecne
uplatnitelné vysvetlenie v dostupnej literatire. Zahfna rézne demografické segmenty, ktoré sa
Specificky zameriavajli na seniorov, mladez, rodiny a jednotlivcov so zdravotnym postihnutim. Jeho
cielom je poskytnut’ znevyhodnenému obyvatel'stvu moznost’ podielat’ sa na cestovnhom ruchu a
volnoCasovych aktivitach. Jednotlivé Staty sa snazia roznymi prostriedkami pomahat réznym
znevyhodnenym skupinam v Ucasti na cestovnom ruchu, najcastejSie vydavanim rekreacnych
poukazov, ktoré podporuju miestnu ekonomiku alebo poskytovanim cielenej pomoci mladezi a
seniorom. Iniciativy Europskej tinie, viacerych medzinarodnych a narodnych institucii jednoznacne
naznacuju, ze podpora cestovania pre socidlne znevyhodnenych jednotlivcov ma zmysel a mala by
sa rozsirit’.

Kracové slova: Rodiny. Zdravotné postihnutie. Seniori. Socidlne znevyhodneni obc¢ania. Socidlny
cestovny ruch. Mladi l'udia.

JEL Klasifikacia: B55, Z39.

1. Uvod

V 21. storo¢i jednotlivci so zdravotnym znevyhodnenim zddraziuju nedostatok podmienok pre
dostojny zZivot v spolo¢nosti. Patria k minoritnej skupine, ktord si vyzaduje osobitnu starostlivost’,
Casto spojenu s vysokymi finanénymi vydavkami. Nechct sa citit’ "odliSne" v porovnani so zdravou,
vacsinovou ¢astou populacie.

Na Slovensku nadobudol v roku 2010 platnost Dohovor OSN o pravach oséb so zdravotnym
postihnutim. Opatrenia potrebné na jeho realiziciu, zamerané na zabranenie tomu, aby sa socidlne
znevyhodneni obcania citili marginalizovani a namiesto toho vnimali rovnost’ prilezitosti, st finan¢ne
a ¢asovo naroCné.

Zdravotne znevyhodneni jedinci su sucast'ou ciel'ovej skupiny socialneho cestovného ruchu, ktory sa
zameriava aj na cestovanie seniorov, rodin s nizkymi prijmami (rodiny bojujice so zdravotnym
znevyhodnenim su ¢asto sucast’ou tejto skupiny) a socidlne znevyhodnenej mladeze (ktorej vyznamna
Cast’ zaziva takéto postavenie kvoli zdravotnym obmedzeniam a znevyhodneniam). Socialny
cestovny ruch zahfna usilie o zabezpecCenie prilezitosti na cestovanie pre l'udi s obmedzenou
pohyblivost'ou a orientaciou.

Spolo¢enskll diskusiu o socidlnom cestovnhom ruchu povaZujeme za dolezitu, pretoze pocet
jednotlivcov postihnutych inkluziou na celom svete neustale rastie. Diskusie na narodnej Grovni na
Slovensku, v Eurdpskej unii, ¢i v medzinarodnych Struktirach vSeobecne, primarne zdoraziuju
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potrebu odstrafiovania roznych bariér. Zda sa vsak, ze toto usilie nie je dostato¢ne naliechavé, ked’ze
prekdzky sa v praxi odstranuju vel'mi pomaly.

Nasou ambiciou je zdoraznit’ potrebu zmeny sucasnej situdcie v cestovnom ruchu tak, aby vyhovovala
vSetkym - zdravym, znevyhodnenym, mladym, seniorom, 'ud’om s ndhlym a do¢asnym obmedzenim
mobility a orientacie, rodi€om sprevadzajiacim dieta v kociku, 'ud’om s optimalnou hmotnostou, ale
aj l'udom s nadvahou. NaSim cielom je poukdzat’ na sucasny neuspokojivy stav a preskumat
moznosti kolektivnej zmeny tohto stavu. Mame ambiciu prispiet’ do vedeckej a odbornej diskusie o
dolezitosti prispdsobenia ponuky cestovného ruchu tym najzranitenej§im tak, aby z novych
prilezitosti profitovala nielen cielova skupina, ale aj krajiny V4 usilujice sa o konkurencieschopnost’
na medzindrodnom trhu cestovného ruchu.

2. Ciel’ a metody

Kapitola je zalozena na sekundarnych zdrojoch, vyuziva obsahovi analyzu dostupnych relevantnych
knih, ¢asopisov a online zdrojov, ktoré diskutuju o socialnom cestovnom ruchu, jeho perspektivach,
vyzvach a prinosoch.

Ciel'om tejto kapitoly je zdoraznit’ vyznam rozvoja socidlneho cestovného ruchu, predstavit’ rozne
pohl'ady domécich a zahrani¢nych autorov na definovanie socialneho cestovného ruchu a poskytntt
priklady jeho aplikacie so zameranim na krajiny V4.

3. Vysledky a diskusia

Podrla Svetovej zdravotnickej organizacie (WHO 2011, 2018) Zije vo svete viac ako 15 % populécie
s uréitymi zdravotnymi nevyhodami. S rasticou svetovou populdciou sa zvysuje aj pocet zdravotne
znevyhodnenych jednotlivcov (http://www.who.int, 2018). Ocakéva sa, ze zdravotné znevyhodnenie
bude nad’alej rastiicim problémom v désledku rasticej prevalencie spojenej s predizenim priemernej
dizky Zivota svetovej populacie. Toto roziirenie koreluje s narastom chronickych neprenosnych
ochoreni, ako aj so zlepSenymi diagnostickymi, kontrolnymi a moznostami a moznost’ami analyzy
dat zdravotne znevyhodnenych jednotlivcov (Repkova a Sedldkova, 2012). Europska komisia
(https://ec.europa.eu, 2018) o¢akava, Ze az pitina obyvatel'stva EU bude do roku 2020 zaZivat uréita
formu zdravotného znevyhodnenia.

Napriek vel'kému poctu zdravotne znevyhodnenych jednotlivcov stale tvoria minoritu v spolo¢nosti
a Casto sa ocitajil na okraji pozornosti. Denne musia Celit’ rdznym prekézkam, ktoré im brénia zapojit’
sa do pravidelnych aktivit a integrovat’ sa medzi zdravych jednotlivcov. Svetova sprava o zdravotnom
postihnuti (2011) zdoraznila potrebu destigmatizovat’ a detabuizovat’ zivoty I'udi so zdravotnym
znevyhodnenim. Odstranenie vSetkych foriem diskriminacie 0osob so zdravotnym znevyhodnenim a
zavedenie opatreni, ktoré im umoznia viest’ dostojny a zmysluplny Zivot, zlepsi Zivotné, hygienické,
vzdelavacie a kulturne prostredie pre vSetkych. Potreba odstranit’ prekazky sa vzt'ahuje aj na cestovny
ruch, ked’Ze zdravotne znevyhodneni navstevnici tvoria podstatny segment a ich ti¢ast’ na cestovnom
ruchu predpoklada Specificky pristup k rozvoju infrastruktiry a produktov cestovného ruchu. Okrem
ludského pristupu mdze prispdsobenie ponuky cestovného ruchu predstavovat aj obchodnu
prilezitost’, ktora zainteresovanym strandm zabezpeci uspech na trhu.

Socialny cestovny ruch vznikol v 20. storo¢i po skonceni prvej svetovej vojny (Gucik, 2010). Ide o
formu cestovného ruchu, ktorej sa venuju viaceri domaci i zahrani¢ni autori a je povazovana za tému
intenzivnej diskusie vzhl'adom na jej prepojenie so zakladnymi l'udskymi pravami.

Definicie socidlneho cestovného ruchu st réznorodé a podliehaji vyvoju. Hunziker (1951) chapal
socialny cestovny ruch ako poskytovanie Specifického produktu pre l'udi s nizkymi prijmami.
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Podobne ho Haulot (1982) definoval ako stbor vztahov a javov vyplyvajucich z ucasti roznych
socialnych skupin, va¢Sinou s nizkymi prijmami, na cestovnom ruchu.

Gucik et al. (2006, s. 167, heslo Socialny cestovny ruch) dopinaja definiciu o "jasne preukézatelné
opatrenia", ktoré umoziuji ucast’ socidlne slabsich jednotlivcov na cestovnhom ruchu. Minneart,
Maitland a Miller (2007) vnimajt socidlny cestovny ruch ako moralnu pridanti hodnotu zamerant na
prospech rezidentov aj ndvstevnikov. Minnaert et al. (2009) chdpu pojem socialneho cestovného
ruchu v $irSom zmysle ako subor aktivit, vratane organizovania vyletov pre deti z charitativnych
organizacii, pldnov kolektivnej vykonnej moci na $tatnej urovni (vlad) zameranych na rozvoj
infrastruktary na spristupnenie cestovného ruchu znevyhodnenym névstevnikom, organizovanie
ekologickych dovoleniek cestovnymi kancelariami atd’. Zdoraziiuji jeho moralny a eticky rozmer.
Simkova (2014) upozoriiuje na potrebu benefitov nielen pre navitevnikov a hostitelov, ale aj pre
cielové miesta cestovného ruchu. Pre socialne slabsich navstevnikov sa za prinos povazuje ich lepsia
integracia do spoloc¢nosti, pretoze cestovanie sa povazuje za dolezity socidlny aspekt. Nedostatocna
ucast’ na cestovnom ruchu sa stava ukazovatel'om chudoby alebo socialneho vyluc¢enia zo spolo¢nosti
(Ferrer, 2015). Pokial’ ide o vyhody socidlneho cestovného ruchu pre cielové miesta cestovného
ruchu, mozu zahfiiat' vyuzivanie podnikatel'skych prilezitosti zavedenim inovacii vo forme
konkrétnych produktov, prispdsobenim zariadeni a produktov cestovného ruchu (Zenko a Sardi,
2014). Konkrétna ponuka jednotlivych subjektov mdze zmenit' celkovy imidz cielovych miest,
vyrazne ovplyvnit’ dopyt, znizit' sezonne vykyvy, zlepsit’ udrzatelnost’, zlepsit’ Zivotné prostredie a
efektivne vyuzivat’ prirodné, kultirne a socialne zdroje (Simkova, 2014).

Zelenka a Paskova (2012) vysvetluju, Ze socidlny cestovny ruch stvisi s typoldgiou preplacania
nakladov, ked’ ¢ast’ alebo vSetky ndklady socidlne znevyhodnenych l'udi hradi stat, inStiticia alebo
zamestnavatel. Zenko a Sardi (2014) zahfiiaju do socidlneho cestovného ruchu aj jednotlivcov
poberajucich dochodok, mladé rodiny s detmi a I'udi mladsich ako 30 rokov. Stru¢ne povedang,
socialny cestovny ruch umoziuje znevyhodnenym skupindm obyvatel'stva podiel’at’ sa na cestovnom
ruchu (Linderova, 2011). Z dostupnych informacii a Statistik vyplyva, ze vécSina zdravotne
znevyhodnenych navstevnikov patri aj do socidlne slabsej vrstvy spolo¢nosti (WHO, 2016). Mal by
umoznit’ vyuzivanie vol'ného Casu, pristup k prirodnému a kultirnemu dedi¢stvu pre vsetkych bez
ohl'adu na vek, zdravotné znevyhodnenie alebo prijem. Mal by tiez prispiet k vzdelavaniu
zamestnancov zariadeni cestovného ruchu, aby mohli citlivo pristupovat k znevyhodnenym
navstevnikom a poskytovat’ im sluzby zodpovedajucej kvality. Zakladnou podmienkou rozvoja
socialneho cestovného ruchu je primerana materidlna a technicka podpora jeho ucastnikov.

Ako vysvetluju Diekmann et al. (2011), socialny cestovny ruch sa prisposobil socidlnym zmenam a
presunul svoje zameranie z tovarenskych pracovnikov a manualnych robotnikov na Styri hlavné
cielové skupiny, ktoré tvoria: (1) seniori; 2. mladi l'udia; 3. rodiny; 4. osoby so zdravotnym
postihnutim. Okrem zmeny svojho zamerania sa socialny cestovny ruch musel prisposobit’ potrebam
tychto skupin, reagovat’ na ne a v mnohych pripadoch nezanedbavat’ zelania minoritnych skupin, ale
snazit’ sa uspokojit’ ovela §irSiu klientelu. Jednym zo zjednocujicich prvkov, ktory spdja vsetky tieto
pojmy, je ciel umoznit’ znevyhodnenym skupinam l'udi ti¢ast’ na cestovnom ruchu a dovolenkach.

Vsetci autori, ktori sa zaoberaju koncepciou socialneho cestovného ruchu, jednomysel'ne uvadzaja,
ze socialny cestovny ruch moéze prispiet’ k rozvoju cielovych miest cestovného ruchu, miestnych
komunit a zlepsit’ kvalitu Zivota v oblasti.

Spoloénym znakom pochopenia socidlneho cestovného ruchu sa stava jeho neziskovy charakter,
ktory umoznuje kazdému vyuzivat svoj volny cas a zahffia poskytovanie sluzieb T'udom
znevyhodnenym spoloc¢nost'ou. V Ziadnom pripade neméZeme tato skupinu I'udi zuzit’ len na osoby
so zdravotnym znevyhodnenim alebo rodiny s nizkymi prijmami alebo zamestnancov jednotlivych
spolo€nosti, ktoré implementuju koncept sociilnej zodpovednosti. Socidlny cestovny ruch
predstavuje zo sociologického hladiska formu cestovného ruchu, ktord umozituje zmysluplné
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vyuzitie voI'ného ¢asu pre kazdého bez rozdielu. Ak chapeme socialny cestovny ruch takto, potom
zahfiia poskytovanie sluzieb I'ud’om, ktori st z ur€itych dévodov znevyhodneni spolo¢nost’ou pri
ucasti na cestovhom ruchu. Aby bol efektivny, vyzaduje si Statnu podporu vo forme regulécii a
vytvarania prostredia priaznivého pre vSetkych navstevnikov, vratane bezbariérového pristupu a
vhodnych vol'nocasovych aktivit, najméa pre seniorov a pod. (Linderova, 2017).

V ramci Eurdpskej unie sa socidlnemu cestovnému ruchu venuje program CALYPSO uz od roku
2011. Ciel'om tejto iniciativy bolo podporit’ socidlny cestovny ruch spdsobom, ktory otvara moznosti
cestovania znevyhodnenym skupindm a zaroven podporuje miestne hospodarstva a pracovné
prilezitosti. Vyzva vSak vznikla, pretoze kazda ¢lenska krajina riesila tento program podla svojich
vlastnych rozhodovacich procesov (https://op.europa.eu/en/home). V Pol'sku a Madarsku boli v
ramci tohto programu zavedené rekreacné poukazy, ktoré umoziuju jednotlivcom v znevyhodnenych
podmienkach cestovat’ v ramci svojich vlastnych krajin. Na Slovensku bol socialny aspekt ukotveny
pre seniorskych klientov v Statnych firemnych hoteloch mimo $picky. Nasledne sa slovenska vlada
od roku 2015 rozhodla podporovat’ segment Studentov a mladeze. Nad’alej dostavaju prispevky zo
Statneho rozpoctu na lyziarske z4jazdy a Skolské aktivity v prirode (Novacka, 2016). Slovensko v
roku 2019 prijalo novelizovany zakon na podporu cestovného ruchu prostrednictvom rekreacnych
poukazov (https://rekreacnepoukazy.sk/).

Socidlnym cestovnym ruchom sa zaoberaju aj rozne medzinarodné organizacie. Neziskova
organizécia The International Social Tourism (OITS-ISTO), pdvodne nazvana International Bureau
for Social Tourism (BITS), bola zalozena v roku 1963. Jej poslanim je spristupnit’ cestovny ruch
vSetkym navstevnikom, podporovat’ udrzatelny cestovny ruch s cielom zachovat prirodné a kultirne
dedi¢stvo a zdoraznovat’ prinosy cestovného ruchu pre miestne obyvatel'stvo. Organizacia podnika
konkrétne kroky na zvySenie povedomia medzi medzinarodnymi inStitiiciami, vlddami, regionalnymi
a miestnymi orgdnmi a zasadzuje sa za implementaciu postupov, ktoré¢ zlepSuji podmienky a
ul’ahcuju pristup k cestovaniu pre vSetkych navstevnikov. Okrem toho podporuje vymenu skisenosti,
know-how a rozvojovych projektov v danej oblasti (www.oits-isto.org, 2017).

Na Slovensku posobi v oblasti socialneho turizmu Slovenska unia telesne postihnutych a Narodna
rada obCanov SR. Za priekopnika socialneho turizmu na Slovensku je povaZzované najmé Slovenské
forum 0sob so zdravotnym postihnutim (Stefanikova, 2009). Slovenské férum 0sob so zdravotnym
postihnutim je obcianske zdruzenie organizdcii zastupujicich jednotlivcov s réznymi druhmi
zdravotného postihnutia, ktoré vzniklo v roku 2003. Hlavnym cielom organizacie je podporovat
prava l'udi so zdravotnym znevyhodnenim a zasadzovat’ sa za lepSie Zivotné podmienky na miestnej,
regionalnej, narodnej a medzinarodnej Grovni (https://sfozp.sk/).

Ako zhrnul Diekmann et al. (2011), zainteresované strany zapojené¢ do poskytovania socialneho
cestovného ruchu zahiaji komer¢né aj nekomercné subjekty, vladne a sikromné organizicie, z
ktorych kazdda ma casto jedinetné pochopenie toho, ¢o socidlny cestovny ruch znamena.
Poskytovatelia siahajii od malych charitativnych organizacii, ktoré organizuji dovolenky pre deti z
rodin s nizkymi prijmami, cez vladne agentlry zodpovedné za zlepSenie dostupnosti hotelov az po
sukromné cestovné kanceldrie, ktoré pontkaju socidlne udrzatelné dovolenky, ako je komunitny
cestovny ruch, dobrovol'nicky cestovny ruch a seniorsky cestovny ruch.

Socialny cestovny ruch je vSak ¢asto menej preferovanou oblastou pre poskytovatel'ov sluzieb, najma
kvoli uskaliam znevyhodnenych skupin obyvatel'stva alebo potrebe vyssej intenzity starostlivosti o
zakaznika v pripade I'udi so zdravotnym znevyhodnenim. Tieto prekazky su nielen fyzické, ale aj
psychologické, kultirne a socidlne (Jablonska et al., 2016). Cestovny ruch a vol'ny ¢as prinasaja
mnoho vyhod l'udom so zdravotnym postihnutim, zlepSuju ich osobny rozvoj, kvalitu zivota,
zotavenie a prispievaju kich socidlnemu zacleneniu (Kastenholz, Eusébio, Figueiredo, 2015).
McCabe a Qiao (2020) tvrdia, ze cestovny ruch by sa mal posudzovat’ z hl'adiska blahobytu, bertc
do uvahy jeho pozitivny vplyv na udrzatelnost, dusevné zdravie, kvalitu Zivota, vznik zodpovedného
cestovného ruchu a starostlivost’.
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Viaceri autori skimali potencial socidlneho cestovného ruchu poskytovat’ r6zne vyhody miestnym
obyvatelom a komunitdm v cielovych lokalitich. Neddvne stidie o programoch socidlneho
cestovného ruchu v Eurdpe, ako napriklad Kastenholz et al. (2015), potvrdili jeho pozitivne ucinky
na miestne komunity. Napriklad program socialneho cestovného ruchu pre seniorov v Portugalsku
pozitivne ovplyvnil miestne komunity, a to nielen vyvaZenim sezonnosti, ale aj diverzifikdciou a
revitalizaciou miestnych ekonomik. Podobné pozitivne vysledky preukazala stiidia Sedgleyho et al.
(2018) o programe socialneho cestovného ruchu IMSERSO v Spanielsku. Autori potvrdzuju, Ze
socidlny cestovny ruch je uZitoénym nastrojom proti sezonnosti, ktory zabezpeCuje vySSiu
obsadenost’ hotelov mimo hlavnej sezény a prispieva k zlepSeniu kvality Zivota obyvatelov
hostitel'skych komunit.

Tieto pozitivne efekty dopinaju stcasné prinosy socialneho cestovného ruchu, medzi ktoré patri
zapojenie znevyhodnenych skupin do cestovného ruchu a ich pozitivny vplyv na kvalitu ich zivota.
Celkovo socialny cestovny ruch pomaha riesit’ vyznamné socidlne a ekonomické problémy, ako je
nezamestnanost’ a socialne vylucenie (Kakoudakis a McCabe 2018).

Ako uvadza Linderova (2017), vyznam socialneho cestovného ruchu neustéle rastie. Vyhody jeho
podpory sa prejavuji v ekonomickych ziskoch pre destinéciu, ¢o pozitivne ovplyviiuje kvalitu zivota
miestnych obyvatel'ov. Rozvoj socialneho turizmu vsak prindsa aj urcité negativa, ktoré je potrebné
uznat’ a minimalizovat’. Preto je potrebné zmapovat’ potencialne oblasti pre zlepSenie sluzieb pre
znevyhodnené skupiny obyvatel'stva a preskumat’ ich prinos k analyzovanej problematike (Jablonska
et al., 2016).
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Tabulka 1 Socidlny cestovny ruch v predchadzajucich Studiach

. . , . Geografické| Vyskumna e
Referencie Otazka vyskumu Metody gratic yskumn Hlavné zistenia
pokrytie vzorka
Tento ¢lanok uplatiuje pristup relacnej
politickej ekonémie na postudenie] Vyskum pozostaval z multimetodického,) . , , o .
i . A . . g , .\ - Uplatiiuje vzt'ahov, politickll ekonémiu
n spornych diskurzov tykajacich sa riadenia] multidisciplinarneho pristupu. To zahfnalo] g ; . . . .
I . , . - s , . = « na analyzu narodnej schémy socidlneho
=) systtmu. Skima vyvoj programu| politicko-ekonomickii  analyzu  rozvojal = =i B .
N . Y I . , S o s cestovného ruchu. Analyzuje nazory
: IMSERSO kontinualne po globalnej| $panielskeho cestovného ruchu; analyzu| = S 2 . . . , .
= o y ) o S . RN S viacerych zainteresovanych stran spolu s
S hospodarskej krize a az do obdobia|] dokumentov politik a suvisiacich medialnych S © e . ¥ .
o P . e , i . A I b= analyzou dokumentov pocas obdobi
s pandémie COVID-19 s cielom posudit] sprav a hlbkové rozhovory s klaovymi| Z § 3] . . S, .
g= . , . ; > . o AR o o &, g, zmien. Diskurzy odhal’'uji napatie medzi
3 dynamiku vztahov, riadenie sociadlneho| zainteresovanymi stranami s cielom uplatnit X >3 Lo ) . - .
= . . M . S . " < () aktérmi, ked’ sa systém vyvijal pocas
.8 cestovného  ruchu  zainteresovanymi| interpretatnu analyzu "vytvarania zmyslu" v, %‘ Z kriz. Nacrtavait dosledky pre budicnost
M subjektmi a naértnit’ dosledky pre politiky| ramci riadenia cestovného ruchu (Fazito,| O X stémov sociJétlneho cesi]o?/ného ruchu
socialneho  cestovného  ruchu  nal Scott a Russell, 2016, s. 2). Y ’
medzinarodnej Grovni.
lAnalyzuje  program IMSERSO a
poskytuje dlhodobé hodnotenie jeho
vyvoja. Skima, ako sa socialny cestovny
ruch poskytovany systémom IMSERSO
, v 1 , ., Ve o . sporiadal s prekonavanim uzkosti,
Tato Studia sa zaobera nedostatkom| Pri vyskume sa pouzili kvalitativne metody s Eg.gml ot dI; cesii v osk tlz)zvanim
vyskumu socialneho cestovného ruchu a| 27 ucastnikmi IMSERSO. Rozhovory boli jom P Cpresil, Posty
o 1 , , . N , . ; E rozptylenia od zl¢ho zdravotného stavu a
starSich l'udi a z pohl'adu dopytu skima| zalozené na polostruktirovanych otazkach o ; .
o . . R PP AV znizovanim stresu. Poukézal na to, ako
% | jeden z najrozvinutejsich al skumajtcich Zivotnt historiu ucastnikov, ~ . , . .
) e . s ; re s A . I mozno cestovny ruch, ak sa nan pozerame
Q najrozsiahlejsSich  systémov socialneho| ktoré zahfnali rozne aspekty zivota

Sedgleya, Haven-Tanga, Espreso-Moliner,

cestovného ruchu pre starSich ludi na
svete, program IMSERSO S$panielskej
vlady.

ucastnikov, ako aj d’alSie dolezité faktory -
ich zdravie, frekvenciu ich dovolenkovychl
zvyklosti pred a po odchode do dochodku.

Benidorm Valencia, Spanielsko

z nekomer¢nej perspektivy, vyuzit' ako
sucast’ holistického pristupu k blahobytu
starSich 'udi. Socialny cestovny ruch by sa
preto mal zahrnut' do diskurzov politiky
verejného zdravia a blahobytu o posilneni
postavenia a zacleneni, pretoZe moze
prispiet’ k zlepSeniu kvality zivota l'udi

(La Placa & CorlSyon, 2014).
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Konkrétne politické odporacania na
dosiahnutie udrzatelnosti v gréckom
prostredi, ktoré sa objavili po krize v roku
2008. Socialny cestovny ruch moze

00
—
o
I\
2 E
8 Tento dokument sa zaobera potencidlom| Dokument skima teoretické zaklady g vyznamne  prispiet k  zmierneniu
3 socidlneho cestovného ruchu prispiet’ k| socialneho cestovného ruchu a jeho potencial 2 S niektorych obmedzeni masového
= vysledkom udrzatel'nosti pre hostitel'ské| prispiet k vysledkom wudrzatelnosti pre ~§ % cestovného ruchu. Programy socialneho
) komunity v destinacidch so zameranim sa| hostitel'ské komunity v cielovych miestach aj &) g cestovného ruchu by sa  mali
= na pripad Grécka. jeho uplatnenie v Grécku. E uskutociovat’ vylucne pocas
'g mimosezony, aby sa prispelo zniZzovaniu
2 sezonnosti, a tym sa stabilizovala
Q socialno-ekonomicka situacia v cielovych
miestach cestovného ruchu.
Poskytuje prehlad literatiry. Vyvija
model na usmernenie budiceho vyskumu
< 14 Loae , . ‘o , . ial t hu. tovny
N Tento ¢lanok prvykrat skima sekundarne| Zaujima koncepény pristup k skimaniu v sociainom cestovnom fuchu .Ce.sv ovny
o . - ., p ., - ruch ako cesta k spravodlivejSej a
N zdroje o socidlnom cestovnom ruchu. teoretickych zakladov socidlneho = " iy NN ,
s ) . , o . . S StastnejSej spolo¢nosti, ktora
Qo Prehlad literatury vyuziva koncepény| cestovného ruchu. = ; y .
< , , . L, , S L, , 2 prostrednictvom uplatiiovania
= pristup k skiimaniu teoretickych zakladov| Kombinuje bibliometrickl analyzu s e v . “ . o .
o4 - . . S , . , = o stimulacného pristupu umoznuje aj
- socidlneho cestovného ruchu a na ich| analytickym recenznym pristupom, ktory 3] - ., .
] . . . P X o 2 ox A Q ckonomicky prospech na domacom trhu
Q zaklade rozvija model cestovného ruchu,| hodnoti klI'aCové témy a vyvoj 125 7 . .
< , o L . , , s . ) cestovného ruchu, vedie k
Q ktory usmernuje budici vyvoj vyskumu v| publikovanych vyskumnych ¢lankov v tejto Z. .o s . ,
O tejto oblasti oblasti udrzatenejSiemu  rozvoju  doméaceho
= ' ' cestovného ruchu a zaroven prispieva k
podmienkam spravodlivejsej a

rovnopravnejsej spolo¢nosti.
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Lee, Baek, 2021

Vyskumna $tudia analyzuje cenova
dostupnost’ cestovania pre Korejéanov a
kategorizuje ich do Styroch tried na
zéklade dlhodobych tidajov. Stidia
skuma frekvenciu cestovania,
demografické charakteristiky a poskytuje
poznatky pre tvorcov politik a
zainteresované strany v odvetvi
cestovného ruchu.

Pre empiricku analyzu boli pouzité udaje z
Korejského narodného prieskumu
cestovného ruchu. Pocas zberu tdajov sal
pouzil dotaznik dennikového typu nal
identifikaciu podrobnych informacii o kazde;j
ceste, ktora  respondenti  prieskumul
absolvovali pocas celého roka. Tento|
prieskum zbieral udaje opakovane od tych
istych respondentov v priebehu &asu. Studial
zahfhala 5054 respondentov, ktori pocas|
Styroch rokov nevynechali prieskum.

Korea
5054

Stadia demonstruje nerovnost moznosti
cestovania v populacii a identifikuje
demografické charakteristiky dotknutého
segmentu (vek, prijem a bydlisko). Preto
by tvorcovia politik mohli vyuzit’ zistenia
tejto Studie ako zakladné informéacie pre
rozvoj efektivnej politiky cestovného
ruchu, ktora podporuje verejné blaho
poskytovanim d’alsich moznosti
cestovania a podporou cestovného ruchu a
volnocasovych aktivit tym, ktori maju
obmedzené skusenosti s cestovanim.
Socidlny cestovny ruch ako forma
socialneho blahobytu by mohol byt
navrhnuty efektivne s vyuZitim zisteni
tejto Stadie, ¢im by sa zvysila kvalita
Zivota vo vSeobecnosti.

McCabe, 2009

Cielom tejto Studie je posudit’ dovody,
ktoré uvadzaji rodiny s nizkymi prijmami
a iné skupiny, ktoré im brania v t¢asti na
cestovnom ruchu. Praca tiez analyzuje,
ako socidlne vylucené skupiny vyuzivaji
moznost’ zazit dovolenkul
prostrednictvom finan¢nej pomoci.

Clanok prezentuje zistenia z udajov o
ziadosti trom narodnym charitativnym|
organizaciam Spojené¢ho kral'ovstva Velkej
Britanie a Severn¢ho frska, ktoré poskytujul
finan¢nl podporu réznym skupinam.

Londyn a York,
Vel’ka Britania
498

Vyskum skuma situacné okolnosti tychto
viadatelov a  doplia poznatky o
motivacnych potrebach cestovania vo
volnom c¢ase. Potreba podrobnejsich
merani prinosov cestovného ruchu a
vyzvy na vytvorenie SirSieho prepojenia
medzi z4zitkami z cestovania vo vol'nom

Case a programami socidlnej politiky
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Udaje boli ziskané z webovej stranky)

Tato Stadia naznaCuje, Ze socialny
cestovny ruch umoziuje rodindm s
nevyliecitelne chorym rodi¢om objavit
svoje skryté potreby cestovania a
uvedomit’ si vyhody rodinnej dovolenky.
Zucastnené rodiny si uvedomili prinosy

Levenovym testom na homogenitu variacii.

o k . e . o 0 . v . .
- e k haritat A. 2 len fi , al hicky.
S Ciefom tejto Stidie je doplnit’ existujiicu neziskovej charitativnej organizacie V,US ol nielen financne, ale aj psychicky ,
N . , , , , .| Analyzovanych bolo priblizne 400 rodin. Na 5 Medzi vyhody socidlneho cestovného
g literattiru skimanim latentnych potrich identifikdciu opakujucich sa vzorov V| g ruchu patri tinik zo stresu a strachu z
2 rodin s nevylieCitelne chorym rodicom| . , paxujucteh .. = P . . L .
& (napr. pacientov s rakovinou v neskorom| zozbieranych informécidch sa pouzila) > 2 rakoviny, posilnenie rodinnej blizkosti,
g §ta’uli)i1i)p a potencidlne prinosy cestovanial tematickd analyza.  Textové tudaje boli s ~ vytvaranie trvalych spomienok pre
b , p . prinosy .... | analyzované manualne v niekol’kych fazach, 2 zostavajicich ¢lenov rodiny a ziskanie
& rodin z perspektivy paradigmy mobility it borna . adaimi. vyt . 3 nancnet bod I i, Ktord st
= cestovného ruchu vratane oboznamenia sa s idajmi, vytvorenia > inan¢nej podpory na skiisenosti, ktoré su
S ’ pociatoénych kodov, hladania tém medzi S mimo dosahu rodiny.
koédmi a kontroly a pomenovania tém. Zdoraznenie klicovej ulohy, ktort
zohravaji  socialni  pracovnici a
zdravotnicky personal pri zvySovani
povedomia o prilezitostiach socidlneho
cestovného ruchu pre rodiny trpiace
smrte'nou chorobou.
Cudia so zmyslovym postihnutim mézu
vnimat’ mnozstvo prekdzok pri cestovani,
< . .
s 1 . . e [ktoré predstavujii vyznamné obmedzenie
o~ 12 . C . Stidia bola realizovana v prvom Stvrtrokul S <LOr¢ predstavigu vyz g
8 Cléanok predstavuje vybrané vysledky z 2002 metédou PAPI na skupine 131 - ich ¢innosti.
N medzinarodnej porovnavacej studie respondentov z Pol'ska Gréckap Cvoru. a £ 9 Prekazky sa liSia v zavislosti od typu
ol tykajtcej sa cestovania I'udi so p St e » YPI g < zdravotného postihnutia, pohlavia alebo
= Jmvslovy hnuti . Portugalska. Statisticky odhad bol pouzity na) < g o heraii svod d :
o yslovym postihnutim. Prezentuje analvzu visledkov pomocou nezavislého t- 3 3 «@ rajiny povodu respondenta, ale zoznam
= vysledky medzinarodného prieskumu o yzu vy pomos 3 5 indikacii Casto zahffia potrebu vyskolit
= Pskvch ska iach hlad testu a jednosmernu analyzu rozptylu. Testy| o " bitnvch bach Tudi
E cestovatel'skych sktisenostiach z pohl'adu > dvoch ori dchazali 4 personal v osobitnych potrebach T'udi s
= 5b s0 zd , hnuti pre rovnost dvoch priemerov predchazali 2 o : druhmi h hnuti
N 0sdb so zdravotnym postihnutim. & roznymi druhmi zdravotného postihnutia.
O

Sektor cestovného ruchu by mal vyvinat
rieSenia na pripravu ponuky prisposobenej
osobitnym potrebam.
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Od jula do novembra 2019 sa v Japonskul
uskuto¢nila komplexna kvalitativna S$tudia,

o Dokument skima, ako Japonsko vyuzilo . i . R . Kvalitativne vysledky odhaluju narodné
N X . . L ktora zahfiala tri zdroje udajov: 1) 32 ° - : , Lo .
S Tokio 2020 ako konfiguraciu podujatia v " ) . S zavizky k opdtovnému legitimizovaniu,
, o A , rozhovorov, ii) pozorovania na mieste a iii) 7 . o . .
_ teréne s cielom narusit’ systémy , . g zlepSeniu dostupnosti a akceptacie 0sob so
3 L . A analyzu dokumentov. Pozorovaniaj 9 , . , . .
& ableistického myslenia a riesit’ fyzické a dokumentovali fyzické zmeny v japonskei & ~ zdravotnym postihnutim v japonskej
2 postojové bariéry obmedzujtice osoby so | . . ., , . Iy V' Japonske] ~ “ spolocnosti prostrednictvom
g ” . , , ; infraStruktire a zariadeniach cestovného ° , . B .
g zdravotnym postihnutim na pristupny ruchu. ako ai  komunikatné kampane B transformacie zastavaného prostredia,
g= cestovny ruch. . Iy Y N aripa = narodného povedomia a vzdelavacich
A identifikované v réznych publikaciach| T .
. , S , kampani v rdmci pripravy na Tokio 2020.
zozbieranych z turistickych a dopravnych
miest.
. Hodnotenie silnych a slabych stranok
i C o 1 . s . < , , e ., .
5 Cielom stadie je analyzovat pojem Analvza  oreanizicii  zapoienvch  do = sucasnych iniciativ socialneho cestovného
< g socialny  cestovny ruch a  jeho +Y &l pojeny 2 2 ruchu.
~2.=2 o ‘e by socidlneho turizmu na Slovensku so| 4 v P . o
2 = 2 | implementaciu na Slovensku. SnaZi sal , - ) , : = = [dentifikacia  oblasti na  zlepSenie
S 5o y , ....] zameranim na ich Glohy pre rodiny s nizkymi o b= . . ,
= £ & | definovat socialny cestovny ruch, odlisit fimami. mierantov a pristahovalcov 2 3 poskytovania  socidlneho  cestovného
= g ho od inych foriem cestovného ruchu aj I\)/Juiiva ’é tatiﬁtické V’sII)e dkv na anal’z.u 7 % ruchu.
S identifikovat jeho d’alsie socilne vyhody.,| '~ M y yzu. Z Pouzitie $tatistickych tidajov a vysledkov
= J yhody y Y y
rieskumov na analyzu.
Poskytuje  kvantitativne dokazy na
preukazanie toho, Ze starsi 'udia, ktori sa
zuCastiiuju na cestovnom ruchu, vykazuju
Cielom $tidie bolo poskytnut dokazy o . o , , 5 lepsi zdravomy stav. .
o) volvve cestovného ruchu na  zdravie Metddou zberu tidajov bol dotaznik doplneny < Starsi turisti pozitivnejsie vnimali fyzické
S Py o 1 I | v niektorych  pripadoch  osobnymi B a duSevné =zdravie, lepSie dokazali
. starSich T'udi a o prepojeniach medzi . o . o = AR S e
= @igastou na cestovnom ruchu a aktivnym rozhovormi. Na tento ucel bola zo Siestich g o vykonavat’ ¢innosti kazdodenného Zivota
2 , centier volného Casu vybrana vzorka 189 N ® a boli so svojim zivotom spokojnejsi ako
« starnutim. o , o o 1 . . ,
" Sor 1i 1 A 0s0b vo veku od 65 do 85 rokov. Analyzal = l'udia, ktori necestovali. Cestovny ruch
5] Stadia skimala vplyv Gc¢asti na cestovnom| |, . . f g By " L7
= . g 1 . udajov sa uskutocnila pomocou softvéryl 5 pozitivne ovplyviiuje spokojnost’ so
© ruchu na zdravie star$ich l'udi vo vacsom| " . p = L. . . . .
— A . ., | SPSS a strukturalnych rovnic EQS 6.1. ‘>“ zivotom, vlastné vnimanie zdravia
meste Valencia v Spanielsku a jeho okoli.

(fyzického a dusevného) a schopnost
rozvijat’ Cinnosti kazdodenného zivota:
cestovny ruch pozitivne ovplyviiuje

zdravie starSich ludi.
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Diskutuje o potenciali cestovného ruchul
pre ludi so zdravotnym postihnutim a|

Prieskum sa zameral na portugalskyl
populaciu so zdravotnym postihnutim vol
veku nad 14 rokov. Prieskum kombinovall

Respondenti potvrdzuju svoj silny zaujem
0 cestovny ruch a rekredciu, pricom tieto
aktivity su povazované za najdolezitejSie
pre sebarozvoj (z hladiska socialnych,
fyzickych a intelektualnych kompetencii),
sebauctu  (prostrednictvom zvladnutia

Spojeného kralovstva.

ucastnici si vybrali vizualy pre svoje pribehy.

stratou, stratenym detstvom, stratenymi
surodencami, stratenymi nadejami a
tuzbami, stratenym ekonomickym
zivobytim. Socialny cestovny ruch je o
dodavani sebaddvery, optimizmu, radosti

=

S

N

s

]

()

—

E

S . s 1 . . . , . vyziev) a spokojnost’ so Zivotom.

20 predstavuje vysledky prieskumnej Studie| techniku snehovej gule s metédou ziskanial > yzIe ) poxe) . s , .,

= N . . . , . , - Ocenuju zazitky vol'nocasovych aktivit a

S uskutoCnenej v Portugalsku zameranej na| vzorieck na zaklade dostupného vyberu. S = . o e ,

2 .. . : , .. , . o N cestovného ruchu natol’ko, Zze st ochotni

2 lepSie pochopenie tohto trhu a jeho| Dotaznik bol distribuovany e-mailom a g , . -

2 - . s « e ; L 5 cestovat’ napriek bariéram.

5 profilu, tizob a obmedzeni, s ktorymi sa| poStou inStiticiam, ktoré zastupuju tato s PO o eys .

3] . S . , - , . . IDolezitost’ potreby ucinnejSich stratégii

N stretavame pri Gi¢asti na cestovani a s tym| populaciu. Na analyzu tdajov sa pouzil . 9 . L

N - o« , s o 1 . . , , socialneho zacClenenia v ramci

S spojenych vol'nocasovych aktivitach. Statisticky softvér orientovany na analyzul . ./ "

<= , portugalského  socidlneho §tatu  vo

[= dat. N . X . Y n

2 vSeobecnosti, ktoré by mali umoznit

V; aktivnej$iu ~ Gfast  tejto  skupiny
obyvatelstva vo  vSetkych  sférach
spolocenského Zivota.
UCast’ na cestovnom ruchu sa navrhuje
ako cenny prvok progresivnych politik
zdravotnej  starostlivosti. Ucast na

=) socidlnom cestovnom ruchu je zvycajne

N . r , ,

o . v 1 y o, spojend s vyberovym rocesom

3 , , . , | Tato studia prijima  konStruktivisticky] pojena Y 4 procesor

D Vyskum  skima  suvislost  medzi| P . « , K zalozenym na potrebach. Tato Stadia

= o, .... | pristup, zdoraziiujuc socidlne konstruovanu = o , .

S starostlivostou zameranou na vyuzitie . A o 3 demonstruje  schopnost socialneho

NN , ., , | realitu z perspektivy ucastnikov. Kvalitativne R . < )

« volnocasovych  aktivit a  detskymi| |, . . ; , . & e cestovného ruchu docasne prekonat’ alebo

@ . . N ; udaje z boli zozbierané pomocou techniky N . o " .

e chorobami, pricCom zdoraznuje kratke[ .07 . , , i 3 aspont  stlmit’®  vyCerpanie,  strach,

5] . . , . trajektorie dotykovych bodov. Vyskumnici 24 e . . v

= pobytové prestavky v detskych hospicoch . . 4 . 3 osamelost’ a izolaciu. Umoznit’ Zivot so

o spolupracovali na konzistentnosti, pri¢om| >

=

=

an)

a nddeje I'ud'om.
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McCabe, Johnson, 2012

Dokument rozvija mieru vztahu medzi
cestovhym ruchom a subjektivnym
blahobytom (SWB) Toto je prva Stadia naj
posudenie blahobytu medzi navstevnikmi
socidlneho cestovného ruchu.

Stadia bola vykonana v Spojenom kralovstve
v spolupraci s Family Holiday Association,|
charitativnou  organizdciou, ktora  sa
$pecializuje na podporu rodin s nizkymi
prijmami. Dvojstupiiovy prieskum, v ktorom
sa merali zmeny v blahobyte jednotlivcov s
nizkymi prijmami, ktori dostali financnyl
podporu na pristup k dovolenke (socidlni
turisti).

Vel’ka Britania
642

Zistenia naznacuju, Ze cestovny ruch
prispieva k blahobytu navstevnikov
socidlneho  cestovného  ruchu. V
niektorych oblastiach existuju vicsie
ucinky vratane psychologickych efektov,
oblasti volI'ného Casu a rodinného Zivota,
[ktoré prispievaji k socidlnemu blahobytu.
Ucastnici socidlneho cestovného ruchu
maju  nizSiu uroven  subjektivneho
blahobytu  ako  beznd  populacia.
IDovolenka ponuka vi¢siu hodnotu ako len
kratkodobé, hedonistické zazitky, moze
prispiet’ k dlhodobej$im Sir§im aspektom
zivotnej  spokojnosti a  pozitivneho
fungovania.

Linderova, 2015

Ciel'om ¢lanku je identifikovat
ekonomické a socidlno-kultirne dopady
socialneho cestovného ruchu na ciel'ové
miesto a spolocnost’. Pojem spolo¢nost’
sa pouziva na oznacenie navstevnikov
cestovného ruchu a miestneho
obyvatel'stva.

Pri priprave Statu boli pouzité sekundarne
zdroje dajov, najméd odborna casopiseckd
literatura, odborné prace publikované online,
spravy a analyzy publikované na webovych
strankach $pecializovanych organizacii.

Ceska republika
Nespecifikovana

Podpora socialneho cestovného ruchu
predstavuje pre cielové miesto jednu z
moznosti rozlozit’ toky cestovného ruchu
na dlhSie obdobie a preklenut’ sezonne

Vikyvy.

Ekonomické dopady socialneho
cestovného ruchu na cielové miesto
zahfnaju vytvaranie obchodnych

prilezitosti, pretoze pocet navstevnikov
ciclovych miest rastie, dopyt po sluzbach
a tovare sa zvySuje, Co vytvara tlak na
uspokojenie potrieb.

INa socialno-kultirnej tUrovni prinasa
vacsiu dynamizaciu kultirnych zdrojov a
rispieva ku kultiirnej vymene.

Zdroj: vlastné spracovanie
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4. Zaver

V 21. storoci sa celosvetovo pocet 0s6b so zdravotnym postihnutim neustale zvySuje. Okrem toho
populécia starne a poc€as cestovania a pobytov v cielovych miestach cestovného ruchu sa jednotlivci
stretavaji s heterogénnymi bariérami, ktorym musia celit aj osoby s docasne obmedzenou
pohyblivostou (napr. v dosledku chorob, zraneni alebo sprevadzania malych deti v kocikoch).
Finan¢nd situdcia brani mnohym osobadm heterogénnych vekovych kategorii, rodindm s detmi,
osobam so zdravotnym znevyhodnenim, zi¢astiiovat’ sa na cestovnom ruchu.

Cielom tejto kapitoly bolo poukédzat’ na vyznam rozvoja socidlneho cestovného ruchu, predstavit
rozne pohlady doméacich a zahrani¢nych autorov na definovanie socidlneho cestovného ruchu a
poskytnut priklady jeho aplikécie so zameranim na krajiny V4.

Na zaklade obsahovej analyzy dostupnych sekundarnych pramenov zistujeme, Ze pojem socialny
cestovny ruch zostdva v dostupnej literatire doposial neuchopitelny, chyba mu definitivna a
vSeobecne dohodnutd definicia. Jeho mnohostranna koncepcia sa zameriava na rozne demografické
segmenty so Specifickym zameranim na starostlivost’ o starSich jednotlivcov, mladez, rodiny a
jednotlivcov so zdravotnym postihnutim. Jeho hlavnym cielom je ul'ah¢it’ ucast’ znevyhodneného
obyvatel'stva na cestovnom ruchu a vol'no¢asovych aktivitach, pri€om sa zohl'adiiuji rézne potreby
a okolnosti, ovplyviiujice cestovanie tychto skupin obyvatel’stva.

Krajiny na celom svete sa aktivne zapdjaju do pomoci rdznym znevyhodnenym skupindm, aby im
umoznili podielat’ sa na cestovhom ruchu prostrednictvom rdznych stratégii. Jednym z
prevladajtcich pristupov je vydavanie rekreanych poukazov, ¢o je bezny spOsob rieSenia situdcie,
zamerany na podporu miestneho hospodarstva. Okrem toho st zavadzané cielené programy pomoci,
ktoré st Specidlne prispdsobené v prospech mlddeze a seniorov, pricom sa uznavaju ich jedinecné
vyzvy a poziadavky.

Iniciativy Eurdpskej tnie spolu so zapojenim mnohych medzindrodnych a vnutro$tatnych institacii
jednoznaéne zdoraznuju zmysluplny vplyv podpory cestovania pre socialne znevyhodnenych
jednotlivcov. Konsenzus medzi tymito subjektmi naznacuje nielen vyznam takychto sndh, ale aj
obhajcov ich rozsirenia.

Na zaver konStatujeme, Ze interdisciplindrny charakter socidlneho cestovného ruchu odraza jemné
chapanie réznych potrieb v ramci réoznych demografickych segmentov. Ked'Zze jednotlivé Staty
implementuji rozne stratégie vratane rekreacnych poukazov a cielenej pomoci, kolektivne usilie
zdoraznuje doblezitost’ podpory inkluzivnych postupov cestovného ruchu. Rezonujuca podpora zo
strany medzindrodnych a narodnych institicii d’alej zosilfiuje vyzvu na roz$ireny a trvaly zdviazok
spristupnit’ cestovanie socialne znevyhodnenym jednotlivcom.

Pod’akovanie

Kapitola je sucast’ou rieSenia grantového projektu Medzinarodného vySehradského fondu 22220127
Aplikdcia principov inklizie v cestovnom ruchu v krajindch V4 a slovenského narodného grantového
programu VEGA 1/0360/23 Cestovny ruch novej generacie — zodpovedny a konkurencieschopny
rozvoj cielovych miest na Slovensku v post-COVID ére.
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Social Tourism: Reflections on Perspectives, Challenges, and
Contributions

Abstract

The aim of this chapter is to emphasize the importance of the development of social tourism, present
various perspectives of domestic and foreign authors on defining social tourism and provide examples
of its application with a focus on the V4 countries. The chapter was created based on the content
analysis of available secondary sources. It utilizes content analysis to examine pertinent books,
journals, and online materials that discuss social tourism, including its perspectives, challenges, and
contributions. It analyses the approach and results of social tourism research by authors from different
countries around the world. The concept of social tourism lacks a definitive and universally agreed-
upon explanation in available literature. It encompasses various demographic segments, specifically
targeting elderly individuals, youth, families, and individuals with disabilities. Its objective is to
provide disadvantaged populations with the opportunity to participate in tourism and leisure activities.
Individual states endeavour to assist various disadvantaged groups in participating in tourism through
various means, most commonly by issuing recreational vouchers that support the local economy or
by providing targeted assistance for the youth and seniors. Initiatives from the European Union,
several international and national institutions unequivocally indicate that supporting travel for
socially disadvantaged individuals is meaningful and should be expanded.

Key Words: Families. Health disabilities. Seniors. Socially disadvantaged citizens. Social tourism.
Youth.

JEL Classification: B55, Z39.

1. Introduction

In the 21st century, individuals with health disadvantages emphasize the lack of conditions for a
dignified life in society. They belong to a minority group that requires special care, often associated
with hight financial expenses. They do not want to feel "different" compared to the healthy, majority
part of the population.

In Slovakia, the UN Convention on the Rights of Persons with Disabilities came into effect in 2010.
The measures necessary for its implementation, aimed at preventing socially disadvantaged citizens
from feeling marginalized and instead perceiving equality of opportunities, are demanding and time-
consuming.

Health-disadvantaged individuals are part of the target group of social tourism, which also focuses
on the travel of seniors, families with low incomes (families struggling with health disadvantages are
often part of this group), and socially disadvantaged youth (a significant portion of whom experience
such status due to health limitations and disadvantages). Social tourism includes efforts to ensure
travel opportunities for people with limited mobility and orientation.

We consider the societal discussion on social tourism important because the number of individuals

affected by inclusion is constantly growing worldwide. Discussions at the national level in Slovakia,
the European Union, or international structures in general, primarily emphasize the need to eliminate
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various barriers. However, it seems that these efforts are not urgent enough, as barriers are being
removed very slowly in practice.

Our ambition is to emphasize the need to change the current situation in tourism to suit everyone -
the healthy, disadvantaged, young, seniors, people with sudden and temporary limitations in mobility
and orientation, parents accompanying a child in a stroller, people with optimal weight, as well as
those with overweight. We aim to highlight the current unsatisfactory state and explore possibilities
for collectively changing this situation. We want to contribute to the scientific and professional
discussion on the importance of adapting the tourism offer for the most vulnerable so that the new
opportunities benefit not only the target group but also the V4 countries striving to be competitive in
the international tourism market.

2. Methods

The chapter is based on secondary sources, employing content analysis of available relevant books,
journals, and online resources discussing social tourism, its perspectives, challenges, and
contributions.

The aim of this chapter is to emphasize the importance of the development of social tourism, present
various perspectives of domestic and foreign authors on defining social tourism and provide examples
of its application with a focus on the V4 countries.

3. Findings

According to the World Health Organization (WHO 2011, 2018), more than 15% of the world's
population is living with certain health disadvantages. With the global population on the rise, the
number of health-disadvantaged individuals is also increasing (http://www.who.int, 2018). It is
anticipated that health disadvantage will continue to be a growing problem due to the increasing
prevalence associated with the extension of the average lifespan of the global population. This
extension correlates with the rise in chronic non-communicable diseases, as well as improved
diagnostic, control, and record-keeping capabilities for health-disadvantaged individuals (Repkova
and Sedlédkova, 2012). European Commission (https://ec.europa.eu, 2018), has expected that up to
one-fifth of the EU population will experience some form of health disadvantage by 2020.

Despite the large number of health-disadvantaged individuals, they still constitute a minority in
society and often find themselves on the margins of attention. On a daily basis, they must confront
various barriers that hinder them from engaging in regular activities and integrating among healthy
individuals. The World Report on Disability (2011) emphasized the need to destigmatize and de-
taboo the lives of people with health disadvantages. Eliminating all forms of discrimination against
individuals with health disadvantages and implementing measures that enable them to lead a dignified
and meaningful life will improve the living, hygienic, educational, and cultural environment for
everyone. The need to remove barriers also extends to tourism, as health-disadvantaged visitors form
a substantial segment, and their participation in tourism presupposes a specific approach to the
development of infrastructure and tourism products. In addition to a human approach, adapting
tourism offerings can also represent a business opportunity that ensures success in the market for
involved stakeholders.
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Social tourism emerged in the 20th century after the end of World War I (Gucik, 2010). It is a form
of tourism addressed by several domestic and foreign authors, and it is considered a topic of intense
debate due to its connection with fundamental human rights.

Definitions of social tourism are diverse and subject to evolution. Hunziker (1951) understood social
tourism as providing a specific product for people with low incomes. Similarly, Haulot (1982) defined
it as a set of relationships and phenomena resulting from the participation of various social groups,
mostly with low incomes, in tourism.

Gucik et al. (2006, p. 167, entry Social Tourism) complement the definition with "clearly
demonstrable measures" that enable the participation of socially weaker individuals in tourism.
Minneart, Maitland, and Miller (2007) perceive social tourism as a moral added value focused on the
benefit of both the host and the tourist. Minnaert et al. (2009) understand the concept of social tourism
more broadly as a set of activities, including organizing trips for children from charitable
organizations, plans of collective executive power at the state level (governments) aimed at
developing infrastructure to make tourism accessible to disadvantaged visitors, organizing ecological
holidays by travel agencies, etc. They emphasize its moral and ethical dimension.

Simkova (2014) highlights the need for benefits not only for visitors and hosts but also for the tourism
destination. For socially weaker visitors, the benefit is considered their better integration into society,
as travel is considered an important social aspect. The lack of participation in tourism becomes an
indicator of poverty or social exclusion from society (Ferrer, 2015). In terms of the benefits of social
tourism for the destination, it may involve exploiting business opportunities by introducing
innovations in the form of specific products, adapting tourism facilities and products (Zenko and
Sardi, 2014). The specific offer of individual entities can change the overall image of the destination,
significantly influencing demand, reducing seasonal fluctuations, improving sustainability,
enhancing the environment, and efficiently utilizing natural, cultural, and social sources (Simkova,
2014).

Zelenka and Péskovd (2012) explain that social tourism is related to the typology of cost
reimbursement when part or all of the costs of socially disadvantaged people are covered by the state,
institution, or employer. Zenko and Sardi (2014) include in social tourism also individuals receiving
a pension, young families with children, and people under 30 years of age. In summary, social tourism
allows disadvantaged population groups to participate in tourism (Linderova, 2011). From available
information and statistics, it appears that the majority of health-disadvantaged visitors also belong to
the socially weaker stratum in society (WHO, 2016). It should enable the use of leisure time, access
to natural and cultural heritage for everyone, regardless of age, health disadvantage, or income. It
should also contribute to the education of tourism facility staff so that they can sensitively approach
disadvantaged visitors and provide them with services of corresponding quality. An essential
condition for the development of social tourism is adequate material and technical support for its
participants.

As described by Diekmann et al. (2011), social tourism has adapted to social changes and shifted its
focus from factory workers and manual laborers to four main target groups: (1) older citizens; (2)
young people; (3) families; (4) individuals with disabilities. In addition to changing its focus, social
tourism has had to adapt to the needs of these groups, responding to them, and, in many cases, not
neglecting the wishes of the original recipients but trying to satisfy a much broader clientele. One
unifying element that connects all these concepts is the goal of enabling disadvantaged groups of
people the opportunity to participate in tourism and vacations.
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All authors who deal with the concept of social tourism unanimously state that social tourism can
contribute to the development of tourism destinations, local communities, and improve the quality of
life in the area.

The common feature of understanding social tourism becomes the non-profit nature of this type of
tourism, which allows everyone to use their free time and includes providing services to people
disadvantaged by society. In no case can we narrow down this group of people only to those with
health disabilities or families with low incomes or employees of individual companies implementing
the concept of social responsibility. Social tourism represents a type of tourism from a sociological
perspective that allows purposeful use of free time for everyone without distinction. If we understand
social tourism in this way, then it includes providing services to people who, for certain reasons, are
disadvantaged by society when participating in tourism. To be effective, it requires state support in
the form of regulations and the creation of an environment favourable to all visitors, including barrier-
free access and suitable leisure activities, especially for seniors, and so on (Linderova, 2017).

Within the European Union, social tourism has been addressed as early as 2011 in the CALYPSO
program. This initiative aimed to support social tourism in a way that opens up travel opportunities
for disadvantaged groups while simultaneously promoting local economies and job opportunities.
However, a challenge arose as each member country addressed this program according to its own
decision-making processes (https://op.europa.eu/en/home). In Poland and Hungary, recreational
vouchers were introduced under this program, enabling individuals in disadvantaged conditions to
travel within their own countries. In Slovakia, the social aspect was anchored for senior clients in
state-owned company hotels during off-peak seasons. Subsequently, since 2015, the Slovak
government decided to support the segment of students and youth. They continue to receive
contributions from the state budget for skiing trips and outdoor school activities (Novacka, 2016). In
2019, Slovakia enacted an amended law supporting tourism through recreational vouchers
(https://rekreacnepoukazy.sk/).

Various international organizations are also engaged in social tourism. The non-profit organization,
The International Social Tourism (OITS-ISTO), originally named the International Bureau for Social
Tourism (BITS), was established in 1963. Its mission is to make tourism accessible to all visitors,
promote sustainable tourism to preserve natural and cultural heritage, and highlight the benefits of
tourism for local populations. The organization takes specific steps to raise awareness among
international institutions, governments, regional and local authorities, advocating for the
implementation of procedures that improve conditions and facilitate access to travel for all visitors.
Additionally, it supports the exchange of experiences, know-how, and development projects in the
field (www.oits-isto.org, 2017).

In Slovakia, the Slovak Union of Physically Disabled People and the National Council of Citizens
with Health Disabilities in the Slovak Republic are active in the field of social tourism. Particularly,
the Slovak Forum of Persons with Disabilities is considered a pioneer in social tourism in Slovakia
(Stefanikova, 2009). The Slovak Forum of Persons with Disabilities is a civic association of
organizations representing individuals with various types of health disabilities, established in 2003.
The organization's main goal is to support the rights of people with health disadvantages and advocate
for better living conditions at the local, regional, national, and international levels (https://sfozp.sk/).

As summarized by Diekmann et al. (2011), stakeholders involved in providing social tourism include
both commercial and non-commercial entities, governmental and private organizations, each often
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having a unique understanding of what social tourism entails. Providers range from small charitable
organizations organizing holidays for children from low-income families to government agencies
responsible for improving hotel accessibility, to private travel agencies offering socially sustainable
vacations, such as community tourism, volunteer tourism, and senior tourism.

However, social tourism is often a less preferred area for service providers, mainly due to the habits
of disadvantaged population groups or the need for higher customer care intensity in the case of
people with health disabilities. These obstacles are not only physical but also internal, cultural, and
social (Jablonska et al., 2016). Tourism and leisure bring many benefits to people with health
disabilities, enhancing their personal development, quality of life, recovery, and contribution to social
inclusion (Kastenholz, Eusébio, Figueiredo, 2015). McCabe and Qiao (2020) argue that tourism
should be assessed in terms of well-being, considering its positive impact on sustainability, mental
health, quality of life, the emergence of responsible tourism, and care.

Several authors have examined the potential of social tourism to provide various benefits for local
residents and communities in destination locations. Recent studies on social tourism programs in
Europe, such as that by Kastenholz et al. (2015), found positive effects on local communities. For
instance, a social tourism program for seniors in Portugal positively impacted local communities, not
only by balancing seasonality but also by diversifying and revitalizing local economies. Similar
positive results were demonstrated by the study of Sedgley et al. (2018) on the IMSERSO social
tourism program in Spain. They confirm that social tourism is a useful tool against seasonality,
ensuring higher hotel occupancy outside the peak season, contributing to improving the quality of life
for residents in host communities.

These positive effects complement the current benefits of social tourism, which include the
involvement of disadvantaged groups in tourism and a positive impact on their quality of life. Overall,
social tourism helps address significant social and economic issues, such as unemployment and social
exclusion (Kakoudakis and McCabe 2018).

As Linderova (2017) states, the significance of social tourism continues to grow. The benefits of its
support manifest in economic gains for the destination, positively influencing the quality of life for
local residents. However, the development of social tourism also brings certain negatives that need
to be acknowledged and minimized. Therefore, it is necessary to map potential areas for improving
services for disadvantaged population groups and explore their contribution to the analyzed issues
(Jablonska et al., 2016).
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Table 1 Social tourism in previous studies

References Research issue Methods Geographic| Research Main findings
coverage sample
This article applies a relational political The research consisted of a multi-method,
economy approach to assess the contested S . . N . . .
n . . multidisciplinary approach. This comprised,; s |Applies a relational, political economy to
Q discourses surrounding the governance of . » . 3 . . .
oS - . a relational political economy analysis off = analyse a national social tourism scheme.
Q the scheme. We examine the evolution of . . = . . .
- e Spanish tourism development; document = o] lAnalyses multi-stakeholder views alongside
~ the IMSERSO programme longitudinally . - . - o= . .
< . . > analysis of policies and related media] = -5 5 document analysis over periods of change.
5 following the global financial crisis and up . . . . . n S o} . .
2 ) . reporting and in-depth interviews with key| = & 2 [Discourses reveal tensions between actors
= until the COVID-19 pandemic to assess the . o) 2 .
3] . . . . stakeholders in order to apply an 5 as the scheme evolved through crises.
g relational dynamics at play social tourism| . . . e . . < .o . .
3 L interpretive, analysis of “‘meaning-making % Implications for the future of social tourism
a3 governance on destination stakeholders,| .. . o .
S . ) within a contested tourism governance] O schemes are outlined.
outlining implications for social tourism » .
.8 . arena” (Fazito, Scott, & Russell, 2016, p. 2).
policies internationally.
lAnalyse the IMSERSO program and
provides a longitudinal assessment of its
evolution. Examined how the social tourism
. . The research used qualitative methods with| dehvereq by IM.SERSO was .1dent1ﬁed V.Vlth
This study discusses the lack of research S . . overcoming anxiety, countering depression,
. . 27 IMSERSO participants. The interviews| s . . .
on social tourism and older people and ; . providing a distraction from ill-health, and
. . were based on semi-structured questions . S . .
takes a demand-side perspective to . e v 1 S reducing stress. Highlighted how tourism, if
. , exploring participants' life  histories| ~ . . .
examine one of the world’s most N viewed from a non-commercial perspective,

Sedgleya, Haven-Tanga, Espreso-

Moliner, 2018

developed and large-scale social tourism
schemes for older people, the Spanish
Government’s IMSERSO programme.

covering wild aspects of participants life as|
well as other important factors - their health,
frequency of their holiday activities before]
and after retirement.

Benidorm Valencia, Spain

ican be used as part of a holistic approach to
older people’s wellbeing. Social tourism
should thus be included in public health and
wellbeing policy discourses on
empowerment and inclusion as it can
contribute to improving people’s quality of

life (La Placa & CorlSyon, 2014).
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Kakoudakis, McCabe,
2018

This paper discusses the potential of social
tourism to contribute to sustainability]
outcomes for host-communities  at
destinations, by focusing on the case of
Greece.

The paper explores the theoretical
underpinnings of social tourism and its
potential to contribute to sustainability
outcomes for host communities in|
destinations and its application in Greece.

Greece

unspecified

Concrete policy recommendations for
achieving sustainability in the Greek
environment that have emerged in the
aftermath of the 2008 crisis. Social tourism
can significantly contribute to the mitigation
of some of the limitations of mass tourism.
Social tourism programmes should run
exclusively during the shoulder-season in
order to contribute to the extension of the
tourist season, and by doing so, stabilise the
socioeconomic  situation in  tourism
communities at destinations.

McCabe, Qiao, 2020

This article reviews the literature on social
tourism for the first time. This literature
review takes a conceptual approach to
examine the theoretical underpinnings of
social tourism and based on these,
develops a model of tourism as well-being
that guides the future development of
research in this field.

Takes a conceptual approach to examine
the theoretical underpinnings of social
tourism.

It combines a bibliometric analysis with an
analytic review approach that assesses the
key themes and evolution of 125 published
research articles in the field.

unspecified

125

Provides a review of the literature. Develops
a model to guide the direction of future
research in social tourism. Tourism as a
conduit to a fairer and happier society, that
through the application of a stimulus
approach, also facilities economic returns in
the domestic tourism market, leads to a more
sustainable domestic tourism economy,
whilst contributing to the conditions for a
fairer and more equal society.

Lee, Baek, 2021

This research study analyses travel
affordability for Koreans, categorizing
them into four classes based on long-term
data. The study examines travel
frequency, demographic characteristics,
and provides insights for policymakers
and stakeholders in the tourism industry.

For the empirical analysis were used the]
data from the Korea National Tourism|
Survey. A diary-type survey questionnaire
was utilized during data collection to
identify the detailed information on each|
trip that survey respondents took throughout
the year. This survey collected the datal
repeatedly from the same respondents over|
time. The study included 5054 respondents
who had not missed a survey during the four
years.

Korea

5054

The study demonstrates the inequality of the
travel opportunities in the research
population, and identifies their demographic
characteristics (age, income, and residential
area). Therefore, policymakers could utilize
this study’s findings as fundamental
information for developing an effective
tourism policy that promotes public welfare
by providing additional travel opportunities
and encouraging tourism and leisure
activities to those with limited travel
experience. Social tourism, as a form of
social welfare, could be designed effectively
using this study’s findings, thereby

enhancing quality of life in general.
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McCabe, 2009

The purpose of this study is to assess the
reasons cited by low-income families and|
other groups that prevent them from
participating in tourism. The thesis also
analyses how socially excluded groups use
the opportunity to experience holidays
through financial assistance.

The paper presents findings from
application data to three national United
Kingdom charities providing financial
support for different groups.

London & York,
United Kingdom

498

The research examines the situational
circumstances of these applicants and adds
[knowledge on motivational needs for leisure
travel. The need for more detailed measures
of the benefits of tourism and calls for wider
links to be made between leisure travel
experience and social policy agendas

Chung, Simpson, 2020

The aim of this study is to add to the extant
literature by examining the latent needs of
families with a terminally ill parent (e.g.,
late-stage cancer patients) and the potential
benefits of the families' travel from the
tourism mobilities paradigm perspective

The data was obtained from the website of a
non-profit charitable organization in the
United States. Approximately 400 families
were analysed. Thematic analysis was used
to identify recurring patterns in the
information collected. The textual datal
were analysed manually in several stages,
including familiarizing oneself with the
data, creating initial codes, searching for|
themes among the codes, and reviewing and
naming themes.

United States

400

This study suggests that social tourism
enables families with a terminally ill parent
to discover their hidden needs of travel
realize the benefits of family vacation.

The participating families realized the
benefits not only financially, but also
psychologically and mentally.

The benefits from social tourism include
escaping the stress and fear of cancer,
enhancing family closeness, creating lasting
imemories for remaining family members,
and receiving financial support for
lexperiences beyond the family's reach.
Highlighting the pivotal role social workers
and medical personnel play in raising
awareness of social tourism opportunities for
families experiencing terminal illness.

Zatuska et al., 2022

The article presents selected results from
an international comparative study
concerning travel of people with sensory
disabilities. The presents the findings of
an international survey on travel
experiences from the viewpoint of
individuals with disabilities.

The study was carried out in the first quarter
of 2022 using the PAPI method on a group|
of 131 respondents from Poland, Greece,
Cyprus and Portugal. Statistical inference]
was used to analyse the results using an|
independent two-sample t-test and one-way|
analysis of variance. Tests for equality of]
two means were preceded by Levene's test
for

homogeneity of variances.

Cyprus, Greece, Poland &
Portugal

131

People with sensory disabilities can see
imany barriers to travel that pose a significant
constraint on their activity.

Barriers vary depending on the type of
disability, gender, or the country of origin of
the respondent, but the list of indications
often includes the need to train service staff
in the specific needs of people with different
types of disabilities.

The tourism industry should develop
solutions to prepare an offer tailored to
specific needs.
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The paper examines how Japan utilised

November
qualitative

From July to
comprehensive

2019, aj
study was

in and around the larger city of Valencia,
Spain.

Equations.

g Tokvo 2020 as a conducted in Japan, incorporating three datal Qualitative  evidence reveals national
N Y : . sources: (i) 32 interviews, (ii) on-site g commitments to relegitimise, improve
Dy field configuring event to disrupt systems . . 2, o
= Lo : observations, and (iii) document analysis. 5] laccessibility for - and acceptance toward -
- of ableist thinking and tackle physical and . . = ~ . .
© o . .. The observations documented physical S 2 PwD in Japanese society, through
p attitudinal barriers restricting Persons . . 3, . . .
g with Disabilities (PwD) to accessible changes in Japan's infrastructure and < transformations to the built environment,
o0 tourism tourism facilities, as well as communication| [ mational awareness, and educational
5 ' campaigns found in various publications| campaigns in the build up to Tokyo 2020.
collected from tourism and transport
locations.
© | The study aims to analyse the concept of Ana}ysigg organi;ations ipvolved ig social - Evaluating.the strfzngths. gnq weaknesses of
S g | w. o . .=~ .| tourism in Slovakia, focusing on their roles| = o current social tourism initiatives.
~ 2 social tourism" and its implementation in . - . g = . . . .
£ 2 | Slovakia. It seeks to define social fourism for low-income families, migrants, and new| S 3 [dentifying areas for improvement in social
,% % S distin ui.sh it from other forms of tourism’ setlers. = g~ [fourism provision.
=5 E and i d%: ntifv its added social benefits ’| Using statistical data and survey results for| «» 5 Using statistical data and survey results for
Y ) analysis. analysis.
Provides quantitative  evidence  to
demonstrate that older people who
The aim of the study was to provide . participate in tourism report better global
. . . Th th, f dat llect
8] evidence about the impact of tourism on u:s tiI;lrfnaiOri S(l)l ljn?enseod ?rcl 1:(:11’11:::862 - health.
S health amongst older people and the links a4 Supp . '3 Elderly tourists had better self-perceived
N . CLe .| with personal interviews. For this purpose, a (= . .
_ between tourism participation and active sample of 189 people aced between 65 ar,l d 2 o physical and mental health, better capacity to
g ageing. 35 P cars waspseﬁz ctec% from six leisure .g ® carry out instrumental activities of daily life
5 The study examined the impact of tourism centZes Data analysis was carried out using g land were more satisfied with their life than
£ articipation on the health of older people . = non-tourists. Tourism positively influences
o p p PEOPIC e SPSS and the EQS 6.1 Structural > u | posttively it

satisfaction with life, self-perceived health
(physical and mental), and the capacity to
develop the activities of daily life: tourism

affects positively older people's health.
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Kastenholz, Eusébio, Figueiredo, 2015

Discusses the potential of tourism for
people with disability and presents the
results of an exploratory study undertaken
in Portugal aiming at a better
understanding of this market and its
profile, desires and constraints
experienced when participating in holidays
and leisure activities.

The survey focused on the Portuguese]
population with disabilities aged over 14
years. The survey combined a snowball
sampling technique with a convenience
sampling method. The questionnaire was
administered by email and mail to|
institutions that represent and care for this|
population. The Statistical Package for the
Social Sciences was used to analyse the
data.

Portugal

200

The respondents confirm their strong interest
in tourism and recreation, with these
activities being considered most relevant for
self-development (in terms of social,
physical, and intellectual competences), self-
esteem (through mastering of challenges)
and life satisfaction.

\Value leisure and tourism experiences so
imuch that they are willing to make sacrifices
for living them.

The importance of the need for more
effective social inclusion strategies within
the Portuguese welfare state, in general,
which should permit a more active
participation of this population group in all
spheres of social life.

Hunter-Jones et al., 2020

This research explores the link between
respite care and childhood illness,
emphasizing short breaks in United
Kingdom children's hospices.

This study adopts a constructivist approach,|
emphasizing socially constructed reality|
from participants' perspectives. Qualitative
data from was collected using the Trajectory|
Touchpoint Technique. Researchers|
collaborated for consistency in style, with|
participants choosing visuals for their
narratives.

United Kingdom

23

Tourism participation is proposed as a
ivaluable element in progressive healthcare
policies. Social tourism participation is
usually linked to a needs-based selection
process. This study demonstrate the capacity
of social tourism to temporarily overcome, or
at least support, exhaustion, fear, loneliness
and isolation. To enable living with loss, lost
childhood, lost siblings, lost hopes, and
aspirations, lost economic livelihoods.
Social tourism is about giving confidence,
optimism, enjoyment and hope to the people.

McCabe, Johnson, 2012

This paper develops a measure of
relationship ~ between  tourism  and|
subjective well-being (SWB) This is the
first study to assess well-being amongst
social tourists.

This study was undertaken in the United
Kingdom in partnership with the Family|
Holiday Association, charity specialising in|
supporting low-income families. Two-step
survey that measured changes in well-being]
amongst low-income individuals who had
received financial support to access a
holiday break (“social tourists’).

United Kingdom

642

The findings indicate that tourism
contributes to social tourist’s well-being.
There are greater effects in some areas
including psychological resources, leisure
and family life domains contributing to
social well-being. Social tourists have lower
levels of SWB than the general population.
Holidays offer more value than simply short-
term, hedonic experiences, but can
contribute to longer-term broader aspects of

life satisfaction and positive functioning.
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Linderova, 2015

The aim of article is to identify its
economical and socio-cultural impacts on
destination and society. The term society
is used to refer to tourism visitors and the
local population.

Secondary sources of data were used in the
preparation of the state, mainly professional
journal literature, professional papers|
published online, reports and analyses
published on the websites of specialised
organisations.

Czech Republic

Unspecified

The promotion of social tourism represents
one of the possibilities for a destination to
spread tourist flows over a longer period and
to bridge seasonal fluctuations.

The economic impacts of social tourism on a
destination include the creation of business
opportunities, as the number of visitors to a
destination grows, the demand for services
and goods increases, creating pressure to
imeet the needs.

IAt the socio-cultural level, it brings about a
greater dynamization of cultural resources

land contributes to cultural exchange.

Source: own
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4. Conclusion

In the 21st century, the global number of individuals with health impairments is steadily increasing.
Moreover, the population is aging, and during travel and stays in destinations, individuals encounter
heterogeneous barriers, which individuals with temporarily limited mobility must also face (e.g., due
to illnesses, injuries, or those accompanying small children in strollers). The financial situation
prevents many people, especially the young, families with children, seniors, and those with health
impairments, from participating in tourism.

The aim of this chapter was to emphasize the importance of the development of social tourism, present
various perspectives of domestic and foreign authors on defining social tourism and provide examples
of its application with a focus on the V4 countries.

Based on the content analysis of available secondary sources, we ascertain that the concept of social
tourism remains elusive in available literature, lacking a definitive and universally agreed-upon
definition. This multifaceted concept addresses various demographic segments, with a specific focus
on catering to elderly individuals, youth, families, and individuals with disabilities. Its overarching
objective is to facilitate the participation of disadvantaged populations in tourism and leisure
activities, acknowledging the diverse needs and circumstances of these groups.

Nations worldwide are actively involved in assisting various disadvantaged groups to partake in
tourism through a range of strategies. One prevalent approach involves the issuance of recreational
vouchers, a common method aimed at supporting the local economy. Additionally, targeted assistance
programs have been implemented, specifically tailored to benefit youth and seniors, acknowledging
their unique challenges and requirements.

Moreover, initiatives stemming from the European Union, along with the involvement of numerous
international and national institutions, unequivocally emphasize the meaningful impact of supporting
travel for socially disadvantaged individuals. The consensus among these entities suggests not only
the significance of such endeavours but also advocates for their expansion.

In conclusion, the multifaceted nature of social tourism reflects a nuanced understanding of the
diverse needs within different demographic segments. As individual states implement various
strategies, including recreational vouchers and targeted assistance, the collective efforts underscore
the importance of fostering inclusive tourism practices. The resonating support from international and
national institutions further amplifies the call for an expanded and sustained commitment to making
travel accessible for socially disadvantaged individuals.

Acknowledgements

The chapter is a part of the solution of the grant project International Visegrad Fund 22220127
Application of Principles of Inclusion in Tourism in the V4 Countries and the Slovak grant program
VEGA 1/0360/23 Tourism of the New generation — responsible and competitive development of
tourism destinations in Slovakia in the post-COVID era.

133



References

*®

10.

11.

12

13.

14.

15.

16.

17.

18.

. Bianchi, R. V., McCabe, S., Cisneros-Martinez, J. D., & Dominguez-Goémez, J. A. (2023).

Contested discourses in social tourism: A relational political economy perspective. Annals of
Tourism Research, 102, 103640. doi: 10.1016/j.annals.2023.103640.

Diekmann, A. McCabe, S., & Minnaert, L. 2011. 3. Social Tourism Today: Stakeholders, and
Supply and Demand Factors. Social Tourism in Europe: Theory and Practice, Bristol: Blue
Ridge Summit: Channel View Publications

. Duignan, M. B., Brittain, 1., Hansen, M., Fyall, A., Gerard, S., & Page, S. (2023). Leveraging

accessible tourism development through mega-events, and the disability-attitude gap. Tourism
Management, 99, 104766. doi: 10.1016/j.tourman.2023.104766.

European Commission, Directorate-General for Enterprise and Industry, Calypso means
travel for everyone, Publications Office, 2011. Retrieved November 20, 2023, from
https://data.europa.eu/doi/10.2769/21298.

. European Commision. (2018). Persons with disabilities. Retrieved November 3, 2018, from

https://ec.europa.eu/social/main.jsp?catld=1137.

Ferrer, G. J., Sanzi, M. F., Ferrandis, E. D., McCabe, S., & Garcia, J. S. (2015). Social Tourism
and Healthy Ageing. International Journal of Tourism Research, 18(4), 297-307. doi:
10.1002/jtr.2048.

. Social Tourism Market Overview (2022 to 2033). (2022). Retrieved November 18, 2023, from

https://www.futuremarketinsights.com/reports/social-tourism-sector-overview.

Gucik, M. (2010). Cestovny ruch. Uvod do stidia. Banska Bystrica: Slovak-Swiss Tourism
Gucik, M. et al. (2006). Cestovny ruch — Hotelierstvo — Pohostinstvo. Vykladovy slovnik.
Bratislava: Slovenské pedagogické nakladatel’stvo Mladé leta

Haulot, A. 1982. Social Tourism: Current Dimensions of Future Developments. In Journal of
Travel Research, 20(3), 207-212. doi: 10.1016/0143-2516(81)90007-4.

Hunter-Jones, P., Sudbury-Riley, L., Al-Abdin, A., Menzies, L., & Neary, K. (2020). When a
child is sick: The role of social tourism in palliative and end-of-life care. Annals of Tourism
Research, 83, 102900. doi: 10.1016/j.annals.2020.102900.

. Hunziker, W. 1951. Social Tourism: Its Nature and Problems. Paris: Alliance International

De Tourism

Chung, Y. J., & Simpson, S. (2020). Social tourism for families with terminally ill parent.
Annals of Tourism Research, 84, 102813. doi: 10.1016/j.annals.2019.102813.

Jablonska, J., Jaremko, M., & Timc¢ak, G. M. (2016). Social Tourism, Its Clients and
Perspectives. Mediterranean  Journal — of  Social  Sciences, 7(3). doi:
10.5901/mjss.2016.v7n3s1p42.

Kakoudakis, I. K. & McCabe, S. (2018). Social tourism as a modest, yet sustainable,
development strategy: policy recommendations for Greece. Journal of Policy research in
Tourism, Leisure and Events, 10(3), 1-15. doi: 10.1080/19407963.2018.1443938.
Kastenholz, E., Eusébio, C. & Figueiredo, E. (2015). Contributions of tourism to social
inclusion of persons with disability. Disability & Society, 30(8), 1259-1281.
doi:10.1080/09687599.2015.1075868.

Minnaert, L. (2009). Social tourism as a potential measure to reduce social
exclusion. Retrieved November 10, 2023, from http://www.holidayp
articipation.be/downloads.php

Zatuska, U., Kwiatkowska-Ciotucha, D., & Grzeskowiak, A. (2022). Travelling from the
Perspective of Persons with Disability: Results of an International Survey. International

134



19.

20.

21.

22.
23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

Journal of Environmental Research and Public Health, 19(17), 10575. doi:
10.3390/ijerph191710575.

Lee, J., & Baek, J. (2021). Sustainable growth of Social Tourism: A Growth Mixture
Modeling Approach Using Heterogeneous Travel Frequency Trajectories. International
Journal of Environmental Research and Public Health, 18(10), 5241. doi:
10.3390/ijerph18105241.

Linderova, 1. (2011). Statna politika socialneho cestovného ruchu vo vybranych krajinach
Eurépskej unie. In Ekonomicka revue cestovného ruchu, 44(2), 68-82. without doi.
Linderova, 1. 2015. FEkonomické a sociokulturne dopady socidalneho cestovného
ruchu. Retrieved November 23, 2023, from
https://www.researchgate.net/publication/312491307 Ekonomicke a sociokulturne dopady
_socialneho_cestovneho ruchu

Linderova, 1. (2018). Cestovni ruch osob se zdravotnim postizenim. 2018. CR. Brno: Paido,
McCabe, S. (2009). Who needs a holiday? Evaluating social tourism. Annals of Tourism
Research, 36(4), 667-688. doi: 10.1016/j.annals.2009.06.005

McCabe, S. & Diekmann, A. (2015). The rights to tourism: reflections on social tourism and
human rights. In  Tourism  Recreation  Research, 40(2), 194-204. doi:
10.1080/02508281.2015.1049022.

McCabe, S. & Johnson, S. (2012). The happiness factor in tourism: subjective well-being and
social tourism. Annals of Tourism Research, 41, 42-65, doi: 10.1016/j.annals.2012.12.001.
McCabe, S. & Qiao, G. (2020). A review of research into social tourism: Launching the
Annals of Tourism Research Curated Collection on Social Tourism. Annals of Tourism
Research, 85, 103103. doi: 10.1016/j.annals.2020.103103.

Minnaert, L., Maitland, R., & Miller, G. (2011). What is social tourism? Current Issues in
Tourism. 14 (5), pp. 403-415. doi: 10.1080/13683500.2011.568051.

Novacka, L. (2016). Aktudlne témy cestovného ruchu v stredoeurépskom
priestore. Geografickée informacie, 20(2), 263-285. doi: 10.17846/G1.2016.20.2.263-273.
Repkova, K., Sedlakova, D. (2012). Zdravotné postihnutie. Bratislava: Kancelaria Svetovej
zdravotnickej organizacie na Slovensku

Sedgleya, D., Haven-Tanga, C., & Espeso-Moliner, P. (2018) Social tourism & older people:
the IMSERSO initiative. Journal of Policy Research in Tourism, Leisure and Events, 12(3),
286-304. doi: 10.1080/19407963.2018.1465064.

Slovenske forum osob so zdravotnym postihnutim (2023). Retrieved November 19, 2023, from

https://sfozp.sk.

Simkova, E. (2014). Socialne odpovédny cestovni ruch v Ceské republice jako faktor rozvoje
venkovskych regiont. In Ekonomicka revue cestovniho ruchu, 47(1), 33-41. Without doi.
Stefanikova, P. (2009). Socialny cestovny ruch na Slovensku a v Nemecku. Kontexty kultury

a turizmu, 2, 31 —48. Retrieved November, 20, 2023 from https://kmkt.sk/kontexty/socialny-
cestovny-ruch-na-slovensku-a-v-nemecku/

UN Convention on the Rights of Persons with Disabilities. (2010). Retrieved October 29,
2017, from https://www.employment.gov.sk/sk/rodina-socialna-pomoc/tazke-zdravotne-
postihnutie/kontaktne-miesto-prava-osob-so-zdravotnym-postihnutim/.

WHO. (2011). World report on disability. Retrieved November 10, 2023 from

https://www.who.int/teams/noncommunicable-diseases/sensory-functions-disability-and-
rehabilitation/world-report-on-disability

135



36. WHO. (1976). International Classification of Impairments, Disabilieties and Handicaps.
Retrieved November 15, 2023 from
https://iris.who.int/bitstream/handle/10665/41003/9241541261 eng.pdf;sequence=1

37. Zelenka, J., & Péaskova, M. (2012). Vykladovy slovnik cestovniho ruchu. Praha: Linde

38. Zenko, Z., & Sardi, V. (2014). Systematic thinking for socially responsible innovations in
social tourism for people with disabilities. In Kybernetes, 43(3-4), 652-666. doi: 10.1108/K-
09-2013-0211.

136



Chapter 6
Smeruje ponuka cestovného ruchu v Banskobystrickom kraji k vicSej
inklazii?

Abstract

Cielom prispevku je preskimat, do akej miery st objekty a zariadenia cestovného ruchu v
Banskobystrickom kraji (Slovensko) prispdsobené pre zdravotne znevyhodnenych navstevnikov.
Porovnava vysledky dvoch vyskumnych Studii: jedna sa zameriava na komplexnu primarnu a
sekunddrnu ponuku v regidone, skuma jej prisposobenie pre navstevnikov so zdravotnym
znevyhodnenim na vzorke 984 objektov a zariadeni cestovného ruchu s vyuzitim informaécii
dostupnych online (prieskum realizovany v rokoch 2016-2020); druhd prezentuje vysledky
dotaznikového prieskumu uskutocneného na vzorke 45 objektov a zariadeni (2023). Vysledky
poukazuju na nepomer medzi informéciami dostupnymi online a zisteniami dotaznikového
prieskumu. Kym len 33,6 % objektov a zariadeni v Banskobystrickom kraji sa podl'a online zdrojov
javi ako Ciasto¢ne pristupnych, dotaznikovy prieskum z roku 2023 potvrdzuje, Ze v sucasnosti je
42,22 % z nich aspon Ciastocne bezbariérovych. Aj ked’ v priebehu plynutia ¢asu mézeme pozorovat
postupné zlepSovanie urovne adaptacie objektov a zariadeni cestovného ruchu, ponuka z hl'adiska
bezbariérovosti zostava stale nedostato¢nd. Vysledky skumania podc¢iarkuji potrebu zvysit
adaptacné usilie podnikov cestovného ruchu v Banskobystrickom kraji. Takéto zlepSenia maju
zasadny vyznam pre uspokojenie potrieb navstevnikov v coraz konkurencénejSom prostredi na
medzinarodnom trhu cestovného ruchu. Vyznam prispdsobovania ponuky sluzieb cestovného ruchu
vzrastol osobitne v obdobi po pandémii COVID-19, ktoré zasiahlo v podobe zdravotného
znevyhodnenia pomerne Siroku skupinu osdb.

Krudové slova: zdravotné znevyhodnenie, objekty a zariadenia cestovného ruchu, Banskobystricky
kraj, inkluzia.

JEL Classification: JO1, L26, M12

1. Uvod

Napriek postupnému zvySovaniu povedomia o potrebadch l'udi so zdravotnym znevyhodnenim
pretrvavaju v sektore cestovného ruchu neadekvatne prispoésobené a dostupné sluzby. Cestovny ruch
na Slovensku sa neustale vyvija a snazi sa prispésobovat’ poziadavkam navstevnikov so zdravotnym
znevyhodnenim. Stcasny stav objektov a zariadeni cestovného ruchu a priestorov pristupnych
navstevnikom predstavuje vyzvu, no zéroven aj prilezitost' pre poskytovatelov sluzieb. VSetky
subjekty cestovného ruchu by sa mali snaZit' o univerzalnu pristupnost’, vytvaranie podmienok pre
bezbariérovy cestovny ruch. Tato iniciativa by zabezpecila dostupnost’ ciel'ovych miest cestovného
ruchu a umoZnila by vSetkym jednotlivcom bez ohl'adu na ich fyzické obmedzenia, postihnutie alebo
vek pristup k cielovym miestam, objektom a zariadeniam, produktom a sluzbam.

ZlepSenie pristupnosti prospieva aj samotnym zariadeniam a podnikom cestovného ruchu, zvysuje
ich konkurencieschopnost’ a moze pritiahnut’ novych navstevnikov, ktori ich predtym nemohli
navstivit’ kvoli zdravotnym obmedzeniam.

Integracia l'udi so zdravotnym postihnutim do spolo¢nosti, adaptacia prostredia a moznosti cestovania
tohto segmentu navstevnikov patria uz desatrocia k témam diskutovanym na trovni Eurdpskej unie,
ale aj v medzindrodnom kontexte (Burnet & Bender-Baker, 2001; Lobozewicz, 2001; McKercher et
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al., 2003; Yau et al., 2004; Westcott, 2004; Buhalis, 2005; Hitsch, 2005; Ambrose & Michailidis,
2007; Chang & Sing, 2007; Darcy, 2010; Minnaert et al., 2009; Doubled, 2010; Pezzo 2010; Buhalis
& Darcy, 2011; Linderova, 2011; Minnaert et al., 2011; Petruchova, 2011; Buhalis et al., 2012;
Gheorghe et al., 2012, McCabe et al., 2012; Minnaert et al., 2012; Steinfeld & Maisel, 2012; Minnaert
et al., 2013; Minnaert, 2014; Ozogul & Baran, 2016; Polat & Hermans, 2016; Souza & Post, 2016;
Agovino et al., 2017; Lyu, 2017, Sedgleya et al., 2017).

Zékladnym predpokladom rozvoja cestovného ruchu je existencia vhodnej primarnej a sekundarne;j
ponuky cestovného ruchu. Primarna ponuka zahfiia prirodny, kultirny a historicky potencial spolu s
organizovanymi podujatiami v ramci cielovych miest cestovného ruchu, ¢o priddva cestovnému
ruchu dynamicky a osobity charakter. Sekundarna ponuka sa zroven zameriava na naplianie cielov
cestovania navstevnikov, ktoré zahfiaju spektrum podnikov, zariadeni a sluzieb nevyhnutnych pre
navstevnikov pre ich pobyt, stravovanie a zapojenie sa do aktivit spojenych s cestovnym ruchom
(Maréekova & Sebova, 2020). Historicky boli infrastruktira a sluzby cestovného ruchu prispdsobené
jednotlivcom bez zdravotného postihnutia, co vytvaralo vyznamné prekazky pre potencialnu ucast’ v
cestovnom ruchu, vratane infraStruktarnych, postojovych a ekonomickych prekazok (Diekmann et
al., 2018). Toto obmedzenie v pristupe k primarnej a sekundarnej ponuke cestovného ruchu, popri
beznych produktoch a sluzbach, postihuje najmi rasticu globalnu populaciu starSich a zdravotne
znevyhodnenych jednotliveov, ktori vyzaduju Specializovanti podporu a sluzby. Podl'a Statistik
Svetovej zdravotnickej organizacie (WHO) je zdravotne postihnutych 16 % svetovej populacie
(https://www.who.int/).

Prispdsobenie ponuky cestovného ruchu z hladiska jej pristupnosti pre vSetkych predstavuje popri
humannom aspekte aj podnikatel'ské prilezitosti, ktoré zvySuju Sance na uspech zainteresovanych
subjektov na trhu (Maréekova & Sebova, 2020). Vyzva zabezpeéenia pristupnosti ponuky pre
navstevnikov so zdravotnym postihnutim si vyzaduje okamziti pozornost’.

Cestovny ruch prisposobeny zdravotne znevyhodnenym skupinam obyvatel'stva sa v mnohych
Castiach sveta javi ako podnikatel'ska prilezitost’. Napriklad v Eurdpe prispel socialny cestovny ruch
3 %-ami HDP v roku 2012 vo vySke 786 miliard eur (Islambekova, 2023). Je vSak dolezité
poznamenat’, ze socidlny cestovny ruch Casto zostava pre poskytovatel'ov sluzieb menej obl'ibenym
sektorom. V doésledku toho jednotlivci so zdravotnym postihnutim ¢asto vnimaju cestovanie a
cestovny ruch ako vyzadujuce si obete alebo stretdvajliice sa s obmedzeniami v porovnani s beznou
populéciou (Diekmann et al., 2018).

2. Charakteristika regionu

Banskobystricky kraj sa nachadza v juznej Casti stredného Slovenska. S rozlohou 9 545,7 km2 je
najvacsim krajom na Slovensku a tvori ho uzemie 24 miest a 492 obci, ktoré sa rozprestieraji v 13
roznorodost’ geomorfologického reliéfu siahajiceho od vysokohorskych tzemi cez horské masivy a
udolia, mierne zvlneny terén aZ po roviny. Na Gizemi kraja sa nachadza 5 narodnych parkov, niekol’ko
jaskyn, 4 chranené krajinné oblasti, 86 prirodnych rezervacii, 34 narodnych prirodnych rezervacii, 54
prirodnych pamiatok a 39 chranenych Gzemi. Vyskyt prirodnych lie€ivych zdrojov v regione pontka
prileZitost’ pre rozvoj kupelnictva. Ponuka cestovného ruchu Banskobystrického kraja je pestra,
vyplyvajuca nielen z moZnosti vyuzZitia jeho prirodnych predpokladov, ale aj z kultirno-historického
potencialu, organizovanych podujati, podnikov a zariadeni sluzieb cestovného ruchu.
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3. Ciel’ a metody skumania

Ciel'om kapitoly je zhodnotit’ uroven adaptacie objektov a zariadeni cestovného ruchu na Slovensku,
najmd v ramci Banskobystrického kraja, pre navstevnikov so zdravotnym znevyhodnenim, zhodnotit’
sucasné iniciativy tychto subjektov pri poskytovani komplexného zazitku z inkluzivneho cestovného
ruchu. Kapitola odpoveda na vyskumnu otazku: Do akej miery su objekty a zariadenia cestovného
ruchu v Banskobystrickom kraji prispésobené, aby vyhovovali navstevnikom so zdravotnym
znevyhodnenim?

Porovnavame vysledky dvoch vyskumnych $tadii. Prva Studia bola realizovana v rokoch 2016 az
2020. Na zaklade dostupnych sekundarnych tudajov vratane Statistickych tidajov z relevantnych
webovych stranok sme identifikovali objekty a zariadenia vyznamné z pohl'adu rozvoja cestovného
ruchu. Ked'Ze v Banskobystrickom kraji neexistuje ucelena Statistika o bezbariérovych objektoch a
zariadeniach, vyhodnotili sme informacie zverejnené na webovych strankach tychto objektov a
zariadeni. Informacie sme doplnili o Udaje ziskané osobnymi navsStevami vybranych objektov a
zariadeni alebo navStevami vysSkolenych anketarov. Niektoré informécie sme navySe ziskali
prostrednictvom aplikacie Google Street View. Hodnotili sme dostupnost’ pre telesne, zrakovo a
sluchovo postihnutych navstevnikov. Pre kazdy typ ponukaného objektu a zariadenia sme stanovili
bodové hodnotiace kritéria, na zédklade ktorych sme im pridelili prislusny pocet bodov podl'a irovne
ich pristupnosti (tabul’ka 1).

Tabulka 1. Metodika hodnotenia ponuky cestovného ruchu (2016 — 2020)
Hodnotené objekty a zariadenia Charakteristiky

Ubytovacie zariadenia

uplne + ¢iastocne bezbariérové (1 bod),
nedostupné (0 bodov)

Stravovacie zariadenia

uplne + Ciasto¢ne bezbariérové (1 bod),
nedostupné (0 bodov)

Sportové a rekreaéné zariadenia (plavecké bazény,
vodné parky, futbalové Stadiény, hokejové Stadidony)

pristupné (1 bod),
nepristupné (0 bodov)

Kultarne a historické pamiatky (hrady, zdmky,
kastiele, kostoly, muzed, galérie, kniznice, divadla,
kind, skanzeny)

uplne + Ciasto¢ne bezbariérové (1 bod),
nedostupné (0 bodov)

Cestovné kanceldrie a agentury (ponukajuce
produkty pre T'udi so zdravotnym postihnutim na
Slovensku aj v zahranici)

pristupné (1 bod),
nepristupné (0 bodov)

ZdruZenia, organizacie a webové informacné portaly
podporujuce l'udi so zdravotnym postihnutim a
ponuka ich organizovanych podujati

pristupné (1 bod),
nepristupné (0 bodov)

Bezbariérovda  verejna doprava (dopravné
prostriedky, budovy a stanice, nédstupistia, zastavky)

pristupné (1 bod),
nepristupné (0 bodov)

Zo00 a botanické zahrady

uplne + ¢iastocne bezbariérové (1 bod),
nedostupné (0 bodov)

Jaskyne

uplne + ¢iastocne bezbariérové (1 bod),
nedostupné (0 bodov)

Zdroj: vlastné spracovanie.

Za kazdy bezbariérovy a Ciastocne bezbariérovy objekt, resp. zariadenie, sme pridelili 1 bod.
Celkovym spocitanim bodov a hodnotenych objektov a zariadeni a stanovenim podielu tplne alebo
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CiastoCne bezbariérovych sme zaradili ponuku Banskobystrického kraja do jednej z piatich
kvalitativnych kategorii (tabulka 2).

Tabulka 2. Zaradenie ponuky cestovného ruchu v Banskobystrickom regiéne podla tirovne

prispésobenia
Kvantitativne hodnotenie (v %) Kvalitativne hodnotenie
0-20 Nevyhovujica uroven
21-40 Zakladna uroven
41 - 60 Priemernd Groven
61 —80 Nadpriemerna Groven
81-100 Vysokd troven

Zdroj: vlastné spracovanie (2023)

Druha cast’ vyskumu sa uskutoc¢nila v roku 2023. Primarny zdroj udajov o prispdsobeni ponuky bol
ziskany prostrednictvom dotaznikového prieskumu. Prieskum bol realizovany pomocou
elektronického dotaznika (Google Forms) a distribuovany prostrednictvom emailovej komunikacie v
obdobi od oktobra do decembra 2023. Dotaznik pozostaval z dvadsiatich deviatich otdzok a
zameriaval sa na aspekty ponuky cestovného ruchu a mieru jej prisposobenia. Vyberovy subor
zahtial zariadenia cestovného ruchu v ramci Banskobystrického kraja vybrané dostupnou metddou
vyberu, ktoré sa dobrovolne zicastnili prieskumu a odpovedali na otazky. Celkovo bolo do
prieskumu zapojenych 45 zariadeni, ktoré¢ zahfnali zariadenia primarnej aj sekundarnej ponuky.
Muzed predstavovali najvacsi podiel prevadzok s 24,44 % (tabulka 3).

Tabul’ka 3. Typy podnikov a zariadeni cestovného ruchu

Typy podnikov a zariadeni Relativny podiel (%)
Turistické informacéné centrum 13,33
Stravovacie zariadenie 13,33
Ubytovacie zariadenie 20,00
Muzeum 24,44
Galéria 4,44
Ostatné 22,22

Spolu 100,00

Zdroj: vlastné spracovanie.

Zozbierané tidaje sme analyzovali pomocou deskriptivne;j Statistiky v programe MS Excel.

4. Vysledky skiimania, diskusia a odporicania

Tabul'ka 4. Analyza pristupnosti objektov a zariadeni cestovného ruchu v BB kraji (2016-2020)

Hodnotené Charakteristika Celkovy pocet | Pocet Podiel
OaZPCR 0OaZPCR pristupnych pristupnych
OaZPCR 0OaZPCR v kraji
(%)
Ubytovacie uplne + ciastocne | 195 49 25,1
zariadenia bezbariérové
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Pohostinské uplne + Cciastocne | 172 131 76,2
zariadenia bezbariérové
Sportovo- kupaliskd, termalne | 9 3 33,3
rekreacné ktpaliska
zariadenia akvaparky
futbalové a
hokejové Stadiony 5 1 20,0
Cyklotrasy a | cyklotrasy 163 22 13,5
turistické  trasy,
zjazdovky a trasy | turistické trasy a | 143 0 0
bezeckého nau¢né chodniky
lyZzovania
zjazdovky 45 20 44,4
trasy bezeckého | 16 0 0
lyZovania
Kultarno- uplne + Ciastocne
historické bezbariérové
pamiatky hrady, zdmky a |18 9 50,0
kastiele
kostoly 80 44 55,0
muzea, galérie, | 39 20 51,3
kniZnice
divadla a kina | 23 9 39,1
skanzeny 5 1 20,0
Cestovné ponuka produktov | 0 0 0
kancelarie a | pre zdravotne
agentury znevyhodnenych
doma a v zahrani¢i
ZdruZenia, zdruZenia, 32 5 15,6
organizacie a | organizécie a
weboveé ponuka ich
informacéné organizovanych
portaly podujati ~ webové
informacné portaly | 2 2 100,0
podporujuce
zdravotne
znevyhodnenych
Bezbariérova dopravné 23 11 47,8
verejnd doprava | prostriedky, budovy
a stanice
Zoologické a | Uplne + ¢iastoéne | 5 3 60,0
botanické bezbariérové
zahrady, zoologické,
zveroparky, botanické zéhrady,
arboréta zveroparky a
arboréta
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Jaskyne uplne + Cciastocne | 9 1 11,1
bezbariérové
jaskyne

Spolu 984 331 33,6

Zdroj: vlastné spracovanie.

Na zéklade vysledkov vyskumu, ktory sa uskuto€nil v rokoch 2016 —2020 a bodov pridelenych podla
stanovenych hodnotiacich kritérii konStatujeme, ze Banskobystricky kraj dosiahol 331 bodov z
maximalne mozného poctu 984 bodov. Kraj disponuje zdkladnou uroviiou vybavenosti ponuky
cestovného ruchu pre zdravotne znevyhodnenych navstevnikov.

V nadvizujucom vyskume (2023) sme zistovali bezbariérovost’ 45 zariadeni v Banskobystrickom
kraji z pohl'adu ich prevadzkovatel'ov.

Viac neZ polovica zariadeni uZ urobila kroky smerom k bezbariérovosti, priCom vécSina z nich je
CiastoCne bezbariérova (42,22 %) a 22,22 % zariadeni je uplne bezbariérovych. Naznacuje to
vyznamné Usilie objektov a zariadeni v Banskobystrickom kraji vytvarat’ pristupné prostredie pre
vSetkych navstevnikov, vratane zdravotne znevyhodnenych. Prieskumu sa vSak zc€astnili aj podniky
a zariadenia (28,89 %), ktoré nie si bezbariérové ani Ciasto¢ne. Tvorili takmer tretinu skimanych
zariadeni. Vac¢Sinou ide o historické budovy a objekty.

Zo vsetkych 45 zariadeni, len 15,60 % zariadeni disponuje vyhradenymi miestami pre osoby s
modrou kartou s ndjazdom na chodnik. Zvysnych 84,40 % zariadeni nedisponuje tymito miestami.
Nasledne sme skumali, ¢i okrem vyhradeného parkovacieho miesta pre osoby s modrou kartou
zariadenia disponuji aj vyhradenim parkovacim miestom pre mamicky s kocikom. Len 2,20 %
zariadeni disponuje takymto miestom. Zvys$nych 97,80 % zariadeni nema parkovacie miesto
vyhradené pre mamicky s ko¢ikmi.

Skumali sme, ktoré Casti objektov a zariadeni su klasifikované ako bezbariérové. NajcastejSie je
bezbariérovou vstupnd hala (dvere, vytahy, zdvihacie ploSiny) a to az v 38,00 % pripadoch. Druhym
najcastejSie bezbariérovym zariadenim st hygienické zariadenia, kde spada napriklad bezbariérové
WC spravnych rozmerov, bez naSl'apného koSa, madla, sklopné zrkadlo, umyvadlo s pakovou
batériou, prebalovali pult, WC pre deti. Prizemie maju bezbariérové 4,00 % zariadeni. Nasleduje
bezbariérové podbranie (vodiace linie), zahrada (2,22 %), restauracia (2,22 %) a schodolez (2,22 %).
Zvysnych 28,00 % zariadeni nema Ziadne Casti svojho zariadenia klasifikované ako bezbariérové.
Az v 46,15 % pripadoch st oslovené zariadenia bezbariérové prirodzene. Stavebné upravy na
bezbariérovost’ bolo nutné previest’ v pripade 51,29 % zariadeni. Vo zvysnych 2,56 % zariadeni
neboli zatial’ realizované stavebné Gpravy smerom k bezbariérovosti.

Nésledne sme analyzovali dovody, pre¢o podniky a zariadenia, ktoré svoje priestory neupravili pre
zdravotne znevyhodnenych névstevnikov, nepristupuju k Gpravam svojich priestorov. Zariadenia
mohli oznacit’ viacero moznosti. NajcastejSim dovodom bolo, Ze financie predstavuju zasadny
problém (33,90 %), ktory brani implementacii bezbariérovych opatreni. Pre tieto zariadenia je
mnohokrat finanéné néaro¢né investovat’ do tychto uprav, ¢o zdodraziuje potrebu rdznorodych
finan¢nych podpor a stimulov, aby sa podporila inkluzivnejsia infrastruktira cestovného ruchu.
Organizacné (15,25 %) a priestorové (27,12 %) obmedzenia su tiez vyznamnymi faktormi
neprisposobovania podnikov a zariadeni pre bezbariérovy pristup. Napokon 10,17 % podnikov a
zariadeni sa nachadza v historickych budovéch a teda ide o historické pamiatky, kde majitelia a
prevadzkari zariadeni nemo6zu vykonat’ rekonstrukciu a ani Gpravu zariadenia svojvolne, ale musia
poziadat’ o povolenie prislusny Krajsky pamiatkovy trad.

Tabul’ka 5 sumarizuje prehlad o cielovej skupine, pre ktort su priestory zariadeni prispésobované v
Banskobystrickom kraji. Zariadenia mohli opét’ oznacit’ viacero moznosti.
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Tabul’ka 5. Cielova skupina z hPadiska prisposobovania objektov a zariadeni

Ciel'ovy segment, pre ktory st podniky a zariadenia prispdsobené Relativna pocetnost’ (%)
Osoby so znizenou pohyblivost'ou 33,87

Osoby so zrakovym postihnutim 6,45

Osoby so sluchovym postihnutim 3,23

Osoby s mentdlnym postihnutim 1,61

Seniori 20,97

Deti 20,97

Tehotné Zeny 6,45

Ziadna z uvedenych skupin 0,45

Spolu 100

Zdroj: vlastné spracovanie.

Zdravotne znevyhodnenym navstevnikom okrem dostupnosti zariadenia zalezi na tom, ¢i sa v iom
nachadzaju zamestnanci, ktori su vyskoleni tak, aby vedeli pomahat’ 'udom, a teda navstevnikom so
Specifickymi potrebami akéhokol'vek druhu. Zo vsetkych 45 zariadeni mé len malé percento zariadeni
(20 %) vyskoleny persondl na takuto pomoc. AZ 80 % zariadeni nedisponuje takymto persondlom,
neskoli svoj persondl, ¢o vnimame ako alarmujtice. Prave Skolenie persondlu mnohokrat zvysuje
kvalitu sluZieb poskytovanych navitevnikom a zlep$uje ich spokojnost’. Skolenie personalu zvysuje
ich povedomie o r6znych problémoch, ktorym mozu navstevnici Celit,, a u¢i ich, ako ich riesit’. Okrem
toho Skolenie personalu zvySuje sebavedomie zamestnancov a znizuje stres, ktory moze byt spojeny
s pracou s 'ud'mi so Specifickymi problémami. To mdze viest’ k zlepSeniu pracovného prostredia a
zvyseniu motivacie personalu.

Vicsina zariadeni (75,00 %) ma vySkolenych zamestnancov len v intervale 0 % - 10 %. Mensi pocet
zariadeni (6,25 %) ma vyskolenych 11 % - 20 % zamestnancov. A az 18,75 % nezamestnava ziadnych
zamestnancov, ktori by boli vyskoleni na tato pracu.

Zo vsetkych podnikov, len 26,67 % zamestnava l'udi so Specifickymi potrebami. NajCastejSie ide o
zamestnancov so sluchovym znevyhodnenim, taktiez aj reCovym (zajakavanie) a pohybovym
postihnutim. AvSak vicSina podnikov (73,33 %) nezamestndva zamestnancov so Specifickymi
potrebami.

Pre potencialnych navstevnikov so zdravotnym znevyhodnenim st mnohokrat rozhodujucim
faktorom informacie, ktoré su zverejnené¢ na webovych strankach. Prave na zaklade poskytnutych
informadcii sa va¢sinou rozhoduju, ¢i dané zariadenie navstivia. Az 79,10 % zariadeni uviedlo, ze tieto
informécie nema zverejnené na svojich webovych strankach. Tieto informacie zverejiuje len 20,90
%, ¢o je ve'mi malo, vzh'adom na fakt, Ze je vicsia pravdepodobnost’, Ze navstevnici so zdravotnym
zariadenim navstivia prave také zariadenie, ktor¢ tieto informéacie poskytuje, a teda vedia, Ze nebuda
mat’ problém s pristupnost'ou zariadenia. Zariadenia, ktoré informécie o bezbariérovom pristupe
nezverejiuji, mézu tymto sposobom prist’ o potencidlnych navstevnikov a aj zisk.

Vodiace psy a iné asisten¢né zvierata zohravaji kI'a¢ovu tlohu v podpore zdravotne znevyhodnenych
ludi s réznymi formami obmedzenia alebo zdravotného postihnutia. Tieto zvieratd poskytuju
neocenite'nil pomoc a nezdvislost’ svojim majitelom. Z prieskumu vyplyva, ze 23,30 % zariadeni
dovoluje vstup vodiacim psom a inym asistenénym zvieratam do svojich priestorov, zatial’ ¢o v 76,70
% zariadeni nie je povolena pritomnost’ asistencnych zvierat. Aj v podnikoch cestovného ruchu si
musime uvedomit’, Ze tieto zvierata nie su len spolo¢nikmi, ale aj nastrojom, ktory zvysuje kvalitu
zivota mnohych jednotlivcov.

Existuje viacero nastrojov, ktoré¢ zlepsSuju pristupnost’ zariadeni. Tabul'ka 6 zobrazuje nastroje, ktoré
su vyuzivané v skimanych zariadeniach.
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Tabulka 6. Nastroje vyuZivané na zlepSenie pristupnosti do zariadenia

Aké nastroje existuju na zlepSenie pristupnosti vasho zariadenia? Relativna pocetnost’ (%)
Platforma pre vozickarov 13,85
Vytah vratane Braillovho pisma a induk¢nej slucky 6,15
Zdviha¢ invalidnych vozikov 3,07
Rampa pre kociky 10,77
Bezbariérové toalety 26,15
Nains$talované prahy dveri a rovné povrchy 15,38
Usmernenia 7,70
Akustické signaly 4,61
Informacné tabule 7,70
Schodolez 1,55
Ziadne 3,07
Spolu 100

Pramen: Vlastné spracovanie.

Piktogramy st cennym nastrojom pre zdravotne nevyhodnych. Umoznuju im jednoduché
vyjadrovanie potrieb a Zelani, najmi v situaciach, kedy maju obmedzené schopnosti komunikacie.
Piktogramami méZu byt oznacované toalety, vytahy, ploSiny, vystrazné znacky na skle pre osoby s
¢iastocnou alebo uplnou stratou zraku, nepocujucich, pre lepsiu orientaciu do vchodu, recepcie, haly
a podobne. Vicsina zariadeni ich nevyuziva vo svojich zariadeniach, a to az 67,40 % zariadeni.
Piktogramy cCiastocne vyuziva 23,30 % zariadeni. A len 9,30 % zariadeni vyuZziva vo svojich
priestoroch piktogramy.

V zavere prieskumu sme skumali, ¢i zariadenia navStevuji navstevnici so Specifickymi potrebami.
Zariadenia mohli oznacit’ viacero moznosti. Zariadenia v Banskobystrickom kraji najcastejSie
navstevuju seniori (15,93 %) a deti (15,93 %). Dalsim &astym segmentom navitevnikov so
Specifickymi potrebami su matky s koc¢ikmi (15,49 %), tehotné zeny (14,16 %) a osoby so zniZenou
pohyblivostou (14,16 %). Osoby s mentalnym postihnutim tvoria 7,52 % znevyhodnenych
navstevnikov a osoby so sluchovym postihnutim 6,19 %. Nakoniec osoby so zrakovym postihnutim
tvoria len 5,75 % a l'udia so stravovacimi obmedzeniami 4,85 % zo znevyhodnenych hosti.

Na zéaklade tychto informacii mézeme zhodnotit, Ze zariadenia navsStevuji roznorodé skupiny
znevyhodnenych osob, priCom seniori, deti, matky s ko¢ikmi a osoby so zniZenou pohyblivost'ou st
najCastejSimi navstevnikmi. Tato pestrost’ ukazuje, Ze zariadenia UspesSne prildkali Sirok(l Skalu
znevyhodnenych skupin, o mdze byt’ vysledkom ich snahy o inkluziu a prisposobenie sa potrebam
roznych znevyhodnenych navstevnikov.

Sme si vedomi, Ze zavadzanie zmien orientovanych na bezbariérovost’ a prispdsobovanie sa potrebam
zdravotne znevyhodnenych navstevnikov v cestovnom ruchu patri k naroénym krokom. No vyhody,
ktoré prinasa prispésobovanie ponuky, st zjavné. Medzi tieto vyhody patri napriklad mozné zvysSenie
trzieb z predaja produktov a sluzieb v dosledku rozsirenia segmentu navstevnikov. ZlepSovanie
konkuren¢ného postavenia na trhu patri medzi d’alSie vyhody, ktoré méze prispésobovanie ponuky
pre zdravotne znevyhodnenych navstevnikov priniest. Na zdver konStatujeme, ze ak sa zariadenia
rozhodni aktivne pristupovat’ k inkluzivnemu cestovnému ruchu, nielenze napiiaju etické normy, ale
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naskytuju sa im nové perspektivy a prilezitosti a v kone¢nom désledku sa na konkurené¢nom trhu
stavaju atraktivnej$im zariadenim.

5. Zaver

Domaci aj zahrani¢ni navstevnici navstevuju tizemie Banskobystrického kraja s cielom spoznat’
jedine¢nu prirodnll scenériu, zazit' neopakovatel'nu atmosféru organizovanych podujati, kultarno-
historickych pamiatok, za ucfelom Sportového vyzitia na lyziarskych svahoch, turistickych
chodnikoch a ndu¢nych chodnikoch. Ak predpokladame, Ze ich ciel'om je dosiahnutie komplexného
zéazitku a celkovej spokojnosti, samozrejmostou je ponuka ubytovacich a pohostinskych zariadeni,
cestovnych kancelarii, Sportovych a rekreacnych zariadeni, dopravnych sluzieb, ktoré su pre nich
vyuziteI'né, prispdsobené ich potrebam a to bez ohl'adu na to, ¢i ide o navstevnikov majoritného
segmentu zdravej populdcie alebo o l'udi so zdravotnym znevyhodnenim.

Ciel'om prispevku bolo posudit’, do akej miery objekty a zariadenia cestovného ruchu na Slovensku,
najmd v Banskobystrickom kraji, uspokojuju potreby zdravotne znevyhodnenych navstevnikov.
Prieskum sa zameral na preskiimanie sucasnej situacie z hl'adiska tusilia objektov a zariadeni zamerat’
sa na ponuku inkluzivneho cestovného ruchu.

Pocas sledovaného obdobia sa ukazalo, Ze mnohé podniky a zariadenia cestovného ruchu v
Banskobystrickom kraji sa stale stretdvaju s problémami pri ponuke sluzieb pre navstevnikov so
zdravotnym postihnutim. Mnohé z nich celia prekazkam pri dosahovani uplnej pristupnosti,
predovsetkym finanénym, organiza¢nym a priestorovym. Okrem fyzického prispdsobenia je dolezité
zamerat’ sa na Skolenia zamestnancov na vytvorenie prijemného prostredia pre kazdého jedného
navstevnika. Aj ked’ sa zlepsila miera prispésobenia ponuky cestovného ruchu v Banskobystrickom
kraji, je nevyhnutné nad’alej zvySovat zameranie ponuky na pristupnost’” objektov a zariadeni
cestovného ruchu, aby sa zabezpecilo inkluzivne prostredie pre vSetkych navstevnikov bez rozdielu.
Tento pristup je neoddelitelnou sucastou podpory zodpovedného a trvalo udrzateI'ného rozvoja
cestovného ruchu, s presahom na zvySovanie konkurencieschopnosti cielovych miest cestovného
ruchu na Slovensku.
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Is the Tourism Offer in the Banska Bystrica Region Moving Towards
Greater Inclusion?

Abstract

The paper aims to examine the extent to which tourism objects and facilities in Slovakia, specifically
in the Banska Bystrica Region, are adapted for disabled visitors. It compares the results of two
research studies: one focuses on the comprehensive primary and secondary offer in the region,
examining its adaptation for visitors with disabilities based on a sample of 984 objects and tourism
facilities, utilizing information available online (2016-2020); the other presents results based on a
questionnaire survey conducted on a sample of 45 objects and facilities (2023). The results indicate
a disparity between the information available online and the findings of the questionnaire survey.
While 33.6% of objects and facilities in the Banska Bystrica region appear to be accessible according
to online sources, the questionnaire survey confirms that 42.22% are at least partially barrier-free.
Although we can observe a gradual improvement in the level of adaptation of tourism objects and
facilities over time, it remains insufficient. These findings underscore the imperative to enhance the
adaptation efforts of tourism enterprises in the Banskd Bystrica region. Such improvements are
crucial not only to meet the needs of an increasingly competitive international market but also to hold
particular significance in the post-COVID era.

Key Words: disabilities, tourism objects and facilities, Banska Bystrica region, inclusion.

JEL Classification: JO1, L26, M12

1. Introduction

Despite a gradual rise in awareness regarding the needs of disabled people, inadequately adapted and
accessible services persist within the tourism sector. Slovakia's tourism is in constant evolution,
striving to adapt to the requirements of visitors with medical disabilities. The current state of tourism
objects and facilities, and venues accessible to visitors poses a challenge yet presents an opportunity
for service providers. All tourism entities should aim for universal accessibility, fostering conditions
for barrier-free tourism. This initiative would ensure destination accessibility, enabling all
individuals, irrespective of physical limitations, disability, or age, to access destinations, objects and
facilities, products, and services.

Enhancing accessibility also benefits the facilities and tourism enterprises themselves, often
enhancing their competitiveness and attracting new visitors who were previously unable to visit them
due to health restrictions.

The integration of people with disabilities into society, the adaptation of the environment and the
travel possibilities of this segment of visitors have been among the topics discussed at the European
Union level, but also in the international context for decades (Burnet & Bender-Baker, 2001;
Lobozewicz, 2001; McKercher et al., 2003; Yau et al., 2004; Westcott, 2004; Buhalis, 2005; Hitsch,
2005; Ambrose & Michailidis, 2007; Chang & Sing, 2007; Darcy, 2010; Minnaert et al., 2009,
Doubled, 2010; Pezzo 2010; Buhalis & Darcy, 2011; Linderova, 2011; Minnaert et al., 2011;
Petruchova, 2011; Buhalis et al., 2012; Gheorghe et al., 2012, McCabe et al., 2012; Minnaert et al.,
2012; Steinfeld & Maisel, 2012; Minnaert et al., 2013; Minnaert, 2014; Ozogul & Baran, 2016; Polat
& Hermans, 2016; Souza & Post, 2016; Agovino et al., 2017; Lyu, 2017, Sedgleya et al., 2017).
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A fundamental prerequisite for tourism development is the existence of a suitable primary and
secondary tourism offer. The primary offer encompasses natural, cultural, and historical conditions,
along with organized events within a destination, giving tourism its dynamic and distinctive character.
Meanwhile, the secondary offer aims to fulfil visitors' travel objectives, comprising a spectrum of
enterprises, facilities, and services essential for visitors to stay, dine, and engage in activities
associated with tourism (Maréekova & Sebova, 2020). Historically, tourism infrastructure and
services have been tailored for individuals without disabilities, creating significant barriers to
potential tourism participation, including infrastructural, attitudinal, and economic hurdles
(Diekmann et al., 2018). This limitation in access to the primary and secondary tourism offers,
alongside common products and services, particularly affects the growing global population of elderly
and disabled individuals who require specialized support and services. According to statistics from
the World Health Organization (WHO), 16% of the world's population is disabled
(https://www.who.int/, 2023).

Alongside the humane aspect, adapting of the tourism for accessibility also presents business
opportunities, ensuring success for interested entities in the market (Maréekova & Sebova, 2020).
The challenge of ensuring tourism accessibility for visitors with disabilities demands our immediate
attention.

Tourism catering to medically disadvantaged groups has already proven to be a lucrative industry in
many parts of the world. In Europe, for instance, social tourism contributed 3% of the GDP in 2012,
amounting to 786 billion euros (Islambekova, 2023). However, it's crucial to note that social tourism
often remains a less favoured sector for service providers. Consequently, individuals with disabilities
often perceive travel and tourism as requiring sacrifices or encountering limitations compared to the
general population (Diekmann et al., 2011; 2018).

2. Characteristics of the region

The Banské Bystrica region is located in the southern part of central Slovakia. With an area of 9,545.7
km?, it is the largest region in Slovakia and consists of the territories of 24 cities and 492
municipalities, spread over 13 districts. The region has a population of 617,777 inhabitants (data from
2022). The great diversity of geomorphological relief characterizes the region, ranging from high
mountain ridges to mountain massifs and valleys, slightly undulating terrain to flat plains. The
territory of the region includes 5 national parks, several caves, 4 protected landscape areas, 86 nature
reserves, 34 national nature reserves, 54 natural monuments, and 39 protected areas. The occurrence
of natural healing resources in the region provides an opportunity for the development of the spa
industry. The tourism offer of the Banska Bystrica region is highly varied, stemming not only from
its natural beauty but also from its cultural and historical potential, organized events, and tourism
service facilities.

3. Objective and Methods

The aim of this paper is to assess the level of adaptation of tourism objects and facilities in Slovakia,
particularly within the Bansk4 Bystrica region, to accommodate visitors with disabilities. It aims to
evaluate the current initiatives undertaken by these entities in providing inclusive tourism
experiences. Specifically, this research seeks to address the inquiry: To what extent are objects and
facilities within the tourism industry in the Banska Bystrica region adjusted to cater to visitors with
disabilities?

We compare the results of two research studies. The first study was conducted between 2016 and
2020. Based on available secondary data, including statistical data from relevant websites, we
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identified objects and facilities significant from the perspective of tourism development. Since there
is no comprehensive statistics on barrier-free objects and facilities in the Bansk4 Bystrica region, we
evaluated the information published on the websites of these objects and facilities. We supplemented
this information with data obtained through personal visits to selected objects and facilities or through
visits by trained interviewers. Additionally, we obtained some information through the Google Street
View application. We evaluated accessibility for physically, visually, and hearing-impaired visitors.
For each type of object and facility on offer, we established scoring evaluation criteria, based on
which we assigned them the appropriate number of points according to their level of accessibility.
(table 1).

Table 1. Methodology for evaluating the tourism offer (2016 — 2020)

Evaluated objects and facilities Characteristics

Accommodation facilities completely + partially barrier-free (1 point),
unavailable (0 points)

Catering facilities completely + partially barrier-free (1 point),
unavailable (0 points)

Sports and recreation facilities (swimming pools, accessible (1 point),

water parks, football stadiums, hockey stadiums unavailable (0 points)

stadiums)

Cultural and historical monuments (castles, castles, | completely + partially barrier-free (1 point),
mansions, churches, museums, galleries, libraries, | unavailable (0 points)
theatres, cinemas, open-air museums)

Travel agencies (offer accessible (1 point),

products for the disabled people at home and abroad) | unavailable (0 points)

Associations, organizations, and web information accessible (1 point),

portals supporting the disabled people unavailable (0 points)

and the offer of their organized events

Barrier-free public transport (transport fee accessible (1 point),

means, buildings and stations, platforms, unavailable (0 points)

sheds)

Zoos and botanical gardens completely + partially barrier-free (1 point),
unavailable (0 points)

Caves completely + partially barrier-free (1 point),

unavailable (0 points)
Source: own elaboration.

For each barrier-free and partially barrier-free object or piece of equipment, we assigned one point.
By totalling the points for evaluated objects and facilities and determining the share of fully or
partially barrier-free offerings, we classified the tourism offerings in the Banska Bystrica region into
one of five qualitative categories (Table 2).

Table 2. Classification of tourism offerings in the Banska Bystrica region according to the level of

adaptation
Quantitative assessment (%) Qualitative evaluation
0-20 Unsatisfactory level
21-40 Basic level
41 - 60 Average level
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61 -80

Above average level

81 -100

High level

Source: own elaboration.

The second part of the research was carried out in 2023. The primary source of data concerning the
adaptation of offerings was obtained through a questionnaire-based survey. The survey was
conducted using an electronic questionnaire (Google Forms) and distributed via email
communication over the period from October to December 2023. Comprising twenty-nine questions,
the questionnaire focused on aspects of the tourism offer and the degree of its adaptation. The sample
group encompassed tourism facilities within the Banska Bystrica region, selected via an available
sampling method, which participated voluntarily in the survey and responded to the questions. A total
of 45 facilities were involved in the survey, encompassing both primary and secondary supply
facilities. Notably, museums represented the largest proportion of establishments at 24.44% (Table

3).
Table 3. Types of tourism enterprises and facilities

Type of Enterprise or Facility Relative Abundance (%)
Tourist information centre 13,33

Catering facility 13,33
Accommodation 20,00
Museum 24,44

Gallery 4,44

The rest 22,22
Together 100,00

Source: own elaboration.

We analysed the collected data using descriptive statistics within the MS Excel program.

4. Results, Discussion and Recommendations

Table 4. Analysis of the accessibility of tourism objects and facilities in the BB region (2016-2020)

Assessed objects | Characteristics Total number | Number of | Share of
and facilities of objects and | accessible objects | accessible objects
facilities and facilities and facilities in
the region (%)
Accomodation completely + 1195 49 25,1
facilities partially barrier-free
Gastronomy completely + 1172 131 76,2
facilities partially barrier-free
Sports and | swimming  pools, | 9 3 33,3
recreation thermal pools, water
facilities parks
football and hockey
stadiums 5 1 20,0
Cycle routes and | cycle paths 163 22 13,5
hiking routes,
slopes, and cross- 143 0 0
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country  skiing
routes

tourist routes and
educational trails

45 20 44,4
slopes
16 0 0
cross-country skiing
routes
Cultural and | completely +
historical partially barrier-free
monuments cross-country skiing | 18 9 50,0
routes
castles, chateaux | 80 44 55,0
and mansions
churches 39 20 51,3
museums, galleries,
libraries,
theatres and | 23 9 39,1
cinemas,
open-air museums 5 1 20,0
Travel offices | offer of products for | 0 0 0
and agencies the disabled at home
and abroad
Associations, associations, 32 5 15,6
organizations and | organizations  and
web information | the offer of their
portals organized  events
web information
portals  supporting | 2 2 100,0
the disabled people
Barrier-free vehicles, buildings | 23 11 47,8
public transport | and stations
Zoological and | completely +15 3 60,0
botanical partially barrier-free
gardens,  zoos, | completely +
arboretum partially barrier-free
zoological,
botanical gardens,
Z00S, and an
arboretum
Caves completely +19 1 11,1
partially barrier-free
caves
Spolu 984 331 33,6

Source: own elaboration.

Based on the results of the research conducted between 2016 and 2020 and the points allocated
according to the established evaluation criteria, the Banska Bystrica Region achieved 331 points out
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of a maximum possible 984 points. We can conclude that the region offers a basic level of amenities
in its tourism offerings for visitors with health impairments.

In a follow-up study conducted in 2023, we investigated the accessibility of 45 facilities in the Banska
Bystrica region from the perspective of their operators.

More than half of the facilities have already taken steps towards barrier-free accessibility, with
42.22% being partially barrier-free and 22.22% completely barrier-free. This indicates significant
efforts by buildings and facilities in the Banska Bystrica Region to create an accessible environment
for all visitors, including those with disabilities. However, 28.89% of the businesses and facilities
surveyed are not even partially barrier-free. They constitute almost a third of the facilities investigated
and are mostly historical buildings and objects.

Out of all 45 facilities, only 15.60% have reserved parking spaces for people with a blue card granting
access to sidewalks. The remaining 84.40% do not offer these spaces.

Subsequently, we investigated whether the facilities also provide reserved parking spaces for mothers
with strollers, in addition to spaces for people with blue cards. Only 2.20% of facilities have such
designated spaces, while the remaining 97.80% do not.

We examined which parts of the buildings and facilities are classified as barrier-free. The most
common feature is a barrier-free entrance hall (doors, elevators, lifting platforms), present in up to
38.00% of cases. The second most common barrier-free feature is sanitary facilities, including a
barrier-free toilet with the correct dimensions, without a step-up basin, handrails, a folding mirror, a
sink with a lever faucet, a changing counter, and a children's toilet. Ground-floor wheelchair
accessibility is available in 4.00% of facilities. This is followed by a barrier-free underpass (guide
lines), garden (2.22%), restaurant (2.22%), and stair climbing (2.22%). The remaining 28.00% of
facilities do not have any parts classified as barrier-free.

In 46.15% of cases, the facilities are naturally barrier-free. Modifications for barrier-free accessibility
had to be carried out in 51.29% of facilities. In the remaining 2.56% of facilities, construction
modifications for barrier-free accessibility have not yet been implemented.

We then analyzed the reasons why businesses and facilities that have not modified their premises for
visitors with disabilities have not undertaken such modifications. Respondents could select multiple
reasons. The most common reason was financial constraints (33.90%), which hinder the
implementation of barrier-free measures. Financial difficulties often prevent these facilities from
investing in modifications, highlighting the need for diverse financial support and incentives to foster
a more inclusive tourism infrastructure.

Organizational (15.25%) and spatial (27.12%) constraints are also significant factors preventing
businesses and facilities from adapting for barrier-free access. Finally, 10.17% of businesses and
facilities are located in historic buildings designated as historical monuments. Owners and operators
of such facilities cannot undertake reconstruction or modifications arbitrarily but must seek
permission from the relevant Regional Monuments Office.

Table 5 provides an overview of the target groups for which facilities are adapted in the Banska
Bystrica region. Again, respondents could select multiple options.
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Table 5. Target segments

The target segment for which objects and facilities are adapted Relative abundance (%)
People with reduced mobility 33,87

People with visual impairment 6,45

People with hearing impairment 3,23

People with mental disabilities 1,61

Seniors 20,97
Children 20,97
Pregnant women 6,45

None of the above groups 6,45

Together 100

Source: own elaboration.

For disabled visitors, the biggest challenge, after the availability of the given facility, is the presence
of trained employees capable of assisting visitors with specific needs. Out of all 45 facilities, only a
small percentage (20%) have trained staff available for such assistance. Alarmingly, 80% of facilities
lack trained personnel and do not provide training, which we find concerning. Staff training
significantly enhances the quality of services provided to visitors, thereby improving their
satisfaction. Training increases staff awareness of potential challenges faced by visitors and equips
them with the skills to address and resolve these issues. Furthermore, training boosts staff confidence
and reduces the stress associated with assisting individuals with specific needs, potentially leading to
an improved work environment and increased staff motivation.

Most facilities (75.00%) have trained employees comprising only 0% to 10% of their workforce. A
smaller proportion (6.25%) have trained between 11% and 20% of their employees. None of the
surveyed facilities reported having 21% to 50% of their employees trained to assist people with
specific needs, and 18.75% do not employ any trained personnel for this purpose.

Of all the enterprises surveyed, only 26.67% employ individuals with specific needs. These
employees most commonly have hearing impairments, speech impediments (such as stuttering), or
mobility disabilities. However, the majority of companies (73.33%) do not employ individuals with
specific needs.

For potential visitors with disabilities, the information published on websites often plays a decisive
role in their decision-making process regarding facility visits. As many as 79.10% of establishments
do not publish accessibility information on their websites. Only 20.90% provide such information,
which is insufficient considering that visitors with disabilities are more likely to patronize facilities
that offer this information, ensuring accessible accommodations. Facilities that do not provide
information about barrier-free access risk losing potential visitors and revenue.

Guide dogs and other assistance animals are essential companions for disabled individuals, offering
invaluable assistance and enhancing independence. Research results indicates that 23.30% of
facilities permit guide dogs and other assistance animals on their premises, while 76.70% prohibit
their presence. It is crucial to recognize that these animals not only serve as companions but also as
vital tools that significantly improve the quality of life for many individuals.

Various tools can enhance accessibility in facilities. Table 6 presents the tools utilized in the examined
facilities.
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Table 6. Tools Used to Improve Facility Accessibility

What tools exist to improve accessibility in your facility? Relative abundance (%)
Platform for wheelchair users 13,85
Elevator, including Braille and induction loop 6,15
Wheelchair lifter 3,07
Ramp for strollers 10,77
Barrier-free toilets 26,15
Installed door thresholds and flat surfaces 15,38
Guide lines 7,70
Acoustic signals 4,61
Information boards 7,70
Climb the stairs 1,55
None 3,07
Together 100

Source: own elaboration.

Pictograms serve as a valuable tool for individuals with disabilities, allowing them to easily
communicate their needs and preferences, particularly in situations where verbal communication may
be limited. Pictograms can indicate various facilities such as toilets, elevators, platforms, and warning
signs on glass surfaces for individuals with partial or complete vision loss, as well as for the deaf,
aiding in orientation within entrances, receptions, halls, and other areas. However, most facilities do
not utilize pictograms, with up to 67.40% of facilities not employing them. Partial use of pictograms
is observed in 23.30% of facilities, while only 9.30% fully incorporate pictograms into their premises.
In concluding our survey, we examined the types of disadvantaged visitors frequenting the facilities.
Respondents could select multiple options. Facilities in the Banska Bystrica region are most visited
by seniors (15.93%) and children (15.93%). Other frequent visitors with disadvantages include
mothers with strollers (15.49%), pregnant women (14.16%), and individuals with reduced mobility
(14.16%). Those with mental disabilities constitute 7.52% of disadvantaged visitors, while
individuals with hearing impairments represent 6.19%. Lastly, those with visual impairments account
for only 5.75%, and those with dietary restrictions make up 4.85% of disadvantaged guests.

Based on this information, we can conclude that facilities attract a diverse range of disadvantaged
visitors, with seniors, children, mothers with strollers, and individuals with reduced mobility being
the most frequent. This diversity indicates that facilities have successfully appealed to a broad
spectrum of disadvantaged groups, likely due to their efforts to be inclusive and accommodate the
diverse needs of these visitors.

We acknowledge that implementing changes to accommodate health-impaired visitors in the tourism
industry can be challenging. However, the benefits of customizing offerings are evident. These
benefits may include an increase in sales of products and services due to the expansion of the visitor
segment and an improved competitive position in the market. In conclusion, by actively embracing
inclusive tourism, facilities not only meet ethical standards but also unlock new perspectives and
opportunities, ultimately enhancing their attractiveness in the competitive market.
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5. Conclusion

Both domestic and foreign visitors come to the territory of the Banska Bystrica region with the aim
of getting to know the unique natural scenery, experiencing the unique atmosphere of organized
events, cultural-historical monuments, and for the purpose of sporting enjoyment on the ski slopes,
hiking trails, and educational trails. The offer of accommodation and hospitality facilities, travel
agencies, sports and recreation facilities, and transport services is a matter of course.

The aim of the paper was to assess the extent to which tourism objects and facilities in Slovakia,
particularly in the Banské Bystrica region, cater to the needs of disabled visitors. Our review focused
on the current efforts toward offering inclusive tourism within these establishments.

Throughout the observation period, it became evident that many tourism enterprises and facilities in
the Banska Bystrica region still encounter challenges in accommodating visitors with disabilities.
Many of these establishments face barriers in achieving complete barrier-free accessibility, primarily
financial, organizational, and spatial obstacles. Beyond physical adaptations, prioritizing staff
training is crucial to create a welcoming environment for every visitor.

It's imperative to elevate the focus on accessibility across diverse enterprises and tourism facilities to
ensure an inclusive and accessible environment for all visitors within the tourism industry. This
approach is integral to fostering responsible and sustainable tourism, thereby enhancing the
competitiveness of tourism destinations in Slovakia.
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Chapter 7
Vyzvy inkluzivneho cestovného ruchu:
Studia o slovenskych cestovatel’och so zdravotnymi obmedzeniami

Abstrakt

Tato Stidia sa zameriava na mapovanie potrieb jednotlivcov so zdravotnym znevyhodnenim v
cestovnom ruchu. Oslovili sme 78 respondentov elektronickym dotaznikom distribuovanym
prostrednictvom roznych zdruzeni osob so zdravotnym znevyhodnenim. Cielom tejto Stadie je
preskimat’ cestovné navyky a preferencie zdravotne znevyhodnenych osob a ich osobitné poziadavky
suvisiace s t¢ast'ou na cestovnom ruchu. Z prieskumu vyplyva, Ze vac¢Sina respondentov sa stretava
s vyraznymi prekazkami v G€asti na cestovnom ruchu z dévodu obmedzeného disponibilného prijmu.
Okrem toho prieskum identifikuje viacero prekazok v cestovnom ruchu pre jednotlivcov so
zdravotnym postihnutim vratane problémov s dopravou a ubytovanim, stravovacich obmedzeni a
potreby asistencie pri cestovani. Tato Stadia zdoéraziuje potrebu inkluzivnejSich a dostupnejsich
sluzieb cestovného ruchu a zdoraziuje preferencie respondentov a prekazky pri planovani navstevy
cielovych miest. Vysledky skimania poukazuju na potrebu strategického zamerania sa na zlepSenie
celkového zazitku pre jednotlivcov so zdravotnym znevyhodnenim prostrednictvom tvorby na mieru
Sitych produktov a dostupnych sluzieb

KPuacové slova: bariéry, cestovny ruch, inklazia, zdravotné znevyhodnenie.

Klasifikacia JEL: J14, Lg3 Z3».

1. Uvod

Inkluzivny cestovny ruch rozpoznava vyzvy, ktorym celia jednotlivei so zdravotnym
znevyhodnenim. Napriek rasticemu vSeobecnému povedomiu pretrvavaju znacné nedostatky v
chapani osobitnych potrieb a prekazok, s ktorymi sa stretdva segment osdb so zdravotnym
znevyhodnenim/zdravotne znevyhodnenych oséb (WHO, 2011). Spravne pochopenie rozsahu bariér
je preto kIicové pre lepsiu definiciu inkluzivneho cestovného ruchu, ked’ze az 80 % znevyhodneni
nie je viditelnych (European Council, 2021). Tato Stidia sa zameriava na preskiimanie rozlicnych
faktorov, ktoré brania alebo ulahcuju ucast jednotlivcov so zdravotnym znevyhodnenim na
cestovnom ruchu (Pagan, 2012). Na zaklade komplexného dotaznikového prieskumu a podrobne;j
demografickej analyzy pontka nas prieskum hibkové preskiimanie cestovnych navykov, preferencii
a prekéazok, ktorym celia jednotlivci s roznymi zdravotnymi postihnutiami. Nasim cielom je prispiet’
k diskurzu o bezbariérovom cestovnom ruchu, zdoraziujuc dolezitost’ prispdsobenych cestovnych
zazitkov a tvorby inkluzivnej politiky. Zdoéraznenim Specifickych potrieb a prekazok, s ktorymi sa
stretava tato skupina, sa nasSa Stidia zasadzuje za inkluzivnejsi pristup v sektore cestovného ruchu.
Zdoraziiujeme, Ze cestovny ruch ma byt umozneny a dostupny pre vsetkych bez rozdielu zdravotného
stavu.

Podla Svetovej zdravotnickej organizacie (2023), priblizne 1,3 miliardy l'udi ¢eli vyraznému
zdravotnému obmedzeniu, ¢o predstavuje 16 % svetovej populacie. Okrem toho osoby so zdravotnym
znevyhodnenim sa stretavaji s nepristupnou a cenovo nedostupnou dopravou 15-krat castejsie ako
osoby bez zdravotného obmedzenia. Vedecka literatira venuje v sucasnosti zvySeni pozornost
inkluzivnemu cestovnému ruchu (Buhalis et al., 2012; Pagan, 2012; Agovino et al., 2017; Scheyvens
& Biddulph, 2018; Nyanjom et al., 2018; Cassia et al., 2020; Tlili et al., 2021; Zatuska et al., 2022;

159



Duignan et al., 2023; Kalimuthu et al., 2023; Strelnikova et al., 2023; and others) a v praxi ho ako
zéakladné l'udské pravo chape velké mnozstvo organizacii (e.g. GSTC, 2019; UNDP, 2023; European
Commission, 2024). Podl'a ¢lanku 7 Globalneho etického kédexu cestovného ruchu (UNWTO, 2020)
sa ma podporovat aulahcovat ucast rodin, mladeze, Studentov a osdb so zdravotnym
znevyhodnenim na cestovnom ruchu. Ciel'om tejto Studie je preskimat’ cestovné navyky a preferencie
zdravotne znevyhodnenych osdb a ich osobitné poziadavky suvisiace s uc€ast’ou na cestovnom ruchu.

2. Metodologia

Za Ucelom naplnenie stanovené¢ho ciela skumania sme realizovali dotaznikové skimanie.
Respondentov, ktori patria do skupiny 0s6b so zdravotnym znevyhodnenim sme oslovili elektronicky
cez organizacie a asociacie zdruzujuce tieto osoby. Z celkového poctu 78 respondentov bolo len 15

muzov 15 (19,2 %). Ako ilustruje tabul’ka 1 respondenti v prevaznej miere patrili do vekovej skupiny
41 az 50 rokov.

Tabulka 1. Charakteristika respondentov podl’a veku

Vek Abs. Percent
do 20 4 5.1
21-30 7 9.0
31-40 22 28.2
41-50 24 30.8
51-60 12 15.4
61-70 6 7.7
70+ 3 3.8
Spolu 78 100.0

Zdroj: vlastné spracovnie.

Z prieskumu vyplynulo, Ze respondenti najviac uvadzali Cisty prijem domécnosti v rozmedzi od 1
000 do 2 500 eur (tabulka 2). Vzhl'adom na priemerni velkost domacnosti 3 az 4 Clenov toto
prijmové rozpétie sved¢i o relativne nizkom disponibilnom prijme, ktory sa povazuje za vyznamnua
prekdzku zapojenia sa do ¢innosti cestovného ruchu.

Table 2. Charakteristika respondentov podl’a ¢istého prijmu domacnosti

Cisty prijem domacnosti (v €) Abs. Percent
do 500 5 0.4
500-999 11 14.1
1,000-1,499 26 333
1,500-2,499 29 37.2
Viac ako 2,500 7 9.0
Total 78 100.0

Zdroj: vlastné spracovnie.

Viac ako polovica respondentov (51,3 %) uviedla, Ze potrebuji pomoc pri cestovani a Ze maju Statat
invalidnych doéchodcov.
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Respondenti sa vyrovnavaju so Sirokou Skalou zdravotnych postihnuti, vratane, ale nie vylucne,
roznych foriem detskej mozgovej obrny, viacnasobného postihnutia s fyzickymi aj kognitivnymi
problémami a vyznamnych zmyslovych porach, ako je hlboké strata sluchu. Tieto podmienky si
vyzaduju prisposobené sluzby cestovného ruchu. Fyzicky a zmyslovy dizajn destinacii vyznamne
ovplyviiuje uskutocnitelnost’ cestovania a pdzitok pre tychto jednotlivcov. Pristupnost’ je teda
kritickym prvkom pri planovani cesty, ktory priamo ovplyviiuje ich schopnost’” komunikovat’ s
roznymi prostrediami a aktivitami.

3. Vysledky

Cestovné navyky a preferencie

Prieskum poukazuje na réznu frekvenciu cestovania respondentov. Vicsina (53,8 %) vyskumnej
vzorky cestuje prilezitostne, zatial’ Co 43,6 % cestuje Casto a iba 2,6 % necestuje vobec. Hlavnymi
dovodmi netcasti na cestovnom ruchu, pripadne nizSej frekvencie cestovania, si predovSetkym
znizena mobilita, ktord obmedzuje vyuzivanie sluzieb cestovného ruchu a nedostatok finanénych
zdrojov. Trvanie tychto ciest sa tiez 1i8i, pricom niektori uprednostitujui jednodnové vylety (26 %),
vikendové pobyty (39 %), zatial’ ¢o ini sa rozhodnt pre dlhSie pobyty (16 %) (obr. 1).

Obrazok 1. Priemerna dizka pobytu v destinacii

7%

16%

39% 12%

m day trip ~ half-day trip = weekend m week or longer holiday = one overnight stay

Zdroj: vlastné spracovnie.
Motivy ucasti na cestovnom ruchu

Ugastnici prieskumu cestuju z roznych dovodov ako je podpora rodinnych a socialnych vizieb,
preruSenie kazdodennej rutiny, hl'adanie novych skusenosti a zlepSenie pohody a zdravia. Osoby so
zdravotnym znevyhodnenim su minimalne zapojené do aktivit cestovného ruchu, ako je Sport,
profesionédlny rozvoj alebo ziskavanie zrucnosti. Ocetiujii predovsetkym kvalitny ¢as straveny s
blizkymi v novom prostredi zat¢elom travenia volného Casu a rekreacie, ako je zndzornené na
obrazku 2.
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Obrazok 2. Motivy ucasti na cestovnom ruchu

120.0
100.0 2.6 3.9
9.0
9.0
12.8 29.5
80.0 16.7
14.1
15.4
60.0
28.2 26.9
26.9
40.0
19.2
20.0 21.8
15 15.4
] e
getting to change of relax sport health time spent visiting work meeting new learning a new
know new  environment, with family and  relatives people skill
places breaking friends
routine
B completely agree partially agree M neither agree nor disagree M partially disagree B do not agree at all

Zdroj: vlastné spracovanie.
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Preferované ciel’ové miesta

Pri vybere cielového miesta cestovného ruchu respondenti uprednostiiuji rozsah, v akom je lokalita
prispdsobend odstraneniu bariér spojenych s individualnymi obmedzeniami, pred ich tizbou navstivit’
konkrétnu lokalitu (obrdazok 3). Tento doéraz na pristupnost’ zddraznuje dolezitost’ inkluzivneho
dizajnu v cestovnom ruchu, ktory ulahcuje SirSiu Skalu zazitkov pre jednotlivcov s roéznymi
potrebami. Odraza posun v preferencii smerom k destinaciam, ktoré uprednostiiuja 'ahku dostupnost’,
¢im zlepsSuju zazitok z cestovania pre I'udi so Specifickymi zdravotnymi znevydneniami.

Obrazok 3. Vyber ciel’ového miesta

accessibility in the given destination from the point of
. e 60.3 231 3.
view of my specific needs
32.1 17'9 .

specific destination (regardless of the degree of
adaptation to my specific needs)

) ) ) ) 0.0 20.0 40.0 - 60.0 80.0 100.0 120.0
M absolutely important © rather important M neither important nor unimportant B rather unimportant B completely unimportant

Zdroj: vlastné spracovanie.

Pri vybere destinacii respondenti explicitne uprednostituji horské regiény a malebné vyhl'ady, spolu
s vel'kym z&dujmom o kultiirne a historické¢ budovy vratane hradov, zdmkov, muzei a galérii. Medzi
preferenciami respondentov prevlada aj preferencia pokojnych zelenych ploch, ako su parky, zdhrady
a prirodné prostredie a bohaté kultirne dedicstvo.

V suvislosti so zdrojmi informécii v procese planovania ucasti na cestovnom ruchu vysledky
naznacuju tri hlavné kandly. Po prvé, digitalne cestovné portaly sa ukazuji ako kI'icovy informacény
zdroj, ktory ponuka Siroku $kalu detailov o réznych destindcidch. Po druhé, platformy socialnych
médii, najmd Facebook a Instagram, sluZia potencidlnym cestujucim ako zdroj inSpiracie,
potencidlnych zazitkov a zdiel'anych sktisneosti. Nakoniec, tradi¢ny, ale dynamicky sposob tistneho
odportcania od priatel'ov a zndmych zohrava nad’alej vyznamnu poziciu pri ovplyviiovani vyberu
cielového miesta. Tieto zdroje spolo¢ne tvoria mnohostranny ramec, ktory formuje proces
rozhodovania o c¢asti na cestovnom ruchu.

V ramci planovania Gcasti na cestovnom ruchu u respondentov so zdravotnym znevyhodnenim sa
objavuje zaujimavy model preferencii (obrdzok 4). Napriek o¢akdvanym vysledkom, respondenti
vykazuji zvySenu citlivost’ na ceny ubytovacich zariadeni eSte pred prvkami ich dostupnosti. Tato
skutocnost’ pravdepodobne stvisi s ekonomickymi obmedzeniami, ktoré¢ casto sprevadzaju
sktisenosti 0s0b so zdravotnym znevyhodnenim, a preto pri rozhodovani o ti€asti na cestovnom ruchu,
zohrava cena doleziti ulohu. Napriek zjavnému vyznamu pristupnosti ma pragmaticky aspekt
cenovej dostupnosti vo faze planovania prednost’.

Okrem toho informécie o moznostiach parkovania a stravovania maji vyznamné miesto v ich
rozhodovacom procese. Tento trend pravdepodobne prameni z potreby logistickej nendro¢nosti a
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pohodlia, ktoré zabezpecCuji, Ze cesta do destinacie a v ramci nej je nenarona a ze moznosti
stravovania su dostatocné. Takéto praktické aspekty mozu vyrazne zlepSit' celkovy zdzitok z
cestovania pre osoby so zdravotnym znevyhodnenim, pricom sa zddéraziiuje potreba komplexnych a
dostupnych informaécii.

Obrazok 4. Planovanie pobytu v ciel’ovom mieste

credibility of information published on the Internet 41.0 30.8 16.7
possibilities of visiting attractions 38.5 37.2 9.0
food prices 41.0 19.2 19.2
dining options 57.7 19.2 15.4
parking options 62.8 179 [7.798K
transport options 48.7 19.2 [9.0
prices of accommodation services 64.1 19.2 9.0
barrier-free accommodation options 47.4 192 [7.7
0.0 20.0 40.0 60.0 80.0 100.0 120.0
M | always verify | mostly verify sometimes | verify ~ W1 usually don't verify ~ B | never verify

Zdroj: vlastné spracovanie.
Specifické poZiadavky

Udaje z prieskumu odhaluju spektrum prekazok, s ktorymi sa respondenti so zdravotnym
znevyhodnenim stretdvaju pri ucasti na cestovnom ruchu (Figure 5).

V pripade ubytovacich zariadeni zohrava vyznamnu tlohu fyzické neprispdsobenie predovsetkym
toaliet a kiipel'ni. Nevhodné prvky pristupnosti znizuju komfort 0sob so zdravotnym znevyhodnenim.

Kritickou bariérou Uc€asti na cestovnhom ruchu je doprava, logistika sa vyznaCuje vyraznym
nedostatkom tUprav prispdsobenych réznym zdravotnym poziadavkdm. Tento nedostatok brani
bezproblémovému pristupu k réznym dopravnym prostriedkom a v rdmci nich.

V oblasti gastronémie odhalil prieskum ¢asté nereSpektovanie diétnych obmedzeni. Ponuka jedal v
stravovacich zariadeniach nereSpektuje individudlne zdravotné obmedzenia, ¢o ovplyviluje aj
celkovy dojem a gastrnomicky zaziok v cielovom mieste. Podobne neprispdsobenie vol'nocasovych
aktivit obmedzuje plnll u€ast’ a poteSenie a brani tymto jednotlivcom v rekreacnych aktivitach.
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Obrazok 5. Vnimanie bariér pri cestovani do cieP’ového miesta

language barriers at the destination 23.1 16.7
difficult terrain at the destination 33.3 21.8 12.8

psychological barriers (fear of travel, fear of attracting too
much attention, fear of traffic, etc.)

missing travel companion |[EXJIIIS2 16.7 I

19.2 21.8 38.5

absence of assistance services 20.5 218 128
my own health 24.4 21.8 16.7
untrained staff for my specific needs 20.5 30.8 9.0
unhelpful staff 25.6 29.5 14.1
not adapting the possibilities of spending free time in the
destination to my requirements Lo 50:8 103
not adapting the bathroom to my requirements 17.9 103
not adapting the toilets to my requirements 16.7 9.0
not adapting the diet to my requirements 17.9 17.9
not adapting the accommodation to my needs 17.9 9.0
not adapting the transport to my specific possibilities 20.5 26.9 12.8
lack of inf ti bout dation, Is, sanit
ack of information abou acsornmo ation, meals, sanitary 5 231 154
facilities
lack of information about transport and parking options 20.5 23.1 16.7
0.0 20.0 40.0 60.0 80.0 100.0 120.0
M | always see it as a barrier M | usually see it as a barrier sometimes | perceive this as a barrier
| perceive it as a minimum barrier | don't see it as a barrier

Zdroj: vlastné spracovanie.

Prieskum d’alej poukazuje na znacné nedostatky v odbornej priprave zamestnancov a poskytovani
potrebnych asistenénych sluzieb. Nedostatok primerane vyskoleného persondlu predstavuje kl'acovy
aspekt a podporu jedinecnych zdravotnych potrieb tychto cestujtcich.

Fyzické vyzvy, ako je terén destinacii, spolu s jazykovymi bariérami predstavuju d’alSi aspekt
negativneho zazitku z cestovania. Okrem toho sa za podstatné prekazky povazuju psychologické
faktory vratane tzkosti stvisiacej s cestovanim, obdv z pritahovania nevyziadanej pozornosti a
obtiaZnej navigacie v premavke.

Tieto poznatky zdoraznuju naliehavi potrebu, aby odvetvie cestovného ruchu prijalo inkluzivnejsi
pristup k planovaniu a implementacii rieSeni. Odstranenim zistenych prekazok moze toto odvetvie
vyrazne zlep$it’ pristupnost’ a prispiet’ k pozitivnemu komplexnému zazitku oséb so zdravotnym
znevyhodnenim.
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Priklady dobrej praxe

Respondenti identifikovali pozitivne priklady v pristupe k osobdm so zdravotnym znevyhodnenim vo
viacerych lokalitach Slovenska:

e ubytovacie zariadenia. PredovSetkym Svitojansky kastiel v Liptovskom Jane zaviedol
upravy, ako su bezbariérové izby so Specialne prispdsobenymi toaletami a sprchami, ¢im
stanovili Standard luxusu a pristupnosti pre vozi¢karov. Rovnako, hotel Pramen v Dudinciach
(Slovensko) and Terra v Tiinci (Ceska republika) vynika vynikajicimi sluzbami a dostupnou
infrastruktirou;

e verejnd doprava. V oblasti verejnej dopravy boli mesta ako Banska Bystrica (Slovensko)
ocenené za to, ze ponukaju bezplatni a bezbariérovii dopravu, doplnent ochotnym
personalom, ktory predstavuje inkluzivny pristup vo verejnej doprave;

o fultirne a rekreacné plochy. Polnohospodarske mizeum vo Valticiach (Ceska republika) a
Galéria Nedbalka v Bratislave (Slovensko) st prikladom bezbariérového pristupu a
ohladuplnej obcianskej vybavenosti. Okrem toho si respondenti cenia Chodnik korunami
stromov v Bachledovej doline (Slovensko) pre jeho pristupné prvky;

e vSeobecnd pristupnost. Ceska republika, Zakopané v Polsku, $kandinavske krajiny a
Svajéiarsko st uvadzané ako priklady s vynikajiicou dostupnostou, vratane dostupnej verejnej
dopravy, ubytovania, wellness zariadeni s vytahmi a lanovkami;

e osobna asistencia. Medzi priklady vynimoc¢nej pomoci patri ochota vlakového persondlu
pomahat’ bez vopred objednanej platformy a ustretovost’ hotelového personalu na Rodose a v
inych gréckych destindciach pri poskytovani asistencnych sluzieb na letiskach a v hoteloch a
reStauraciach.

Uvedené priklady sluZzia ako priklady dobrej praxe pre inkluzivnost’ a pristupnost’ a pontkaju cenné
poznatky o cestovatel'skych skusenostiach jednotlivcov so zdravotnym znevyhodnenim.

4. Zaver

Zistenia Studie poukazuji na vyznamné vyzvy, ktorym celia jednotlivei so zdravotnym
znevyhodnenim pri ¢asti na cestovnom ruchu. Vyskum sa zaoberal potrebou lepsej dostupnosti a
inkluzivnosti sluzieb cestovného ruchu a poukédzal na klicové prekazky, ako su obmedzeny
disponibilny prijem, t'azkosti s dopravou a ubytovanim, stravovacie obmedzenia a potreba pomoci
pri cestovani. Fyzické bariéry (ako je terén a priestor) su posilnené psychologickymi bariérami, ako
je uzkost suvisiaca s cestovanim. Vysledky skumania naznacuji posun paradigmy smerom k
empatickejSim a prisposobenym turistickym zazitkom, ktoré uspokojuju jedine¢né poziadavky tejto
demografickej skupiny. Je potrebny strategicky pristup, ktory posilituje infrastruktiru cestovného
ruchu a ponuku sluzieb, zdoraznuje dodlezitost’ dostupnosti, odbornej pripravy zamestnancov a
legislativnych reforiem. Implementécia tychto zmien nielen zlepsi zaZitok z cestovania pre I'udi so
zdravotnym postihnutim, ale obohati aj §irSiu oblast’ cestovného ruchu. Priklady dobrej praxe, ktoré
uviedli samotni respondenti, nepokryvaju Sirokt §kalu cestovnych a ubytovacich sluzieb, ale ilustruju
neexistenciu ponuky prisposobenej tomuto segmentu cestovného ruchu. Stadia moéze slizit' ako
nazorny priklad pre buduci vyskum a tvorbu politiky obhajujicej inkluzivnejSie a dostupnejSie
odvetvie cestovného ruchu, ktoré vyhovuje roznorodym potrebam vsetkych cestujucich.
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The Challenges of Inclusive Tourism:
A Slovak Study on Travelers with Health Disabilities

Abstract

This study focuses on mapping the needs of individuals with health disabilities in tourism. 78
respondents were reached by an electronic questionnaire distributed via different associations of
persons with disabilities. The aim of this study is thus to examine the travel habits and preferences of
disabled persons and their special requirements related to tourism participation. The survey reveals
that most of the respondents encounter significant barriers in tourism participation due to limited
disposable income. Furthermore, the survey identifies several barriers in tourism for individuals with
health disabilities, including transportation and accommodation challenges, dietary restrictions, and
the necessity for travel assistance. This study underscores the need for more inclusive and accessible
tourism services and highlights the respondents' preferences and obstacles included in travel planning.
The findings call for a strategic focus on enhancing the tourism experience for individuals with health
disabilities through improved accessibility and tailored services.

Key Words: barriers, inclusion, health disabilities, tourism

JEL Classification: Jy4, Ls3 Z3;.

1. Introduction

The approach of inclusive tourism increasingly recognizes challenges faced by individuals with
health disabilities. Despite growing awareness, a significant gap remains in understanding of specific
needs and barriers encountered by the segment of persons with disabilities/ disability persons (WHO,
2011). Understanding the range of barriers is therefore crucial for better definition of inclusive
tourism as 80 % of disabilities are not visible (European Council, 2021). This study seeks to explore
the various factors that hinder or facilitate the participation of individuals with health disabilities in
travel and tourism (Pagén, 2012). Based on a comprehensive questionnaire survey and detailed
demographic analysis, our research offers an in-depth examination of the travel habits, preferences,
and obstacles faced by individuals with a range of health disabilities. We aim to contribute to the
discourse on accessible tourism, emphasizing the importance of tailored fit travel experiences and
inclusive policy-making. By highlighting the specific needs and barriers experienced by this group,
our study advocates for a more inclusive and accessible approach in the tourism industry, ensuring
that travel is a possibility for all, irrespective of health limitations.

According to the World Health Organization (2023), an estimated 1.3 billion people experience
significant disability. This represents 16% of the world’s population. Furthermore, persons with
disabilities find inaccessible and unaffordable transportation 15 times more difficult than for those
without disabilities. Inclusive tourism widely discussed in scientific literature (Buhalis et al., 2012;
Pagan, 2012; Agovino et al., 2017; Scheyvens & Biddulph, 2018; Nyanjom et al., 2018; Cassia et al.,
2020; Tlili et al., 2021; Zatuska et al., 2022; Duignan et al., 2023; Kalimuthu et al., 2023; Strelnikova
et al., 2023; and others) and supported in praxis by various organizations (e.g. GSTC, 2019; UNDP,
2023; European Commission, 2024) is nowadays understood as a basic human right. As declared in
Art. 7 of Global Code of Ethics in Tourism (UNWTO, 2020) family, youth, student and senior tourism
and tourism for people with disabilities, should be encouraged and facilitated. The aim of this study
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is thus to examine the travel habits and preferences of disabled persons and their special requirements
related to tourism participation.

2. Methods

To meet the research objective, a questionnaire survey was executed. The participants, representing
individuals with health disabilities, were recruited electronically via various associations. A total of
78 individuals completed the survey, among whom only 15 (19.2%) were male. The most prevalent
age group was those aged between 41 and 50 years, as detailed in Table 1.

Table 1. Characteristics of respondents by age

Age Abs. Percent
up to 20 4 5.1
21-30 7 9.0
31-40 22 28.2
41-50 24 30.8
51-60 12 15.4
61-70 6 7.7
70+ 3 3.8
Total 78 100.0

Source: own elaboration.

The survey revealed that the respondents most reported a household net income ranging between
1,000 and 2,500 euros (Table 2). Given the average household size of 3 to 4 members, this income
range is indicative of a relatively low disposable income, which is identified as a significant barrier
to engaging in tourism activities.

Table 2. Characteristics of respondents by net household income

Net household income (in €) Abs. Percent
up to 500 5 6.4
500-999 11 14.1
1,000-1,499 26 33.3
1,500-2,499 29 37.2
more than 2,500 7 9.0
Total 78 100.0

Source: own elaboration.

More than half of the respondents (51.3%) indicated that they require assistance while traveling and
that they have the status of disability pensioners.

The respondents cope with a wide range of health disabilities, including but not limited to different
forms of cerebral palsy, multiple disabilities with both physical and cognitive challenges, and
significant sensory impairments such as profound hearing loss. These conditions necessitate
customized tourism services. The physical and sensory design of destinations significantly affects the
travel feasibility and enjoyment for these individuals. Thus, accessibility is a critical element in travel
planning, directly influencing their ability to interact with various environments and activities.
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3. Results
Travel Habits and Preferences

The survey indicates varying frequencies of travel among respondents. The majority (53.8%) of the
research sample travels occasionally, while 43.6% travel frequently, and only 2.6% do not travel at
all. The primary reasons for non-participation in tourism, or a lower frequency of travel, are primarily
reduced mobility, which limits the utilization of tourism services, and a lack of financial resources.
The duration of these travels also varies, with some preferring day trips (26%), weekend getaways
(39%) while others opt for longer stays (16%) (Fig. 1).

Figure 1. Average length of stay in the destination

7%

I 26%

16%

39% 12%

m day trip = half-day trip = weekend = week or longer holiday = one overnight stay

Source: own elaboration.
Travel Motivation

Survey participants travel for various reasons, such as fostering familial and social bonds, breaking
from daily routine, seeking new experiences, and enhancing well-being and health. Persons with
disabilities are minimally involved in tourism activities like sports, professional development, or skill
acquisition. Predominantly, they value quality time with loved ones in novel settings for leisure and
recuperation, as indicated in Figure 2.
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Destinations Preferences

When selecting tourism destinations, respondents prioritize the extent to which the location is tailored
to remove barriers associated with individual limitations, rather than their desire to visit a particular
site (Figure 3). This emphasis on accessibility underscores the importance of inclusive design in
tourism, which facilitates a wider range of experiences for individuals with varying needs. It reflects
a shift in preference towards destinations that prioritize ease of access, thus enhancing the travel
experience for people with specific health conditions.

Figure 3. Destination selection

accessibility in the given destination from the point of
. e 60.3 231 3.
view of my specific needs
32.1 17'9 .

specific destination (regardless of the degree of
adaptation to my specific needs)

) ) ) ) 0.0 20.0 40.0 - 60.0 80.0 100.0 120.0
M absolutely important © rather important M neither important nor unimportant B rather unimportant B completely unimportant

Source: own elaboration.

When selecting destinations, a n explicit preference emerges for mountainous regions and scenic
vistas, alongside a keen interest in cultural and historical buildings including castles, chateaux,
museums, and galleries. A parallel preference for tranquil green spaces such as parks, gardens and
serene natural settings and rich cultural heritage prevail among respondents preferences.

In the context of information sources for travel planning, the data indicates three primary channels.
Firstly, digital travel portals emerge as a pivotal reference point, offering a breadth of details
encompassing various destinations. Secondly, social media platforms, notably Facebook and
Instagram, serve as a visual and experiential source of inspiration and peer validation for potential
travellers. Lastly, the traditional yet dynamic mode of word-of-mouth recommendations from friends
and personal networks continues to hold significant position in influencing travel choices.
Collectively, these sources form a multifaceted framework that shapes the travel decision-making
process of contemporary tourists.

An intriguing preference pattern emerges (Figure 4) within the travel planning of respondents with
health disabilities. Contrary to what might be anticipated, these individuals exhibit an increased
sensitivity to the pricing of accommodation facilities even before their accessibility features. This
inclination could be related to the economic constraints that often accompany experiences of persons
with disabilities, thus prioritizing budget considerations in their travel logistics. Despite the apparent
importance of accessibility, the pragmatic aspect of affordability takes precedence in the planning
phase.
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Additionally, information regarding parking and dining options features prominently in their
preparatory research. This trend likely stems from a need for logistical ease and convenience,
ensuring that mobility around and within the destination is unencumbered and that nutritional needs
are satisfied. Such practicalities may significantly enhance the overall travel experience for
individuals with disabilities, underscoring the necessity of comprehensive and accessible information.

Figure 4. Planning a stay at the destination

credibility of information published on the Internet 41.0 30.8 16.7
possibilities of visiting attractions 38.5 37.2 9.0 A
food prices 41.0 19.2 19.2
dining options 57.7 19.2 15.4
parking options 62.8 179 [7.79K
transport options 48.7 19.2 [9.0
prices of accommodation services 64.1 19.2 9.0
barrier-free accommodation options 47.4 19.2  [7.7
0.0 20.0 40.0 60.0 80.0 100.0 120.0
B | always verify | mostly verify sometimes | verify ~ B usually don't verify B | never verify

Source: own elaboration.
Specific Requirements

The survey data reveals a spectrum of barriers encountered by respondents with health disabilities
when traveling (Figure 5).

The issue of accommodation facilities covers the key challenge in the non-adaptation of physical
structures, particularly toilets and bathrooms, to meet the specific needs of individuals with
disabilities. The inappropriate accessibility features significantly impacts their comfort and
convenience.

Transportation poses another critical barrier; the travel logistics is characterized by a pronounced
deficiency in adjustments tailored to various health-related requirements. This shortfall hinders
smooth access to and within different means of transport.

In the realm of gastronomy, the survey indicates a frequent disregard for specific dietary needs, with
meals often not aligned with individual dietary restrictions. This oversight affects the overall dining
experience at destinations. Similarly, the non-adaptability of leisure activities restricts full
participation and enjoyment, preventing these individuals from recreational pursuits.
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Figure 5. Perception of barriers when traveling to a destination
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Source: own elaboration.

The survey further highlights a significant gap in staff training and the provision of necessary
assistance services. The lack of adequately trained personnel represents a crucial aspect and support
of the unique health-related needs of these travellers.

Physical challenges, such as the terrain of the destinations, coupled with language barriers, add
another layer of difficulty to the travel experience. Additionally, psychological factors, including
travel-related anxiety, concerns over attracting unwarranted attention, and navigating through traffic,
are identified as substantial obstacles.
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These insights underscore an urgent need for the tourism industry to adopt a more inclusive approach
in planning and implementation. By addressing these identified barriers, the industry can significantly
enhance the accessibility and enjoyment of travel experiences for persons with disabilities.

Best Practices

Respondents identified useful practices in addressing health disabilities across various establishments
and locations. These exemplars demonstrate effective strategies in enhancing accessibility and
support for people with health disabilities:

e accommodation. Notable facilities like Svitojansky Castle in Liptovsky Jan (Slovakia) have
implemented adaptations such as wheelchair-accessible rooms with specially tailored toilets
and showers, setting a benchmark in luxury and accessibility for wheelchair users. Similarly,
Hotel Pramen in Dudince (Slovakia) and Terra in Ttinec (Czech Republic) stands out for its
excellent service and accessible infrastructure;

e public transport. In the realm of public transportation, cities like Banska Bystrica (Slovakia)
have been lauded for offering free and barrier-free transit, complemented by helpful staff,
showcasing an inclusive approach in public conveyance;

e cultural and recreational spaces. The Agricultural Museum in Valtice (Czech Republic) and
Nedbalka Gallery in Bratislava (Slovakia) are exemplary for their barrier-free access and
considerate amenities. Additionally, the Path of Treetop Walk in Bachledka (Slovakia) has
been acknowledged for its accessibility features;

e general accessibility. The Czech Republic, Zakopane in Poland, Scandinavian countries, and
Switzerland are cited for their excellence in accessibility, including highly accessible public
transport, accommodations, and wellness facilities with lifts and cable cars;

e personalized assistance. Instances of exceptional assistance include the willingness of train
staff to aid without a pre-ordered platform and the helpfulness of hotel staff in Rhodes and
other Greek destinations in providing airport assistance and accommodating specific needs in
hotels and restaurants.

The above-mentioned examples serve as benchmarks for inclusivity and accessibility, offering
valuable insights into the travel experiences of individuals with health disabilities.

4. Conclusion

The study findings highlight significant challenges faced by individuals with health disabilities when
participating into tourism. The research undcovered the need for enhanced accessibility and
inclusivity in tourism services, addressing key barriers such as limited disposable income,
transportation and accommodation difficulties, dietary restrictions, and the need for travel assistance.
The physical barriers (such as terrain and environment) are strengthened by psychological barriers
such as travel-related anxiety. The research results suggest a paradigm shift towards more empathetic
and tailored tourism experiences, catering to the unique requirements of this demographic. A strategic
approach enhancing the tourism infrastructure and service offerings, emphasizing the importance of
accessibility, staff training, and legislative reforms is needed. Implementing these changes will not
only improve the travel experience for people with health disabilities but also enrich the broader
tourism landscape. The best practice examples named by respondents themselves do not cover a wide
range of travel and hospitality services but illustrate the non-existence of adapted offer to this tourism
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segment. The study may serve as an illustrative example for future research and policymaking,
advocating a more inclusive and accessible tourism industry that accommodates the diverse needs of
all travellers.

References

1.

10.

11.

12.

13.

Buhalis, D., Darcy, S., & Ambrose, L. (2012). Best practice in accessible tourism: Inclusion,
disability, ageing population and tourism. Bristol: Channel View Publications, 408 p. doi:
https://doi.org/10.21832/9781845412548

Cassia, F., Castellani, P., Rossato, C., & Baccarani, C. (2020). Finding a way towards high-
quality, accessible tourism: The role of digital ecosystems. The TQM Journal, 33(1), 205-221.
doi: https://doi.org/10.1108/TQM-03-2020-0062

. Duignan, M. B., Brittain, 1., Hansen, M., Fyall, A., Gerard, S., Page, S. (2023). Leveraging

accessible tourism development through mega-events, and the disability-attitude gap. Tourism
Management, 99:104766, doi: https://doi.org/10.1016/j.tourman.2023.104766.

European Commission. (2024). European Commission activities and support measures in the
area of accessible tourism for all. Retrieved January 12, 2024, from
https://ec.europa.eu/social/BlobServilet?docld=21724&langld=en.

European Council. (2021). Infographic - More accessible products and services for EU
citizens. Retrieved January 12, 2024, from
https://www.consilium.europa.eu/en/infographics/accessibility/.

Global Sustainable Tourism Council. (2019). How Can Tourism Become More Accessible,
Inclusive and Sustainable? Retrieved January 15, 2024, from
https://www.gstcouncil.org/accessible-inclusive-sustainable-tourism/

Kalimuthu, K. V., Kumaran, V. V., Nathan, T. M, Abdullah, M.-B., Isa, M. B. M. (2023).
Role of People with Disabilities (PWDS) Towards the Sustainability of the Tourism Sectors
in Malaysia. In Proceedings of the 10th International Conference on Business, Accounting,
Finance and Economics (BAFE 2022), Advances in Economics, Business and Management
Research. doi: 10.2991/978-2-494069-99-2 25

Nyanjom, J., Boxall, K., & Slaven, J. (2018). Towards inclusive tourism? Stakeholder
collaboration in the development of accessible tourism. Tourism Geographies, 20(4), 675-
697. doi: https://doi.org/10.1080/14616688.2018.1477828

Pagéan, R. (2012). Time allocation in tourism for people with disabilities, Annals of Tourism
Research, 39(3), p.1514-1537, doi: https://doi.org/10.1016/j.annals.2012.04.005.

Scheyvens, R., & Biddulph, R. (2018). Inclusive tourism development, Tourism Geographies,
20(4), 589-609, doi: https://doi.org/10.1080/14616688.2017.1381985

Strelnikova, M., Ivanova, R., Skrobotova, O., Polyakova, 1., & Shelopugina, N. (2023).
Development of inclusive tourism as a means of achieving sustainable development. Journal
of Law and Sustainable Development, 11(1). doi: https://doi.org/10.37497/sdgs.v11i1.273.
Tlili, A., Altinay, F., Altinay, Z., & Zhang, Y. (2021). Envisioning the future of technology
integration for accessible hospitality and tourism. International Journal of Contemporary
Hospitality Management, 33(12), 4460-4482. doi: https://doi.org/10.1108/IJCHM-03-2021-
0321

United Nations Development Programme. (2023). Community-Based Tourism For All:
Staying Ahead of the Curve with Inclusive Tourism. Retrieved January 15, 2024, from
https://www.undp.org/thailand/blog/community-based-tourism-all-staying-ahead-curve-
inclusive-tourism.

177


https://doi.org/10.21832/9781845412548
https://doi.org/10.1108/TQM-03-2020-0062
https://www.consilium.europa.eu/en/infographics/accessibility/
https://www.gstcouncil.org/accessible-inclusive-sustainable-tourism/
https://doi.org/10.1080/14616688.2018.1477828
https://doi.org/10.1108/IJCHM-03-2021-0321
https://doi.org/10.1108/IJCHM-03-2021-0321
https://www.undp.org/thailand/blog/community-based-tourism-all-staying-ahead-curve-inclusive-tourism
https://www.undp.org/thailand/blog/community-based-tourism-all-staying-ahead-curve-inclusive-tourism

14. United Nations World Tourism Organization. (2020). Global Code of Ethics for Tourism. For
Responsible Tourism. Retrieved January 12, 202¢ from https://www.unwto.org/global-code-
of-ethics-for-tourism.

15. Zatuska, U., Kwiatkowska-Ciotucha, D., Grzeskowiak, A. (2022). Travelling from
Perspective of Persons with Disability: Results of an International Survey. International
Journal of Environmental Research and Public Health. 19(17):10575. doi:
10.3390/ijerph191710575. PMID: 36078288; PMCID: PMC9518026.

16. World Health Organization. (2023). Disability Key Facts. Retrieved January 15, 2024, from
https://www.who.int/news-room/fact-sheets/detail/disability-and-health

17. World Health Organization. (2011). World Report on Disability. 350 p. ISBN 978 92 4
068521 5

178


https://www.who.int/news-room/fact-sheets/detail/disability-and-health

Cze$é 3/ Part 3

Ten cze$¢ publikacji dotyczy turystyki inkluzywnej, jej definicji oraz pordwnania z innymi pojeciami,
dostarczajac przeglad literatury w tej dziedzinie. Autorzy Zygmunt Kruczek, Katarzyna Gmyrek,
Danuta Zizka, Karolina Korbiel i Karolina Nowak badaja specyfik¢ regionu Matopolski, analizuja
motywy, preferencje 1 czynniki wptywajace na aktywnos¢ turystyczng osob niepelnosprawnych oraz
oceniaja dostepnos¢ atrakcji turystycznych i1 dziedzictwa kulturowego w tym regionie. Studium
przypadku koncentruje si¢ na dostepnosci muzeéw w Krakowie. Autorzy analizujg réwniez, jak
obiekty noclegowe w Matopolsce sa dostosowane do potrzeb oséb ze specjalnymi potrzebami i
przedstawiaja konkretne rekomendacje dotyczace poprawy inkluzywnos$ci w turystyce w krajach V4.
cz¢$¢ publikacji ten dostarcza kompleksowego spojrzenia na wyzwania 1 mozliwosci w turystyce
inkluzywnej oraz oferuje praktyczne zalecenia dotyczace poprawy dostepnosci ushug turystycznych
dla 0s6b niepetnosprawnych.

This part addresses inclusive tourism, its definition, and comparison with other concepts, providing
a literature review in this field. Authors Zygmunt Kruczek, Katarzyna Gmyrek, Danuta Zizka,
Karolina Korbiel a Karolina Nowak explore the specifics of the Malopolska region, analyze the
motives, preferences, and factors influencing the tourist activity of people with disabilities, and assess
the accessibility of tourist attractions and cultural heritage in this region. A case study focuses on the
accessibility of museums in Krakow. The authors also examine how accommodation facilities in
Malopolska are adapted for people with special needs and offer specific recommendations for
improving inclusivity in tourism in the V4 countries.

The part provides a comprehensive view of the challenges and opportunities in inclusive tourism and
offers practical recommendations for enhancing the accessibility of tourist services for people with
disabilities.
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Chapter 8
Turystyka wlaczajaca; proba zdefiniowania i porownania z innymi
poje¢ciami. Recenzja literatury

Abstract

Rozdzial ten zawiera probe zdefiniowania pojegcia “turystyka inkluzywna”. Autorzy dokonali
przegladu literatury problemu z wykorzystaniem narzg¢dzi bibliometrycznych platformy Scopus i
Web of Science oraz przeprowadzili, w oparciu o zidentyfikowane w literaturze definicje, analiz¢
zakresu poj¢cia turystyka inkluzywana. Poréwnano zakres pojecia turystyka inkluzywna z innymi
pokrewnymi terminami, takimi jak turystyka spoteczna, dostepna, odpowiedzialna, zrownowazona,
integracyjna, bez barier. Wyniki tej analizy przedstawiono w formie tabeli oraz uwzgledniono we
wnioskach koncowych.

Key Words: inclusion, inclusive tourism, accessible and responsible tourism, sustainability tourism

JEL Classification: Z32, Qo1, Z39

1. Introduction

Turystyka inkluzywna oznacza udostepnianie 1 wykorzystywanie przestrzeni, spotecznosci,
obszaréw, goscinnos$ci, ustug, zywnosci, Sciezek i mobilnosci dla wszystkich, przyczyniajac sie w
ten sposob do dobrobytu spotecznego i ogodlnej wartosci ekonomicznej. Oznacza uszczesliwianie
ludzi, pozwalajac wszystkim, bez wyjatkow, cieszy¢ si¢ pigknem atrakcji turystycznych i dajac
mozliwos$¢ realizacji roznych aktywnosci turystycznych (Minnaert, Maitland & Miller 2011).
Rozwoj turystyki inkluzywnej ma na celu nie tylko poszerzenie dostepu do konsumpcji, produkc;ji i
podziatu korzysci w istniejacych obiektach turystycznych, ale takze ponowne narysowanie mapy
turystycznej w celu stworzenia nowych miejsc doswiadczen 1 interakcji (Scheyvens & Biddulph,
2017). Turystyka inkluzywna obejmuja wiele roznych podmiotéw w roéznych Srodowiskach,
starajacych si¢ poszerzy¢ krag osob zaangazowanych w tworzenie turystyki, konsumpcje turystyki i
czerpanie korzysci z turystyki. W wielu przypadkach inicjatywy te obejmuja kwestionowanie
istniejacych obszaréw geograficznych turystyki.

Wilaczenie jest jednym z celow zrownowazonego rozwoju, sformutowanego przez Organizacje
Narodow Zjednoczonych (SDGs), w ktorych znajduje sie zapis ,, Many people are excluded from
development because of their gender, ethnicity, age, sexual orientation, disability or poverty...
Development can be inclusive — and reduce poverty — only if all groups of people contribute to
creating opportunities, share the benefits of development and participate in decision-making”
(UNDP 2016).

Turystyce inkluzywnej moze by¢ mylona z wyjazdami ,,all inclusive”, to jest takich w ramach ktorych
turySci placa z gory biuru podrézy za pakiet obejmujacy koszty przelotow, transferdw,
zakwaterowania, positkow 1 wycieczek w zagraniczne miejsce docelowe. W rzeczywistosci turystyka
all inclusive czgsto oferuje przeciwienstwo tego, co postrzegamy jako turystyke inkluzywna. Przez
ostatnie dwie, trzy dekady socjologowie krytykowali kurorty typu all-inclusive, poniewaz prowadza
one do tworzenia enklaw, ktore sa poza zasiegiem miejscowej ludnosci, ograniczaja mozliwosci
czerpania korzysci przez lokalnych przedsiebiorcow ze sprzedazy towaréw lub ustug turystom oraz
skutkuja wysokim poziomem wydatkow turystycznych, wptywy z ktérych trafiajg do zagranicznych
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sieci hotelowych 1 biur podrozy (Britton 1982; Gibson 2009; Scheyvens 2011, Dilemans 2011).
Enklawowe przestrzenie turystyczne z produktami all inclusive moga okaza¢ si¢ all-exclusive dla
rozwijajacych si¢ spotecznosci lokalnych” (Saarinen 2017, s. 425, Cukier 2011).

Uwaza si¢, ze rozwoj turystyki stwarza wyjatkowa okazje do budowy inkluzywnych modeli
biznesowych (IB). Turystyka moze tworzy¢ miejsca pracy i mozliwosci generowania dochodow w
ramach ekspansywnego tancucha wartosci (Chakravorti, Macmillan, & Siesfeld 2014). Jednak aby
ten wzrost wywart znaczacy i trwaty wptyw na lokalne spotecznos$ci, nalezy wdrozy¢ innowacyjne
modele biznesowe sprzyjajace wlaczeniu spolecznemu, ktére umozliwia osobom o niskich
dochodach lepsze zatrudnienie i mozliwosci w zakresie przedsiebiorczosci i katalizujg bardziej
systemowe skutki redukcji ubdstwa (Deutsche Gesellschaft fur Internationale Zusammenarbeit,
2016)

Cel: zdefininiowanie terminu ,,turystyke inkluzywna” i poréwnanie do innych koncepcji spotecznie
1 ekonomicznie korzystnego rozwoju turystyki, takich jak np. turystyka spoteczna, odpowiedzialna,
integracyjna, dostepna, dla wszystkich. Termin ten moze stanowi¢ warto$¢ dodang do wiedzy o
turystyce, pozwala zrozumie¢ dgzenie do wyraznego przezwyci¢zenia tendencji do wykluczenia w
turystyce 1 zapewnienia uczestnictwa w turystyce szerszej grupy beneficjentow czerpigcych z niej
korzysci.

Metody:

Praca oparta jest na analizie materiatow zebranych metoda desk research. Przeglad literatury
fachowej zrealizowano z wykorzystaniem narzedzi bibliometrycznych platform Web of Science oraz
Scopus.  Uzyskane definicje poddano analizie zakresOw poje¢ zaprezentowano w formie
tabelarycznej.

2. Literature review

Badania bibliometryczne zostaly przeprowadzone w marcu 2023 roku. Wykorzystano zasoby baz
Scopus i Web of Science. Wpisano hasto ,,inclusive tourism”. Zawezono kryteria wyszukiwania do
tematu, abstraktu i stoéw kluczowych. Baza Web od Science — 120 wynikow wyszukiwania, Scopus
— 125 wynikéw wyszukiwania. Wyszukane dane z obu baz potaczono w jednolitg kolekcje za pomoca
narzedzia Zotero, nastepnie usuni¢to duplikujace si¢ wyniki. Kolejno, po przeanalizowaniu
abstraktow usunieto artykuty, ktérych tematyka okazata si¢ nie odpowiada¢ zagadnieniom turystyki
inkluzywnej (byly to artykuly przede wszystkich dotyczace turystycznych pakietéw ,,all-inclusive”).
Ostatecznie otrzymano baze 152 artykuléw, ktére zostaly poddane dalszej analizie.

181



Graf. 1. Liczba publikacji w latach 2000 — 2023.
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Zr6dto: opracowanie wiasne

Analizowane publikacje w znacznej wiekszos$ci posiadaly kilku autorow, tacznie — 357 nazwisk, z
czego zaledwie 26 osob opublikowato wigcej niz 1 artykut.

Graf. 2. Najczegsciej publikujacy autorzy.
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Zrb6dto: opracowanie wiasne

Zdecydowanie dominuja w badanym zbiorze artykuty, bo jest ich 124, pojawiajg si¢ tez materiaty
konferencyjne (16), ksigzki i1 rozdzialty w ksigzkach (po 6 pozycji). Czasopismami najczgscie
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publikujacymi artykuty z zakresu turystyki inkluzywnej okazatgy si¢ Sustainability, Worldwide
Huspitality and Tourism oraz Tourism Geographes (Graph 3).

Graf. 3. Czasopisma z najwigkszg liczba publikacji.
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Graf. 4. Kraje, w ktérych afiliowano publikacje
18

Liczba publikacji
[EY [ [ =
o N H [e)] o] o N D (o))
———
%o —
72—
7 —
% —
o —
% —
S —
O
I
3 ]
7
© I
S
e
%
Y ———

& R4 N & NS E RSP
FPT FE LKL LSBT &0 N
@Q’ <<\(\ Q)Q} C N ‘—)$ Qo 600 ?9 /\/Q:b (\oo S ¢ Q}/b 0\é \)é' ° \(\?‘ 0‘\'
N\ R & v S R
@ ~’@6 \ X
N
Ny S

Zrbdto: opracowanie wiasne

Wykorzystujac oprogramowanie VOSviewer version 1.6.19 przeprowadzono analiz¢ stow
kluczowych powigzanych z turystyka inkluzywnga. Zidentyfikowano 570 stow, do sieci powigzan
(Graph 4) wybrano te, ktore pojawity sie¢ minimum 2 razy (tacznie 106 stéw). Najczedciej pojawiaja
si¢ takie stowa jak: accsessibility, accessible tourism, tourism, sustainable development, inclusive
development, people, disability, sustainable tourism.
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Graf. 5. Powigzania stow kluczowych z inclusive turism
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Zrodlo: opracowanie wlasne

Od lat 70. XX wieku turystyka byla szeroko krytykowana przez naukowcoéw za to, ze jest
ekskluzywna, to znaczy zdominowana przez wielonarodowe interesy, dostepna gtoéwnie dla cztonkow
krajowych i globalnych elit, wyzyskujaca lokalng ludnos$¢ i zasoby oraz prowadzaca do zaleznoS$ci
(Sotheary 2016; Dielemans 2011).

Koncepcja rozwoju turystyki inkluzywnej pojawiaja sie pod koniec pierwszej dekady XXI w. O tym,
ze korzys$ci czerpane z wyjazdow turystycznych nie sg dostepne dla wszystkich pisali m.in. (Gibson
2009, s. 1280; Harrison 1992; Jamal & Camargo 2014).

Poczatkowo turystyke inkluzywng kojarzono z konsumpcja turystyczna, gdzie kazdy powinien
cieszy¢ si¢ turystyka (turystyka dla wszystkich). W tym rozumieniu Miinch i Ulrich (2011)
zdefiniowali turystyke inkluzywng jako koncepcje turystyczng, ktora oferuje zajecia rekreacyjne dla
wszystkich jednostek, niezaleznie od takich uwarunkowan jak ograniczenia fizyczne, wiek i inne
ktére moga przeszkadza¢ w realizacji aktywno$ci  turystycznych. Rozszerzenie udziatu
zmarginalizowanych spotecznosci gospodarzy w rozwoju destynacji turystycznych lezy u podstaw
koncepcji turystyki inkluzywnej. Wedlug Scheyvensa 1 Biddulpha (2018) turystyka inkluzywna to
koncepcja zmiany w turystyce, ktora podkresla zaangazowanie zmarginalizowanych spotecznosci w
proces produkcji i konsumpcji turystyki, a takze etyczng dystrybucj¢ korzysci turystycznych. Ponadto
dla zréwnowazonego rozwoju branzy turystycznej na danym obszarze udzial spotecznosci jest
koniecznoscig (Gursoy 1 in., 2010). Turystyka inkluzywna laczy si¢ z innymi koncepcjami turystyki
zrbwnowazonej, takimi jak turystyka dostgpna, sprzyjajaca ubogim, spoleczna, spoleczna i
odpowiedzialna. Scheyvens & Biddulph (2018) podjeli probe zdefiniowania pojecia turystyki
inkluzywnej oraz poréwnali jej zakres z pojeciem turystyki dostgpnej 1 zroOwnowazonej. Ich zdaniem
koncepcja turystyki inkluzywnej koncentruje si¢ rowniez na trzech aspektach turystyki
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zroOwnowazonej: gospodarce, w ktorej korzysci ekonomiczne rozwoju turystyki powinny by¢ dobrze
rozdzielone wsrod zmarginalizowanych spoteczno$ci; zaangazowanie spotecznosci w planowanie
rozwoju turystyki; oraz etyczne dziatania zwigzane z produkcja 1 konsumpcja, ktore koncentrujg si¢
na zrownowazeniu $rodowiskowym. Bakker i in., (2020) zdefiniowali aspekty zréwnowazonej
turystyki w koncepcji turystyki inkluzywnej, identytikujac trzy filary wzrostu inkluzywnego opartego
na turystyce, a mianowicie:
1. Wzrost mozliwosci turystycznych. Polega na tworzeniu korzysci z rozwoju turystyki dla
spoteczno$ci w miejscu docelowym. Bakker (2019) wyjasnit, ze ten filar ma na celu
zwigkszenie wielkosci 1 warto$ci mozliwosci zatrudnienia i przedsiebiorczo$ci w branzy
turystycznej;
2. Rowny dostep do mozliwosci turystycznych. Filar ten koncentruje si¢ na rownym dostepie
do korzysci ptynacych z rozwoju turystyki. Baker (2019) wyjasnil, ze ten filar umozliwia
decydentom tworzenie unikalnych programéw, dzieki czemu spotecznosci majg rowne szanse
w dostepie do korzysci turystycznych,
3. Zroéwnanie wynikow z mozliwosciami turystycznymi. Filar koncentruje si¢ na uczciwych
wynikach turystycznych dla spotecznosci. Baker (2019) wyjasnia, ze ten filar zapewnia brak
roznic w wynagrodzeniach i ustugach zdrowotnych, w odniesieniu do oséb o roznych cechach
(religig, pte¢ cechy indywidualne).

Wspotczesnie pojawia si¢ inkluzywne podejScie biznesowe bedace dominujacym watkiem w
dyskusjach donatoréw pomocy i1 bankéw rozwoju. Wedlug Bakkera i Messerli (2017) wzrost
sprzyjajacy wlaczeniu spotecznemu opiera si¢ na perspektywie dlugoterminowej programu
zwigkszania mozliwo$ci zatrudnienia 1 wielkos$ci gospodarki, a nie tylko redystrybucji zasobow
wsrod ubogich. Autorzy ci uwazaja, ze koncepcja wzrostu sprzyjajacego wiaczeniu spotecznemu jest
bardziej obiecujaca dla sektora turystycznego niz turystyka sprzyjajaca ubogim (PPT). Chociaz
niewielu badaczy zajmujacych si¢ turystyka przetestowalo pojecie wzrostu sprzyjajacego wiaczeniu
spolecznemu kierowanemu przez turystyke, badania w zatoce Ha Long w Wietnamie dowodza, ze
pomimo szybkiego rozwoju turystyki na tym obszarze to turystyka wcale nie przyczynila si¢ do
wzrostu gospodarczego sprzyjajacego wiaczeniu spotecznemu (Hampton, Jeyacheya & Long 2017).
Do podobnych wniskow dochodzi Robin Biddulph (2017) w badaniach przeprowadzonych w Siemp
Reap w Kambodzy.

Warto zauwazyé¢, ze inkluzywne podejScie biznesowe wspiera neoliberalny model wzrostu
gospodarczego, ktory zaktada, ze wlaczenie biednych do gospodarki rynkowej jest bezposrednia
droga wyjscia z ubostwa (Goodwin 2009). Ogranicza si¢ do wymiaru gospodarczego i nie jest
powigzany z programem politycznym, takim jak wysilki na rzecz przezwyci¢zenia nierownosci
strukturalnych, ktére stanowig bariere dla rozwoju ubogich. Wskazuja na to poglady wielu
naukowcow, ktorzy dostrzegajg wady tego podejscia (Blowfield & Dolan; 2014; Kumi, Arhin &
Yeboah, 2014; Marques & Utting, 2010).

Pojawita si¢ tez szersza, bardziej holistyczna perspektywa ,rozwoju sprzyjajacego wiaczeniu
spotecznemu”, zgodna z definicja UNDP: Ludzie sq wykluczeni z rozwoju ze wzgledu na plec,
pochodzenie etniczne, wiek, orientacje seksualng, niepetnosprawnosc¢ lub ubostwo. Rozwdj moze
sprzyjac¢ wigczeniu spotecznemu — i ograniczac¢ ubostwo — tylko wtedy, gdy wszystkie grupy ludzi
przyczyniajg si¢ do tworzenia szans, dzielg si¢ korzysciami plyngcymi z rozwoju i uczestniczq w
podejmowaniu decyzji. (www.undp.org). Lawson (2010) rozwija ta teze, argumentujac, ze r0zwoj
sprzyjajacy wiaczeniu spolecznemu wymaga zrozumienia rozwoju gospodarczego jako
nierozerwalnie osadzonego w miejscu, polityce i spoteczenstwie. Swoja krytyke Raportu o Rozwoju
Spotecznym z 2009 roku konczy stwierdzeniem, ze ,,Rozwdj wilaczajacy zaczyna si¢ od
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zakorzenionej konceptualizacji rozwoju gospodarczego, ktdra opiera si¢ na etycznej trosce o ludzi, a
nie tylko wzrostu” (Lawson, 2010, s. 359). Podczas gdy pojawia si¢ poglad, ze wzrost gospodarczy
jest niezbedny dla rozwoju sprzyjajacego wiaczeniu spotecznemu w ramach celoéw zrownowazonego
rozwoju ogodlnie istnieje szersza perspektywa rozwoju sprzyjajacego wiaczeniu spotecznemu niz ta,
ktora mozna znalezé w podej$ciach skoncentrowanych na biznesie. Z celami zréwnowazonego
rozwoju wigza si¢ powigzane cele rozwoju spotecznego, w tym wzmacnianie godnosci ludzkiej i
przezwycigzanie nierownosci (Butler & Rogerson 2016; Salazar 2012).

Turystyce zarzuca si¢ jej ekskluzywny charakter, polegajacy na stwarzanie warunkéw dla
uprzywilejowanego klas do podrézowania i spgdzania czasu wolnego w ,,innych” miejscach,
generujac zyski szczegolnie dla duzych firm i tworzac ekskluzywne enklawy dla bogatych, podczas
gdy mozliwosci rozwoju zwigzane z turystyka nie sg otwarte dla tych, ktorzy sg biedni i
zmarginalizowani (Gibson 2009, s. 1280; Harrison 1992; Jamal & Camargo 2014). Koncepcja
rozwoju turystyki inkluzywnej moze pomé6c nam mysle¢ konstruktywnie i1 krytycznie o sposobach
podejscia do turystyki, tak aby mogla ona zapewni¢ holistyczny zakres korzysci i prowadzi¢ do
bardziej sprawiedliwych i trwalych wynikow (Scheyvens & Biddulph, 2017).

Rozwdj sprzyjajacy wlaczeniu spotecznemu jest zatem koncepcja holistyczng, wykracza poza $rednie
spoleczne czy kontekst jego wplywu na poszczegolne grupy, ale interesuje si¢ tym, czy
zmarginalizowane grupy poprawiaja swoj ogoélny udzial w dobrobycie, na przyklad zmniejszajac
przepas¢ miedzy biednymi a reszta spoteczenstwa (Rauniyar & Kanbur 2010). Takie rozumienie
znaczenia rozwoju inkluzywnego pozwala nam rozszerzy¢ zakres rozwoju turystyki inkluzywnej
poza kryteria ekonomiczne i celowo odwrdéci¢ jg od pojec ,,biznesu inkluzywnego” 1 ,,turystyki all
inclusive”.

W dziejach zorganizowanej turystyki socjalnej mozna bez trudu zaobserwowac zjawisko
stopniowego poszerzania kregu jej beneficjentoéw: poczawszy od rodzin o niskich dochodach,
poprzez osoby niepetnosprawne (a i w zwigzku z tym w jakim§ wymiarze spotecznie wykluczone) az
po objecia nimi grup oséb w trudnej sytuacji zyciowej (np. uchodzcow) i grup defaworyzowanych
lub dyskryminowanych w danym spoteczenstwie (Mikos v. Rohrscheidt 2021, s. 22-27).

3. Wyniki
Proba zdefiniowania turystyki inkluzywnej
Niewielu badaczy taczy ,turystyke” i ,,rozwdj sprzyjajacy wiaczeniu spotecznemu”, dlatego celem

ponizszej przedstawionej dyskusji jest przedstawienia r6znych wymiarow tego pojecia.
Punktem wyjs$cia jest proba zdefiniowania tego zjawiska i przyjecie zatozenia, ze jest to:

Turystyka w ktorej zmarginalizowane grupy sq zaangaZowane w etyczng produkcje lub
konsumpcje turystyki i dzielenie si¢ korzysciami 7 niej plyngcymi.

Oznacza to, ze co§ mozna uznac¢ za turystyke inkluzywna tylko wtedy, gdy zmarginalizowane grupy
sg zaangazowane w etyczng produkcje tego czego$ lub sg zaangazowane w etyczng jego konsumpcje,
1w obu przypadkach grupy zmarginalizowane dzielg si¢ korzy$ciami. To, kto jest marginalizowany,
r6zni sie¢ w zaleznosci od miejsca, ale moze to obejmowac osoby bardzo biedne, mniejszosci etniczne,
kobiety i1 dzieci, osoby niepetnosprawne i inne grupy, ktorym brakuje wiadzy i/lub glosu. Etyczna
produkcja 1 konsumpcja to kluczowy element definicji turystyki integracyjnej, obejmujacy
odpowiedzialno$¢ za innych ludzi i za srodowisko. Pod wzgledem ,,transformacyjnym”, moze to
oznacza¢ zajecie si¢ nieroOwnoscig, przezwyciezenie separacji roznych grup zyjacych w réznych
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miejscach, kwestionowaniem stereotypow lub uogélnionych historii oraz otwarcie ludzi na
zrozumienie sytuacji mniejszosci

W kategoriach spotecznych wlaczenie pocigga za sobg dwa zestawy kluczowych pytan: 1. kto jest
wlaczony (i wykluczony) oraz 2. na jakich warunkach sg oni wiaczeni?

Dyskusja na temat wigczenia nigdy nie bedzie odpowiednia, jesli dotyczy tylko jednego przypadku
lub grupy. Podobnie, jesli waska grupa interesariusze jest wlaczana w sposob symboliczny, aby
stworzy¢ wrazenie postepu, lub jesli niektére osoby zmarginalizowane sg uwzgledniane, ale w sposob
powierzchowny. Jest to zdaniem Marquesa i Uttinga (2010), raczej poprawa niz transformacja.

W koncepcji turystyki inkluzywnej zawarte sg nastgpujace komponenty

e Pokonywanie barier utrudniajgcych grupom w niekorzystnej sytuacji dostep do turystyki jako

producentéw lub konsumentow,

e Ulatwianie autoreprezentacji tym, ktoérzy sa marginalizowani lub uciskani, aby ich historie
mogly by¢ opowiadane, a ich kultura reprezentowana w sposob, ktory ma dla nich znaczenie.
Kwestionowanie dominujacych relacji wladzy,

Poszerzenie krggu 0sob wspottworzacych decyzje dotyczace rozwoju turystyki,

Stwarzanie mozliwosci zaistnienia nowych miejsc na turystycznej mapie,

Zachecanie do uczenia si¢, wymiany i obopdlnie korzystnych relacji, ktére promuja
zrozumienie 1 szacunek miedzy ,,gospodarzami” a ,,gos¢mi”.

Graph 6. Components of inclusive tourism (source: Scheyvens & Biddulph, 2018 s. 594)
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(source: Scheyvens & Biddulph, 2018 s. 594)

Z analitycznego punktu widzenia elementy te tworza zatem ramy pojeciowe, stopien, w jakim rozwoj
turystyki ma charakter inkluzywny, mozna oceni¢ pod katem osiggnig¢¢ w odniesieniu do tych siedmiu
elementow. Wczesniej jednak szczegdtowo omawiamy, w jaki sposdb koncepcja rozwoju turystyki
inkluzywnej opiera si¢ i rozni si¢ od pokrewnych termindw w nauce i praktyce turystycznej.
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Analiza poro6wnawcza zakresu pojecia turystyka inkluzywna z innymi pokrewnymi terminami

Przekonania, ze turystyka moze zosta¢ ulepszona, a takze, ze turystyka moze dziata¢ jako czynnik
poprawy dla szerszego spoleczenstwa, daly poczatek wielu koncepcjom, gloszonym przez
naukowcom, a wdrazanym w réznym stopniu przez praktykow. Niektore z nich, jak np. Koncepcja
odpowiedzialnej turystyki i ekoturystyki, sa czg¢écig gtownego nurtu praktyki i sa znane wielu
konsumentom i producentom turystyki. Odpowiedzialna turystyka to kazda forma turystyki, ktora
przynosi korzysci i mozna ja ,.spozywac” w odpowiedzialny sposoéb [Goodwin 2022, s. 1].
Z analizowanego okre$lenia mozna wywnioskowaé, ze sg to nie tylko korzysci dla lokalnych
mieszkancow (i poprawa dobrostanu spotecznos$ci przyjmujacych), ale rowniez korzys$ci w postaci
bezpiecznej podrozy i1 bezpiecznego zwiedzania oraz wypoczywania dla turystow. Bardziej
rozpoznawalne dla naukowcéw i1 decydentow sg takie formy jak turystyka socjalna czy turystyka
ludzi ubogich (PPT). Inne zajmuja si¢ mniejszymi niszami, takimi jak turystyka na rzecz pokoju i
turystyka oparta na spolecznosci. Natomiast Sica i in. (2021) prezentuja turystyke inkluzywng jako
podejscie integracyjne i partycypacyjne, ktore urzeczywistnia koncepcje zroOwnowazonej turystyki.
Terminy te przedstawiono w Tabeli 1. zwracajac uwage na ich kluczowe elementy i to, co odréznia
turystyke inkluzywng od nich.

Tabela 1. Rozroznienie miedzy turystyka inkluzywna a innymi pokrewnymi formami turystyki.

Termin Podobienstwa z turystyka Turystyka inkluzywna jest inna,
inkluzywna poniewaz
Turystyka Skupia si¢ na dostgpie do | Turystyka  inkluzywna  oznacza
dostgpna turystyki w rézny sposob osob | szeroki dostep do konsumpcji i
niepelnosprawnych jako | produkcji  ustlug  turystycznych,
konsumentow turystyki realizowane przez wszelkie formy
ludzi zmarginalizowanych
Turystyka Koncentruje si¢ na zwigkszaniu | Turystyka inkluzywna koncentruje
ubogich udzialu os6b ubogich w | si¢ na aspektach ekonomicznych i1
(PPT) korzyS$ciach z turystyki spotecznych wlaczenie ubogich i
innych marginalizowanych grup,
Turystyka Koncentruje si¢ na zwigkszaniu | Turystyka inkluzywna koncentruje
socjalna dostepu 0sOb | si¢ réwniez na poszerzaniu dostep
zmarginalizowanych jako | os6b  zmarginalizowanych,  ale
konsumentow turystyki zarbwno producentow  jak 1
konsumentow turystyki oraz
decydentow.
Turystyka oparta | Koncentruje si¢ na | Turystyka inkluzywna jest
na spotecznosci wzmocnieniu 1 rozwoju | zainteresowana tymi rzeczami, ale nie
cztonkéw spotecznosci jako | tylko na poziomie spolecznosci;
producentéw turystyka skupia si¢ na wszystkich formach i
skalach turystyki
Turystyka Koncentruje si¢ na turystyce | Turystyka inkluzywna nie skupia si¢
odpowiedzialna etycznej, z glownym | na §rodowisko, ktore mozna znalez¢é
zainteresowaniem poprawa | w odpowiedzialnej turystyce, 1 jest
warunkoéw, na jakich odbywa | bardziej skoncentrowany na jakoS$ci
si¢ turystyka relacji 1 wzmocnienie gospodarzy
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Turystyka
integracyjna

Polega na wspotuczestnictwie
0osOb  niepelnosprawnych i
reszty spoteczenstwa

Turystyka inkluzywna nie ogranicza
si¢  tylko do  zespolenia i
zharmonizowania zbiorowosci
spotecznej, ale umozliwienia
realizacji takich samych aktywnosci
przez wszystkich beneficjentow

Turystyka
barier

bez

Umozliwia wszystkim prosty,
intuicyjny 1 bezpieczny dostep,
zwigksza komfort, atrakcyjnosé
oraz jako$¢ ofert 1 ushug
turystycznych

Turystyka inkluzywna nie ogranicza
si¢ tylko do fizycznego udostepniania
oferty turystycznej

Turystyka
wszystkich

dla

Kazda osoba, bez wzgledu na
SW0ja niepelnosprawnos¢,
powinna mie¢  mozliwos¢
podejmowania réznych
aktywno$ci turystycznych.

Turystyka inkluzywna nie
koncentruje si¢ jedynie na osobach z
niepelnosprawno$ciami, uwzglednia
réwniez inne grupy beneficjentow

Turystyka

zrOwnowazona

Ma na celu zminimalizowanie
negatywnego wptywu turystyki
na s$rodowisko naturalne oraz
kulture lokalna, przy
jednoczesnym  generowaniu
mozliwos$ci zatrudnienia dla
lokalnych mieszkancow.

Turystyka inkluzywna nie
koncentrujg si¢ na zréwnowazeniu
srodowiskowym, dotyczy korzysci
dla zmarginalizowanych
spoteczno$ci zar6wno konsumentow
jak 1 producentéw ustug
turystycznych

Zrodto: Scheyvens & Biddulph 2017, uzupehienie i opracowanie wiasne

Zgodnie z definicja Komisji Gospodarczo-Spotecznej Narodow Zjednoczonych ds. Azji 1 Pacyfiku
UNESCAP, turystyka dostgpna znana jest takze pod pojgciami: turystyka powszechna, turystyka
wlaczajaca, a niektérych krajach, np. w Japonii, turystyka bez barier. Taka forma turystyki oznacza
tworzenie ofert turystycznych i dawanie mozliwos$ci podrézowania, ktore sa dostgpne dla wszystkich
ludzi, z lub bez uposledzen ruchowych, stuchowych, wzrokowych, umystowym, poznawczym lub
intelektualnym, a takze dla osob starszych i dla 0s6b z czasowa niepetnosprawnoscia (Michopoulou,
Darcy, Ambrose & Buhalis 2015).

“Accessible tourism is a form of tourism that involves collaborative processes between stakeholders
that enables people with access requirements, including mobility, vision, hearing and cognitive
dimensions of access, to function independently and with equity and dignity through the delivery of
universally designed tourism products, services and environments. This definition adopts a whole of
life approach where people through their lifespan benefit from accessible tourism provision. These
include people with permanent and temporary disabilities, seniors, obese, families with young
children and those working in safer and more socially sustainably designed environments”
(UNESCAP 2009).

W Polsce przyktadem turystyki ukierunkowanej na inkluzje spoteczna, jest funkcjonowanie wielu
sposréd podmiotéw ekonomii spolecznej, czyli organizacji non profit prowadzacych dziatalnos¢
gospodarcza pozytku publicznego (Nowak 2021, s. 125). Aktywnos$¢ w obszarze organizacji turystyki
(ktorg — zwykle jako gestorzy ustug i kreatorzy doswiadczen podejmuje znaczacy odsetek takich
przedsiebiorstw) najtatwiej zauwazy¢ w obszarach o znaczacej skali ruchu turystycznego:
przyktadowo spétdzielnie socjalne $wiadczg ustugi noclegowe i gastronomiczne, zatrudniajac do tego
osoby zagrozone wykluczeniem spolecznym lub znajdujace si¢ w trudnym potozeniu sytuacji na
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rynku pracy. Z kolei celem przedsigwzie¢ podejmowanych przez te podmioty i majacych postaé
produktow turystycznych bywa ograniczanie skali bezrobocia w danej spotecznosci (w tym
dotykajacego samych cztonkow) oraz przetamywanie spotecznego wykluczenia, jednak w
kreowanych programach takich produktow znajduja si¢ komponenty zorganizowanych przezy¢
dziedzictwa, ozywiajace jego praktyki lub edukujace o nim w formule rozrywki (Mikos v.
Rohrscheidt 2020, s. 280-282).

4. Podsumowanie

Turystyki inkluzywnej ma szczegdlne miejsce w rodziny naktadajacych si¢ na siebie pojec. Jako taka
nie ma na celu przywlaszczenia sobie ani zastgpienia zadnego z nich. Zakladamy, Ze turystyka
inkluzywna jest terminem analitycznym, a nie takim, ktory zostanie podjety i wykorzystany w
marketingu, certyfikacji lub kampaniach. Charakterystyczny wktad tego terminu w procedury
analityczne dotyczy skupienie uwagi na granicy innowacji, gdzie nowi ludzie i nowe miejsca sg
wiaczani do konsumpcji i produkcji turystycznej, oraz wykorzystanie turystyki do przeciwdziatania
wykluczeniu 1 podziatom spoteczno-ekonomicznym.

Turystyka inkluzywna jest zlozong strukturg. Realna inkluzywna turystyka nie jest mozliwa bez
wspotpracy wszystkich interesariuszy, takich jak stowarzyszenia osob niepelnosprawnych,
touroperatorzy, sieci i menedzerowie hoteli oraz lokalni przewodnicy turystyczni. Zaréwno podczas
podrozowania, jak i radzenia sobie w codziennym Zzyciu zawsze chodzi o najwyzszy stopien
niezaleznosci i samostanowienia. Dla 0osob dotknietych chorobg i towarzyszy ich podrozy oferty bez
barier s3 warunkiem koniecznym, aby w ogdle moc zaplanowac 1 przeprowadzi¢ podroz. Dzieci,
osoby starsze, osoby czasowo niepetnosprawne, a ostatecznie my wszyscy, rOwniez korzystamy z
udogodnien kierowanych do beneficjentow turystyki dostepnej (Steinbauer 2019).

W tym celu powinno si¢ si¢ prowadzié, zgodnie z wytycznymi UNESCAP tzw. “projektowanie
uniwersalne”. “Universal design” refers to products, built environments, programmes, and services
that have been designed in such a way as to be usable by all people, to the
greatest extent possible, without the need for adaptation or specialized design.
“Universal design” shall not exclude assistive devices for particular groups of persons
with disabilities where they are needed.

Od czasu Miedzynarodowego Roku Osob Niepetnosprawnych w 1981 roku, na poziomie
europejskim wzmogly si¢ wysitki na rzecz zapewnienia dostepnosci projektowanego srodowiska dla
0sob niepelnosprawnych jako integralnej czesci proceséw planowania i projektowania. Zgodnie z
»Buropejska koncepcja dostepnosci” (ECA) - ,,Design for All” polega na ksztaltowaniu otoczenia,
produktow i ustug tak, aby kazdy na rownych prawach mogl uczestniczy¢ w dziataniach spotecznych.
»Design for All” jest zardéwno filozofia, jak i strategig planowania, ktdrej celem jest zrbwnowazona
dostepnos¢ dla wszystkich ludzi. Turystyka dla wszystkich wywodzi si¢ z zasady ,,projektowania dla
wszystkich”, a jej celem jest integracja jak najwiekszej liczby grup spotecznych w turystyce 1 poprzez
nig. Kazda osoba powinna mie¢ mozliwo$¢ podrézowania bez wzgledu na niepelnosprawnosé
(ADAC 2003).

Osoby, dla ktorych dostepnos¢ jest obowigzkowym 1 podstawowym wymogiem réwnego
uczestnictwa w zyciu spotecznym, to np. osoby z niepetnosprawnosciami fizycznymi, sensorycznym.
Do grupy osob, dla ktorych $rodowisko bez barier jest niezbedne, nalezg takze osoby z
ograniczeniami ruchowymi, czyli osoby, ktére moga doswiadczaé ograniczen w poruszaniu si¢ lub
wykonywaniu czynno$ci w zyciu codziennym jak i w sytuacjach specyficznych dla podrézy. Naleza
do nich osoby borykajace si¢ z przejsciowymi skutkami wypadkéw, rodzice z wozkami dziecigcymi,
rodziny z matymi dzie¢mi, osoby starsze (Neumann, Reuber, 2004).
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Kwestig raczej niedlugiego czasu bedzie objecie przedsigwzigeciami turystyki spolecznej kilku
nowych grup. W Polsce moga nimi by¢ m.in. ozdrowiency, u ktérych choroba wywotana wirusem
COVID wywotata dtugofalowe skutki, byli zolnierze cierpigcy na skutki tzw. stresu pola walki, czy
pozostajacy w naszym kraju dtuzej uchodzcy z Ukrainy jako zwarta grupa spoteczna, wymagajaca
zabiegdw koncentrujacych si¢ na integracji.
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Inclusive tourism - an attempt at providing a definition and
comparison with other concepts. Literature review

Abstract

This chapter comprises an attempt to define the concept of ‘inclusive tourism’. The authors conducted
a review of the subject literature using Scopus and Web of Science bibliometric tools, as well as an
analysis of the scope of the inclusive tourism concept based on definitions identified in the literature.
The scope of the term inclusive tourism was compared with other similar terms, such as social
tourism, accessible tourism, responsible tourism, sustainable tourism, integrational tourism and
tourism without barriers. The results of the analysis are presented in the form of tables and are
included in the final conclusions.

Key Words: inclusion, inclusive tourism, accessible and responsible tourism, sustainable tourism

JEL Classification: Z32, Qo1, Z39

1. Introduction

Inclusive tourism means providing access to and the use of space, communities, terrain, hospitality,
services, food, paths and mobility for all, thus contributing to social prosperity and general economic
value. It means bringing happiness to people, allowing everyone without exception to enjoy the
beauty of tourist attractions, and enabling participation in various tourist activities (Minnaert,
Maitland & Miller 2011).

The development of inclusive tourism does not only aim to broaden access to the consumption,
production and division of benefits at existing tourist attractions, but also aims to redraw the tourist
map in order to create new places for experiences and interactions (Scheyvens & Biddulph, 2017).
Inclusive tourism encompasses many different entities in various environments that strive to expand
the circle of people engaged in creating tourism, tourist consumption and drawing benefits from
tourism. In many cases, these initiatives include questioning the existing geographical boundaries of
tourism.

Inclusivity is one of the sustainable development goals (SDGs) formulated by the United Nations, in
which we find the statement “Many people are excluded from development because of their gender,
ethnicity, age, sexual orientation, disability or poverty. Development can be inclusive — and reduce
poverty — only if all groups of people contribute to creating opportunities, share the benefits of
development and participate in decision-making” (UNDP 2016).

Inclusive tourism can be confused with ‘all-inclusive’ holidays, that is trips in which tourists pay a
travel agency in advance for a package to a foreign destination including the costs of flights, transfers,
accommodation, meals and excursions. In reality, all-inclusive tourism frequently offers the opposite
of what we consider to be inclusive tourism. Over the last two or three decades, sociologists have
criticised all-inclusive resorts because they lead to the creation of enclaves that are out of reach for
local populations. They also limit the benefits that can be obtained by local entrepreneurs from the
sale of goods and services to tourists, and result in a high level of expenditure on tourism, the revenue
from which goes to foreign hotel chains and travel agencies (Britton 1982; Gibson 2009; Scheyvens
2011, Dilemans 2011). Enclave tourist areas with all-inclusive products can turn out to be all-
exclusive for developing local communities (Saarinen 2017, p. 425, Cukier 2011).
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It is considered that the growth in tourism creates a unique opportunity to build inclusive business
models (IB). Tourism can create jobs and possibilities for generating income as part of an expansive
value chain (Chakravorti, Macmillan, & Siesfeld 2014). However, for this growth to have a
significant and lasting effect on local communities, innovative business models must be implemented
that are conducive to social inclusion and allow people with low incomes to access better employment
and entrepreneurial opportunities, as well as being a catalyst for more systemic effects in the reduction
of poverty (Deutsche Gesellschaft fur Internationale Zusammenarbeit, 2016)

1.1 Aim: to define the term ‘inclusive tourism’ and compare it to other concepts regarding the socially
and economically beneficial development of tourism, such as social tourism, responsible tourism,
integrational tourism, accessible tourism and tourism for all. This term can serve as a value added to
knowledge about tourism, and provide an understanding of efforts to counteract the tendency towards
exclusion in tourism, as well as ensure participation for a broader group of those benefitting from
tourism.

1.2 Methods:

The paper is based on analysis of material gathered using the desk research method. The review of
the subject literature was conducted using Web of Science and Scopus bibliometric tools. The
definitions found were analysed in terms of the scope of the concepts, and are presented in the form
of tables.

2. Literature review

The bibliometric research was conducted in March 2023 using the Scopus and Web of Science
databases and the phrase ‘inclusive tourism’. The search criteria were narrowed down to the topic,
abstract and keywords. The Web of Science database produced 120 search results, and the Scopus
database 125. The data gathered from both databases was merged into a common dataset using the
Zotero tool, and duplicated results were then removed. After subsequent analysis of the abstracts,
articles which dealt with topics not related to inclusive tourism were removed (these were mainly
articles on ‘all-inclusive’ tourist packages). Ultimately, a database of 152 articles was obtained for
further analysis

Figure 1. Number of publications in the years 2000 — 2023.
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The considerable majority of the publications analysed had several authors, with a total of 357
surnames, of which only 26 people had published more than one article.

Figure 2. Authors publishing most frequently.
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The database is decidedly dominated by articles, of which there are 124, as well as conference
materials (16), books (6) and book chapters (6). The journals that published articles on inclusive
tourism most frequently were Sustainability, Worldwide Hospitality and Tourism, and Tourism
Geographies (Figure 3).

Figure 3. Journals with the highest number of publications.
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Figure 4. Countries the publications were affiliated to.
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Figure 5. Keywords related to inclusive tourism.
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VOSviewer version 1.6.19 software was used to analyse the keywords related to inclusive tourism.
A total of 570 words were identified, of which those which appeared a minimum of twice (in total
106 words) were selected for the network diagram (Figure 5). The words that appeared most often
included: accessibility, accessible tourism, tourism, sustainable development, inclusive
development, people, disability, sustainable tourism.
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Since the 1970’s, tourism has been broadly criticised by researchers for being exclusive, that is
dominated by multinational interests, available mainly to the members of national and global elites,
and exploiting local populations and resources, as well as leading to dependence (Sotheary 2016;
Dielemans 2011).
The concept of the development of inclusive tourism appeared at the end of the 2000’°s. Among others,
Gibson (2009, p. 1280), Harrison (1992), and Jamal & Camargo (2014) wrote about the fact that the
benefits from international tourism are not available to all.
Initially, inclusive tourism was associated with tourist consumption, in which everyone should be
able to enjoy tourism (tourism for all). In this understanding, Miinch and Ulrich (2011) defined
inclusive tourism as a concept of tourism that offers recreational activities for all individuals,
irrespective of conditions such as physical limitations, age or other factors which could be a barrier
to participating in tourist activities. Increasing the participation of marginalised host communities in
the development of tourist destinations lies at the heart of the inclusive tourism concept. The impulse
for building the concept was empirical experiences resulting from local initiatives on a small and
medium scale that took into account social, spatial and economic integration. According to Scheyvens
and Biddulph (2018), inclusive tourism is a concept for change in tourism that emphasises the
involvement of marginalised communities in the process of tourist production and consumption, as
well as the ethical distribution of tourism benefits. Crespi-Vallbona, Ortiz and Zuniga (2019) drew
attention to the possibilities for inclusion in tourism by creating a sustainable model of tourism
development that promoted social integration for people demobilised after the internal conflict in
Columbia. What is more, the participation of communities is vital for sustainable development of the
tourist sector in a given region (Gursoy et al., 2010). Inclusive tourism is linked to other sustainable
tourism concepts such as accessible tourism, pro-poor tourism, social tourism and responsible
tourism. Scheyvens & Biddulph (2018) made an attempt to define the concept of inclusive tourism,
and compared its scope to the concepts of accessible and sustainable tourism. In their opinion, the
concept of inclusive tourism also focuses on three aspects of sustainable tourism: the economy — in
which the economic benefits of tourism development should be properly divided among marginalised
communities; engaging communities in planning tourism development; and ethical actions related to
production and consumption that focus on environmental sustainability. Bakker et al., (2020) defined
aspects of sustainable tourism within the concept of inclusive tourism, identifying three pillars of
inclusive growth based on tourism, that is:
1. Growth in tourism opportunities. This involves generating benefits from the development
of tourism for the communities in tourist destinations. Bakker (2019) explains that this pillar
aimed to increase the size and value of opportunities for employment and entrepreneurship in
the tourism sector;
2. Equal access to tourism opportunities. This pillar focuses on equal access to the benefits
stemming from tourism development. Bakker (2019) explains that this pillar made it possible
for decision-makers to create unique programmes, thanks to which communities have equal
opportunities in accessing the benefits of tourism;
3. Equal outcome of tourism opportunities. This pillar focuses on fair tourism outcomes for
communities. Bakker (2019) explains that this pillar ensures that there are no differences in
remuneration and healthcare services for people of various characteristics (religion, gender,
individual features).

Currently, there is an inclusive business approach that is a dominating thread in discussions between
aid donors and development banks. According to Bakker and Messerli (2017), development that
fosters social inclusion is based on the perspective of a long-term programme increasing the
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opportunities for employment and the size of the economy, and not only on redistribution of resources
among the poor. The authors consider that the concept of development fostering social inclusion is
more promising for the tourism sector that pro-poor tourism (PPT). Although very few tourism
researchers have tested the concept of development fostering social inclusion driven by tourism,
research in Ha Long bay in Vietnam has proven that despite the rapid growth of tourism in the region,
tourism has not played a part in economic development fostering social inclusion (Hampton,
Jeyacheya & Long 2017). Similar conclusions were reached by Robin Biddulph (2017) in research
conducted in Siemp Reap in Cambodia. Similar experiences were reported by Rogerson C.M. and
Rogerson J.M. (2018), noting the difficulties in planning tourism and local economic development
(LED). One example the authors give is that of Overstrand Local Municipality (South Africa), where
the conditions exist for increasing growth in the local economy by developing tourism. However, the
extant ownership structure of the local tourism economy is dominated by entrepreneurs from
developed countries, meaning that the local tourism economy cannot be considered to be
integrational.

It is worth noting that the inclusive business approach is supported by the neo-liberal model of
economic growth, which assumes that including the poor in the market economy is a direct way out
of poverty (Goodwin 2009). It is limited to the economic dimension and is not connected to a political
programme, such as efforts to overcome structural inequalities, which are a barrier to the development
of the poor. This is confirmed in the opinions of many researchers, who have noted the flaws in this
approach (Blowfield & Dolan; 2014; Kumi, Arhin & Yeboah, 2014; Marques & Utting, 2010).

A broader, more holistic perspective has also appeared of ‘development that fosters social inclusion’,
which is in accordance with the UNDP definition: People are excluded from development due to their
gender, ethnic origin, age, sexual orientation, disability or poverty. Development can foster social
inclusion — and limit poverty — only when all groups of people contribute to creating opportunities,
share the benefits stemming from development and participate in taking decisions. (www.undp.org).
Lawson (2010) develops this theory, arguing that development that fosters social inclusion requires
an understanding of economic development as intrinsically embedded in place, politics and society.
His critique of the 2009 Social Development Report ends with the statement that ‘Inclusive
development begins with a deep-rooted conceptualisation of economic development, which is
informed by an ethical concern for people and care, not just economic growth’ (Lawson, 2010, p.
359). Meanwhile, although there is a view that economic growth is vital for development that fosters
social inclusion within the social development goals, in general, there is a broader perspective of
development that fosters social inclusion than the one found in approaches focused on business.
Research by Bellato and Cheer (2021) has shown that people who are marginalised (in the field of
tourism supply) have valuable silent knowledge and unique skills that can complement expert
knowledge on tourism and contribute to the development of more sustainable places and integrated
communities. Molderez and Perera (2022) came to similar conclusions, showing that the supply side
of inclusive tourism places an emphasis on underprivileged tourism service providers. Closely linked
to sustainable development are social development goals, including enhancing human dignity and
overcoming inequalities (Butler & Rogerson 2016; Salazar 2012).

Tourism is accused of being exclusive in that it creates the conditions for the privileged classes to
travel and spend their free time in ‘other’ places, generating profits in particular for large firms and
creating exclusive enclaves for the rich, while development opportunities related to tourism are not
open to those who are poor and marginalised (Gibson 2009, p. 1280; Harrison 1992; Jamal &
Camargo 2014). The idea of the development of inclusive tourism can help us to think constructively
and critically about approaches to tourism so that it can provide a holistic range of benefits and lead
to more just and lasting outcomes (Scheyvens & Biddulph, 2017).
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Development that fosters social inclusion is therefore a holistic concept that extends beyond social
averages or the context of its effect on particular groups, and is concerned with whether marginalised
groups improve their general participation in prosperity, for example by reducing the gulf between
the poor and the rest of society (Rauniyar & Kanbur 2010). Such an understanding of inclusive
development allows us to expand the scope of the development of inclusive tourism beyond economic
criteria, and intentionally divert it from the concepts of ‘inclusive business’ and ‘all-inclusive
tourism’.

In the history of organised social tourism, the gradual expansion of the circle of beneficiaries is easily
observable: beginning with low-income families to later include people with disabilities (and
therefore to some degree socially excluded), and ultimately to encompass groups of people in difficult
situations (e.g. refugees), as well as disadvantaged or discriminated groups in a given society (Mikos
v. Rohrscheidt 2021, p. 22-27). Crespi-Vallbona, Ortiz and Zuniga (2019) drew attention to the
possibility for inclusion in tourism by creating a sustainable model for tourism development
promoting social integration of people demobilised after the internal conflict in Columbia.

3. Results
Attempt to define inclusive tourism
Very few researchers link ‘tourism’ and ‘development fostering social inclusion’, which is why the

aim of the discussion below is to present the various dimensions of the concept.
The starting point is an attempt to define the phenomenon and acceptance of the assumption that it is:

Tourism in which marginalised groups are engaged in ethical tourism production or
consumption and participate in the benefits stemming from such activity.

This means that something can only be considered inclusive tourism if marginalised groups are
engaged in its ethical production or its ethical consumption, and if in both cases the marginalised
groups share the benefits. As to who is marginalised, this depends on the place in question, but it can
include the very poor, ethnic minorities, women and children, the disabled and other groups that have
no authority and/or voice. Ethical production and consumption are key elements in the definition of
inclusive tourism, and cover responsibility for other people and the environment. In
‘transformational’ terms, it may mean addressing inequality, overcoming the separation of various
groups living in various places, questioning stereotypes or generalised history, and opening people
up to an understanding of the situation of minorities.
In social terms, inclusion entails two sets of key questions: 1. Who is included (and excluded)? and
2. On what conditions are they included?
The discussion on inclusion can never be complete if it concerns only one case or group. The same is
true if a group of stakeholders are included symbolically in order to create the impression of progress,
or if some marginalised people are taken into account, but only superficially. In the opinion of
Marques and Utting (2010), this is more a correction than a transformation.
The concept of inclusive tourism consists of the following components:

e Overcoming barriers that make it difficult for groups in an unfavourable situation to access

tourism either as producers or consumers,
e Facilitating self-representation among those who are marginalised or oppressed so that their
stories can be told and their culture represented in a way that is important to them,
¢ Questioning the dominating narrative of authority,
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Widening the circle of people co-creating decisions regarding tourism development,
Creating possibilities for new places to appear on the tourist map,

Encouraging learning, exchanges and mutually beneficial relations that promote
understanding and respect between ‘hosts’ and ‘guests’.

Figure 6. Components of inclusive tourism (source: Scheyvens & Biddulph, 2018 p. 594)
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From an analytical point of view, these elements therefore create a framework for the concept, and
the degree to which tourism development is inclusive in nature can be assessed in terms of the
achievements relating to these seven elements. However, we shall first discuss how the concept of
development of inclusive tourism is based upon and differs from related terms in scientific theory and
tourism practice.

Comparative analysis of the scope of the inclusive tourism concept with other related terms

The belief that tourism can be improved, and also that tourism can act as an improvement factor for
society at large, gave rise to many concepts put forward by researchers, and implemented to varying
degrees by practitioners. Some of these, such as the concept of responsible tourism and eco-tourism,
are part of mainstream practice and are known to many tourism consumers and producers.
Responsible tourism is any form of tourism that brings benefits and can be ‘consumed’ in a
responsible way [Goodwin 2022, p. 1]. From the analysed definition it can be concluded that these
are not only benefits for local inhabitants (and improvement in the prosperity of host communities),
but also benefits in the form of safe travel, safe sightseeing and recreation for tourists. Forms that are
more recognisable for researchers and decision-makers are social tourism or pro-poor tourism (PPT).
Others address smaller niches, such as tourism for peace and community-based tourism. Sica et al.
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(2021) meanwhile, present inclusive tourism as an integrative and participatory approach, which put

into practice the concept of sustainable tourism.

These terms are presented in Table 1, together with the key elements that distinguish them from

inclusive tourism.

Table 1. Differences between inclusive tourism and other related forms of tourism.

Term

Similarities to inclusive tourism

Inclusive tourism is different because

Accessible tourism

Focuses on various means of access
to tourism for people with disabilities
as tourism consumers.

Inclusive tourism means broad access to
the consumption and production of tourist
services by all types of marginalised
groups.

Pro-poor tourism
(PPT)

Focuses on increasing the
participation of poor people in the
benefits of tourism.

Inclusive tourism focuses on the economic
and social aspects of including the poor
and other marginalised groups.

Social tourism

Focuses on increasing access for
marginalised groups as tourism
consumers.

Inclusive tourism focuses on broadening
access for marginalised groups, but also
does so for producers as well as consumers
and decision-makers.

Community-based
tourism

Focuses on supporting and
developing community members as
tourism producers.

Inclusive tourism in interested in these
aspects, but not only at the level of the
community; it focuses on all forms and
scales of tourism.

Responsible tourism

Focuses on ethical tourism, with the
main interest in improvements the
conditions in which tourism takes
place.

Inclusive tourism does not focus on the
environment as in responsible tourism, and
is more focused on the quality of relations
and supporting hosts.

Integrative tourism

This involves co-participation of
people with disabilities and the rest of
society.

Inclusive tourism is not limited only to
integrating and harmonising social
collectivity, but making it possible for all
beneficiaries to participate in the same
activities.

Tourism without
barriers

This provides all with simple,
intuitive, safe access to tourism, and
increases the comfort, attractiveness
and quality of offers and tourist
services.

Inclusive tourism is not only limited to the
physical provision of tourist offers.

Tourism for all

Everyone, irrespective of their
disability, should have the
opportunity to participate in various
forms of tourist activity.

Inclusive tourism does not focus only on
people with disabilities, but also takes into
consideration other groups of
beneficiaries.

Sustainable tourism

This aims to minimise the negative
impact of tourism on the natural
environment and local culture, while
at the same time generating
employment opportunities for local
inhabitants.

Inclusive tourism does not focus on
environmental sustainability, but is
concerned with the benefits for
marginalised communities of both
consumers and producers of tourist
services.

Source: Scheyvens & Biddulph 2017, own additions and elaboration

According to the definition of the United Nations Economic and Social Commission for Asia and the
Pacific (UNESCAP), accessible tourism is also known under the concepts: universal tourism,
inclusive tourism, and in some countries e.g. Japan, as tourism without barriers. This form of tourism
involves creating offers and providing opportunities for travel that are available to all, with or without
mobility, hearing, vision, cognitive or intellectual disabilities, as well as for the elderly and people
with temporary disabilities (Michopoulou, Darcy, Ambrose & Buhalis 2015).
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“Accessible tourism is a form of tourism that involves collaborative processes between stakeholders
that enables people with access requirements, including mobility, vision, hearing and cognitive
dimensions of access, to function independently and with equity and dignity through the delivery of
universally designed tourism products, services and environments. This definition adopts a whole of
life approach where people through their lifespan benefit from accessible tourism provision. These
include people with permanent and temporary disabilities, seniors, obese, families with young
children and those working in safer and more socially sustainably designed environments”
(UNESCAP 2009).

In Poland, an example of tourism aimed at social inclusion is the functioning of many socially-
oriented economic entities, that is non-profit organisations conducting economic activity to the public
benefit (Nowak 2021, p. 125). Activity in the field of organising tourism (which a significant
percentage of enterprises undertake, usually as administrators of services and creators of experiences)
can most easily be seen in areas with a significant scale of tourist traffic. For example, social
associations provide accommodation and gastronomy services, employing people under threat of
social exclusion or in a difficult situation on the labour market. Meanwhile, the aim of ventures
undertaken by such entities and the intended tourism products is often to reduce the level of
unemployment in a given community (including among the members themselves), and overcoming
social exclusion. However, the programmes created for such products include components of
organised heritage experiences, encouraging their practice or educating about them in the form of
entertainment (Mikos v. Rohrscheidt 2020, p. 280-282).

4. Conclusion

Inclusive tourism occupies a specific place in the family of overlapping concepts. In itself it does not
aim to appropriate or replace any of them. We assume that inclusive tourism is an analytical term, not
one that will be adopted and used in marketing, certification or campaigns. The characteristic
contribution of this term in analytical processes involves focusing attention on the limit of innovation,
where new people and places are included in tourism consumption and production, as well as the use
of tourism to combat exclusion and socio-economic divisions.

Inclusive tourism has a complex structure. Real inclusive tourism is not possible without cooperation
between all stakeholders, such as associations for people with disabilities, tour operators, hotel chains
and managers, and local tourist guides. Both while travelling as well as coping with everyday life, it
is always about the highest degree of independence and self-determination. For those suffering from
illness and their companions, barrier-free travel offers are a vital condition to even be able to plan
and complete a journey. Children, the elderly, people with temporary disabilities, and ultimately all
of us, make use of amenities directed towards the beneficiaries of accessible tourism (Steinbauer
2019).

To this end, so-called ‘universal design’ should be implemented according to UNESCAP guidelines.
“Universal design’ refers to products, built environments, programmes, and services that have been
designed in such a way as to be usable by all people, to the
greatest extent possible, without the need for adaptation or specialized design.
“Universal design” shall not exclude assistive devices for particular groups of persons
with disabilities where they are needed.

Since the International Year of Disabled Persons in 1981, efforts have intensified at a European level
in ensuring accessibility in environmental design for people with disabilities as an integral part of
planning and design processes. According to the European Concept for Accessibility (ECA) —
‘Design for all” involves shaping the surroundings, products and services in such a way that everyone
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can participate in social activities on an equal footing. ‘Design for all’ is also a philosophy as well as
a planning strategy, the aim of which is to provide equal accessibility for everyone. Tourism for all
is derived from the principle of ‘design for everyone’, and its aim is to integrate the greatest number
of social groups both in tourism and through tourism. Everyone should have the possibility to travel
irrespective of their disability (ADAC 2003). Preparing the tourism industry for providing services
for people with disabilities, and more broadly for those with special needs, involves a key social
aspect in allowing this target group to be included in the community. It also encompasses an important
economic aspect for the tourism industry — people with disabilities comprise a growing target group,
but are still only poorly recognised by the sector (Zatuska, Kwiatkowska-Ciotucha, Grzeskowiak
2022).

People for whom accessibility is a basic necessary requirement for equal participation in social life
include, for example, people with physical and sensory disabilities. Those for whom a barrier-free
environment is vital also include people with restricted movement, that is those who may experience
limitations in travelling or in carrying out everyday duties, as well as in situations specific to travel.
These include people coping with the temporary effects of accidents, parents with children’s prams,
families with small children and the elderly (Neumann, Reuber, 2004).

It is a question of only a relatively short period of time before social tourism ventures include several
new groups. In Poland, this could include convalescents in whom illness caused by the COVUD virus
has resulted in long-term consequences, military veterans suffering from so-called post traumatic
stress disorder, or the compact social group of refugees from Ukraine who have remained in Poland
for longer and require programmes focused on integration. Efforts taken to achieve inclusive tourism,
both as a scientific research project as well as an ethical tourism practice, will be seen as an ongoing
process, whose key aim is including tourism ventures in sustainable global development. There is a
need to identify ways to build inclusive tourism, as well as a need to examine various initiatives in
terms of inclusiveness, and to indicate the structural limitations of inclusive tourism for social and
economic integration (Biddulph & Scheyvens, 2018).
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Chapter 9
Region Malopolska

Wojewddztwo malopolskie zajmuje obszar o powierzchni 15 144 km? (mniej niz 5% powierzchni
Polski) potozony w potudniowej czgsci Polski. Podzielone jest na 19 powiatow ziemskich i 3 grodzkie
oraz 182 gminy, na jego terenie znajduje si¢ 58 miast 1 5 500 wsi. Liczy 3,4 mln mieszkancow (2023
r.), a $rednia gesto$¢ zaludnienia osiaga 214 oso6b na km?.

Krajobrazowo jest to obszar bardzo zrd6znicowany. Na potludniu znajdujg si¢ Tatry, jedyne w Polsce
gory typu alpejskiego, Beskidy — pasma gor fliszowych, 1 wapienne Pieniny z malowniczym
przetomem Dunajca. Dolina Wisty, przecinajaca wojewodztwo z zachodu na wschéd, a za jej linig
ciagnie si¢ jeszcze jurajska Wyzyna Krakowsko-Czgstochowska z malowniczo rozsianymi ostancami
wapiennymi, sposrdd ktérych najstynniejsza jest Maczuga Herkulesa w Pieskowej Skale. Na
pOnocnym wchodzie wojewodztwa spotkamy pofalowang powierzchnie Wyzyny Miechowskie;.
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Ryec.1. Regiony geograficzne Matopolski (Zrédto: Ptaszycka — Jackowska, Maciejowski
2011, s. 56)

Matopolska wyro6znia si¢ w skali kraju pod wzgledem cech sktadajacych si¢ na potencjal turystyczny.
Posiada bogate i cenne walory naturalne i kulturowe. Region ten zajmuje zaledwie 5% powierzchni
kraju, ale tutaj znajduje si¢ 6 parkdw narodowych, 11 parkéw krajobrazowych, liczne rezerwaty i
pomniki przyrody. Ponad potowa jego obszaru objeta jest ochrong przyrodnicza. Podobnie w
odniesieniu do $wiatowej rangi miejsc wpisanych na Liste Swiatowego Dziedzictwa Kultury i Natury
UNESCO - z 29 obiektéw w Polsce, az 12 znajduje si¢ w Matopolsce. Matopolska jest rowniez
niekwestionowanym liderem pod wzgledem wystgpowania wod mineralnych i leczniczych w kraju.
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Najczesciej odwiedzane uzdrowiska to kurorty Krynica Zdrdj, Muszyna Zdrdj oraz Rabka Zdr6j. W
Kopalni Soli Wieliczka zlokalizowane jest unikalne podziemne uzdrowisko.

Matopolska w skali Polski pod wzgledem potencjatu turystycznego i jego wykorzystania znajduje
si¢ na czolowym miejscu (Kruczek, Borkowski, Mazanek 2022), w 2023 r. Matopolske odwiedzito
20 mln oséb. Gtowne atrakcje turystyczne Matopolski to miasto Krakow, Kopalnie Soli w Wieliczce
1 Bochni, byty niemiecki nazistowski obdz koncentracyjny Auschwitz-Birkenau w Oswigcimiu, 8
drewnianych ko$cioléw 1 cerkwi na Szlaku Architektury Drewnianej, splyw Przetomem Dunajca
przez Pieniny, a takze najwyzsze polskie gory Tary z Zakopanem oraz krasowa dolina Pradnika 1
Pustynia Bledowska.

Region dysponuje zaréwno turystycznymi walorami naturalnymi i kulturowymi, jak i rozbudowang
bazg noclegowa oraz dobra dostepnosciag komunikacyjng. Pod wzglgdem liczby miejsc noclegowych
w 2019 r. wojewddztwo matopolskie wykazalo 100 tys. miejsc i zajmowalo pierwsze miejsce w
Polsce zaréwno pod wzgledem liczby hoteli, jak i pensjonatow (Turystyka 2022).

Matopolska jest w skali kraju liderem ruchu turystycznego w ujeciu ilo§ciowym, odwiedza ja okoto
15% turystow . Ruch turystyczny koncentrowat si¢ w stolicy regionu — Krakowie, ale takze w
Zakopanem 1 Tatrach oraz Krynicy i dolinie Popradu. Pojawily si¢ prace wskazujace na nadmierng
liczbe turystow i1 negatywnych skutkach takiej koncentracji, zwanej overtourismem, w odniesieniu
do Krakowa (Kruczek, 2019; Szromek, Kruczek & Walas, 2020), oraz Zakopanego i Tatrzanskiego
Parku Narodowego (Majdak, Maliszewska, Kruczek 2023). Po kryzysie spowodowanym pandemia
covid-19 turystyka w Malopolsce powoli wraca do poziomu z 2019 r., ale w 2023 r. wielko$¢ ruchu
turystycznego w Krakowie byla nizsza, natomiast w Zakopanem i Tatrzanskim Parku Narodowym
nawet przekroczyta poziom z 2019 r. Krakéw prowadzi polityke zrownowazonej turystki, elementem
ktorej jest ksztattowanie dostepnosci przestrzeni miejskiej dla mieszkancow 1 turystow (Walas, red.
2021).

Niekwestionowanym centrum artystycznym i historycznym zostaje Krakéw — od 1038 do 1596 r.
stolica Polski, miasto rezydencjonalne krélow, miejsce ich koronacji i wiecznego spoczynku.
Wzgorze Wawelskie z zamkiem krolewskim i katedra stanowi narodowa §wigto$¢, a gromadzone
przez wieki dzieta sztuki pozostaja Swiadectwem potegi kraju i jego wladcoOw. Zabytki miasta — jego
ko$cioty, budowle $wieckie i pomniki oraz zbiory licznych muzedéw przyciagaja rzesze turystow.
Takze inne osrodki regionu moga poszczyci¢ si¢ wspaniatymi zabytkami oraz oryginalnymi
kolekcjami muzealnymi. Nalezy wymieni¢ tu Tarndéw, a takze Nowy i Stary Sacz, Nowy Targ i
Zakopane. Funkcjonuje tu Euroregion ,,Tatry”, obejmujacy oprdcz catych Tatr rowniez obszar
Podtatrza po polskiej 1 stowackiej stronie. Zakopane — liczace okoto 30 tys. mieszkancoOw — przyjmuje
wiecej przybyszow niz samo liczy. Przyciaga ich magia Tatr, licznymi atrakcjami folklorystycznymi,
muzeami, budownictwem w stylu witkiewiczowskim, ré6znorodng bazg noclegowa i gastronomig.
Wazne sg tez urzadzenia rekreacyjne i sportowe, wyciagi narciarskie, trasy zjazdowe i skocznie
narciarskie czynig z Zakopanego ,,zimow3 stolice Polski”. W sierpniu odbywa si¢ tu Festiwal Ziem
Gorskich, z udziatem zespotow folklorystycznych z catego $wiata. W Zakopanem wyraznie widoczne
sa problemy nadmiernego rozwoju funkcji turystycznych w stosunku do istniejacych zasobow
przyrodniczych. Degradacji ulegaja naturalne walory przyrodnicze, ktore zadecydowaty o rozwoju
turystyki na Podtatrzu. Z Zakopanem rywalizujg, zwtaszcza w okresie zimowym okoliczne wsie,
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takie jak Bukowina Tatrzanska i Biatka Tatrzanska, oferujagce dobre warunki wypoczynku, a w zimie
narciarstwa.
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Region Malopolska

Lesser Poland Voivodeship covers an area of 15,144 km2 (less than 5% of Poland's area) located in
the southern part of Poland. It is divided into 19 terrestrial and 3 urban poviats and 182 municipalities,
with 58 towns and 5,500 villages. It has a population of 3.4 million (2023) and an average population
density of 214 persons per km?.

Landscape-wise, the area is very diverse. In the south are the Tatra Mountains, Poland's only alpine-
type mountains, the Beskids - a range of flush mountains, and the limestone Pieniny Mountains with
the picturesque Dunajec Gorge. There is also the Vistula River valley, which crosses the voivodeship
from west to east, and the Jurassic Krakowsko-Czestochowska Upland with its picturesquely
scattered limestone monadnocks, the most famous of which is the Maczuga Herkulesa in Pieskowa
Skata. In the north-east of the voivodeship, we will encounter the undulating surface of the
Miechowska Upland.
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Fig.1. Geographical regions of Malopolska (Source: Ptaszycka — Jackowska, Maciejowski
2011, s. 56)

Matopolska stands out nationally in terms of the features that make up its tourism potential. It has
rich and valuable natural and cultural assets. The region covers only 5% of the country's area, but it
is home to 6 national parks, 11 landscape parks, numerous nature reserves and monuments. More
than half of its area is under nature protection. Similarly, with regard to the world rank of sites
inscribed on the UNESCO World Heritage List - out of 29 sites in Poland, as many as 12 are located
in Matopolska. Malopolska is also the undisputed leader in terms of the presence of mineral and
therapeutic waters in the country. The most frequently visited spas are Krynica Zdro6j, Muszyna Zdrdj
and Rabka Zdr6j. A unique underground spa is located in the Wieliczka Salt Mine.

Matopolska is in a leading position in Poland in terms of tourism potential and its use (Kruczek,
Borkowski, Mazanek 2022), with 2023. Matopolska was visited by 20 million people. The main
tourist attractions of Matopolska are the city of Krakow, the Salt Mines in Wieliczka and Bochnia,
the former German Nazi concentration camp Auschwitz-Birkenau in O§wigcim, 8 wooden churches
and Orthodox churches on the Wooden Architecture Route, rafting on the Dunajec River Gorge
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through the Pieniny Mountains, as well as Poland's highest mountains Tara with Zakopane and the
karst Pradnik Valley and the Biedowska Desert.

The region has both natural and cultural tourist assets as well as an extensive accommodation base
and good transport accessibility. In terms of the number of accommodation places in 2019, the
Matopolska Voivodeship showed 100,000 places and was ranked first in Poland in terms of both
hotels and guesthouses (Tourism 2022).

Matopolska is the leader in terms of tourist traffic by volume in the country, visited by around 15%
of tourists . Tourist traffic was concentrated in the region's capital, Krakow, but also in Zakopane and
the Tatra Mountains, as well as Krynica and the Poprad Valley. There have been works pointing out
the excessive number of tourists and the negative effects of such concentration, known as
overtourism, with regard to Krakéw (Kruczek, 2019; Szromek, Kruczek & Walas, 2020), and
Zakopane and the Tatra National Park (Majdak, Maliszewska, Kruczek 2023). After the crisis caused
by the covid-19 pandemic, tourism in Malopolska is slowly returning to 2019 levels, but in 2023 the
volume of tourism in Krakow was lower, while in Zakopane and the Tatra National Park it even
exceeded 2019 levels. Krakow has a sustainable tourism policy, part of which is shaping the
accessibility of urban space for residents and tourists (Walas, ed. 2021).

Krakow remains the undisputed artistic and historical centre - from 1038 to 1596 the capital of Poland,
the residence city of kings, their coronation and eternal resting place. The Wawel Hill with its royal
castle and cathedral is a national sanctuary, and the works of art collected over the centuries remain
a testimony to the power of the country and its rulers. The city's monuments - its churches, secular
buildings and monuments as well as the collections of its numerous museums - attract crowds of
tourists. Other centres in the region also boast magnificent monuments and original museum
collections. Tarnow should be mentioned here, as well as Nowy and Stary Sacz, Nowy Targ and
Zakopane. There is the Euroregion "Tatry", which includes not only the entire Tatra Mountains, but
also the Podtatrze region on the Polish and Slovak sides. Zakopane - with a population of around 30
000 - receives more visitors than it counts. They are attracted by the magic of the Tatra Mountains,
numerous folklore attractions, museums, Witkiewicz-style architecture, diverse accommodation and
gastronomy. Recreational and sports facilities are also important; ski lifts, ski runs and ski jumps
make Zakopane the "winter capital of Poland". In August, the Festival of the Mountain Lands takes
place here, with folklore ensembles from all over the world. The problems of excessive development
of tourist functions in relation to existing natural resources are clearly visible in Zakopane. The
natural assets that determined the development of tourism in the Podtatrze region are being degraded.
Zakopane is rivalled, especially in winter, by surrounding villages such as Bukowina Tatrzanska and
Biatka Tatrzanska, which offer good conditions for recreation and skiing in winter.
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Chapter 10
Osoby niepelnosprawne - Motywy, preferencje i uwarunkowania
aktywnosci turystycznej osob niepelnosprawnych

Publikacja wynikow

Informacje zawarte w ponizszym raporcie zostaly juz opublikowane w publikacji:

Uplatnovani principit inkluze v cestovnim ruchu v zemich V4 / Application of the principles of
inclusion in tourism in V4 countries

1. Przedmiot i metody badan

Przedmiotem opracowania jest aktywnos¢ turystyczna i1 rekreacyjna oso6b niepelnosprawnych. Celem
badan prowadzonych w ramach wyszehradzkiego projektu grantowego zatytulowanego
"Zastosowanie zasad inkluzji w turystyce w krajach V4 w latach 2023-2024" byto okreslenie
wplywu wybranych cech demograficznych, ekonomicznych i spolecznych na aktywnos$¢ turystyczna
0soOb z niepelnosprawnosciami.

W niewyczerpujacych badaniach opartych na probie nielosowej rzadko istnieje uzasadnienie dla
wielko$ci proby mniejszej niz 30 lub wiekszej niz 500 jednostek!. Ocena zostata oparta na wynikach
ankiety przeprowadzonej na probie 185 respondentdéw. Do zbierania danych statystycznych
wykorzystano kwestionariusz papierowy oraz kwestionariusz elektroniczny. Badanie zostalo
przeprowadzone w drugiej polowie 2023 r. oraz w pierwszej polowie 2024 r. i obj¢to 185 osob.

W badaniu wykorzystano metod¢ sondazu diagnostycznego, technike drukowanej ankiety
dostarczanej bezposrednio do respondenta lub linku do aplikacji Forms. W takiej ankiecie respondent
odpowiada na przygotowane wczesniej pytania pisemnie lub elektronicznie. Taka procedura
badawcza jest czesto stosowana w celu jak najszybszego zbadania duzych populacji. Kwestionariusz
byt anonimowy i zawieral zarowno pytania zamknigte, jak 1 otwarte oraz metryczke. Zaproszenie do
wyelnienia ankiety zawieralo réwniez cel ankiety, prosbe o jej wypelnienie oraz zapewnienie o jej
anonimowosci. Metoda doboru proby byta nielosowa

Przedstawione wyniki badan stanowia wstep do dyskusji na temat celowosci badan nad aktywnoscia
turystyczng osob z niepetnosprawnosciami z uwzglednieniem rodzaju dysfunkc;ji.

W prezentowanych badaniach czynniki determinujace aktywno$¢ turystyczng uwzgledniaty takie
cechy jak: pte¢, wiek, miejsce zamieszkania, wyksztatcenie, stopien niepetnosprawnosci, dochdod na
osobe, ocena wlasnej sytuacji materialnej, charakter wykonywanej pracy, korzystanie z pomocy 0so6b
trzecich (asystentow).

2. Wyniki badan

W badaniu wzigto udziat 185 osob z ré6znymi rodzajami niepetnosprawnosci oraz seniorzy — z
obnizong sprawnoscig fizyczng, ktora stanowila najliczniejsza grupg badanych oraz obnizong
sprawnos$cig sensoryczng czy intelektualng. Ich szczegdétowa charakterystyke przedstawiono w tabeli
1.

' Kozlowski, A., Szreder, M. (2020). Informacje spoza proby w badaniach statystycznych. Wydawnictwo Uniwersytetu
Gdanskiego, Gdansk.
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Tabela 1. Charakterystyka badanej grupy

Characteristics of the study group (n=63) n ‘ %
Pleé
kobieta 45 24%
mezczyzna 127 69%
brak odpowiedzi 13 7%
Wiek
ponizej 20 17 9%
21-30 29 16%
31-40 18 10%
41 -50 29 16%
51-60 11 6%
61-70 40 21%
71 1 wiecej 28 15%
brak odpowiedzi 13 7%
Rodzaj niepelnosprawnosci
Niepetlnosprawno$¢ ruchowa (wézki inwalidzkie, laski, kule) 28 16%
Uposledzenie stuchu (osoby niedostyszace lub catkowicie

9
ghluche) 5%
Uposledzenie umystowe (niepetnosprawnos¢ intelektualna) 18 10%
Wady wzroku (osoby niedowidzace lub catkowicie niewidome) 9 5%
Z ograniczeniami dietetycznymi 18 10%
Rodzice podrdzujacy z dzie¢mi 9 5
Kobiety w cigzy 1 0,5
Seniorzy 1 inni respondenci 90 48,5%
Miesieczny dochéd netto na osobe w gospodarstwie domowym
ponizej 2 250 PLN 45 24%
2250 -4 500 PLN 79 43,5%
4501 - 6 750 PLN 32 17%
6751 - 11 250 PLN 17 9%
powyzej 11 250 PLN 1 0,5%
Brak odpowiedzi 11 6%
Status spoleczny
pracownik/przedsiebiorca 42 23%
emeryt lub rencista (po przepracowaniu wymaganej liczby lat) 68 36,5%
Urlop macierzynski/rodzicielski 8 4,5%
emeryt lub rencista (ze wzgledow zdrowotnych) 14 7,5%
uczen/student 33 18%
bezrobotny 7 3,5%
Brak odpowiedzi 13 7%
Potrzeba specjalnej pomocy podczas podrozy
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tak 30 16%
nie 142 77%
Brak odpowiedzi 13 7%
Posiadanie wlasnego asystenta/towarzysza podrozy

Tak 38 20,5%
Nie 134 72,5%
Brak odpowiedzi 13 7%

Zrodio: opracowanie wlasne

Najwigcej badanych osdb, bo 54 proc., stwierdzito, ze podrdze to ich hobby 1 lubig duzo podrézowac,
nieco mniej, bo 46 proc., deklarowato podrézowanie od czasu do czasu. Tylko 3 osoby przyznaty, ze
w ogoble nie podrozuja. Najczestszymi motywami podrdzy byly poznawanie nowych miejsc 1
oderwanie si¢ od codziennosci (84%), zmiana otoczenia (60%), ale zdobywanie nowych umiej¢tnosci
wskazato tylko 1% badanych. Szczegdtowsq liste motywow podrdzy przedstawiono na rysunku 1.
Respondenci mogli réwniez poda¢ powody podrdzy inne niz wymienione powyzej. Odpowiedzi
dotyczyly m.in. celow medycznych, a celem niektérych turystow jest pokazanie innym osobom z
niepetnosprawnosciami, ze mozna podrézowa¢ mimo odczuwanych dysfunkcji.

zdobywanie nowych umiejetnosci | 1
praca zarobkowa (podréze stuzbowe) WM 3
poznawanie nowych przyjaciét 1l 7
odwiedziny krewnych [l 5

czas spedzony z rodzing lub przyjaciotmi GG 42

motywy

poprawa stanu zdrowia [ 12
uprawianie sportu [ 11
relaks N 54
zmiana otoczenia, oderwanie od codziennosci IIIINENEEGNEEEEEE 60
poznawanie nowych miejsc (przyroda,zabytki,... NG 84
0 20 40 60 80 100

%

Rys. 1. Motywy podrézowania badanych osdb z niepetnosprawnos$ciami
(mozna byto wybra¢ maksymalnie 3 odpowiedzi), zrodto: badania wtasne

Najczesciej odwiedzanymi przez respondentéw miejscami sg tereny zwigzane z woda, a takze miejsca
o charakterze historycznym i kulturowym. Respondenci interesuja si¢ roéwniez obszarami gorskimi,
punktami widokowymi i obszarami przyrodniczymi. Szczegétowe wyniki przedstawiono na rysunku
2.
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zdobywanie nowych umiejetnosci 1 1
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Rys. 2. Atrakcje najczesciej odwiedzane przez badane osoby z niepetnosprawnosciami
(mozna byto wybra¢ maksymalnie 3 odpowiedzi), zrodto: badania wlasne

Respondenci jako najczesciej wykorzystywane zrddto informacji turystycznej wskazywali strony
internetowe poswigcone tematyce podrozniczej (73%). W nieco mniejszym stopniu wykorzystywane
sa media spotecznosciowe (najpopularniejszy jest Facebook, a najmniej TikTok), media tradycyjne,
blogi 1 materiaty drukowane. Wyniki dotyczace tego zagadnienia sg widoczne na rysunku 3.

Tik Tok
YouTube
Instagram
telewizja, kino, filmy podrdznicze, ...
travel blogs
materiaty drukowane, foldery,...

Facebook

strony interenetowe zwigzane z...

0% 20% 40% 60% 80%

Rys. 3. Zadeklarowane przez respondentow zrodla informacji turystycznej
(mozna wybra¢ maksymalnie 3 odpowiedzi), zrédto: badania wiasne
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W badanej grupie najwigksza popularnoscig cieszyly si¢ wyjazdy potdniowe i1 jednodniowe,

stosunkowo rzadziej wskazywano dhuzsze wyjazdy z noclegiem na weekend lub §wigta (ryc. 4).

wyjazdy tygodniowe i dtuzsze wakacje

Woycieczki z noclegiem, weekendy

wycieczki jednodniowe

wycieczki pétdniowe

"

0% 10% 20% 30% 40% 50% 60%

B wiecejniz5razy MW3-5razy MW1-2razy MEwogdle

Rys. 4. Deklarowana przez respondentéw dtugosc i czestotliwosé wyjazdow
zrodto: badania wlasne

Na pytanie, co decyduje o wyborze celu podrozy, najwyzsze noty w skali od 1 do 5 przyznano
warto$ci konkretnego celu podrdzy (5 1 4), niezaleznie od jego dostosowania do potrzeb osoby z
niepelnosprawnos$cia, natomiast jego dostepnos¢ wskazano jako czynnik drugorzedny (dominuje w
oceanach od 1 do 3). (Rys. 5).

S

0% 10% 20% 30% 40% 50% 60%

B Dostepnos¢ miejsca M Miejsce docelowe

Rys. 5. Czynniki determinujgce wybor celu podrozy, zrodto: badania wiasne
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Jak wida¢ na wykresie 6, najwigkszymi barierami utrudniajagcymi lub uniemozliwiajagcymi
podrézowanie badanych o0s6b z niepelnosprawno$ciami sg ograniczone mozliwosci finansowe,
wlasne zdrowie oraz, co zaskakujace, nieche¢ personelu do pomocy. Najmniejszymi najczescie]
wskazywanymi barierami byly potencjalne problemy z dostosowaniem diety do indywidualnych
potrzeb, problemy psychologiczne oraz ewentualny brak ustug asystenckich. Respondenci mieli
réwniez mozliwos$¢ opisania w pytaniu otwartym bariery o decydujacym charakterze wynikajacej z
ograniczen zdrowotnych. Najcze$ciej wymieniane sg te zwigzane z brakiem fizycznej dostepnosci,
np. zbyt mata przestrzen, przeszkody architektoniczne, ale byty tez problemy spoteczne, gtéwnie brak
zrozumienia 1 cierpliwosci innych ludzi.

bariery jezykowe w miejscu docelowym

trudne uksztattowanie terenu

bariera psychologiczna, obawa przed poruszaniem sie
brak towrzysza podrézy
brak ustug asystenta
moj wigsny stan zdrowia
nieprzeszkolony personel w zakaresie moich wymagan
niechetny personel
brak mozliwosci spedzenia czasu wolnego w miejscu...
niedostosowanie tgzienki do moich wymagan
niedostosowanie toalet do moich wymagan
niedostosowanie diety do moich wymagan
aniedostosowanie miejsca zakweterowania do moich...
niedostosowanie transportu do moich potrzeb
ograniczone srodki finansowe
brak informacji o mozliwosci spedzania czasu wolnego...

brak informacji o zakwetorawiu. Wyzywieniu, zapleczu...

brak informacji o Srodkach transportu, parkingach

o
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Rys. 6. Ocena znaczenia barier napotykanych podczas podrdzy, zrodto: badania wlasne,
1 — mata bariera, 5 — najwigksza bariera

W planowaniu podrézy osdb z niepetnosprawnosciami jako najwazniejsze wskazano mozliwosé
noclegu zgodnie z konkretnymi potrzebami oraz informacje o atrakcjach i cenach noclegow. Za
najmniej istotne uznano informacje o opcjach parkingowych i dostgpnosci opcji wegetarianskich w
menu.
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wiarygodno$¢ informacji publikowanych w Internecie | I | B
informacje o atrakcjach turystycznych w miejscu .
docelowym, ktére odpowiadaja moim konkretnym i I
informacje o cenach positkdw w miejscu docelowym, o
ktére odpowiadajacych moim konkretnym potrzebom L
informacje o mozliwosciach zywieniowych w miejscu [
docelowym, ktére odpowiadajg moim konkretnym L
informacje o mozliwosciach parkowania w miejscu . mE
docelowym
informacje o opcjach transportu do miejsca I
docelowego, spetniajgcych moje potrzeby L I
informacje o cenach ustug noclegowych I
odpowiadajgcych moim konkretnym potrzebom L L
aktualnosé¢ informacji o opcjach zakwaterowania w .
miejscu docelowym, ktére spetniajg moje konkretne L L
opcje zakwaterowania, odpowiadajace miom ' o

konkretnym potrzebom w miejscu docelowym

0% 20% 40% 60% 80% 100%  120%

H]l m2 m3 m4 m5

Rys. 7. Znaczenie czynnikdéw dla podrdzy osob niepelnosprawnych, 1 — najmniej wazny, 5
najwazniejszy; Zrodto: opracowanie wlasne

3. Whnioski

Wyniki badania wskazujg na terapeutyczng funkcj¢ podrézowania osob z niepetnosprawnosciami.
Dla wigkszosci respondentow dziatalno$¢ turystyczna jest nawet dzialalnoscig hobbystyczng.
Motywami podjecia tej aktywnosci jest cheé zobaczenia nowych miejsc (przyroda, zabytki,
wydarzenia); zmiana otoczenia, relaks i che¢ spedzenia czasu z przyjacidotmi. Respondenci cenig
sobie obszary zwiazane z woda jako cel podrdzy, a takze miejsca o charakterze historycznym 1
kulturowym. Respondenci interesujg si¢ rowniez obszarami gorskimi, punktami widokowymi i
obszarami przyrodniczymi. Zmiana otoczenia 1 kontakt z nowym otoczeniem, zwlaszcza
przyrodniczym 1 kulturowym podczas dziatalno$ci turystycznej wydaje si¢ by¢ kluczowym
czynnikiem odrdzniajacym wypoczynek w domu od wypoczynku poza miejscem zamieszkania, co
przynosi znacznie lepsze efekty, zwtaszcza dla odpoczynku psychicznego i zdrowia.

Respondenci wskazywali strony internetowe poswigcone tematyce podrdzniczej jako najczescie)
wykorzystywane zrodlo informacji turystycznej. W nieco mniejszym stopniu wykorzystywane sa
media spoleczno$ciowe (najpopularniejszy jest Facebook, a najmniej TikTok), media tradycyjne,
blogi i materialty drukowane. Pod tym wzgledem osoby z niepetnosprawnosciami nie r6éznig si¢ od
turystow petnosprawnych. Facebook, ktory cieszy si¢ najwigksza popularnosciag wsrdéd badanych
0sOb, umozliwia tworzenie grup zainteresowan. Istnieje wiele roznych grup tego typu dedykowanych
osobom z niepelnosprawnosciami, w tym zwigzanych z turystyka, gdzie mozna wymieni¢ si¢
doswiadczeniami i poradami.

Najwigkszymi barierami utrudniajagcymi lub uniemozliwiajacymi wyjazd badanych osob z
niepetnosprawnosciami sg ograniczone mozliwosci finansowe, wlasne zdrowie oraz, co zaskakujace,
nieche¢ personelu do pomocy. Wsrdd odpowiedzi otwartych najczg$ciej wymieniane sa bariery
zwigzane z brakiem fizycznej dostepnosci, np. zbyt mata przestrzen, przeszkody architektoniczne,
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ale byty tez problemy spoteczne, gldwnie brak zrozumienia i cierpliwosci innych ludzi. Wyniki te
zwracaja uwage na ciagla potrzebe rozwoju turystyki dostgpnej, rowniez w zakresie finansowania
projektow zwigzanych z takimi podrézami. Dostosowania wymagaja rowniez programy edukacyjne
dla kadry turystycznej. W Polsce programy studiow na kierunkach turystycznych rzadko obejmuja
przedmioty zwigzane z obstugg klienta ze specjalnymi potrzebami.

Przedstawione wyniki badan dotycza osdb z réznymi dysfunkcjami. Zroznicowanie potrzeb i

uwarunkowan zwigzanych z okre§lonym rodzajem niepetnosprawnosci wskazuje na potrzebe
prowadzenia badan w jednorodnych grupach.
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People with disabilities - Motives, preferences and determinants of
tourist activity of people with disabilities

Publication of results

The information contained in the following report has already been published in the article:
Uplatnovani principii inkluze v cestovnim ruchu v zemich V4 / Application of the principles of
inclusion in tourism in V4 countries

1. Subject matter and methods of research

The subject of the study is the tourist and recreational activity of people with disabilities. The aim of
the research conducted as part of the Visegrad grant project "Application of Principles of Inclusion
in Tourism in V4 Countries' 2023-2024" is to determine the impact of selected demographic,
economic and social characteristics on the tourist activity of people with disabilities.

In non-exhaustive studies based on a non-random sample, there is rarely a justification for a sample
size of less than 30 or more than 500 units?. The evaluation was based on the results of a survey on a
sample of 185 respondents. In order to collect statistical data, a paper questionnaire and an electronic
questionnaire were used. The survey was conducted in the second half of 2023 and in the first half of
2024 and included 185 people.

The study used the diagnostic survey method, the technique of a printed questionnaire delivered
directly to the respondent or a link to the Forms application. In such a survey, the respondent answers
previously prepared questions in writing or electronically. Such a research procedure is often used in
order to examine large populations as quickly as possible. The questionnaire was anonymous and
included both closed and metric questions. The invocation to the survey included the purpose of the
survey, a request to complete the survey and an assurance of its anonymity. The method of sampling
was non-random

The presented results of the study are an introduction to the discussion on the advisability of research
on the tourist activity of people with disabilities taking into account the type of dysfunction.

In the presented studies, the factors determining tourist activity took into account such characteristics
as gender, age, place of residence, education, degree of disability, income per person, assessment of
one's own financial situation, nature of work, use of help from third parties.

2 Koztowski, A., Szreder, M. (2020). Informacje spoza préby w badaniach statystycznych. Wydawnictwo Uniwersytetu
Gdanskiego, Gdansk.
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2. Research Results
185 people with various types of disabilities and seniors took part in the research - with reduced
physical fitness, which constituted the largest group of respondents, and reduced sensory or

intellectual fitness. Their detailed characteristics are presented in table 1.

Table 1. Characteristics of the study group

Characteristics of the study group (n=63) n \ %
Sex

male 45 24%
female 127 69%
lack of answer 13 7%
Age

less than 20 17 9%
21-30 29 16%
31-40 18 10%
41 - 50 29 16%
51-60 11 6%
61-70 40 21%
71 and more 28 15%
lack of answer 13 7%
Type of disability

mobility disabilities (people using wheelchairs, crutches or a

cane) 28 16%
hearing impairment (people who are hard of hearing or 9

completely deaf) 5%
mental retardation (intellectual disability) 18 10%
visual impairments (people who are visually impaired or 9

completely blind) 5%
With dietary restrictions 18 10%
Parents traveling with children 9 5
Pregnant women 1 0,5
Seniors and other respondents 90 48,5%
Monthly net income per person in your household

less than 2 250 PLN 45 24%
2250 -4 500 PLN 79 43,5%
4501 - 6 750 PLN 32 17%
6751 -11 250 PLN 17 9%
more than 11 250 PLN 1 0,5%
lack of answer 11 6%
Social status

employee/entrepreneur 42 23%
pensioner (after working the required number of years) 68 36,5%
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maternity/parental leave 8 4,5%
pensioner (health reasons) 14 7,5%
pupil/student 33 18%
unemployed 7 3,5%
lack of answer 13 7%
Need for special assistance while traveling

yes 30 16%
no 142 77%
lack of answer 13 7%
Having your own travel assistant/companion

yes 38 20,5%
no 134 72,5%
lack of answer 13 7%

Source: own research

The largest number of surveyed people with disabilities, 54%, said that traveling is their hobby and
they like to travel a lot, slightly less, 46%, declared traveling from time to time. Only 3 person
admitted that they do not travel at all. The most common travel motives included seeing new places
and getting away from everyday life (84%), changing the environment (60%), but learning new skills
was indicated by only 1% of the respondents. A detailed list of travel motives is presented in Figure
1. Respondents could also enter reasons for traveling other than those mentioned above. The answers
included medical purposes, and the goal of some tourists is to show other people with disabilities that

it is possible to travel.

learning new skills (e.g. related to the...
paid work (e.g. business trips)
meeting new friends
visiting relatives
time spent with family or friends

health improvement

motives

practicing sports
relaxation
change of environment, detachment from...

seeing new places (nature, monuments,...

Fig. 1. Traveling motives of

0O 10 20 30 40 50 60 70 80 90

%

surveyed people with disabilities

(one could choose a maximum of 3 answers), source: own research
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The places most frequently visited by respondents are areas related to water, as well as places of
historical and cultural nature. Mountain areas, viewpoints and natural areas are also of interest to
respondents. Detailed results are shown in Figure 2.

regional cuisine

places related to active outdoor sports
attractions related to water

mountain areas, viewpoints

spas, wellness and spa

attractions

participation in events
cultural and historical facilities

natural areas

0% 10% 20% 30% 40% 50% 60% 70%
%

Fig. 2. Attractions most frequently visited by surveyed people with disabilities
(one could choose a maximum of 3 answers), source: own research

The respondents indicated websites dedicated to travel topics as the most frequently used source of
tourist information (73%). Social media (Facebook is the most popular and TikTok is the least
popular), traditional media, blogs and printed materials are used to a slightly lesser extent. The results
regarding this issue are visible in Figure 3.

Tik Tok [
YouTube [N
Instagram [
television/cinema (e.g. films, reports, travel s
programs)
travel blogs  [INEEG_G_—
printed materials (e.g. folders, leaflets, E—
guides)
Facebook NN
travel related website [N
0% 20% 40% 60% 80%
Fig. 3. Sources of tourist information declared by respondents

(one could choose a maximum of 3 answers), source: own research
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Half-day and one-day trips were the most popular in the surveyed group, while longer trips with
overnight stays for the weekend or holidays were relatively less frequently indicated (Fig. 4).

weekly trips, longer holidays F

one-night trips, weekends

one-day trips F—
half-day trips =

0% 10% 20% 30% 40% 50% 60%

E more than 5times MW 3-5timesayear M1-2timesayear Matall

Fig. 4. Length and frequency of trips declared by respondents
source: own research

When asked what determines the choice of a travel destination, the highest scores on a scale from 1
to 5 were assigned to the value of a specific destination (5 and 4), regardless of its adaptation to the
needs of a person with a disability, while its accessibility was indicated as a secondary factor (it
dominates in the oceans from 1 to 3). (Fig 5.).

S

0% 10% 20% 30% 40% 50% 60%

M availability of destination ~ M destination

Fig. 5. Factors determining the choice of a travel destination, source: own research
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As shown in Figure 6, the greatest barriers hindering or preventing the travel of surveyed people with
disabilities include limited financial possibilities, their own health and, surprisingly, staff reluctant to
help. The smallest barriers most frequently indicated were potential problems with adapting the diet
to individual needs, psychological problems and the possible lack of assistant services. Respondents
also had the opportunity to describe in an open question a barrier of a decisive nature due to their
health limitations. The most frequently mentioned are those related to lack of physical accessibility,
e.g. too small space, architectural obstacles, but there were also social problems, mainly lack of
understanding and patience of other people.

language barriers in the destination |

difficult terrain in the destination |
psychological barriers | I s

lack of company on the journey | I I

no assistant services |

own health N

untrained staff (for the specific neecs) | s S S
reluctant staff |

failure to adapt the possibilities of spending... I
the bathroom was not adapted to the... | S

toilets not adapted to the requirements | — S

not adapting the diet to the requirements |
accommodation not tailored to the specific... | s N S
transport not adapted to the specific needs | N N S
limited financial resources | — S

lack of opportunities to spend free time in the... | S
no information about accommodation, meals,... I — S
no information about means of transport or... | S N

0 10 20 30 40 50 60

70

B the smallest barrier B small barrier B medium barrier MW large barrier M the largest barrier

Fig. 6. Assessing the importance of barriers encountered during travel, source: own research

In the planning of travel by people with disabilities, the possibility of accommodation in accordance
with specific needs and information about attractions and accommodation prices were shown as the
most important. Information about parking options and the availability of vegetarian options on the
menu was considered to be the least important.
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credibility of information published on the...

information about tourist attractions in my... [
information about the prices of meals at... NN I
information about dietary options in my... [N [
information about parking options at your... I I

information about transportation options...
information about prices of...

|
I

up-to-date information about...

accommodation options that meet my...
0% 20% 40% 60% 80% 100% 120%

Hl m2 m3 m4 m5

Fig. 7. The importance of factors for the travel of people with disabilities,
1 — the least important, 5 the most important; source: own research

3. Conclusion

The results of the study indicate the therapeutic function of travelling for people with disabilities. For
the majority of respondents, tourist activity is even a hobby activity. The motives for undertaking this
activity include the desire to see new places (nature, monuments, events); a change of environment,
relaxation and the desire to spend time with friends. The respondents value areas related to water as
a destination, as well as places of historical and cultural nature. Mountain areas, viewpoints and
natural areas are also of interest to respondents. The change of the environment and coming into
contact with new surroundings, especially natural and cultural ones during tourist activities seems to
be a key factor distinguishing recreation at home from recreation outside the place of residence, which
brings much better effects, especially for mental rest and health.

The respondents indicated websites dedicated to travel topics as the most frequently used source of
tourist information. Social media (Facebook is the most popular and TikTok is the least popular),
traditional media, blogs and printed materials are used to a slightly lesser extent. In this respect,
people with disabilities do not differ from able-bodied tourists. Facebook, which is the most popular
among the surveyed people, allows you to create interest groups. There are many different groups of
this type dedicated to people with disabilities, including those related to tourism, where one can share
experiences and advice.

The greatest barriers hindering or preventing the travel of surveyed people with disabilities include
limited financial possibilities, their own health and, surprisingly, staff reluctant to help. Among the
open answers the most frequently mentioned barriers are those related to lack of physical
accessibility, e.g. too small space, architectural obstacles, but there were also social problems, mainly
lack of understanding and patience of other people. These results draw attention to the constant need
to develop accessible tourism, also in terms of financing projects for such travels. Educational
programs for tourist staff also require adjustments. In Poland, curricula for studies at tourism faculties
rarely include subjects related to customer with special needs service.

The presented research results concern people with various dysfunctions. The diversity of needs and
conditions related to a specific type of disability indicates the need to conduct research in
homogeneous groups.

227



Chapter 11
Dostepnos¢ atrakceji turystycznych w Malopolsce dla osob
z niepelnosprawnosciami

Publikacja wynikow

Informacje zawarte w ponizszym raporcie zostaly juz opublikowane w publikacji:

Uplatnovani principii inkluze v cestovnim ruchu v zemich V4 / Application of the principles of
inclusion in tourism in V4 countries

1. Przedmiot i metody badan

Celem podjetych badan jest ocena dostepnosci, dla 0sdb z niepelnosprawno$ciami, atrakcji
zlokalizowanych w Krakowie oraz Zakopanem i Tatrach. Do badan wybrano 25 atrakcji w Krakowie
i 25 w Zakopanem, ktére mozemy uwazaé za tzw. atrakcje flagowe lub kultowe®. Przeprowadzone
badania maja pokaza¢ w jakim stopniu s3 one przystosowane do przyjecia odwiedzajacych z
ograniczong mobilnoscig ruchowg oraz z uposledzeniem wzroku 1 stuchu.

Aby odpowiedzie¢ na to pytanie dokonano weryfikacji informacji zawartych w publikacji
»Przewodnik po Krakowie dla turysty z niepelnosprawnos$cig” i informacji publikowanych przez
miasto Zakopane oraz Tatrzanski Park Narodowy. Weryfikacja odbywala si¢ poprzez badania
terenowe oraz wywiady z gestorami atrakcji z wykorzystaniem ustrukturyzowanego kwestionariusza.
Zebrany materiat pozwolit na okreslenie w jakim stopniu wybrane atrakcje s3 przystosowane dla
0s0Ob ze szczegdlnymi potrzebami.

Kluczowym etapem byla ocena stopnia przystosowania kazdego z badanych obiektow dla osob z
niepetnosprawnoscig ruchu, wzroku 1 stuchu. Stopien dostepnosci poszczegodlnych atrakcji zastat
okreslony poprzez przypisanie oceny w skali Likerta - od obiektow zupelnie nieprzystosowanych
(ocena 0), do obiektow catkowicie dostepnych (ocena 3). Podczas oceny brano pod uwage takie
kryteria jak ilo$¢ 1 rodzaj udogodnien w obiektach, wyznaczenie specjalnych miejsc parkingowych,
przeszkolenie personelu w zakresie obstugi 1 udzielania pomocy osobom ze specjalnymi potrzebami,
fakt zatrudnienia osob z dysfunkcjami oraz umieszczenie deklaracji dostgpnosci obiektow na stronie
internetowej. Nastgpnie, na podstawie ocen czastkowy dokonano oceny kazdej atrakcji.

W odniesieniu do atrakcji turystycznych Tatr i Zakopanego prezentowane w tej pracy analiza oparta
jest na kwerendzie zastanych materiatow, wywiadach 1 dokumentach, w szczeg6lnosci dziataniach
samorzadu miasta Zakopane oraz Tatrzanskiego Parku Narodowego na rzecz kreowania dostgpnosci
do atrakcji turystycznych i infrastruktury.

2. Wyniki

Ocena dostepnosci atrakcji Krakowa dla osob z niepelnosprawnosciami

W tabeli 1 zawarto wyniki oceny stopnia wybranych atrakcji turystycznych Krakowa dla 3
podstawowych grup 0so6b z niepelnosprawnosciami (ruchu, wzroku, stuchu). Oceny przedstawiono
w skali Likerta od od 0 (brak dostepnosci) do 3 (petna dostgpnos$¢). Analizowane atrakcje

3 Atrakcje flagowe (flagship) sg rozumiane jako najlepsze, najwazniejsze, przypisuje sie im miedzynarodowe znaczenie,
duze rozmiary i znaczne efekty ekonomiczne . Atrakcje kultowe (icons) to obiekty reprezentatywne , stanowiace symbol
dziedzictwa kulturowego, godne podziwu (Leask, Fyall 2006, Kruczek 2011).
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pogrupowano wg ich rodzajow: Droga Krolewska i1 obiekty znajdujace si¢ na tym trakcie, muzea,
atrakcje otwartej przestrzeni, obiekty widowiskowo-sportowe i pozostate.

Tabela 1. Stopien przystosowania wybranych atrakcji Krakowa dla o0séb z niepetnosprawno$ciami.

Ocena przystosowania
atrakcji dla osob z
Lp. | Nazwa atrakeji niepelnosprawnoscia w
skali 0-3
ruchu | wzroku | stuchu
Droga Krolewska w Krakowie 1,6 1,4 0,7
1. | Barbakan (oddziat Muzeum Krakowa) 1 1 1
2. | Mury Obronne (oddziat Muzeum Krakowa) 0 1 1
3. | Kosciot Mariacki 2 1 0
4. | Sukiennice na Rynku Gléwnym 3 2 0
5. | Rynek Podziemny (oddziat Muzeum Krakowa) 2 2 1
6. | Katedra na Wawelu 1 1 0
7. | Zamek Krolewski na Wawelu 2 2 2
Muzea Krakowa 2,3 2 1,8
8. | Muzeum Narodowe w Krakowie - Gmach Gtowny 3 2 2
9 Muzeum Ksigzat Czartoryskich (oddziat Muzeum 3 3 3
" | Narodowego w Krakowie)
10. | Patac Krzysztofory (oddziat Muzeum Krakowa) 3 2 2
Fabryka Emalia Oskara Schindlera (oddzial Muzeum
11. 2 2 2
Krakowa)
12. | Stara Synagoga (oddzial Muzeum Krakowa) 0 1 1
13. | Muzeum Uniwersytetu Jagiellonskiego w Krakowie 2 2 0
14. | Muzeum Sztuki Wspotczesnej w Krakowie MOCAK | 3 2 2
15. | Muzeum Lotnictwa Polskiego 3 3 3
Trasa Turystyczna i Muzeum Zup Krakowskich w
16. e 2 1 1
Wieliczce
Atrakcje zwigzane z przestrzenia otwarta
17. | Bulwary Wislane 2 0 0
18. | Kopiec Ko$ciuszki 3 1 0
19. | Rynek Gtowny w Krakowie 3 0 0
20. | Rynek Podgorski w Krakowie 3 1 0
Obiekty widowiskowo-sportowe
21. | Centrum Kongresowe ICE Krakow 3 2 1
22. | Tauron Arena 3 2 2
Pozostale obiekty
23. | Ogréd Doswiadczen im. Stanistawa Lema 2 1 1
24. | Park Wodny w Krakowie S.A. 3
25. | Sanktuarium Bozego Mitosierdzia w Lagiewnikach 3 2 0

Zrodlo: Opracowanie wiasne.

Jak wynika z powyzszego zestawienia, atrakcjami najlepiej przystosowanymi, dla osoéb z réznego
rodzaju niepelnosprawno$ciami, s3 muzea krakowskie oraz Droga Krolewska. Mozna takze
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zauwazy¢, ze wszystkie oceniane obiekty posiadajg udogodnienia przede wszystkim skierowane dla
0sOb z ograniczong mobilno$cig ruchowa, dotyczy to zar6wno muzedéw i Drogi Krolewskiej, jak i
atrakcji zwigzanych z otwartg przestrzenia, obiektow sportowo-widowiskowych oraz pozostatych.
Nizej zostaly ocenione udogodnienia, ktore ulatwityby korzystanie z obiektow osobom z
uposledzeniem wzroku, najmniej udogodnien skierowanych jest do 0s6b z uposledzeniem stuchu.
Wsrdd badanych obiektow najliczniejsza grupe, bo 36% stanowily muzea krakowskie oraz atrakcje
wchodzace w sktad gldwnego traktu turystycznego Krakowa jakim jest Droga Krolewska (28%).
Analizowano roéwniez atrakcje zwigzane z przestrzenig otwartg (16%), obiekty widowiskowo-
sportowe (8%) oraz inne (12%).

= Droga Krélewska w Krakowie

‘ = Muzea Krakowa

Atrakcje zwigzane z przestrzenig otwartg

16%

= Obiekty widowiskowo-sportowe

36% = Pozostale obiekty

Rycina 1. Udzial poszczego6lnych grup atrakcji Krakowa w badaniu.
Zrodlo: Opracowanie wiasne.

Wyniki wywiadoéw wskazuja, ze 92% sposrod badanych obiektow posiada pewne udogodnienia z
mys$la o osobach z niepelnosprawnos$cia ruchu, 88% obiektéw moze gosci¢ osoby niepetnosprawne
wzrokowo, natomiast osoby z dysfunkcjg narzadu stluchu znajda udogodnienia w 56% obiektach.

Nalezy jednak pamigta¢, ze sam fakt posiadania pewnych elementow przystosowawczych nie jest
tozsamy z mozliwos$cig pelnego 1 komfortowego zapoznania si¢ z oferta danej atrakcji.

= osoby z niepelnosprawnoscia stuchu
= osoby z niepelnosprawnoscia wzroku

osoby z niepetnosprawnoscig ruchu

Rycina 2. Odsetek przystosowania badanych atrakcji Krakowa dla o0s6b z wybranymi
niepetnosprawnosciami. Zrodfo: Opracowanie wiasne.
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Ocena dostepnosci atrakcji Zakopanego i Tatr dla os6b z niepelnosprawnosciami

W Zakopanem aktualnie realizowany jest projekt ,,Zakopane bez barier. W urz¢dzie miasta powstato
nowe stanowisko asystenta burmistrza ds. os6b niepetnosprawnych. Rada powiatu tatrzanskiego
przyjeta w 2001 r. Program Dziatan na Rzecz Niepelnosprawnych na lata 2001 — 2025”. Jego
adresatami sg zar6wno mieszkancy powiatu tatrzanskiego jak i tury$ci. Na ulicach miasta jak i w
calym regionie mato jest stosunkowo turystow z niepelnosprawnosciami, co wigze si¢ z powolnym
procesem likwidacji barier architektonicznych czy brakiem przystosowania atrakcji turystycznych
do ich specyficznych potrzeb.

Popularno$¢ Tatr jako regionu turystycznego o jedynych w Polsce warunkach alpejskich jest
ogromna, o czy $wiadczy frekwencja turystow w parku narodowym. Uprawianie turystyki gorskiej
umozliwia gesta sie¢ znakowych szlakow turystycznych. Tatrzanski Park Narodowy (TPN), ktory
jest gestorem tych szlakow dziata na rzecz dostosowania niektorych z nich dla rodzicow z dzie¢mi w
wozkach, osob starszych i niepelnosprawnych. Nalezg do nich szlaki prowadzace popularnymi
dolinami — Koscieliska i Chochotowskg oraz Strazyska, Olczyska 1 Droga pod Reglami. Najwigksza
atrakcja krajobrazowa polskich, Morskie Oko jest dostgpna dla 0séb poruszajacych si¢ na wozkach,
z mozliwoscia wsparcia technicznego
1 organizacyjnego ze strony stuzb TPN. Proponuje si¢ m.in. dostawki elektryczne, zapewniajace
dodatkowy naped wézkom inwalidzkim. Wytrzymala bateria zapewnia naped, a kierownica
umozliwia samodzielne sterowanie wozkiem, dajagc tym samym znaczng niezalezno$¢ i
samodzielnos¢ kierujgcemu. Od 2023 r. na tatrzanskich szlakach mozna korzysta¢ z wozkow Joélette,
ktore daja znacznie wigksza swobode w pokonywaniu tatrzanskich szlakow. Woézek ma forme
lektyki z jednym kolem z kubelkowym siedziskiem 1 czterema uchwytami dla dwoch osob
pomagajacych.

Niewidomi lub niedowidzacy moga za pomocg dotyku poznaé szczeg6ty tatrzanskiej przyrody. Na
szlaku w dolinie Strazyskiej pojawi si¢ wkrotce tablica tyflograficzna z makietag Giewontu, napisana
w jezyku Brailla, oraz aplikacja audio przewodnika. Projektem obj¢to tez ghuchych i niestyszacych,
dla ktorych organizowane sg wycieczki z thumaczami jezyka migowego. Przygotowane sg opisy 10
tras w Tatrach w jezyku migowym.

W  odniesieniu  do  procesu  udostgpniania  atrakcji  turystycznych  dla  o0sob
z niepelnosprawno$ciami, warto wspomnie¢, o rdznego rodzaju inicjatywach 1 programach,
wspierajacych turystyke aktywna wsroéd osob z niepetnosprawnosciami (np. ,,Niepelnosprawni w
gorach”, ,Razem na szczyty”). Giowng ideg jest integracja Srodowisk niepetnosprawnych
1 pelnosprawnych.

3. Whnioski

Przystosowania atrakcji turystycznych dla potrzeb 0sob z niepelnosprawnosciami napotyka zaréwno
w wypadku historycznego miasta jakim jest Krakow jak i region gorskiego jakim sg Tatry na wiele
problemow przestrzennych, architektonicznych, organizacyjnych i spotecznych.

Dazenie Krakowa do bycia miastem bardziej dostgpnym dla 0séb ze specjalnymi potrzebami
przejawia si¢ w dostosowywaniu poszczegdlnych atrakcji na przyjecie tych grup odwiedzajacych, co
zostalo stwierdzone w naszych badaniach. Zadanie to w znacznym stopniu utrudniajg bariery
architektoniczne, ktore towarzysza wielu zabytkowym obiektom. Najlepszym przyktadem jest
“Droga Krolewska” i atrakcje polozone na jej trasie, ktére uwidaczniajg kanony budownictwa
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obowigzujace w dawnych czasach - nierdwne nawierzchnie, schody i1 progi, waskie przejscia czy tez
cigzkie drzwi. Kolejnym problemem jest dostep do miejsc parkingowych, w tym tych wydzielonych
dla os6b z niepelnosprawnosciami. Badania ukazaly, ze podejmowane sg proby odpowiedniej
adaptacji zabytkowych powierzchni dla niepetnosprawnych ruchowo poprzez stosowanie platform,
wind oraz zapewnianie dostepu do specjalnych toalet. Oferta zwiedzania coraz cze¢sciej uwzglednia
takze osoby z dysfunkcjami wzroku i sluchu - umieszczane s3 odpowiednie makiety, opisy w
alfabecie Braille’a, pe¢tle indukcyjne oraz niejednokrotnie pojawia si¢ mozliwo$¢ zwiedzania z
tltumaczem j¢zyka migowego. Dzigki tym dziataniom historyczna cz¢$§¢ miasta juz teraz jest w
pewnym stopniu dostepna dla turysty niepelnosprawnego, cho¢ wymaga jeszcze wielu dziatan w tym
zakresie.

Wigkszos¢ krakowskich atrakcji turystycznych ma udogodnienia techniczne zapewniajace
mozliwo$¢ 1 odpowiedni komfort zwiedzania osobom ze schorzeniami narzadu ruchu, wzroku oraz
stuchu. Takie udogodnienia znajdziemy w nowopowstajacych atrakcjach, ktore projektowane sg juz
z mys$la o tych odwiedzajacych. Z analizy dostgpnosci wybranych krakowskich muzedéw wylonit si¢
ogolny, bardzo korzystny obraz ich przystosowan dla turystow z r6znymi niepetnosprawnosciami.
Atrakcje zwigzane z przestrzenig zewnetrzng rowniez sg dobrze zaaranzowane, ale gtéwnie dla osob,
ktore maja problem z poruszaniem si¢. Powinny zatem zosta¢ podjete dziatania, aby zapewnic
dostepnos¢ turystom z innymi niepelnosprawno$ciami.

Pozostale badane obiekty, w tym widowiskowo — sportowe takze nie wykluczaja z zycia kulturowo—
spotecznego 0soOb ze specjalnymi potrzebami. W tej kategorii znow najwigkszy nacisk zostat
potozony na wyeliminowanie trudnos$ci zwigzanych z dysfunkcjg ruchowa. Mimo ze mozna doszukaé
si¢ pewnych elementéw przystosowawczych, to osoby niewidzace i niedowidzace oraz niestyszace i
niedostyszace stale czekajg na wprowadzenie dodatkowych rozwigzan.

Zakopane i Tatry to domena aktywnej turystyki gorskiej, podziwiania krajobrazéw i poznawania
urokéw przyrody, wypoczynku w gorskiej scenerii. Gospodarzem Tatr jest Tatrzanski Park
Narodowy, ktory realizuje projekt ,, Tatry dla wszystkich — zwigkszenie dostepnosci Tatrzanskiego
Parku Narodowego dla oséb z niepelnosprawnosciami” finansowany ze $rodkéw Panstwowego
Funduszu Rehabilitacji Oso6b Niepelnosprawnych, w ramach programu ,,Obszar chroniony, obszar
dostepny”. W ramach tego projektu wybrane obiekty oraz szlaki poddawane sa adaptacji do
uzytkowania przez osoby z niepelnosprawno$ciami zardwno w obszarze ruchowym, jaki i wzroku
oraz stuchu.
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Accessibility of tourist attractions in Malopolska for people
with disabilities

Publication of results

The information contained in the following report has already been published in the article:
Uplatiovani principii inkluze v cestovnim ruchu v zemich V4 / Application of the principles of
inclusion in tourism in V4 countries

1. Object and methods of research

The aim of this study is to assess the accessibility, for people with disabilities, of attractions located
in Krakow and in Zakopane and the Tatra Mountains. Twenty-five attractions in Krakow and 25 in
Zakopane were selected for the study, which can be considered flagship or cult attractions2. The
research was conducted to show to what extent they are adapted to accommodate visitors with reduced
mobility and visual and hearing impairments.

In order to answer this question, the information contained in the publication ‘Guide to Krakow for
Tourists with Disabilities’ and information published by the City of Zakopane and the Tatra National
Park was verified. The verification was done through field research and interviews with the managers
of the attractions using a structured questionnaire. The collected material made it possible to
determine to what extent the selected attractions are adapted for people with special needs.

A key stage was to assess the degree of accessibility of each of the surveyed attractions for people
with mobility, sight and hearing impairments. The degree of accessibility of each attraction was
determined by assigning a rating on a Likert scale - from completely unsuitable facilities (rating 0) to
completely accessible facilities (rating 3).

During the evaluation, criteria such as the number and type of amenities at the facilities, the
designation of special parking spaces, the training of staff in handling and assisting people with
special needs, the fact that people with dysfunctions are employed and the inclusion of accessibility
declarations of the facilities on the website were taken into account. Subsequently, a sub-assessment
was made of each attraction.

With regard to the tourist attractions of the Tatra Mountains and Zakopane, the analysis presented in
this thesis is based on a search of found materials, interviews and documents, in particular the efforts
of the Zakopane local government and the Tatra National Park to create accessibility to tourist
attractions and infrastructure.

2. Results
Accessibility evaluation of attractions of Krakow for people with disabilities

Table 1 contains the results of the evaluation of the degree of selected tourist attractions of Krakow
for 3 basic groups of people with disabilities (mobility, sight, hearing). The ratings were presented
on a Likert scale from 0 (no accessibility) to 3 (full accessibility). The analysed attractions were
grouped according to their type: Royal Road and facilities along the way, museums, open space
attractions, performance and sports facilities and others.
As can be seen from the list, the best adapted attractions, for people with various types of disabilities,
are the Krakow museums and the Royal Route. It can also be noted that all assessed facilities have
facilities primarily addressed to persons with reduced mobility, both in terms of museums and the
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Royal Route, as well as open space attractions, sports and entertainment venues and others. Facilities
that would make it easier for people with visual impairments to use the facilities were rated lower,
with the fewest facilities aimed at people with hearing impairments.

Tabela 1. Stopien przystosowania wybranych atrakcji Krakowa dla o0séb z niepetnosprawno$ciami.

Ocena przystosowania
atrakcji dla osob z
Lp. | Nazwa atrakeji niepelnosprawnoscia w
skali 0-3
ruchu | wzroku | stuchu
Droga Krolewska w Krakowie 1,6 1,4 0,7
1. | Barbakan (oddziat Muzeum Krakowa) 1 1 1
2. | Mury Obronne (oddziat Muzeum Krakowa) 0 1 1
3. | Kosciot Mariacki 2 1 0
4. | Sukiennice na Rynku Gléwnym 3 2 0
5. | Rynek Podziemny (oddziat Muzeum Krakowa) 2 2 1
6. | Katedra na Wawelu 1 1 0
7. | Zamek Krolewski na Wawelu 2 2 2
Muzea Krakowa 2,3 2 1,8
8. | Muzeum Narodowe w Krakowie - Gmach Gtowny 3 2 2
9 Muzeum Ksigzat Czartoryskich (oddziat Muzeum 3 3 3
" | Narodowego w Krakowie)
10. | Patac Krzysztofory (oddziat Muzeum Krakowa) 3 2 2
Fabryka Emalia Oskara Schindlera (oddzial Muzeum
11. 2 2 2
Krakowa)
12. | Stara Synagoga (oddzial Muzeum Krakowa) 0 1 1
13. | Muzeum Uniwersytetu Jagiellonskiego w Krakowie 2 2 0
14. | Muzeum Sztuki Wspodtczesnej w Krakowie MOCAK | 3 2 2
15. | Muzeum Lotnictwa Polskiego 3 3 3
Trasa Turystyczna i Muzeum Zup Krakowskich w
16. . 2 1 1
Wieliczce
Atrakcje zwigzane z przestrzenia otwarta
17. | Bulwary Wislane 2 0 0
18. | Kopiec Ko$ciuszki 3 1 0
19. | Rynek Gtowny w Krakowie 3 0 0
20. | Rynek Podgorski w Krakowie 3 1 0
Obiekty widowiskowo-sportowe
21. | Centrum Kongresowe ICE Krakow 3 2 1
22. | Tauron Arena 3 2 2
Pozostale obiekty
23. | Ogréd Doswiadczen im. Stanistawa Lema 2 1 1
24. | Park Wodny w Krakowie S.A. 3 2 2
25. | Sanktuarium Bozego Mitosierdzia w Lagiewnikach 3 2 0

Zrodlo: Opracowanie wiasne.
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= Droga Krolewska w Krakowie

‘ = Muzea Krakowa

Atrakcje zwigzane z przestrzenig otwartg
16%

= Obiekty widowiskowo-sportowe

36% = Pozostale obiekty

Fig.1. Udziat poszczegolnych grup atrakcji Krakowa w badaniu
Zrbdlo: Opracowanie wlasne

Among the sites surveyed (Fig. 1), the largest group, 36%, were Krakow's museums and attractions
forming part of Krakow's main tourist route, the Royal Route (28%). Also analysed were attractions
connected with open space (16%), entertainment and sports facilities (8%) and others (12%).

. = asoby z niepelnosprawnascia stuchu

= asoby z niepelnosprawnoscia wzroku

osoby z niepelnosprawnoscig ruchu

Fig.2. Udogodnienia dla osob z niepelnosprawnosciami
Zrédto: Opracowanie wilasne

The results of the interviews show that 92% of the surveyed facilities have some kind of facilities
with people with movement disabilities in mind, 88% of the facilities can accommodate people with
visual disabilities, while people with hearing disabilities will find facilities in 56% of the facilities
(Fig.2). It should be remembered, however, that the mere fact of having certain adaptations is not the
same as being able to fully and comfortably experience the offer of a given attraction.

Assessment of the accessibility of Zakopane and the Tatra Mountains attractions for people
with disabilities

The current project in Zakopane is 'Zakopane without barriers. A new position of mayoral assistant
for people with disabilities has been created in the town hall. The Tatra County Council adopted in
2001. The Tatra County Council adopted the ‘Programme of Activities for the Disabled 2001 - 2025°.
It addresses both the inhabitants of the Tatra district and tourists. There are relatively few tourists
with disabilities on the streets of the city and in the whole region, which is connected with the slow
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process of removing architectural barriers or the lack of adaptation of tourist attractions to their
specific needs.

The popularity of the Tatra Mountains as a tourist region with the only alpine conditions in Poland is
enormous, as evidenced by the attendance of tourists in the national park. Mountain tourism is made
possible by a dense network of marked hiking trails. The Tatra National Park (TPN), which is the
operator of these trails, works to adapt some of them for parents with children in prams, the elderly
and the disabled. These include trails leading through the popular valleys - Koscieliska and
Chochotowska, as well as Strazyska, Olczyska and Droga pod Reglami. Poland's biggest scenic
attraction, Morskie Oko, is accessible for wheelchair users, with the possibility of technical and
organisational support and organisational support from TPN services. Among other things, electric
extensions are proposed to provide additional propulsion for wheelchairs. A long-lasting battery
provides the propulsion and the steering wheel allows the wheelchair to be steered independently,
thus giving considerable independence and self-reliance to the driver. From 2023 onwards, Joélette
wheelchairs can be used on the Tatra trails, giving much greater freedom to tackle the Tatra trails.
The wheelchair is in the form of a single-wheeled sedan with a bucket seat and four handles for two
helpers.

Blind or visually impaired visitors can learn details of Tatra nature by touch. A tylograph board with
a model of Giewont, written in Braille, and an audio guide application will soon appear on the trail
in the Strazyska Valley. The project has also been extended to the deaf and hard of hearing, for whom
tours with sign language interpreters are being organised. Descriptions of 10 trails in the Tatra
Mountains in sign language are being prepared.

With regard to the process of making tourist attractions accessible to people with with disabilities, it
is worth mentioning various initiatives and programmes that support active tourism among people
with disabilities (e.g. ‘Disabled in the mountains’, ‘Together to the summits’). The main idea is to
integrate the disabled and non-disabled communities. and non-disabled communities.

3. Conclusions

The adaptation of tourist attractions to the needs of people with disabilities faces many spatial,
architectural, organisational and social problems in both the historic city of Krakow and the mountain
region of the Tatra Mountains.

Krakoéw's aspiration to be a more accessible city for people with special needs manifests itself in the
adaptation of individual attractions to accommodate these visitor groups, as found in our research.
This task is significantly hampered by the architectural barriers that accompany many historic sites.
The best example is the 'Royal Road' and the attractions along its route, which highlight the canons
of construction in force in former times - uneven surfaces, stairs and thresholds, narrow passageways
or heavy doors. Another problem is access to parking spaces, including those designated for people
with disabilities. Research has shown that attempts are being made to suitably adapt historic areas for
the mobility impaired by using platforms, lifts and providing access to special toilets. Visually and
aurally impaired visitors are also increasingly being catered for, with models, Braille descriptions,
induction loops and, in many cases, the option of visiting with a sign language interpreter. Thanks to
these measures, the historic part of the city is already to some extent accessible to tourists with
disabilities, although much more still needs to be done in this respect.

Most of Krakow's tourist attractions have technical facilities to ensure that visitors with mobility,
sight and hearing impairments are able to visit and are comfortable enough to do so. Such facilities
can be found in newly created attractions, which are already designed with these visitors in mind. An
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analysis of the accessibility of selected Krakow museums has produced a generally very favourable
picture of their adaptations for tourists with various disabilities.

Attractions related to outdoor space are also well arranged, but mainly for people who have problems
with mobility. Measures should therefore be taken to ensure accessibility for tourists with other
disabilities.

The other facilities surveyed, including performance and sports facilities, also do not exclude people
with special needs from cultural and social life. In this category, again the greatest emphasis was
placed on eliminating difficulties related to motor dysfunction. Although some adaptations can be
found, the blind and visually impaired as well as the deaf and hearing impaired are still waiting for
additional solutions.

Zakopane and the Tatra Mountains are the domain of active mountain tourism, admiring the scenery
and learning about the beauty of nature, relaxing in the mountain scenery. The Tatra Mountains are
hosted by the Tatra National Park, which is implementing the project ‘Tatra Mountains for everyone
- increasing the accessibility of the Tatra National Park for people with disabilities’, financed by the
State Fund for Rehabilitation of People with Disabilities, under the programme ‘Protected area,
accessible area’. As part of this project, selected facilities and trails are being adapted for use by
people with mobility, sight and hearing impairments.
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Chapter 12
Dostepnos¢ zasobow dziedzictwa kulturowego dla osob
z niepelnosprawnosciami. Studium przypadku - muzea Krakowa

Publikacja wynikow

Informacje zawarte w ponizszym raporcie zostaly juz opublikowane w artykule:

Kruczek Z. ; Gmyrek K.; Zizka D.; Korbiel K.; Nowak K. (2023), Accessibility of Cultural Heritage
Sites for People with Disabilities: A Case Study on Krakow Museums, Sustainability Volume 16,
Issue 1

https://www.mdpi.com/2071-1050/16/1/318

1. Przedmiot i metody badan

Celem podjetych badan jest ocena dostepnosci dla o0s6b niepelnosprawnych muzedow
zlokalizowanych w Krakowie. Przeprowadzone badania majg pokaza¢ w jakim stopniu muzea sg
przystosowane do przyjecia odwiedzajacych z ograniczong mobilno$cig ruchowa, z uposledzeniem
wzroku 1 stuchu, niepetnosprawnych umystowo oraz seniorow, rodzin z matymi dzie¢mi, kobiet w
cigzy 1 osob z ograniczeniami dietetycznymi. Badania powinny da¢ réwniez odpowiedz na pytanie
jaki odsetek ogolnej liczby odwiedzajacych muzea stanowig osoby z szczegolnymi potrzebami oraz
odno$nie przygotowania personelu do obstugi tych osob. Innym celem byla ocena dostepu do
informacji zaréwno cyfrowych jak i analogowych na temat udogodnien zwiedzania oraz mozliwosci
wirtualnego zapoznania si¢ ze zbiorami muzeum.

Pytania robocze

1. Dla jakich grup osob ze specjalnymi potrzebami przygotowane sg krakowskie muzea,

2. Czy pomieszczenia muzealne przystosowane sg dla osob poruszajacych sie na woézkach
inwalidzkich,

3. Jakie urzadzenia poprawiajace dostepnos¢ dla 0sob ze szczegdlnymi potrzebami znajdujg si¢
w muzeach,

4. Jakie grupy o0sob ze szczegdlnymi potrzebami odwiedzaja krakowskie muzea

5. Czy muzea zatrudniajg osoby przeszkolone w zakresie udzielania pomocy osobom ze
szczegblnymi potrzebami,

6. Czy muzea odpowiednio informuja o dostepnosci swoich przestrzeni dla o0s6b ze
szczegblnymi potrzebami,

7. Czy strony internetowe muzedw speiniaja wymogi dostepnosci cyfrowej dla oséb z
niepetnosprawnosciami.

8. Czy muzea proponujg wirtualne zwiedzanie.

Metody i narzedzia badan

Aby uzyska¢ odpowiedzi na zadane powyzej pytania przeprowadzono badania metoda
skategoryzowanego wywiadu. Jest to metodg polegajagca na postugiwaniu si¢ podczas badan
doktadnie opracowanym kwestionariuszem. Badania zostaly przeprowadzone w okresie lipiec —
wrzesien 2023 w wybranych muzeach Krakowa. Pomini¢to muzea o frekwencji ponizej 5 tys.
odwiedzajacych w 2022 r, w efekcie uzyskano dane z 31 obiektow. Wywiady przeprowadzono w
muzeach z osobami odpowiedzialnymi za ich dostepnos¢ dla osdb ze szczegdlnymi potrzebami.
Zastosowano technike CAPI (Computer Assisted Personal Interview). Narzedziem badan byt
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standaryzowany kwestionariusz wywiadu zawierajacy 24 pytania wyboru 1 uzupekien.
Kwestionariusz zostatl przygotowany w wersji elektronicznej w aplikacji Forms i dostarczony
osobom odpowiedzialnym w muzeach za dostepnos¢ obiektu dla 0s6b z niepelnosprawnosciami w
postaci linku.

Do sprawdzenia istotnosci statystycznej rdznic w stopniu przystosowania muzedw oraz udogodnien
dla 0sdb z niepetnosprawnosciami wykorzystano test istotnosci dla dwoch frakceji (Mann—Whitney U
Test), dla tzw. muzedéw topowych (flagowych), w ktorych liczba odwiedzajacych w roku 2022
wyniosta ponad 100 tys. (13 muzeow) oraz muzedw z frekwencja nizszg niz 100 tys. Osob (18
muzedéw, placowek). Test U Manna-Whitneya jest stosowany do danych nieparametrycznych
(zwykle danych porzadkowych) i powinien by¢ brany pod uwage w przypadku korzystania z danych
rankingowych, danych, ktore odbiegaja od akceptowalnych wzorcoéw rozktadu lub gdy istniejg
zauwazalne rdznice w liczbie uczestnikow w dwoch grupach porownawczych.

Odpowiedzi na te pytania pozwolity oceni¢ przystosowanie kazdego z obiektow do zwiedzania przez
osoby poruszajace si¢ na wodzkach, niewidome i niedowidzace, z uposledzeniem stuchu i
niepetnosprawnoscig umystowg a takze senioréw, rodzin z wdzkami, kobiety w cigzy i osoby z
ograniczeniami dietetycznymi. Pod uwage brano zaréwno obecnos¢ udogodnien technicznych jak i
oznakowanie i dostep do informacji analogowej 1 cyfrowe;.

Osobnym badaniem byla analiza stron internetowych muzedéw pod katem ich funkcjonalnosci dla
0sOb niepetnosprawnych oraz mozliwosci zrealizowania wirtualnego zwiedzania. Poza tym
sprawdzono, czy strony internetowe obiektu spetniaja wymogi dostepnosci cyfrowej w zakresie:

o funkcjonalnosci (mozliwos¢ tatwego odnalezienie tresci oraz funkcji niezaleznie od sposobu
nawigowania np. za pomocg samej klawiatury, samej myszy),

o kompatybilnosci  (wspdlpracy z programami wykorzystywanymi przez osoby z
niepelnosprawnos$ciami),

o postrzegalnosci (mozliwosci odbioru tresci za pomocg dostepnych u uzytkownika zmystow
wzroku, stuchu lub dotyku, np. audiodeskrypcja),

o zrozumiatosci (teksty pisane prostym jezykiem, bez trudnych sformutowan)

o obiekt nie posiada strony internetowe;.

Badanie wykonano z wykorzystaniem oprogramowania TAW Accessibility Checker.
Narzgdzie to stuzy do automatycznego testowania dostepnosci stron internetowych, koncentruje si¢
ono bezposrednio na standardach World Content Accessibility Guidelines (WCAG 2.1) identyfikujac
problemy w zakresie funkcjonalnosci, kompatybilno$ci, postrzegalnosci 1 zrozumiato$ci
poszczegdlnych witryn. TAW, cho¢ jest rozwigzaniem zautomatyzowanym, prowadzi analize
zgodno$ci na dwoch poziomach: automatycznym i manualnym. Raporty z analiz poszczegdlnych
stron grupuja biedy w trzech segmentach: problemy (jednoznacznie zidentyfikowane przez
oprogramowanie), ostrzezenia (zidentyfikowane przez oprogramowanie, lecz oznaczone do
ponownej, manualnej weryfikacji) i niesprawdzone (poza zasi¢giem oprogramowania, przeznaczone
do manualnej weryfikacji).

2. Wyniki

Analiza ankiet pozwolila na udzielenie odpowiedzi na sformutowane pytania badawcze. Pierwsze z
nich dotyczyto identyfikacji grup osob z niepetnosprawnosciami, dla ktorych krakowskie muzea sg
dostepne. I tak, jak wynika z ryciny 1, muzea Krakowa sg stosunkowo najlepiej przygotowane na
przyjecie osob niepelnosprawnych fizycznie, bo az 87% obiektow deklarowato dostepnos¢ dla tej
grupy osob. Wysoki odsetek obiektow jest przyjazny dla seniorow (80%). W mniejszym stopniu
muzea sg przystosowane dla potrzeb oséb niedowidzacych i niewidzacych (74%) oraz dla osob
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niedostyszacych 1 niestyszacych (73%). Podobnie, na poziomie 71% ksztaltuje si¢ dostgpnos¢ dla
rodzin z wozkami oraz z dzie¢mi. Najmniej obiektow deklarowato dostepnos¢ dla kobiet w cigzy
(58%).

Warto zwro6ci¢ uwage na fakt, ze 4 muzea nalezagce do tzw. muzeow flagowych sa réwniez
przystosowane dla 0sob z niepetnosprawnoscig intelektualng, osob wysoko wrazliwych, oséb ze
spektrum autyzmu, posiadaja koszyki sensoryczne dla oraz "ciche godziny "; w przypadku
mniejszych muzedéw, tylko jedno =zdeklarowato posiadanie udogodnien dla oséb =z
niepetnosprawnoscig intelektualng i ASD.

Z analizy wynikow badania wynika, ze muzea z wickszg frekwencja nie r6znig si¢ pod katem
przystosowania ich dla grup oséb z ré6znymi niepetnosprawnosciami, od muzedéw z mniejsza liczba
odwiedzajacych. Roznice w odpowiedziach na korzysc muzedw flagowych w tym kontekscie byty
istotne statystycznie na poziomie istotnosci p=0,05 tylko w przypadku przystosowania ich dla oséb
niepetnosprawnych fizycznie (U=1,82) w pozostalych przypadkach nie wykazano istotnych
statystycznie roznic migdzy muzeami z wigksza i z mniejsza frekwencja: rodziny z woézkami
(U=0,47), kobiety w cigzy (U=0,33), dzieci (=0,77), seniorzy (U=-0,53), osoby niedostyszace i
niestyszace (U=1,42), osoby niedowidzace i niewidzace (U=1,12).

rodzin z wézkami [N !
kobiet w ciazy (NG 55
dzieci NN 71
seniorow [N 30
osdb niedostyszacych i niestyszacych [N 71
oséb niedowidzacych i niewidzacych [N /£
oséb niepetnosprawnych fizycznie  |INININIGININGDEEE 37

0 20 40 60 80 100

Liczba muzedw w %

Ryec. 1. Stopien przystosowania muzeow Krakowa dla grup 0s6b
z niepetnosprawnosciami

Na pytanie 2, czy pomieszczenia muzealne przystosowane sa dla 0s6b poruszajacych si¢ na wozkach
inwalidzkich uzyskano odpowiedzi, wskazujace na to, ze dla wielu muzeoéw jest to duze wyzwanie
przestrzenne (niejednokrotnie zwigzane z historyczna architekturg obiektu) oraz organizacyjne i
finansowe, tylko 9% badanych placowek wykazato brak zglaszania takich potrzeb (ryc. 1).
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= finansowy  ® organizacyjny przestrzenny = brak zgtaszanych potrzeb

Ryc. 2. Przyczyny braku przystosowania muzedéw dla osdb z niepetlnosprawnosciami
(w odsetkach)

Osobnym problemem jest dostgp o0sob niepelnosprawnych fizycznie do wydzielonych miejsc
parkingowych, tylko 52% obiektow ma taki dost¢p, z mozliwoscia dotarcia do muzeum poprzez bez
progowe chodniki lub rampy czy podjazdy. Przystosowanie obiektow dla wozkowiczéw wymagato
specjalnych modyfikacji budynku po jego powstaniu (50% odpowiedzi). Wigkszo$¢ gestorow
muzedéw uwaza, ze brak dostosowania obiektu do potrzeb oséb poruszajacych si¢ na wodzkach
inwalidzkich jest forma ich dyskryminacji (81%), a tylko 19% nie potwierdzilo tej tezy. Tezy tej na
ogo6l nie potwierdzajg gestorzy muzedéw znajdujacych sie w obiektach historycznych, ktérych
dostosowanie do potrzeb o0so6b z niepelnosprawnosciami fizycznymi bywa ograniczone lub
niemozliwe (ryc.2)

W odpowiedzi na pytanie 3. “jakie urzadzenia poprawiajace dostgpnos¢ dla oséb ze szczegdlnymi
potrzebami znajdujg si¢ w muzeach” uzyskano odpowiedzi wskazujace na zapewnienie w muzeach
odpowiedniej szeroko$ci drzwi (70%) oraz funkcjonowanie wind (66%), a takze wlasciwy profil drog
komunikacyjnych w obiekcie (43%). W wigkszosci muzeéw jako udogodnienie dla o0sob
niestyszacych zainstalowana jest p¢tla indukcyjna (57%). Co trzecie muzeum posiada udogodnienie
dla oséb niewidzacych w postaci opisu w alfabecie Braille’a, a takze wazne dla 0séb z ograniczong
sprawnos$cig fizyczna podjazdy 1 rampy dojazdowe (36%), obnizone lady w recepcji/kasach
biletowych (33%) oraz platformy/podnosniki (20%) i automatycznie otwierane drzwi (20%). Tylko
10% muzeow nie posiadato zadnych z tych udogodnien (ryc. 3).

Warto zwroci¢ uwage na wysoki stopien dostosowania urzadzen sanitarnych dla potrzeb osob z
niepelnosprawnosciami, bo az 87% deklarowalo, ze ich tazienki speiniajg takie standardy.

W przypadku udogodnien dla oséb z niepetnosprawnosciami, nie wykazano istotnych statystycznie
roéznic miedzy muzeami z wigksza i z mniejszg frekwencja: obnizone lady w recepcji, kasie biletowej
(U=0,53), petla indukcyjna (U=1,24), opisy w alfabecie Braille (U=1,05), wiasciwy profil drog
komunikacyjnych  (U=0,09), windy (U=0,33), rampa dojazdowa/podjazd (U=1,47),
platforma/podnosnik (U=0,53), szerokie drzwi (U=0,15) oraz brak udogodnien (U=1,54). Jedynie
odpowiedz dotyczaca posiadania przez obiekty drzwi automatycznie otwieranych okazala sie
statystycznie na poziomie istotnosci p=0,05 (U=2,2) na korzy$¢ muzedw flagowych.
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Ryc. 3. Udogodnienia w muzeach Krakowa dla o0s6b z niepetnosprawnos$ciami
(w odsetkach badanych obiektow)

Poprawienie dostgpnosci dla oséb ze szczegdlnymi potrzebami jest mozliwe poprzez obecno$¢ w
muzeach rozwigzan technicznych. Nasycenie nimi obiektéw muzealnych ilustruje tabele 1. Ciagi
komunikacyjne, windy, toalety, a takze brak progéw i ptaskie powierzchnie czynig wigkszo$¢
krakowskich muzeow dostepnymi dla 0séb poruszajacych si¢ na wézkach inwalidzkich 1 dzieciecych.
Co drugie z badanych muzedw posiada odpowiednie piktogramy i znaki ostrzegawcze, natomiast co
czwarte opisy w alfabecie Braille’a. Sygnalizacja dzwigkowa istotna dla osdb niewidzacych pojawia
si¢ tylko w 4 muzeach.

Wigkszos¢ obiektow (97%) posiada przestrzenie publiczne dostosowane do wspdlnego przebywania
0s0b zarowno bez jak i1 ze szczegdlnymi potrzebami.

Tabela 1. Pomoce poprawiajace dostepno$¢ w muzeach Krakowa

LP Udogodnienie Liczba | %
1. | Winda, w tym z alfabetem Braill’a lub petla indukcyjng 13 42
2. | Winda dla wézkéw inwalidzkich 19 61
o 3. |Podjazdy dla wozkow dzieciecych 1 inwalidzkich | 7 22,5
zabezpieczone porgczami
o 4. | Toalety dostepne dla wozkow inwalidzkich 22 71
o 5. | Brak progéw i plaskie powierzchnie 19 61
o 6. | Opisy w alfabecie Braille’a 8 26
o 7 | Piktogramy i znaki ostrzegawcze 15 48,5
o 8. | Sygnalizacje dzwickowe 4 13

Na pytanie o wskazanie jakie grupy osob ze szczegolnymi potrzebami lub niepetnosprawnosciami
odwiedzajg krakowskie muzea uzyskano odpowiedzi wskazujgce, ze reprezentowane sg w réznym
stopniu wszystkie analizowane grupy. (tab. 2). W 81% muzeach stwierdzono obecno$¢ turystow
niepetnosprawnych fizycznie, a w 78% seniorow. W wigkszosci muzedw (71%) pojawiaja si¢ osoby
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z uposledzeniem wzroku 1 shuchu, w mniejszym stopniu male dzieci (42%) oraz osoby z
ograniczeniami dietetycznymi (26%).

Tabela 2. Obecnos¢ turystow z niepetnosprawnosciami w muzeach Krakowa

LP Rodzaje niepelnosprawnosci Liczba | %
o 1. | Osoby niepelnosprawne fizycznie 25 81
o 2. | Osoby z uposledzeniem wzroku 22 71
o 3. | Osoby z uposledzeniem stuchu 21 68
o 4. | Osoby z niepelnosprawnos$cia umystowa 22 71
o 5. | Seniorzy 24 78
o 6. | Rodziny z wozkami 21 68
o . Kobiety w cigzy 22 71
o 8. | Male dzieci 19 42
o 9 | Osoby z ograniczeniami dietetycznymi 8 26

Natomiast ryc. 4 ilustruje wskazane przez gestoréw muzedéw dominujace segmenty odwiedzajacych.
W 71 % obiektéw dominuja grupy dorostych (71%), a nieco mniej dorosli indywidualni (61%).
Grupy mtodziezy dominowaty w 68% analizowanych muzedéw, ale mlodziez zwiedzajaca
indywidualnie juz tylko w 38%. Na uwage zastuguja rowniez grupy seniorow (58%) 1 seniorzy
zwiedzajacy indywidualnie (45%). Znaczny odsetek muzeow wskazuje na grupy dzieci w wieku
szkolnym (61%) oraz rodzicow z dzie¢mi w wieku szkolnym (55%). Rodzice z malymi dzie¢mi sg
wskazani jako wazna grupa w 52% krakowskich muzeow.

seniorzy indywidualnie NI 45
dorodli indywidualnie NG 61
mtodziez indywidualnie IS 39
grupy senioréw NN 58
grupy dorostych I 71
grupy mtodziezy I 63
grupy dzieci w wieku szkolnym I 1
rodzice z dorostymi dzie¢cmi GGG 42
rodzice z dzie¢mi w wieku szkolnym I 55
rodzice z matymi dzie¢mi I 52

0 10 20 30 40 50 60 70 80
%

Ryc. 4. Odpowiedz na pytanie o dominujace grupy klientow wsrod odwiedzajacych krakowskie
muzea (w odsetkach)

Na pytanie o oceng liczebnosci osdéb o ograniczonej mobilnosci 1 orientacji, w tym o0séb z

niepetnosprawnoscig wzrokowa, stuchowsg, umystowsa, seniorow, rodzin, kobiet w cigzy, matych
dzieci, w ogodlnej liczbie klientow wigkszos¢ gestorow szacowata, ze to okoto 10%. Najwyzsze
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szacunki dotyczyly obecnosci 0séb z niepetnosprawnosciami fizycznymi, natomiast nie stwierdzono
na ogo6t udzialu 0s6b z ograniczeniami dietetycznymi.

Pytanie 6 dotyczylto zatrudniania przez muzea 0sob przeszkolonych w zakresie udzielania pomocy
osobom ze szczegdlnymi potrzebami. Prawie wszystkie analizowane muzea zatrudniajg takie osoby
(97%), tylko 3 muzea nie zatrudniaja takich osob. Ponadto personel muzeow jest przeszkolony w
zakresie udzielenia pomocy osobom ze szczegdlnymi potrzebami, w 30% obiektow takim szkoleniem
objeto polowe zatrudnionych.

Przeprowadzone wywiady wskazuja, ze muzea odpowiednio informujg na swoich stronach o
dostepnosci swoich przestrzeni dla 0sob ze szczegdlnymi potrzebami, potwierdzajg to gestorzy 97%
placowek muzealnych), a obecno$¢ pséw - przewodnikéw czy innych zwierzat asystujacych jest
dopuszczona w 87% placowek.

Dodatkowo przeprowadzona zostata analiza ocena stron internetowych badanych muzeow pod katem
ich funkcjonalnosci dla niepelnosprawnego odbiorcy, a takze obecnosci oferty wirtualnego
zwiedzania. Wychodzac naprzeciw potrzebom o0sob z niepelnosprawno$ciami, ustawodawstwo
polskie, wprowadzito pojecie tzw. dostepnosci cyfrowej, jako jednej z najwazniejszych cech stron
internetowych, aplikacji mobilnych i innych rozwigzan cyfrowych, ktore maja pomodc korzystaé z
nich osobom o r6znym zakresie stuchu, ruchu, wzroku czy zdolno$ci poznawczych. Zgodnie z
wymogami wszystkie podmioty publiczne, do ktérych zaliczamy obiekty muzealne, muszg zapewnié¢
dostepnos¢ cyfrowa swoich stron internetowych i aplikacji mobilnych; strony te musza spetniaé
zasady postrzegalno$ci, funkcjonalno$ci, zrozumiatos$ci i kompatybilno$ci [46].

Zgodnie z Ustawq z dnia 4 kwietnia 2019 r. o dostgpnosci cyfrowej stron internetowych i aplikacji
mobilnych podmiotow publicznych, obiekty muzealne zobligowane sg do posiadania tzw. deklaracji
dostepnosci, ktéra opisuje dostepnos¢ obiektu dla 0séb z niepetnosprawnosciami; informuje te osoby
o rozwigzaniach, ale tez problemach, jakie spotkaja na stronie internetowej, w aplikacji mobilnej 1
budynkach [45]. Deklaracja dostepnosci musi spetniac¢ okreslone wymagania tresciowe i techniczne,
powinna by¢ takze dostepna w kazdej wersji jezykowej, w ktdrej podawane sg tresci na stronie
internetowej. W sytuacji, kiedy strona internetowa nie jest dost¢gpna, obiekt i tak musi posiada¢ w
petni dostepng deklaracje. Deklaracje dostepnosci nalezy aktualizowa¢ kazdego roku (do konca
marca) oraz po kazdej przebudowie lub aktualizacji strony internetowej lub aplikacji.

Tabela 3. Ocena deklaracji dostgpnosci stron internetowych badanych muzedéw — liczba wykazanych
problemoéw, wg TAW Accessibility Checker (z dnia 15.10.2023 r.)

Nazwa Muzeum F K P Z RAZE | Wirtualne
M zwiedzanie
MUZEUM NARODOWE W KRAKOWIE | 43 18 |54 56 | 171 tak

(razem z Oddziatami: Gmach Gléwny, Muzeum
Ksigzat Czartoryskich, Oddzial: G.S.P XIX w
Sukiennicach, O/Muzeum Czapskich)
https://mnk.pl/

ZAMEK KROLEWSKI NA WAWELU | 37 1 48 13 99 tak
PANSTWOWE ZBIORY SZTUKI
https://wawel.krakow.pl/

TRASA TURYSTYCZNA 1 MUZEUM ZUP | 121 9 558 38 726 tak
SOLNYCH W WIELICZCE
https://muzeum.wieliczka.pl/
MUZEUM (HISTORYCZNE) KRAKOWA | 47 1 94 18 160 nie

(razem z Oddziatami: Patac Krzysztofory, Stara
Synagoga, Fabryka Schindlera, Barbakan, Mury
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Obronne, Celestat, Rynek Podziemny, Muzeum
Podgoérza, Rydlowka)
https://muzeumkrakowa.pl/

MUZEUM SZTUKI I TECHNIKI JAPONSKIE]J | 48 2 68 20 138 tak
MANGGHA
https://manggha.pl/
MUZEUM LOTNICTWA 47 1 79 6 133 tak
https://muzeumlotnictwa.pl/
MUZEUM SZTUKI WSPOLCZESNE] W | 69 1 97 20 187 nie
KRAKOWIE MOCAK
https://www.mocak.pl/
MUZEUM ARCHEOLOGICZNE W | 39 1 87 6 133 tak
KRAKOWIE
https://ma.krakow.pl/
MUZEUM INZYNIERII MIEJSKIE] W | 101 1 148 25 275 nie
KRAKOWIE
https://www.mit.krakow.pl/
GALICJA -MUZEUM ZYDOWSKIE 56 1 47 6 110 nie
https://galiciajewishmuseum.org/
MUZEUM UNIWERSYTETU | 115 2 136 12 265 nie
JAGIELLONSKIEGO
https://maius.uj.edu.pl/
MUZEUM HISTORII FOTOGRAFII IM. | 51 1 40 20 112 tak
WALEREGO RZEWUSKIEGO W
KRAKOWIE

https://mufo.krakow.pl/

MUZEUM ARMII KRAJOWEJ | 633 429 | 1637 442 | 3141 nie
IM.GEN.EMILA FIELDORFA ,NILA” W
KRAKOWIE

https://muzeum-ak.pl/

MUZEUM ETNOGRAFICZNE IM. | 140 3 99 35 277 nie
SEWERYNA UDZIELI
https://etnomuzeum.eu/
MUZEUM SW. JANA PAWLA 11 WIELKIEGO | 148 4 491 28 671 nie
(razem z Centrum Jana Pawla II "Nie I¢kajcie
sig")

https://mjanpawel2.pl/

SUMA WSKAZAN 1695 | 475 | 3683 745

F- funkcjonalno$¢, K- kompatybilnos¢, P-postrzegalnos¢, Z - zrozumiato$é

Analizujac strony internetowe badanych muzedéw, pod wzgledem ich dostepnosci dla osob z
niepelnosprawno$ciami (tab. 3.), mozna zauwazy¢, ze najlepiej sa one przygotowane z punktu
widzenia kompatybilnosci i zrozumiato$ci. Elementy te wykazaly mniejsza liczbe bledow
(odpowiednio 475 1 745 wskazan)). Najwiekszym problemem w deklaracji dostgpnosci okazata sig
postrzegalno$¢ stron internetowych (3683 wskazan), a nastepnie ich funkcjonalnos¢ (1695 wskazan).
W ocenie poszczegdlnych muzeéw mozna zaobserwowac rowniez pewne istotne dysproporcje. W
ogo6lnym podsumowaniu, najlepiej przygotowanymi muzeami pod wzgledem deklaracji dostgpnosci
stron internetowych, czyli z najmniejszg liczba wskazanych problemow, sg: Zamek Krolewski na
Wawelu (99), Galicja — Muzeum Zydowskie (110) oraz Muzeum Historii Fotografii (112). Z kolei
najwigcej probleméw, znacznie odbiegajaco od pozostatych muzedéw, problemoéw zardwno tych
jednoznacznie zidentyfikowanych przez program, jak réwniez wskazanych jako ostrzezenia i tych
przeznaczonych do manualnej weryfikacji, wykazato Muzeum Armii Krajowej (3141).
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W obecnym, powszechnym dostgpie do roznego rodzaju technicznych i multimedialnych rozwigzan,
przy analizie dostgpnosci placowek muzealnych, dla os6b z niepelnosprawnosciami, nie sposob
poming¢ mozliwosci wirtualnego zwiedzania obiektéw. Wirtualne zwiedzanie (ang. Virtual Tourism
- VT) jest komputerowa prezentacja miejsc rzeczywistych, w ktorym geometryczne wlasciwosci
przestrzeni sg przekazywane odbiorcy w taki sposob, ze moze on mie¢ wrazenie realnego pobytu.
Wirtualne zwiedzanie nie moze istnie¢ bez wirtualnej rzeczywisto$ci i przestrzeni, ktdra przy uzyciu
technologii komputerowej tworzy efekt, trojwymiarowego Swiata, w ktérym obiekty dajg wrazenie
przestrzennej i fizycznej obecno$ci. Wirtualny spacer jest swego rodzaju symulacjg istniejacej w
rzeczywistos$ci przestrzeni, w ktoérej uzytkownik moze si¢ swobodnie poruszaé; to rozwigzanie
cyfrowe, ktére odwzorowuje dowolne miejsce lub przestrzen w trojwymiarze.

Wirtualne zwiedzanie muzedw, niesie ze sobg wiele wartosci poznawczych i edukacyjnych, wiernie
oddaje rowniez uzytkownikom do$wiadczenia zwigzane ze zwiedzaniem obiektu, wykorzystujac
jeden lub kilka z ich pigciu zmystéw. W analizowanych muzeach nie jest to jednak popularna forma
udostepnia zbiordéw, sposrod analizowanych 15 placéwek muzealnych, jedynie 7 posiada w swojej
ofercie takg mozliwos¢ (tab.3).

3. Whnioski

Przeprowadzone badania wskazuja na dobre przygotowanie krakowskich muzeéw do przyjecia osob
niepetnosprawnych fizycznie oraz senioréw, w mniejszym stopniu muzea sg przystosowane do
przyjecia osob niedowidzacych i niewidomych oraz niedostyszacych i niestyszacych. W strukturze
odwiedzajacych badane muzea dominujg segmenty oso6b dorostych, mlodziezy oraz senioréw. Osoby
z niepetnosprawnosci stanowig okoto 10% odwiedzajacych.

Wigkszos¢ gestoréw muzedéw uwaza, ze brak dostosowania obiektu dla 0s6b poruszajacych si¢ na
wozkach jest forma ich dyskryminacji, ale dla wielu muzedéw, zwlaszcza zlokalizowanych w
zabytkowych budynkach, przystosowanie obiektow dla potrzeb takich osob jest duzym wyzwaniem
technicznym i finansowym. Tylko potlowa muzeéw ma np. dostep do wydzielone dla nich miejsca
parkingowe. Muzea w miar¢ mozliwosci przestrzennych instaluja udogodnienia techniczne
umozliwiajace dostep do obiektu, a zwlaszcza ekspozycji. Sa to przede wszystkim odpowiedniej
szerokosci drzwi, windy, uprofilowane ciggi komunikacyjne, p¢tle indukcyjne dla niestyszacych,
opisy w alfabecie Braille’a. Wigkszo$¢ muzedéw ma przestrzenie publiczne dostosowane do
wspolnego przebywania os6b zaréwno bez jak i ze szczegdlnymi potrzebami. Deklarowane jest
réwniez zatrudnianie osob przeszkolonych w zakresie udzielania pomocy osobom ze szczegolnymi
potrzebami.

Warto zwroci¢ uwage, ze muzea z wigksza frekwencja posiadaja wigcej udogodnien dla oséb z
niepelnosprawnos$ciami fizycznymi np. drzwi automatycznie otwierane. Wydaje sie, ze wynika to z
faktu, iz przystosowanie przestrzeni dla 0osob z dysfunkcjami ruchu jest trudniejsze architektoniczne
I bardziej kosztowne niz w przypadku innych niepelnosprawnosci . Czesta przyczyng braku
przystosowania muzeow z mniejszg liczbg odwiedzajacych dla oso6b z niepelnosprawnosciami jest
tez fakt, ze zlokalizowane sg one w matych obiektach o zabytkowaym charakterze, gdzie z przyczyn
technicznych i prawnych nie mozna dokonywa¢ zmian w konstrukcji wnetrza i otoczenia budynku.
Analiza dostepnosci cyfrowej, wskazuje, ze strony internetowe muzedw najlepiej sg przygotowane z
punktu widzenia kompatybilno$ci i zrozumiatosci. Najwigkszym problemem dla spetnienia
warunkow deklaracji o dostgpnosci cyfrowej okazata si¢ postrzegalnos$¢ stron internetowych oraz
ich funkcjonalno$¢. Niestety, tylko jedna badanych trzecia muzeéw wykorzystuje wirtualne
zwiedzanie jako wygodna form¢ udostepniania zbiorow dla 0sob z niepelnosprawnosciami. W czasie
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pandemii covid-19, ta forma zwiedzania czg¢sto byla jedyna mozliwoscig poznania zbiorow
muzealnych.

Innym problemem do badania w przysztosci jest ocena mozliwosci wspottworzenie wartosci (co-
creation), czyli do$wiadczen poprzez zaangazowanie (partycypacj¢ 1 interakcje) osob z
niepetnosprawnosciami. Konsumpcja doswiadczen zalezy od zaangazowania zardwno
ustugodawcow (zarzadzajacych muzeami), jak i konsumentow (turystow).

Badania wykazaty duze znaczenie nowoczesnych technologii dla turystyki dostepnej - moze ona by¢
wykorzystana zaréwno dla usuwania barier fizycznych jak i dla udoskonalenia dziatalno$ci
informacyjnej oraz jako narzedzie udostepniania doswiadczenia turystycznego np. augmented reality
(AR) lub virtual reality (VR).
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Accessibility of Cultural Heritage Sites for People with
Disabilities: A Case Study on Krakow Museums

Publication of results

The information contained in the following report has already been published in the article:
Kruczek Z. ; Gmyrek K.; Zizka D.; Korbiel K.; Nowak K. (2023), Accessibility of Cultural Heritage
Sites for People with Disabilities: A Case Study on Krakow Museums, Sustainability Volume 16,
Issue 1

https://www.mdpi.com/2071-1050/16/1/318

1. Object and methods of research

The objective of the research is to assess the accessibility of museums in Krakow for people with
disabilities. The research aims to show to what degree museums are adapted to receiving visitors with
limited mobility, with sight and hearing impairments, people with cognitive disabilities, as well as
seniors, families with small children, pregnant women and people with dietary restrictions. The
research should also provide an answer to the question of what percentage of the total number of
museum visitors are people with particular needs, and how well museum staff are prepared to receive
such people. Another aim is to assess the level of access to both digital and analogue information
regarding amenities for visitors, as well as the possibility to make use of virtual tours of the museums’
collections.

Research questions:

1. For which groups of people with special needs are Krakow museums prepared?

2. Are museum premises adapted for wheelchair users?

3. What equipment improving accessibility for people with particular needs is available in the
museums?

4. Which groups of people with particular needs visit Krakow museums?

5. Do the museums employ people trained in how to provide assistance to people with particular
needs?

6. Do the museums provide sufficient information on the accessibility of their premises for people
with particular needs?

7. Do the museums’ websites fulfil the requirements of digital accessibility for people with
disabilities?

8. Do the museums offer virtual tours?

Research Methods and Tools

This research allows for the diagnosis of the gap in the accessibility of museum buildings and
exhibitions for people with disabilities and the competence of museum Staff in dealing with such
people. To obtain an answer to the questions posed above, research was conducted using the
categorised interview method. In this method, a carefully developed questionnaire is used for
research. This study was conducted between July and September 2023 in selected Krakow museums.
Museums with visitor numbers below five thousand in 2022 were excluded from the study, resulting
in data being collected from 31 museums. Each of the institutions to which the request to complete
the questionnaire was addressed authorized an employee to do so, who was usually the accessibility
coordinator.
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The interviews were conducted with people responsible for the museums’ accessibility for people
with particular needs, and the CAPI (Computer Assisted Personal Interview) technique was used. The
research tool was a standardised questionnaire containing 24 multiple choice and open questions. An
electronic version of the questionnaire was prepared using the Forms application and sent as a link to
museum staff responsible for museum accessibility for people with disabilities.

To evaluate the statistical significance of the differences in the degree to which museums and facilities
were adapted for people with disabilities, a significance test for two fractions was used (Mann—
Whitney U Test) for the so-called top (flagship) museums, where the number of visitors in 2022
amounted to over 100 thousand (13 museums), and for museums with an attendance of fewer than
100 thousand people (18 museums). The Mann—Whitney U test is used for analysing non-parametric
data (usually ordinal data) and should be considered when using ranking data or data that deviate
from acceptable distribution patterns or when there are noticeable differences in the number of
subjects in two comparison groups.

The answers to the questions made it possible to assess the adaptation of each of the museums in
question to receiving visitors in wheelchairs, blind people, those with sight and hearing impairments,
and people with cognitive disabilities, as well as seniors, families with prams, pregnant women, and
people with dietary restrictions. The types of technical amenities in place were also taken into
consideration, as well as signage and access to analogue and digital information.

A separate study analysed the museums’ websites with regard to their functionality for people with
disabilities and the possibility of virtual tours. In addition, we verified whether the museums’ websites
fulfilled the requirements of digital accessibility in terms of the following aspects:

- Operability (ease of finding content and functions irrespective of the means of navigation, e.g., using
only a keyboard or only a mouse);

- Robustness (with programmes used by people with disabilities);

- Perceivability (the possibility of perceiving content via the user’s available senses of sight, hearing,
or touch, e.g., via audio descriptions);

- Understandability (texts are written in simple language without containing difficult phrases);

- Whether a museum has a website.

This research was conducted using TAWAccessibility Checker software. This tool is used to
automatically test the accessibility of websites and focuses directly on the standards of theWorld
Content Accessibility Guidelines (WCAG 2.1) in identifying problems with regard to operability,
robustness, perceivability, and understandability. Although it is an automated solution, TAW
conducts compliance analysis on two levels: automatic and manual. Reports on the analysis of
individual websites group errors into three segments: problems (clearly identified by the software),
warnings (identified by the software but tagged for manual verification), and unchecked (outside the
reach of the software and tagged for manual verification). Methodological limitations are also
associated with TAW Accessibility Checker software. The tool’s analysis of web accessibility is
limited a website’s home page, so its compliance status does not represent the entire site. The software
also points out potential errors that cannot be verified automatically via the recommendation of a
manual check, which yields more accurate analysis results.

2. Results

Analysis of the questionnaires provided answers to the previously formulated research questions. The
first related to identifying the groups of people with disabilities for whom Krakow museums are
accessible. As shown in figure 1, Krakow museums are relatively the best prepared for receiving
people with physical disabilities, as 87% of the museums declared they were accessible to this group
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of people. A high percentage of museums were accessible for seniors (80%). The museums are less
well adapted to the needs of people with sight impairments and blind people (74%), and those of
people with hearing impairments and deaf people (73%). A similar percentage (71%) were accessible
to families with prams and children. The lowest number of museums declared that they were
accessible to pregnant women (58%).

families with prams | N
pregnant women [ NEGEIGNEGEGN s
children I 71
seniors NN 20
people with hearing impairments and deaf people | NI /!
people with sight impairments and blind people [IINININEIGgE 7/
people with physical disabilities | I NN 57

0 10 20 30 40 50 60 70 80 90 100
number of museums in %

Fig 1. Degree of adaptation of Krakow museums for groups of people with particular needs or
disabilities

It is worth noting that four museums belonging to the so-called flagship museums are also adapted
for people with intellectual disabilities, highly sensitive people, and people within the autism
spectrum; they have sensory baskets for such visitors and “quiet hours”. In the case of smaller
museums, only one declared that it had facilities for people with intellectual disabilities and ASD.
The analysis of the results of the study shows that museums with higher attendance do not differ from
museums with a smaller number of visitors in terms of their adaptation to groups of people with
various disabilities. Differences in responses to the benefit of flagship museums in this context were
statistically significant at the p = 0.05 level of significance only in the case of adapting them for
people with physical disabilities (U = 1.82); in other cases, no statistically significant differences
were found between museums with higher and lower attendance, for which the following results were
obtained: families with prams (U = 0.47), pregnant women (U = 0.33), children (=0.77), seniors (U
=—0.53), hearing and deaf people (U = 1.42), and visually impaired and blind people (U = 1.12).

In terms of the answers to question 2, as to whether museum premises were adapter for wheelchair
users, the responses indicated that this was a considerable spatial challenge (sometimes due to the
historical nature of the museum’s architecture), as well as an organisational and financial challenge,
with only 9% of the museums reporting that such needs were met (Figure 2).
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Fig 2. Reasons for lack of adaptation of museums for people with disabilities (in %)

A separate problem is access for people with disabilities to dedicated parking spaces, with only 52%
of museums providing such access combined with entry to the museum via kerb-free pavements and
ramps or inclines. Adapting premises for wheelchair users required special modifications to buildings
at a later date (50% of answers). The majority of museum managers consider that not adapting
premises to the needs of wheelchair users is a form of discrimination (81%), with only 19% of the
opposite opinion. In general, it was not confirmed by the managers of museums located in historical
buildings, the adaptation of which to the needs of people with physical disabilities was limited or
impossible.

In answer to question 3: ‘What equipment improving accessibility for people with particular needs is
available in the museums?’, the responses indicated the appropriate width of museum doors (70%),
and the provision of lifts (66%), as well as correctly designed communication routes within the
premises (43%). In the majority of the museums, an induction loop has been installed for deaf people
(57%). One in three museums had amenities for blind people in the form of descriptions in Braille,
as well as inclines and access ramps for people with limited physical ability (36%), lowered counters
in reception/ticket offices (33%), platforms/hoists (20%), and automatic doors (20%). Only 10% of
the museums did not have any of these amenities (Fig 3).
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Fig. 3. Amenities in  Krakow = museums for people  with  disabilities
(in % of museums)

It is worth drawing attention to the high degree of adaptation of toilet facilities for the needs of people
with disabilities, with as many as 87% of museums declaring that their bathrooms met such standards.
In the case of facilities for people with disabilities, no statistically significant differences were found
between the museums with higher and lower attendance, corresponding to the following results:
lowered counters at the reception/ticket office (U = 0.53), induction loop (U = 1.24), Braille
descriptions (U = 1.05), proper profile of communication routes (U = 0.09), elevators (U = 0.33),
access ramp/ramp (U = 1.47), platform/lift (U = 0.53), wide doors (U = 0.15), and lack of amenities
(U = 1.54). Only the answer concerning the possession of automatically opening doors via objects
turned out to be statistically significant at the significance level of p = 0.05 (U = 2.2), to the benefit
of flagship museums.

Improving accessibility for people with particular needs is possible thanks to the presence of technical
solutions in the museums, as illustrated in Table 1. The communication routes, lifts and toilets, the
flat surfaces and the lack of doorsteps make the majority of Krakow museums accessible for
wheelchair users and those with children’s prams. Half of the museums had the appropriate
pictograms and warning signs, while one in four had descriptions in Braille. Audio signals for blind
people were only found in four museums.

The majority of the museums (97%) have public spaces that are adapted for joint use by both people
with particular needs and those without.
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Table 1. Amenities improving accessibility in Krakow museums

No. Amenity %
1. | Lifts, including those with Braille and an induction loop 42
2. | Lifts for wheelchairs 61
3. | Inclines with handrails for use by those with children’s prams | 22.5
and in wheelchairs
o 4. | Toilets accessible for wheelchairs 71
o 5. | No doorsteps, and flat surfaces 61
o 6. | Descriptions in Braille 26
o 7 | Pictograms and warning signs 48.5
o 8. | Audio signals 13

In answer to the question about which groups of people with particular needs or disabilities visit
Krakow museums, it was indicated that all of the groups analysed are represented to differing degrees
(table 2). 81% of museums confirmed the presence of physically disabled tourists, while 78% reported
visits by seniors. The majority of museums (71%) reported the presence of people with sight and
hearing impairments, with a lower percentage confirming that of small children (42%) and people
with dietary restrictions.

Table 2. Presence of tourists with disabilities in Krakow museums

No. Type of disability or particular need %
o 1. | People with physical disabilities 81
o 2. | People with sight impairments 71
o 3. | People with hearing impairments 68
o 4. | People with cognitive disabilities 71
o 5. | Seniors 78
o 6. | Families with prams 68
o 7. | Pregnant women 71
o 8. | Small children 42
o 9 | People with dietary restrictions 26

Figure 4 illustrates the main visitor segments reported by museum managers. The segment of adults
who visited museums in an organized form (over 70% of responses) or on their own (61%) clearly
dominates. The second segment is young people who visit museums in groups (68% of museums)
and, to a lesser extent, individually (almost 38%).

Also noteworthy is the segment of organized groups of seniors (almost 60%) and individual

senior guests (45%). A significant percentage of museums indicated groups of students and parents
with school-age children as an important segment of visitors. More than half of Krakow museums
indicated parents with small children as an important group.
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Figure 4. Responses to the question about the principal groups of clients visiting Krakow museums
(in %)

In response to the question on the total number of museum visitors with limited mobility and those
with particular needs, including people with sight, hearing and cognitive impairments, seniors,
families, pregnant women and small children, the majority of managers estimated this to be around
10%. The highest estimates were for people with physical disabilities, while in general, no
participation was found of people with dietary restrictions.

Question 6 referred to museums employing people trained in providing assistance to people with
particular needs. Almost all of the museums employ such people (97%), with only 3 museums not
having such members of staff. In addition, museum staff were trained in providing assistance to
people with particular needs, with 30% of museums having half of their staff trained in this regard.
The interviews revealed that the museums provide sufficient information on their websites regarding
the accessibility of their premises for people with particular needs, as confirmed by 97% of museum
managers, while guide dogs and other support animals are permitted in 87% of the museums.
Analysis was also conducted of the museum websites in terms of their functionality for disabled users,
as well as the option to take virtual tours. In response to the needs of people with disabilities, Polish
law has introduced the concept of so-called digital accessibility. This is one of the most important
features of websites, mobile applications and other digital solutions, and is intended to help people
with varying degrees of hearing, movement, sight and cognitive abilities in the use of such solutions.
According to the requirements, all public entities, including museums, must ensure digital
accessibility on their websites and mobile applications so that they fulfil the principles of
perceivability, functionality, comprehensibility and compatibility.

According to the Bill of 4th April 2019 on the digital accessibility of the websites and mobile
applications of public entities, museums are obliged to possess a so-called declaration of accessibility,
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which describes the accessibility of their premises for people with disabilities. This declaration
informs such people of the solutions, but also the problems, that they may encounter on the
corresponding website and mobile application and in the buildings themselves. The declaration of
accessibility must fulfil specific content and technical requirements and should be available in every
language in which content is provided on the website. In situations where a website is not available,
a museum must still have a fully available declaration. The declaration of accessibility should be
updated every year (by the end of March) and after every redesign or update of the website or
application. Museums are obliged to adapt their websites and mobile applications in accordance
with WCAG guidelines. Their structure is based on four principles:

Perceivability, i.e., the ability to use a website or app using the senses available to users.
Operability, i.e., the ability to find and use content and functions regardless of the means of navigation
(e.g., using only a keyboard or only a mouse).

Understandability, i.e., the clarity of the expression of both the content and the way the website or
application works achieved, e.g., through the use of simple language or explanations of abbreviations
and acronymes.

Robust, i.e., adapting the content and features of websites and applications so that they work properly
for a wide variety of additional user programs (e.g., web browsers and screen readers for the blind).
Analysis of the museums’ websites in terms of their accessibility for people with disabilities (Table
3) revealed that they are best prepared in terms of compatibility and comprehensibility. hese elements
displayed the lowest number of errors (475 and 745, respectively). The greatest problem in the
declaration of accessibility was found to be the perceivability of websites (3683), followed by their
functionality (1695). The assessment of individual museums also revealed a certain key
disproportion. In summary, the best-prepared museums in terms of the website’s declaration of
accessibility, that is, those with the fewest problems, areWawel Royal Castle (99), Galicja Jewish
Museum (110), and the Photography History Museum (112). Meanwhile, the largest number of
problems, both those clearly identified by the software as well as those indicated as warnings and
those tagged for manual verification, were found at the Home Army Museum (3141), which stood
out considerably from the remaining museums. In the analysis of the accessibility of museums for
people with disabilities, given the current ubiquitous access to various types of technical and
multimedia solutions, the possibility of participating in virtual tours cannot be ignored. Virtual
tourism involves the computer-based presentation of actual places, in which the geometrical
properties of places are presented to the user in such a way that they acquire an impression of actually
being present in the places in question. Virtual tourism cannot exist without virtual reality and space,
wherein computer technology is used to create the effect of a three-dimensional world in which
objects give the impression of being spatially and physically present. A virtual tour is a simulation of
an actual place in which the user can move about freely; it is a digital solution that mimics any place
or space in three dimensions.

Virtual tours of museums bring great cognitive and educational benefits in terms of faithfully
providing users with experiences of visiting museums using one or several of their five senses.
However, in the museums in question, this is not a popular method of presenting collections, and
among the 15 museums analysed, only 7 offer such an option.
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Table 3. Assessment of the declaration of accessibility of the museums’ websites — number
problems identified according to the TAW Accessibility Checker (as of 15.10.2023)

Museum name

(0]

R

P

U

TOTAL

Virtual
tours

NATIONAL MUSEUM IN KRAKOW (together
with the branches: Main Museum Building,
Czartoryski Principalities Museum, branch:
G.S.P XIX in the Cloth Hall, branch/ Czapski
Museum)

https://mnk.pl/

43

18

54

56

171

yes

WAWEL ROYAL CASTLE
STATE ART COLLECTION
https://wawel krakow.pl/

37

48

13

929

yes

TOURIST TRAIL AND
MUSEUM IN WIELICZKA
https://muzeum.wieliczka.pl/

SALTWORKS

121

558

38

726

yes

KRAKOW (HISTORICAL) MUSEUM (together
with the branches: Krzysztofor Palace, Old
Synagogue, Schindler’s Factory, Barbican,
Defensive Walls, Celestat, Underground Square,
Podgérze Museum, Rydléwka)
https://muzeumkrakowa.pl/

47

94

18

160

no

MANGGHA MUSEUM OF JAPANESE ART
AND TECHNOLOGY
https://manggha.pl/

48

68

20

138

yes

AVIATION MUSEUM
https://muzeumlotnictwa.pl/

47

79

133

yes

MOCAK MUSEUM OF CONTEMPORARY
ART IN KRAKOW
https://www.mocak.pl/

69

97

20

187

no

KRAKOW ARCHAEOLOGICAL MUSEUM
https://ma.krakow.pl/

39

87

133

yes

MUSEUM OF MUNICIPAL ENGINEERING
IN KRAKOW
https://www.mit.krakow.pl/

101

148

25

275

no

GALICJA JEWISH MUSEUM
https://galiciajewishmuseum.org/

56

47

110

no

MUSEUM OF THE JAGIELLONIAN
UNIVERSITY
https://maius.uj.edu.pl/

115

136

12

265

no

WALERY RZEWUSKI PHOTOGRAPHY
HISTORY MUSEUM IN KRAKOW
https://mufo.krakow.pl/

51

40

20

112

yes

GENERAL EMIL FIELDORF HOME ARMY
MUSEM IN KRAKOW
https://muzeum-ak.pl/

633

429

1637

442

3141

no

SEWERYN UDZIELA ETHNOGRAPHIC
MUSEUM
https://etnomuzeum.eu/

140

99

35

277

no

MUSEUM OF ST. JOHN PAUL II THE GREAT
(together with the John Paul II centre "Do not be
afraid")

https://mjanpawel2.pl/

148

491

28

671

no

of
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| TOTALS | 1695 | 475 | 3683 [ 745 |
O - operable, R - robust, P - perceivability, U - understandable

3. Conclusions

This research indicates that Krakow museums are well prepared for receiving people with physical
disabilities and seniors but are less well prepared for receiving people with sight impairments and
blind people or people with hearing impairments and deaf people. The visitors of the museums
included in this study were predominantly adults, adolescents, and seniors. People with disabilities
constitute around 10% of all visitors.

The majority of museum managers consider the existence of premises unadapted for wheelchair users
to be a form of discrimination, but for many museums, especially those corresponding to historical
buildings, adapting the premises to the needs of such people is a significant technical and financial
challenge. For example, only half of the museums have access to dedicated parking spaces. As far as
1s possible, museums install technical amenities providing access to their premises, especially their
exhibitions. These amenities include, above all, doors of suitable width, lifts, correctly designed
communication routes, induction loops for those with hearing impairments, and descriptions in
Braille. The public paces in the majority of the museums are adapted for shared use by both people
with particular needs and those without. The museums also declare that they employ people trained
in providing assistance to people with particular needs.

It is worth noting that museums with higher attendance have more facilities for groups with different
disabilities, so an obvious consequence of this is more diverse types of customers visiting said
museums.

A common reason why museums with a smaller number of visitors lack adaptations for people with
disabilities is the fact that they are small buildings of a historic character, where, for technical and
legal reasons, it is not possible to make changes to the structure of the interior and surroundings of
the building.

Analysis of the museums’ digital accessibility showed that their websites were best prepared from
the point of view of compatibility and comprehensibility. The greatest problem in meeting the
conditions of the declaration of accessibility was found to be the perceivability and functionality of
the websites. Unfortunately, only one of the museums studied uses virtual tours as a convenient form
of making collections available to people with disabilities. During the COVID-19 pandemic, this
method of visiting was often the only way to view museum collections.

Research demonstrates the significant importance of new technologies for accessible tourism. These
can be used to remove physical barriers and improve the sharing of information and as tools for
providing tourist experiences, e.g., augmented reality (AR) and virtual reality (VR).
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Chapter 13
Przystosowanie turystycznej bazy noclegowej Malopolski
dla osob ze szczegolnymi potrzebami

1. Przedmiot i metody badan

Celem podjetych badan byta ocena przystosowania, dla osob ze szczegdlnymi potrzebami, obiektow
noclegowych wojewddztwa matopolskiego, na przykladzie Krakowa i powiatu tatrzanskiego.
Przeprowadzone badania miaty pokaza¢, w jakim stopniu obiekty hotelarskie i inne obiekty
swiadczace ustugi noclegowe, przystosowane sg do przyjecia klienta z ograniczong mobilno$cia
ruchows, z uposledzeniem wzroku i stuchu, z niepetnosprawnoscig umystowg oraz seniorow, rodzin
z matymi dzie¢mi, kobiet w cigzy i 0sob z ograniczeniami dietetycznymi, a takze jakie udogodnienia
sg dedykowane tym grupom odbiorcow.

Aby osiaggnac¢ cel postawiono nastepujace pytania robocze:

1. Czy i w jakim zakresie obiekty noclegowe Malopolski dostosowane sg dla 0sob ze specjalnymi
potrzebami?

2. Cgzy istniejg statystycznie istotne roznice pomiedzy przystosowaniem obiektow hotelarskich 1
innych obiektéw $wiadczacych ustugi noclegowe w Matopolsce?

Metody i narzedzia badan

Badania, na podstawie ktorych uzyskano odpowiedzi na zadane powyzej pytania, przeprowadzono
metoda skategoryzowanego wywiadu (Ruslin i in. 2022). Jest to metoda polegajaca na postugiwaniu
si¢ podczas badan doktadnie opracowanym kwestionariuszem. Badania zostaty przeprowadzone w
okresie od lipca do grudnia 2023 roku, w wybranych obiektach noclegowych Krakowa oraz
Zakopanego i okolic; uzyskano dane z 49 obiektoéw. Narzgdziem badan byl standaryzowany
kwestionariusz wywiadu zawierajacy 43 pytania wyboru i uzupeinien. Kwestionariusz zostat
przygotowany w wersji elektronicznej w aplikacji Forms i dostarczony osobom odpowiedzialnym za
dostepnos¢ obiektu dla 0séb z niepetnosprawnosciami w postaci linku.

Do sprawdzenia istotnosci statystycznej réznic w stopniu przystosowania obiektéw noclegowych dla
0s0b ze szczegdlnymi potrzebami, wykorzystano test istotnosci dla dwoch frakcji (Mann—Whitney U
Test), dla obiektow hotelarskich oraz tzw. innych obiektéw §wiadczacych ustugi noclegowe. Test U
Manna — Whitneya stosuje si¢ do danych nieparametrycznych (zwykle danych porzadkowych) i
nalezy go wzig¢ pod uwage przy korzystaniu z danych rankingowych, danych odbiegajacych od
akceptowanych wzorcéw rozktadu lub gdy zauwazalne sg réznice w liczbie badanych w dwoch
grupach porownawczych.

2. Wyniki

Badania sondazowe przeprowadzono wsrod 49 obiektow noclegowych, z czego 47% stanowity
hotele, 24% - apartamenty. Pozostate obiekty ujete w badaniu to, aparthotele, pokoje goscinne i
hostele.

Wiasciciele badanych obiektow noclegowych deklaruja ich dostosowanie przede wszystkim do
potrzeb dzieci (65%), 0s6b z niepetnosprawnosciami fizycznymi (63%), rodzin z dzie¢mi w wozkach
(51%) oraz senioréw (49%) 1 kobiet w ciazy (37%). Zdecydowanie mniej obiektow hotelarskich
dostosowanych  jest do  potrzeb  0s6b  niedowidzacych/niewidzacych  (18%) i
niedostyszacych/niestyszacych (18%). Wskazane wyniki badania koresponduja z danymi

258



uzyskanymi na temat najczesciej przyjmowanych klientow w badanych obiektach. W wiekszosci
badanych obiektéw przyjmowanymi klientami sg mate dzieci (73%) i rodziny z dzie¢mi w wodzkach
(59%), a takze seniorzy (67%), kobiety w ciazy (51%) 1 osoby z niepelnosprawno$ciami fizycznymi
(65%). Mniej niz potowa obiektow (39%), w ktérych wykonano badanie, przyjmuje turystow z
ograniczeniami dietetycznymi. Pojedyncze obiekty goszcza osoby z uposledzeniem wzroku (16%),
stuchu (10%) 1 z niepetnosprawnoscia umystowa (18%).

W zakresie infrastruktury, 39% badanych obiektow noclegowych posiada miejsca parkingowe
dedykowane dla os6b z niepelnosprawnoscig fizyczna, z ktorych jest dostgp do chodnika (brak
progéw - 35% lub rampa dojazdowa/podjazd - 6%). Tylko 10% obiektow posiada miejsca
parkingowe przeznaczone wytgcznie dla rodzin z wozkami dziecigcymi. W 43% badanych obiektow
znajdujg si¢ udogodnienia dla oséb z niepelnosprawnosciami fizycznymi w calym budynku, a w 24%
- w czesci budynku. W 63% obiektow przestrzenie publiczne dostosowane sg do wspolnego
przebywania 0sob bez i ze szczegdlnymi potrzebami.

Biorac pod uwagg udogodnienia i pomoce dla 0s6b ze szczegdlnymi potrzebami (ryc.1.) obiekty
noclegowe posiadajg wiele rozwigzan ulatwiajacych poruszanie si¢ po budynku, m.in. w formie
odpowiedniej szerokosci korytarzy i drzwi (71%), posiadania ptaskich powierzchni bez progéw
(67%) oraz whasciwego profilu drog komunikacyjnych (37%).

Prawie potowa obiektow (49%) dysponuje ogoélnodostepnymi toaletami przystosowanymi dla
wozkow inwalidzkich, przy czym 6% budynkéw ma toalety zamykane na klucz przez obstuge, a 2%
toalety dostepne w aplikacji EuroKey. 5 ankietowanych obiektéw wprowadzita, jako forme
udostepnienia obiektu, obnizone lady w recepcji (39%), windy dla wozkow inwalidzkich (35%),
windy z alfabetem Brille’a i/lub petla indukeyjna (33%) oraz drzwi automatycznie otwierane (33%).
Niewiele badanych obiektow noclegowych posiada takie udogodnienia jak podnosniki do 16zka dla
uzytkownikéw wozkdéw inwalidzkich (4%) czy petle indukcyjne (6%). Warto zwroci¢ rowniez uwage
na fakt, ze 22% ankietowanych zgtosito brak posiadania jakichkolwiek udogodnien dla osob ze
szczegblnymi potrzebami.

odpowiednia szeroko$¢ korytarzy i drzwi | 71%
brak progéw i plaskie powierzchnie I 67%
toalety dostepne dla wozkdw inwalidzkich - ogdlnodostepne IS 49%
obnizone lady w recepcji, kasie biletowej, informacji itp. IS 29%
wiasciwy profil drog komunikacyjnych w obiekcie [ 37%

winda dla wozkow inwalidzkich I 35%
winda, w tym z alfabetem Braille'a i/lub petla indukcyjng N 33%

drzwi automatycznie otwierane [N 33%

piktogramy i znaki ostrzegawcze [N 24%

rampa dojazdowa/podjazd I 20%
podjazd dla wozkow dzieciecych i inwalidzkich zabezpieczony poreczami [ 16%
sygnalizacja dZzwigkowa I 14%
opisy w alfabecie Braille'a I 10%
petla indukcyjna dla osdb niestyszacych, niedostyszacych [ 6%
podnosnik do tézka, prysznica itp., dla uzytkownikdw wazkéw inwalidzkich [l 4%
platforma/podnoénik 0%

0% 10% 20% 30% 40% 50% 60% 70% 80%
Ryc. 1. Wybrane udogodnienia 1 pomoce dla oséb ze szczegdlnymi potrzebami, znajdujace si¢ na
terenie obiektow noclegowych w Krakowie 1 Zakopanem

Z analizy wynikow wynika, ze wystepuja statystycznie istotne rdznice pomi¢dzy przystosowaniem
obiektow hotelarskich 1 innych obiektow $wiadczacych ustugi noclegowe, dla 0sob ze szczegdlnymi
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potrzebami. Réznice w odpowiedziach, na korzys¢ obiektow hotelarskich byly istotne statystycznie,
na poziomie istotnosci p=0,01, w przypadku posiadania przez obiekt: odpowiedniej szerokos$ci
korytarzy (U=3,43), drzwi automatycznie otwieranych (U=3,36), wlasciwych profili drog
komunikacyjnych (U=3,23), opisow w alfabecie Braille’a (U=2,45), windy dla wozkow inwalidzkich
(U=2,14), ogolnodostepnych toalet dostepnych dla wozkow inwalidzkich (U=5,04), braku progow i
posiadania plaskich powierzchni (U=4,22), posiadania piktograméw i znakow ostrzegawczych
(U=2,41) oraz sygnalizacji dzwickowej (U=2,45). W pozostalych przypadkach nie wykazano
statystycznie istotnych réznic pomiedzy przystosowaniem obiektow dla o0sob ze specjalnymi
potrzebami: podjazd/rampa dojazdowa, platforma/podnosnik, pe¢tla indukcyjna, winda, w tym z
alfabetem Braille'a i/lub petla indukcyjna, podno$nik do t6zka, prysznica itp., dla uzytkownikoéw
wozkoéw inwalidzkich, podjazd dla wozkow dziecigcych 1 inwalidzkich zabezpieczony porgczami.
Najczesciej podawang przyczyng braku dostosowania obiektu do potrzeb 0s6b z niepelnosprawnoscia
fizyczna sg ograniczenia przestrzenne (31%), wynikajace z istniejgcego projektu architektonicznego
lub posiadania statusu budynku historycznego. W zdecydowanie mniejszej liczbie obiektéw
przeszkoda jest brak informacji o oczekiwaniach potencjalnych klientéw ze szczegdlnymi potrzebami
(16%), czy kwestia poniesienia okreslonych kosztéw finansowych (10%). Warto zwrocié uwage, ze
tylko wiasciciel jednego obiektu noclegowego (2%) zadeklarowal korzystanie ze srodkéw unijnych
w zakresie dostosowania budynku do potrzeb osob ze szczegdlnymi potrzebami. Pozostate obiekty
nie korzystaja z zadnych, poza wtasnymi, zrodet finansowania.

W prawie potowie badanych obiektow (49%) oferowana jest w ramach ushug gastronomicznych dieta
alternatywna (np. wegetarianska), w 41% placowek - zywienie dla 0sob z nietolerancjg pokarmowa
lub alergia. W pozostatych badanych obiektach nie jest prowadzona dziatalno$¢ gastronomiczna lub
nie dostosowano tej oferty do potrzeb osob z ograniczeniami dietetycznymi.

W ponad potowie badanych obiektow (55%) zadeklarowano przeszkolenie personelu placowki w
zakresie obslugi 0sob ze szczegdlnymi potrzebami (fizycznymi, sluchowymi, wzrokowymi,
umystowymi). W niewielu obiektach (10%) zatrudnione sg osoby o szczego6lnych potrzebach.

3. Whnioski

Wedtug danych GUS 12,2% Polakéw, to osoby z niepetnosprawnosciami, a ich liczba ros$nie wraz z
wiekiem. W 2021 r. osoby w wieku 60 lat i wigcej stanowity 25,7% populacji Polski, a GUS szacuje,
ze w 2050 r. stanowi¢ beda 40%. Dzi$ osoby z niepelnosprawnoscig i starsze stanowig ponad 30%
potencjalnych klientdw organizatoréw turystyki, biur podrozy i punktow informacji turystycznej, a
w ciggu niespetna 30 lat mogg sta¢ si¢ co drugim podréznym, uczestnikiem wycieczki lub osoba
szukajaca informacji.

W ostatnich latach coraz wigcej mowi si¢ o turystyce inkluzywnej, tworzy si¢ na r6znych szczeblach
planowania programy. Projektowanie dla grup o specjalnych potrzebach, np. 0sob starszych, czy osob
z niepelnosprawnos$ciami — to postulat poruszany od wielu lat, takze w literaturze naukowe;.
Tendencja  projektowania uniwersalnego, projektowania wlaczajacego, projektowania dla
wszystkich, projektow bez barier czy projektow dostepnych sa widoczne w przypadku branzy
turystycznej, szczegdlnie w odniesieniu do bazy noclegowej. Petne i $wiadome dostosowywanie
obiektéw noclegowych jest wazne nie tylko z moralnego punktu widzenia, ktére zaktada rownosé
wszystkich grup spotecznych pod wzgledem dostgpu do obiektow uzytecznosci publicznej, ale takze
ze wzgledow ekonomicznych. Istotnym argumentem za inkluzywnym podejsciem do turystyki jest
réwniez promowana koncepcja turystyki przez cale zycie. Podejscie takie wynika z faktu, ze szacuje
si¢, 1z 30% populacji w dowolnym momencie bgdzie miato wymagania dotyczace dostgpu, a
wiekszos$¢ ludzi bedzie niepelnosprawna na jakims$ etapie swojego zycia.
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W odniesieniu do bazy noclegowej, w ustawodawstwie polskim, przepisy okreslajg szczegoétowo dla
poszczegolnych rodzajow i kategorii obiektow hotelarskich, wymagania przystosowania dla oséb ze
specjalnymi potrzebami, w przypadku innych obiektow $wiadczacych ustugi noclegowe, takich
wytycznych nie ma (z wyjatkiem ogolnych, okreslajacych, ze kazdy obiekt budowlany powinien
spetnia¢ warunki umozliwiajgce przebywanie w nim 0so0b z niepetnosprawnosciami). Sg to przepisy
obowigzujace w Polsce 1 odnoszace si¢ do obiektow znajdujacych si¢ w Polsce. W innych krajach
standardy odno$nie przystosowania obiektow dla osob z niepetnosprawnosciami, moga znacznie si¢
r6zni¢; nie ma obecnie regulacji, ktore ustalajg jednolity system klasyfikacji w Unii Europejskie;.
Unifikacja takich wytycznych bez watpienia utatwilaby podejmowanie aktywnos$ci turystycznych
osobom ze szczegdlnymi potrzebami.

Przeprowadzone badania obiektéw noclegowych na terenie Malopolski, wskazuja na ich
dostosowanie przede wszystkim do zréznicowanych potrzeb grup wiekowych i spotecznych: dzieci,
rodzin z dzie¢mi w wozkach,, senioréw 1 kobiet w cigzy. Wiekszo$¢ obiektow przystosowana jest
rowniez do potrzeb 0s6b z niepelnosprawnosciami fizycznymi. Zdecydowanie mniej obiektéw
hotelarskich dostosowanych jest do potrzeb oso6b z niepetnosprawnosciga wzroku, shuchu czy
umystowa. Badania wykazaly, ze w wigkszosci dostosowanie obiektow do potrzeb oséb z
niepetnosprawnosciami, zwigzane jest z architektonicznymi udogodnieniami, przede wszystkim w
postaci odpowiedniej szerokosci korytarzy i drzwi, wtasciwych profili drég komunikacyjnych,
ptaskich powierzchni, obecnosci wind, obnizonych lad recepcji oraz automatycznie otwieranych
drzwi. Zdecydowanie mniej budynkoéw posiada rozwigzania technologiczne utatwiajace korzystanie
z obiektu osobom o potrzebach innych niz tych zwigzanych z niepelnosprawnoscig ruchowa (np.
potrzebach os6b z niepelnosprawnosciag wzrokowa czy stuchowa).

Ciekawych wynikéw dostarczajg badania w zakresie przyczyn braku dostosowania obiektu do
potrzeb 0s6b z niepelnosprawno$ciami. Najczesciej podawang przyczyna s3a ograniczenia
przestrzenne, a nie, jakby mozna bylto przypuszczaé, koniecznos¢ poniesienia naktadow finansowych.
Analiza statystyczna danych empirycznych wskazata na istotne statystycznie roznice, w porownaniu
dostosowania do potrzeb osob z niepetnosprawnosciami obiektow hotelarskich, ktore ustawowo
zobligowane sg do posiadania udogodnien, a innymi obiektami §wiadczacymi ustugi noclegowe.
Obiekty hotelarskie sg lepiej przystosowane do potrzeb os6b z niepetnosprawnoscia, szczegdlnie
fizyczna, ale tez s czesto obiektami dysponujacymi wigkszg liczbg miejsc noclegowych.

Warto zwrdci¢ uwage na fakt, iz brakuje kompleksowych miedzynarodowych badan dotyczacych
zakwaterowania 0sob niepetnosprawnych. Istnieja jedynie badania na poziomie lokalnym, co
wskazuje na konieczno$¢ kontynuowania badan, celem poszukiwania korzystnych rozwigzan dla
rozwoju dostosowania obiektow noclegowych do potrzeb oséb o szczegdlnych potrzebach.
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Adaptation of tourist accommodation in Malopolska
for people with special needs

1. Object and methods of research

The objective of the research undertaken was to assess the adaptation, for people with special needs,

of accommodation facilities in the Matopolska province, using the example of Krakow and the Tatra

district. The research was to show to what extent hotel and other accommodation facilities are adapted

to accommodate customers with limited mobility, visual and hearing impairments, mental disabilities,

as well as seniors, families with young children, pregnant women and people with dietary restrictions,

and what facilities are dedicated to these groups of customers.

To achieve the goal, the following working questions were posed:

1. whether and to what extent the accommodation facilities of Malopolska are adapted for people
with special needs?

2. are there statistically significant differences between the adaptation of hotel facilities and other
facilities providing accommodation services in Malopolska?

Research Methods and Tools

The research from which the answers to the questions posed above were obtained was conducted
using the categorized interview method. This is a method involving the use of a carefully designed
questionnaire during the research. The research was conducted between July and December 2023, in
selected accommodation facilities in Krakow and Zakopane and the surrounding area; data were
obtained from 49 facilities. The research tool was a standardized interview questionnaire containing
43 selection and completion questions. The questionnaire was prepared electronically in the Forms
application and provided to those responsible for the accessibility of the facility for people with
disabilities in the form of a link.

In order to check the statistical significance of differences in the degree of adaptation of
accommodation facilities for people with special needs, a significance test for two fractions (Mann-
Whitney U Test) was used, for hotel facilities and so-called other facilities providing accommodation
services. The Mann-Whitney U Test is applied to non-parametric data (usually ordinal data) and
should be considered when using ranked data, data that deviate from accepted distribution patterns,
or when differences in the number of subjects in two comparison groups are noted.

2. Results

The survey was conducted among 49 accommodations, of which 47% were hotels and 24% were
apartments. The other facilities included in the survey were, aparthotels, guest rooms and hostels.

Owners of the surveyed accommodations declare that they are adapted primarily to the needs of
children (65%), people with physical disabilities (63%), families with children in strollers (51%), and
seniors (49%) and pregnant women (37%). Far fewer hotel facilities are adapted to the needs of the
visually impaired/visually impaired (18%) and the hearing impaired/hearing impaired (18%). The
indicated results of the survey correspond with the data obtained on the most frequently received
customers in the surveyed facilities. In the majority of the surveyed facilities, the accepted clients are
young children (73%) and families with children in strollers (59%), as well as seniors (67%), pregnant
women (51%) and people with physical disabilities (65%). Less than half of the facilities (39%)
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surveyed welcome tourists with dietary restrictions. Single facilities host people with visual
impairments (16%), hearing impairments (10%) and mental disabilities (18%).

In terms of infrastructure, 39% of the surveyed accommodations have parking spaces dedicated to
people with physical disabilities, from which there is sidewalk access (no thresholds - 35% or an
access ramp/driveway - 6%). Only 10% of facilities have parking spaces dedicated exclusively to
families with baby strollers. 43% of the surveyed facilities have facilities for people with physical
disabilities throughout the building, and 24% have facilities for people with physical disabilities in
parts of the building. In 63% of the facilities, public spaces are adapted to accommodate people
without and with special needs together.

Considering amenities and aids for people with special needs (Fig.1.), accommodation facilities have
a number of solutions to facilitate movement around the building, including in the form of adequate
width of corridors and doors (71%), having flat surfaces without thresholds (67%), and proper profile
of circulation routes (37%).

Nearly half of the facilities (49%) have wheelchair-accessible public restrooms, with 6% of buildings
having toilets that are lockable by staff and 2% having toilets that are accessible via the EuroKey app.
Y of the surveyed facilities introduced, as a form of facility accessibility, lowered counters at the
reception desk (39%), wheelchair elevators (35%), elevators with Brille and/or an induction loop
(33%) and automatically opening doors (33%). Few surveyed accommodations have facilities such
as bed lifts for wheelchair users (4%) or induction loops (6%). It is also worth noting that 22% of
respondents reported not having any facilities for people with special needs.

odpowiednia szeroko$¢ korytarzy i drzwi | 71%
brak progéw i plaskie powierzchnie I 67%
toalety dostepne dla wozkdw inwalidzkich - ogdlnodostepne IS 49%
obnizone lady w recepcji, kasie biletowej, informacji itp. IS 29%
wiasciwy profil drog komunikacyjnych w obiekcie [ 37%

winda dla wozkow inwalidzkich I 35%
winda, w tym z alfabetem Braille'a i/lub petla indukcyjng N 33%

drzwi automatycznie otwierane [N 33%

piktogramy i znaki ostrzegawcze [N 24%

rampa dojazdowa/podjazd I 20%
podjazd dla wozkow dzieciecych i inwalidzkich zabezpieczony poreczami [ 16%
sygnalizacja dZzwigkowa I 14%
opisy w alfabecie Braille'a I 10%
petla indukcyjna dla osdb niestyszacych, niedostyszacych [ 6%
podnosnik do tézka, prysznica itp., dla uzytkownikdw wazkéw inwalidzkich [l 4%
platforma/podnoénik 0%

0% 10% 20% 30% 40% 50% 60% 70% 80%

Fig. 1. Selected facilities and aids for people with special needs, located in accommodation facilities in Krakow
and Zakopane

The analysis of the results shows that there are statistically significant differences between the
adaptation of hotel facilities and other facilities providing accommodation services, for people with
special needs. The differences in the responses, in favor of hotel facilities, were statistically
significant, at a significance level of p=0.01, when the facility had: adequate width of corridors
(U=3.43), automatically opening doors (U=3.36), proper profiles of traffic routes (U=3.23),
descriptions in Braille (U=2.45), wheelchair elevator (U=2.14), public wheelchair-accessible toilets
(U=5.04), having no thresholds and having flat surfaces (U=4.22), having pictograms and warning
signs (U=2.41), and sound signals (U=2.45). Otherwise, there were no statistically significant
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differences between accommodations for people with special needs: ramp/access ramp, platform/lift,
induction loop, elevator, including with Braille and/or induction loop, elevator to bed, shower, etc.,
for wheelchair users, ramp for baby carriages and wheelchairs secured with handrails.

The most frequently cited reason for not adapting a facility to the needs of people with physical
disabilities is space limitations (31%), due to the existing architectural design or having the status of
a historic building. In far fewer facilities, the obstacle is a lack of information about the expectations
of potential customers with special needs (16%), or the issue of incurring certain financial costs
(10%). It is worth noting that only the owner of one accommodation facility (2%) declared the use of
EU funds to adapt the building to the needs of people with special needs. The remaining facilities do
not use any sources of funding other than their own.

Almost half of the surveyed facilities (49%) offer alternative diets (e.g., vegetarian) as part of their
catering services, while 41% of the facilities offer nutrition for people with food intolerances or
allergies. The remaining surveyed facilities do not offer catering services or have not adapted these
offerings to the needs of people with dietary restrictions.

In more than half of the surveyed facilities (55%), training of the facility's staff in serving people with
special needs (physical, auditory, visual, mental) was declared. Very few facilities (10%) employ
people with special needs.

3. Conclusions

According to the Central Statistical Office (CSO), 12.2% of Poles, are people with disabilities, and
their number increases with age. In 2021, people aged 60 and over accounted for 25.7% of Poland's
population, and the CSO estimates that in 2050 they will make up 40%. Today, people with
disabilities and the elderly account for more than 30% of potential customers of tour operators, travel
agencies and tourist information centers, and in less than 30 years they could become one in two
travelers, tour participants or information seekers.

In recent years, there has been more and more talk about inclusive tourism, and programs have been
created at various levels of planning. Designing for groups with special needs, such as the elderly or
people with disabilities, is a demand that has been raised for many years, including in the scientific
literature. The trend of universal design, inclusive design, design for all, barrier-free design or
accessible design are evident in the case of the tourism industry, especially with regard to
accommodation facilities. Full and conscious adaptation of accommodation facilities is important not
only from a moral point of view, which implies equality of all social groups in terms of access to
public facilities, but also for economic reasons. The promoted concept of lifelong tourism is also an
important argument for an inclusive approach to tourism. This approach is based on the fact that it is
estimated that 30% of the population will have access requirements at any given time, and most
people will be disabled at some stage in their lives.

With regard to accommodation facilities, in Polish legislation, the regulations specify in detail for
each type and category of hotel facilities, the requirements for adaptation for people with special
needs, for other facilities providing accommodation services, there are no such guidelines (with the
exception of general ones, specifying that each building facility should meet the conditions that allow
people with disabilities to stay in it). These are regulations in force in Poland and apply to facilities
located in Poland. In other countries, standards regarding the adaptation of facilities for people with
disabilities, may vary considerably; there are currently no regulations that establish a uniform
classification system in the European Union. Unification of such guidelines would undoubtedly make
it easier for people with special needs to undertake tourist activities.
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A survey of accommodation facilities in Malopolska, conducted, indicates that they are adapted
primarily to the diverse needs of age and social groups: children, families with children in strollers,,
seniors and pregnant women. Most facilities are also adapted to the needs of people with physical
disabilities. Far fewer hotel facilities are adapted to the needs of people with visual, hearing or mental
disabilities. The survey showed that in the majority, the adaptation of facilities to the needs of people
with disabilities is related to architectural amenities, primarily in the form of adequate widths of
corridors and doors, proper profiles of circulation routes, flat surfaces, the presence of elevators,
lowered reception counters and automatically opening doors. Far fewer buildings have technological
solutions to facilitate the use of the facility for people with needs other than those related to mobility
disabilities (such as the needs of people with visual or hearing disabilities).

The survey on the reasons for not adapting the facility to the needs of people with disabilities provides
interesting results. The most frequently cited reason is space limitations and not, as one might assume,
the need for financial expenditures.

Statistical analysis of the empirical data indicated statistically significant differences, comparing the
adaptation to the needs of people with disabilities of hotel facilities, which are obliged by law to have
facilities, and other facilities providing accommodation services. Hotel facilities are better adapted to
the needs of people with disabilities, especially physical disabilities, but they are also often facilities
with a larger number of beds.

It is worth noting that there is a lack of comprehensive international research on accommodations for
people with disabilities. There are only studies at the local level, which indicates the need for
continued research, with the aim of seeking favorable solutions for the development of
accommodations for people with special needs.
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Chapter 14
Rekomendacje wynikajace z przeprowadzonych badan w ramach
projektu ,,Application of the principles of inclusion in tourism in
V4 countries”

Z punktu widzenia planowania i zagospodarowania dla potrzeb turystyki inkluzywnej
Szczebel panstwowy

1. Zunifikowanie przepisdéw na poziomie panstwowym lub wprowadzenie jednolitej klasyfikacji w
UE, dotyczacych:

e minimalnych wymogoéw, ktore powinny posiada¢ obiekty hotelarskie lub inne obiekty
swiadczace ustugi noclegowe, dotyczacych dostosowania ich dla oséb o szczegodlnych
wymaganiach, w tym 0sob z niepetnosprawnosciami fizycznymi i intelektualnymi;

e minimalnych wymogow dla wszystkich atrakcji turystycznych umozliwiajgcych obstuge
0osOb ze szczegdlnymi wymaganiami/osob z niepetnosprawnos$ciami fizycznymi 1
intelektualnymi; odrgbne wymagania dla budynkéw 1 odrebne dla przestrzeni otwartych 1
atrakcji na wolnym powietrzu.

2. Stworzenie programo6w dofinansowujacych:

e atrakcje turystyczne o mniejszym ruchu turystycznym/mniej popularnych (co jest
rOwnoznaczne z mniejszym wptywem np. ze sprzedazy biletoéw), do pozyskania funduszy na
wprowadzenie udogodnien zapewniajacych korzystanie z nich osobom ze szczegdlnymi
potrzebami/ 0séb z niepetnosprawnosciami fizycznymi i intelektualnymi; dotyczy¢ by to miato
zarowno atrakcji zamknigtych ja i otwartych.

e atrakcje turystyczne, ktore ze wzgledu na swoja specyfike lokalizacji np. w zabytkowych
obiektach, ktorych nie mozna w tradycyjny sposéb dostosowaé dla osob ze szczegdlnymi
potrzebami, do pozyskania funduszy na rozwigzania niestandardowe, ktore czesto sg drozsze
w realizacji.

3. Wprowadzenie do programéw studiow na kierunkach turystycznych specjalnosci obstugi osob z
niepelnosprawno$ciami oraz studiow podyplomowych i certyfikowanych szkolen dla osob
zatrudnionych w turystyce.

Szczebel lokalny

1. Uwzglednianie w dokumentach planistycznych, nie tylko inwestycji zwigzanych z
wyeliminowaniem trudno$ci dla os6b z dysfunkcja ruchowa, ale réwniez uwzglednienie w
dostosowywaniu atrakcji turystycznych i pozostatych obiektow infrastruktury, takze oséb z
innymi niepelnosprawno$ciami fizycznymi (osoby niewidzace i niedowidzace oraz niestyszace i
niedostyszace) oraz niepelnosprawnosciami intelektualnymi.

2. Wprowadzanie nowych technologii do turystyki dostepnej - moze ona by¢ wykorzystana zar6wno
dla usuwania barier fizycznych jak i dla udoskonalenia dziatalnosci informacyjnej oraz jako
narzedzie udostgpniania doswiadczenia turystycznego np. augmented reality (AR) lub virtual
reality (VR).
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3. Utworzenie lokalnych aplikacji (bazy danych), stron internetowych (systematycznie

uaktualnianych), umozliwiajacych pozyskiwanie informacji o obiektach, atrakcjach
turystycznych itp., dla 0sob ze szczegdlnymi wymaganiami/osob z niepelnosprawnosciami
fizycznymi i intelektualnymi.

Z punktu widzenia beneficjentow turystyki inkluzywnej

1.

Zatrudnianie w obiektach i atrakcjach turystycznych oséb, ktore sa odpowiednio przeszkolone do
obstugi o0s6b ze szczegolnymi potrzebami/oséb z niepetnosprawnos$ciami fizycznymi i
intelektualnymi, a réwniez ktore wykazuja si¢ empatia.

Prowadzenie dziatan integrujacych osoby ze szczegdlnymi potrzebami oraz dziatan
uswiadamiajacych spoleczenstwo — zrozumienie oséb ze szczegdlnymi potrzebami/osob z
niepetnosprawnosciami fizycznymi i intelektualnymi.

Pozyskiwanie srodkéw z funduszy np. PFRON, granty UE i samorzadowe na tworzenie produktéw
turystycznych dedykowanych osobom z réznymi ograniczeniami i wprowadzenie ich do
kalendarza,
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Recommendations resulting from the conducted research within the
project ""Application of the principles of inclusion in tourism in V4
countries'.

From the point of view of planning and development for inclusive tourism
State level

1. Unify regulations at the state level or introduce a uniform classification in the EU, regarding:

e minimum requirements that hotel or other accommodation facilities should have for adapting
them for people with special requirements, including people with physical and intellectual
disabilities;

e minimum requirements for all tourist attractions to accommodate people with special
requirements/persons with physical and intellectual disabilities; separate requirements for
buildings and separate requirements for open spaces and outdoor attractions.

2. Create programs to subsidize:

e tourist attractions with lower tourist traffic/less popular (which is equivalent to lower income
from e.g. ticket sales), to obtain funds for introducing facilities ensuring their use to people
with special needs/people with physical and intellectual disabilities; this would apply to both
indoor and outdoor attractions.

e tourist attractions, which due to their specific location, e.g. in historic buildings, which cannot
be adapted in a traditional way for people with special needs, to raise funds for non-standard
solutions, which are often more expensive to implement.

3. Introduce specialties for serving people with disabilities into the curricula of tourism majors, as
well as postgraduate studies and certified training for those employed in tourism.

Local level

1. Taking into account in planning documents, not only investments related to the elimination of
difficulties for people with mobility impairments, but also taking into account in the adaptation of
tourist attractions and other infrastructure facilities, also people with other physical disabilities (blind
and visually impaired and deaf and hearing impaired) and intellectual disabilities.

2. Introduction of new technologies into accessible tourism - it can be used both to remove physical
barriers and to improve information activities and as a tool for making the tourism experience
accessible, e.g. augmented reality (AR) or virtual reality (VR).

3. Creation of local applications (databases), websites (systematically updated), enabling the
acquisition of information about facilities, tourist attractions, etc., for people with special
requirements/persons with physical and intellectual disabilities.

From the perspective of beneficiaries of inclusive tourism

1. Employing people in tourist facilities and attractions who are properly trained to serve people with
special needs/people with physical and intellectual disabilities, and who also demonstrate empathy.
2. Carrying out activities to integrate people with special needs and activities to raise public awareness
- understanding of people with special needs/people with physical and intellectual disabilities.
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3. Obtaining funds from funds, e.g., PFRON, EU and local government grants for the creation of
tourism products dedicated to people with various limitations and introducing them to the calendar,
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Z.aveér

Cestovni ruch pro vSechny, pfistupny cestovni ruch, socialni cestovni ruch a inkluzivni cestovni ruch
predstavuji rizné aspekty SirSi snahy o zptistupnéni cestovniho ruchu v§em lidem bez ohledu na jejich
fyzické, smyslové, socialni nebo ekonomické znevyhodnéni. Tyto koncepty se vzajemné dopliuji a
propojuji, ¢cimz vytvaieji komplexni piistup k dosaZeni rovnosti a inkluze v cestovnim ruchu.
Cestovni ruch pro vSechny (Tourism for All) je zadkladni princip, ktery zastfeSuje snahu o zptistupnéni
cestovniho ruchu vSem lidem bez ohledu na jejich schopnosti ¢i znevyhodnéni. Tento koncept
zahrnuje vSechny ostatni formy cestovniho ruchu a usiluje o to, aby kazdy mél moZnost ucastnit se
cestovnich a rekreacnich aktivit.

Ptistupny cestovni ruch (Accessible Tourism) se zamétfuje na odstranovani fyzickych, smyslovych a
komunikacnich bariér, které brani lidem se zdravotnim postiZenim nebo omezenou pohyblivosti v
plné ucasti na cestovnim ruchu. Tento typ cestovniho ruchu zahrnuje pfizptisobeni infrastruktury,
poskytovani specialnich sluzeb a zajisténi informaci v ptistupnych formatech.

Socialni cestovni ruch (Social Tourism) se zamétuje na podporu tucasti ekonomicky nebo socialné
znevyhodnénych skupin na cestovnim ruchu. Tento pfistup zahrnuje programy a iniciativy, které
umozinuji rodindm s nizkymi piijmy, senioriim, mladym lidem a dal§im znevyhodnénym skupinam
Ucastnit se cestovnich aktivit, které by si jinak nemohli dovolit.

Inkluzivni cestovni ruch (Inclusive Tourism) je §irSi koncept, ktery integruje principy ptistupného a
socidlniho cestovniho ruchu. Inkluzivni cestovni ruch usiluje o to, aby vSechny skupiny, v¢etné téch
s fyzickymi, smyslovymi, ekonomickymi a socidlnimi znevyhodnénimi, mély rovné piileZitosti
Ucastnit se cestovniho ruchu. Tento pfistup zahrnuje nejen pfizptisobeni infrastruktury a poskytovani
specidlnich sluzeb, ale také vytvareni politik a strategii, které podporuji rovnost a inkluzi na vSech
urovnich cestovniho ruchu.

Zaverem lze fici, ze vSechny tyto formy cestovniho ruchu jsou nezbytné pro dosazeni spravedlivého
a inkluzivniho cestovniho prostfedi. Spole¢nym cilem je zajistit, aby kazdy, bez ohledu na své
schopnosti nebo socialni postaveni, mél ptistup k vyhodam a radostem, které cestovni ruch nabizi.
Spojenim sil a implementaci téchto piistupli mohou destinace nejen splnit své etické zavazky, ale
také ziskat konkuren¢ni vyhodu a ptispét k udrzitelnému rozvoji cestovniho ruchu.

Porovnani vysledki vyzkumu tykajici se poptavky z Libereckého, Banskobystrického kraje a z
Matopolska zdiiraziiuje rozdilné potieby a preference riznych skupin se specifickymi pottebami, coz
podtrhuje nutnost ptizpusobit turistické sluzby témto specifickym pozadavkiim. Klicové zavéry a
doporuceni jsou shrnuty niZe.

Vyzkum v Libereckém kraji ukazuje, Ze rtzné skupiny se specifickymi potfebami vyzaduji
individualni pfistup od poskytovatelli turistickych sluzeb. VétSina respondent neuvadi zadna
omezeni; vice nez 11 % vsak uvedlo dietni omezeni a 7,7 % byli rodic¢e s koc¢arky. Starsi vékové
kategorie Casto Celi problémiim s mobilitou, zatimco vékova skupina 31-40 let zahrnuje vice rodici
cestujicich s malymi détmi. Hlavni motivaci k cestovani je objevovani novych mist, pficemz
nejcastéji navsStévovanymi atrakcemi jsou vodni plochy, pfirodni parky a kulturni mista.
Duivéryhodnost informaci na internetu je pii planovani cest povazovana za kli¢ovou, nasledovana
cenami ubytovani a dopravy. Dostupnost destinaci byla hodnocena niz§imi praimérnymi hodnotami,
coz naznacuje potiebu zlepsit fyzickou pfistupnost destinaci a poskytnout jasné informace.

V Banskobystrickém kraji vétSina (53,8 %) respondentti cestuje piileZitostné, 43,6 % cestuje Casto a
pouze 2,6 % necestuje viubec. Hlavnimi divody niz$i frekvence cestovani jsou predevsim snizena
mobilita a nedostatek finan¢nich prosttedkli. Trvani cest se li§i, néktefi uptednostiiuji jednodenni
vylety (26 %), vikendové pobyty (39 %) a jini se rozhoduji pro delsi pobyty (16 %). Respondenti
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preferuji destinace, které jsou pfizptisobené jejich specifickym potfebam. Informace Cerpaji z
digitalnich cestovnich portall, socidlnich médii a doporuceni od ptatel a znamych.

V Matopolsku povazuje 54 % lidi s postiZzenim cestovani za konicek a cestuje ¢asto, zatimco 46 %
cestuje piilezitostné. Hlavnimi motivacemi k cestovani jsou poznavani novych mist a Ut€k od
kazdodenniho Zivota. Nejcastéji navstévovanymi atrakcemi jsou vodni plochy, historicka a kulturni
mista a pfirodni oblasti. Respondenti vyuzivaji weby vénované cestovani jako hlavni zdroj informaci,
nasledované socialnimi médii a tradicnimi médii. Nejvétsi piekazky pti cestovani zahrnuji omezené
finan¢ni moznosti, zdravotni problémy a neochotny personal.

Vyzkum a analyza pfistupnosti turistickych zatizeni a atraktivit ve sledovanych regionech odhalil, ze
mnoho podnikii a zafizeni stale ¢eli vyzvam pii poskytovani sluzeb navstévnikiim se zdravotnim
postizenim ¢i jinou specifickou potfebou. Tyto vyzvy zahrnuji pfedev$im finan¢ni, organizacni,
prostorové, architektonické a socidlni prekazky. Vyzkum ukézal, ze vétSina zafizeni je pfizptisobena
osobam s fyzickymi omezenimi, méné v§ak osobam se zrakovym a sluchovym znevyhodnénim.
Vysledky prizkumu v Libereckém kraji odhalily nékolik klicovych oblasti, které vyzaduji zlepSeni.
Za prvé, zajisténi dostateného poctu vyhrazenych parkovacich mist pro osoby se zdravotnim
postizenim a rodice s koc¢arky je nezbytné. Tato mista by méla byt vybavena ndjezdy na chodnik, coz
zajisti jejich plnou funkénost a bezpecnost. Dostupna parkovaci mista nejen usnadnuji pfistup, ale
také podporuji nezavislost a mobilitu znevyhodnénych osob. Tim se ptispiva k jejich socialni inkluzi
a rovnosti pfilezitosti. Navic se zvySuje atraktivita destinace pro rodiny a osoby se specifickymi
potiebami, coz miize mit pozitivni ekonomicky dopad.

Dalsim klicovym bodem je $koleni persondlu, které je kli¢ové pro zajisténi kvalitni obsluhy osob se
specifickymi potiebami. Skoleni by mélo zahrnovat praktické dovednosti a citlivy piistup k riznym
potfebam znevyhodnénych skupin. Kvalitné proskoleny persondl miize vyrazné zlepsit zazitek
navstévnikil, zvysit jejich spokojenost a podpofit pozitivni image zafizeni. To mlze vést k vyssi
navstévnosti a loajalité zakazniktl, ¢imz se zvySuje konkurenceschopnost turistickych destinaci.
Turistické atraktivity a zatfizeni by mély uvadét detailni informace o bezbariérovosti na svych
webovych strankéach. To zahrnuje nejen informace o ptistupnych vstupech, ale také o dalSich prvcich,
jako jsou vytahy, bezbariérové toalety a specidlni sluzby pro osoby se smyslovym postizenim.
Transparentni komunikace zvySuje divéru a informovanost navstévnikid, coz usnadniuje jejich
planovani a snizuje stres spojeny s navstévou. To podporuje inkluzivitu a dostupnost turistickych
sluzeb pro vSechny, ¢imz se zvySuje celkova atraktivita a povést destinace.

Zatizeni cestovniho ruchu by méla aktivné pracovat na zlepSeni piistupnosti nejen pro osoby s
pohybovym postizenim, ale také pro osoby se zrakovym a sluchovym postizenim, seniory, t€hotné
Zeny a rodi¢e s malymi détmi. To zahrnuje instalaci hmatovych prvkl, zvukovych a vizudlnich
signalizaci, ergonomickych Uprav a dalSich specifickych opatfeni. Komplexni pfistup k inkluzivité
podporuje socialni soudrznost a rovnost pfileZitosti. ZajiSté€ni pfistupnosti pro vSechny skupiny
obyvatel vytvaii prostiedi, kde se kazdy muze citit vitdn a respektovan. To nejen zlepSuje kvalitu
zivota navstévnika, ale také posiluje komunitni vztahy a podporuje udrzitelny rozvo;j.

Prizkum cestovniho ruchu v Banskobystrickém kraji odhalil, Ze mnoho podniki a zafizeni stale celi
vyzvam pii poskytovani sluzeb navstévnikim se zdravotnim postizenim. Tyto vyzvy zahrnuji
pfedevsim financni, organiza¢ni a prostorové prekazky.

Aby se zvysila inkluzivita a pfistupnost cestovniho ruchu v Banskobystrickém kraji, je nutné zaméfit
se na n¢kolik klicovych oblasti. Prvnim krokem je zvySeni pfistupnosti ubytovacich zatizeni. To
znamena adaptaci ubytovacich a stravovacich zafizeni pro osoby s pohybovym, zrakovym a
sluchovym postizenim. Dale je tfeba podporovat vetejnou dopravu a infrastrukturu, ptizpisobenim
zastavek a vozidel pro osoby s pohybovym omezenim.
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Diilezitou soucasti zlepSeni sluzeb je také Skoleni personalu. Vytvoieni piijemného a inkluzivniho
prostiedi pro vSechny navstévniky prostiednictvim Skoleni zamétenych na potieby znevyhodnénych
skupin je klicové. Timto zplisobem lze zvysit spokojenost navstévniki a posilit konkurenceschopnost
destinaci.

V Malopolsku se snaha o zlepSeni ptistupnosti turistickych atraktivit setkavd s mnoha prostorovymi,
architektonickymi, organiza¢nimi a socidlnimi problémy. Vyzkum ukazal, Ze vétSina zafizeni je
prizpiisobena osobam s fyzickymi omezenimi, méné¢ vSak osobam se zrakovym a sluchovym
postizenim.

Krakow a Tatra Mountains jsou zndmé¢ svymi historickymi a pfirodnimi atraktivitami, které piitahuji
turisty z celého svéta. Nicmén¢, mnoho z téchto atraktivit ¢eli vyzvam spojenym s architektonickymi
bariérami. Prikladem je ,, Kralovska cesta“ a atrakce podél jeji trasy, které zahrnuji nerovné povrchy,
schody, prahy, uzké prichody a tézké dvete. Ptistup k parkovacim mistiim, v¢etné téch ur¢enych pro
osoby se zdravotnim postizenim, je také problémem.

Vyzkum ukézal, Ze snahy o zlepSeni ptistupnosti historickych oblasti zahrnuji pouziti plosin, vytahi
a poskytovani pristupu ke specialnim toaletdm. Navstévniklim se zrakovym a sluchovym postizenim
jsou ¢im dal vice poskytovany modely, popisy v Braillové pismu, indukéni smycky a moznost
navstévy s tlumocnikem znakového jazyka. Tyto opatieni jiz do ur¢ité miry umoziuji piistup turistim
se zdravotnim postiZzenim, i kdyz je stale potieba ud¢lat vice.

Implementace téchto opatieni piisp&je k vytvoreni piistupnéjsiho a inkluzivnéjsiho prostredi, které
bude piinosem pro vSechny cleny spolecnosti. Tento pfistup nejenze podporuje spolecenskou
odpovédnost a etické standardy, ale také pfinasi ekonomické vyhody prostiednictvim zvySené
navstévnosti a spokojenosti turistd. Inkluzivni cestovni ruch mutze ptildkat Sirsi klientelu, zvysit
spokojenost navstévnikli a posilit reputaci regionti jako destinaci, které jsou oteviené a piistupné
vsem.
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Z.aver

Cestovny ruch pre vsetkych, pristupny cestovny ruch, socialny cestovny ruch a inkluzivny cestovny
ruch predstavuju rozne aspekty SirSej snahy o spristupnenie cestovného ruchu vsetkym 'udom bez
ohladu na ich fyzické, zmyslové, socidlne alebo ekonomické znevyhodnenie. Tieto koncepty sa
vzajomne dopliiaju a prepéjaju, ¢im vytvaraju komplexny pristup k dosiahnutiu rovnosti a inkluzie v
cestovnom ruchu.

Cestovny ruch pre vSetkych (Tourism for All) je zdkladny princip, ktory zastreSuje snahu o
spristupnenie cestovného ruchu vsetkym 'udom bez ohl'adu na ich schopnosti ¢i znevyhodnenie.
Tento koncept zahfna vsetky ostatné formy cestovného ruchu a usiluje sa o to, aby kazdy mal
moznost’ zucCastnit’ sa cestovnych a rekreacnych aktivit.

Pristupny cestovny ruch (Accessible Tourism) sa zameriava na odstraiiovanie fyzickych, zmyslovych
a komunika¢nych bariér, ktoré brania I'udom so zdravotnym postihnutim alebo obmedzenou
pohyblivost'ou v plnej ti¢asti na cestovnom ruchu. Tento typ cestovného ruchu zahtiia prispésobenie
infrastruktury, poskytovanie Specialnych sluzieb a zabezpecenie informaécii v pristupnych forméatoch.
Socialny cestovny ruch (Social Tourism) sa zameriava na podporu ucasti ekonomicky alebo socialne
znevyhodnenych skupin na cestovnom ruchu. Tento pristup zahfiia programy a iniciativy, ktoré
umoziiuju rodindm s nizkymi prijmami, seniorom, mladym ludom a d’al§$im znevyhodnenym
skupindm zucastnovat’ sa na cestovnych aktivitach, ktoré by si inak nemohli dovolit..

Inkluzivny cestovny ruch (Inclusive Tourism) je SirSi koncept, ktory integruje principy pristupného a
socialneho cestovného ruchu. Inkluzivny cestovny ruch sa usiluje o to, aby vSetky skupiny, vratane
tych s fyzickymi, zmyslovymi, ekonomickymi a socidlnymi znevyhodneniami, mali rovnaké
prilezitosti ziiCastiiovat’ sa cestovného ruchu. Tento pristup zahffia nielen prisposobenie infrastruktiry
a poskytovanie $pecidlnych sluzieb, ale aj vytvaranie politik a stratégii, ktoré podporuju rovnost’ a
inkluziu na vSetkych trovniach cestovného ruchu.

Na zaver mozno povedat, Ze vSetky tieto formy cestovného ruchu st nevyhnutné na dosiahnutie
spravodlivého a inkluzivneho cestovného prostredia. Spolocnym cielom je zabezpecit', aby kazdy,
bez ohl'adu na svoje schopnosti alebo socialne postavenie, mal pristup k vyhoddm a radostiam, ktoré
cestovny ruch ponuka. Spojenim sil a implementaciou tychto pristupov moézu destinacie nielen splnit’
svoje etické zavizky, ale tiez ziskat' konkurenénu vyhodu a prispiet’ k udrzatelnému rozvoju
cestovného ruchu.

Porovnanie vysledkov vyskumu tykajuce sa dopytu z Libereckého, Banskobystrického kraja a z
Matopolska zdoraznuje rozdielne potreby a preferencie roznych skupin so Specifickymi potrebami,
¢o podciarkuje nutnost’ prispdsobit’ turistické sluzby tymto Specifickym poziadavkam. Klucoveé
zavery a odportcania su zhrnuté nizsie.

Vyskum v Libereckom kraji ukazuje, ze rdzne skupiny so Specifickymi potrebami vyzaduji
individudlny pristup od poskytovatelov turistickych sluzieb. VicSina respondentov neuvadza Ziadne
obmedzenia; viac ako 11 % vSak uviedlo diétne obmedzenia a 7,7 % boli rodicia s koCikmi. StarSie
vekové kategorie Casto Celia problémom s mobilitou, zatial’ co vekova skupina 31-40 rokov zahtna
viac rodi€ov cestujucich s malymi detmi. Hlavnou motivéaciou na cestovanie je objavovanie novych
miest, priCom najCastejSie navs§tevovanymi atrakciami st vodné plochy, prirodné parky a kultirne
miesta. Doveryhodnost’ informécii na internete je pri planovani ciest povazovana za klucovu,
nasledovand cenami ubytovania a dopravy. Dostupnost’ destindcii bola hodnotend niz§imi
priemernymi hodnotami, ¢o naznacuje potrebu zlepsit’ fyzicka pristupnost’ destinacii a poskytnut
jasné informacie.
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V Banskobystrickom kraji vac¢Sina (53,8 %) respondentov cestuje prilezitostne, 43,6 % cestuje €asto
a iba 2,6 % necestuje vobec. Hlavnymi doévodmi nizSej frekvencie cestovania su predovsetkym
znizena mobilita a nedostatok financnych prostriedkov. Trvanie ciest sa 1isi, niektori uprednostiuju
jednodnové vylety (26 %), vikendové pobyty (39 %) a ini sa rozhoduju pre dlhsie pobyty (16 %).
Respondenti preferuju destinacie, ktoré su prispdsobené ich Specifickym potrebam. Informacie
cerpaju z digitalnych cestovnych portalov, socidlnych médii a odporucani od priatelov a znamych.
V Matopolsku povazuje 54 % l'udi s postihnutim cestovanie za konicek a cestuje Casto, zatial’ ¢o 46
% cestuje prilezitostne. Hlavnymi motivaciami na cestovanie si spozndvanie novych miest a utek od
kazdodenného Zivota. NajcastejSie navstevovanymi atrakciami st vodné plochy, historické a kultarne
miesta a prirodné oblasti. Respondenti vyuzivaji weby venované cestovaniu ako hlavny zdroj
informacii, nasledované socialnymi médiami a tradicnymi médiami. Najvicsie prekazky pri cestovani
zahfnaju obmedzené finan¢né moznosti, zdravotné problémy a neochotny personal.

Vyskum a analyza pristupnosti turistickych zariadeni a atraktivit v sledovanych regiénoch odhalil, ze
mnoho podnikov a zariadeni stale ¢eli vyzvam pri poskytovani sluzieb navstevnikom so zdravotnym
postihnutim ¢i inou $pecifickou potrebou. Tieto vyzvy zahtiiaji predovsetkym finan¢né, organizacné,
priestorové, architektonické a socidlne prekdzky. Vyskum wukézal, ze vicSina zariadeni je
prispdsobend osobdm s fyzickymi obmedzeniami, menej vSak osobdm so zrakovym a sluchovym
znevyhodnenim.

Vysledky prieskumu v Libereckom kraji odhalili niekol’ko kIi¢ovych oblasti, ktoré¢ vyzaduju
zlepsenie. Po prvé, zabezpecCenie dostatocného poctu vyhradenych parkovacich miest pre osoby so
zdravotnym postihnutim a rodicia s ko¢ikmi je nevyhnutné. Tieto miesta by mali byt vybavené
najazdmi na chodnik, ¢o zaisti ich plni funk¢nost’ a bezpecnost’. Dostupné parkovacie miesta nielen
ul'ahCuju pristup, ale tiez podporuju nezavislost’ a mobilitu znevyhodnenych osob. Tym sa prispieva
k ich socidlnej inkluzii a rovnosti prilezitosti. Navyse sa zvySuje atraktivita destindcie pre rodiny a
osoby so $pecifickymi potrebami, o méze mat’ pozitivny ekonomicky dopad. Daldim kla¢ovym
bodom je skolenie persondlu, ktoré je kI'icové pre zaistenie kvalitnej obsluhy 0sob so Specifickymi
potrebami. Skolenie by malo zahffiat' praktické zruénosti a citlivy pristup k roéznym potrebam
znevyhodnenych skupin. Kvalitne preskoleny personal méze vyrazne zlepsit' zazitok navstevnikov,
zvysit ich spokojnost’ a podporit’ pozitivny imidz zariadenia. To méze viest’ k vyS$Sej navstevnosti a
lojalite zdkaznikov, ¢im sa zvySuje konkurencieschopnost’ turistickych destinacii. Turistické
atraktivity a zariadenia by mali uvadzat’ detailné informacie o bezbariérovosti na svojich webovych
strankach. To zahfiia nielen informdcie o pristupnych vstupoch, ale aj o d’alSich prvkoch, ako su
vytahy, bezbariérové toalety a Specidlne sluzby pre osoby so zmyslovym postihnutim. Transparentna
komunikacia zvySuje doveru a informovanost’ ndvstevnikov, ¢o ul'ah¢uje ich pldnovanie a znizuje
stres spojeny s ndvstevou. To podporuje inkluzivitu a dostupnost’ turistickych sluzieb pre vsetkych,
¢im sa zvySuje celkova atraktivita a povest’ destinacie. Zariadenia cestovného ruchu by mali aktivne
pracovat’ na zlepSeni pristupnosti nielen pre osoby s pohybovym postihnutim, ale aj pre osoby so
zrakovym a sluchovym postihnutim, seniorov, tehotné Zeny a rodi¢ia s malymi detmi. To zahfiia
inStalaciu hmatovych prvkov, zvukovych a vizualnych signalizacii, ergonomickych uprav a d’alSich
Specifickych opatreni. Komplexny pristup k inkluzivite podporuje socidlnu sudrznost’ a rovnost
prileZitosti. Zaistenie pristupnosti pre vSetky skupiny obyvatel'ov vytvara prostredie, kde sa kazdy
moze citit’ vitany a reSpektovany. To nielen zlepSuje kvalitu Zivota navstevnikov, ale taktiez posilituje
komunitné vzt'ahy a podporuje udrzatel'ny rozvoj.

Prieskum cestovného ruchu v Banskobystrickom kraji odhalil, ze mnoho podnikov a zariadeni stale
¢eli vyzvam pri poskytovani sluzieb navstevnikom so zdravotnym postihnutim. Tieto vyzvy zahfiiaju
predovsetkym finan¢né, organizacné a priestorové prekazky. Aby sa zvysila inkluzivita a pristupnost’
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cestovného ruchu v Banskobystrickom kraji, je nutné zamerat’ sa na niekol’ko kIi¢ovych oblasti.
Prvym krokom je zvySenie pristupnosti ubytovacich zariadeni. To znamena adaptaciu ubytovacich a
stravovacich zariadeni pre osoby s pohybovym, zrakovym a sluchovym postihnutim. Dalej je
potrebné podporovat’ verejni dopravu a infrastrukturu, prispésobenim zastdvok a vozidiel pre osoby
s pohybovym obmedzenim. Dolezitou sucast'ou zlepsSenia sluzieb je aj Skolenie personalu. Vytvorenie
prijemného a inkluzivneho prostredia pre vSetkych navsStevnikov prostrednictvom Skoleni
zameranych na potreby znevyhodnenych skupin je kl'aicové. Tymto spdsobom je mozné zvysit
spokojnost’ navstevnikov a posilnit’ konkurencieschopnost’ destinécii.

V Malopolsku sa snaha o zlepSenie pristupnosti turistickych atraktivit stretava s mnohymi
priestorovymi, architektonickymi, organizaénymi a socidlnymi problémami. Vyskum ukazal, ze
vicSina zariadeni je prispdsobena osobam s fyzickymi obmedzeniami, menej vSak osobam so
zrakovym a sluchovym postihnutim.

Krakow a Tatra Mountains st zndme svojimi historickymi a prirodnymi atraktivitami, ktor¢ pritahuju
turistov z celého sveta. AvSak, mnoho z tychto atraktivit ¢eli vyzvam spojenym s architektonickymi
bariérami. Prikladom je ,Kralovska cesta“ a atrakcie pozdiz jej trasy, ktoré zahfiiaji nerovné
povrchy, schody, prahy, uzke priechody a t'azké dvere. Pristup k parkovacim miestam, vratane tych
urcenych pre osoby so zdravotnym postihnutim, je tiez problémom. Vyskum ukézal, ze snahy o
zlepsenie pristupnosti historickych oblasti zahfnaju pouzitie plosin, vyt'ahov a poskytovanie pristupu
k Specialnym toaletam. Navstevnikom so zrakovym a sluchovym postihnutim su Coraz viac
poskytované modely, popisy v Braillovom pisme, induk¢éné slu¢ky a moznost’ navstevy s timo¢nikom
posunkového jazyka. Tieto opatrenia uz do urcitej miery umoziiuju pristup turistom so zdravotnym
postihnutim, aj ked’ je stale potrebné urobit’ viac.

Implementécia tychto opatreni prispeje k vytvoreniu pristupnejSieho a inkluzivnejSieho prostredia,
ktoré bude prinosom pre vsetkych ¢lenov spolo¢nosti. Tento pristup nielenze podporuje spolocenski
zodpovednost’ a etické Standardy, ale tiez prinaSa ekonomické vyhody prostrednictvom zvysenej
navstevnosti a spokojnosti turistov. Inkluzivne cestovnej ruch moze prilakat’ SirSiu klientelu, zvysit’
spokojnost’ navstevnikov a posilnit’ reputaciu regiénov ako destinacii, ktoré s otvorené a pristupné
vSetkym.
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Z.akonczenie

Turystyka dla wszystkich, turystyka dostepna, turystyka spoteczna i turystyka wiaczajaca
reprezentujg rozne aspekty szerszych wysitkow na rzecz uczynienia turystyki dostepng dla
wszystkich ludzi, niezaleznie od ich niekorzystnej sytuacji fizycznej, sensorycznej, spotecznej lub
ekonomicznej. Koncepcje te uzupetniajg si¢ i sg ze sobg powigzane, tworzac kompleksowe podejscie
do osiaggnigcia rownosci i wlaczenia w turystyce.

Turystyka dla wszystkich to podstawowa zasada obejmujaca wysitki majace na celu uczynienie
turystyki dostepng dla wszystkich ludzi, niezaleznie od ich umiejetnosci i wad. Koncepcja ta
obejmuje wszystkie inne formy turystyki i ma na celu zapewnienie kazdemu mozliwosci
uczestniczenia w podrozach i zajeciach rekreacyjnych.

Turystyka dostepna skupia si¢ na usuwaniu barier fizycznych, sensorycznych i komunikacyjnych,
ktére uniemozliwiaja osobom niepetnosprawnym lub o ograniczonej sprawnosci ruchowej petne
uczestnictwo w turystyce. Ten rodzaj turystyki polega na dostosowywaniu infrastruktury,
$wiadczeniu specjalnych ustug 1 udostepnianiu informacji w przystepnych formatach.

Turystyka socjalna koncentruje si¢ na wspieraniu udzialu w turystyce grup znajdujacych si¢ w
niekorzystnej sytuacji ekonomicznej lub spolecznej. Podejscie to obejmuje programy i inicjatywy,
ktore umozliwiajg rodzinom o niskich dochodach, seniorom, mtodym ludziom i innym grupom
znajdujacym si¢ w niekorzystnej sytuacji uczestnictwo w podrézach, na ktére w innym przypadku
nie bytoby ich sta¢.

Turystyka inkluzywna jest szerszg koncepcja, ktora integruje zasady turystyki dostepnej i spoteczne;j.
Turystyka wilaczajgca ma na celu zapewnienie wszystkim grupom, w tym osobom z
niepetnosprawnoscig fizyczna, sensoryczng, ekonomiczng i spoteczng, rownych szans uczestniczenia
w turystyce. Podej$cie to obejmuje nie tylko dostosowanie infrastruktury i $wiadczenie ustug
specjalnych, ale takze tworzenie polityk i strategii promujacych réwno$¢ i wiaczenie spoteczne na
wszystkich poziomach turystyki. Podsumowujac, wszystkie te formy turystyki sg niezbgdne do
stworzenia sprawiedliwego 1 wlaczajacego srodowiska turystycznego.

Wspolnym celem jest zapewnienie kazdemu, niezaleznie od zdolnosci i statusu spotecznego, dostepu
do korzysci 1 radosci, jakie oferuje turystyka. Laczac sity i wdrazajac te podejscia, destynacje moga
nie tylko wypeti¢ swoje obowiazki etyczne, ale takze zyskac przewage konkurencyjng i przyczynic¢
si¢ do zrbwnowazonego rozwoju turystyki.

Poréwnanie wynikow badan dotyczacych popytu z wojewodztw libereckiego, banskobystrzyckiego
1 matopolskiego uwydatnia odmienne potrzeby 1 preferencje roéznych grup o specyficznych
potrzebach, co podkresla konieczno§¢ dostosowania ushug turystycznych do tych specyficznych
potrzeb. Najwazniejsze wnioski i zalecenia podsumowano ponizej.

Badania przeprowadzone w regionie libereckim pokazuja, ze ro6zne grupy o specyficznych potrzebach
wymagajg indywidualnego podejscia ze strony dostawcow ustug turystycznych. Wiekszos¢
respondentow nie zglasza zadnych ograniczen; jednakze ponad 11% zglosilo ograniczenia
dietetyczne, a 7,7% to rodzice z wozkami. Starsze grupy wiekowe czgsto borykaja si¢ z problemami
Z poruszaniem si¢, natomiast grupa wiekowa 3140 lat obejmuje wigcej rodzicow podrézujacych z
matymi dzie¢mi. Gtéwng motywacja do podrézowania jest odkrywanie nowych miejsc, a najczesciej
odwiedzanymi atrakcjami sg zbiorniki wodne, parki przyrodnicze i obiekty kulturalne. Przy
planowaniu podrozy kluczowa jest wiarygodno$¢ informacji w Internecie, a w dalszej kolejnosci ceny
zakwaterowania i transportu. Dostgpno$¢ destynacji zostata oceniona nizszymi warto$ciami $rednimi,
co wskazuje na potrzebg poprawy fizycznej dostepnosci destynacji i zapewnienia jasnej informacji.

276



W obwodzie banskobystrzyckim wigkszos¢ (53,8%) respondentow podrézuje okazjonalnie, 43,6%
podrézuje czgsto, a jedynie 2,6% w ogole nie podrozuje. Gldwnymi przyczynami mniejszej
czestotliwosci podrozy sg gldwnie ograniczona mobilnos¢ 1 brak srodkow finansowych. Czas trwania
wyjazdow jest zrdznicowany, niektorzy preferuja wycieczki jednodniowe (26%), pobyty
weekendowe (39%), a inni dtuzsze pobyty (16%). Respondenci preferujg kierunki dostosowane do
ich konkretnych potrzeb. Informacje czerpia z cyfrowych portali podrdzniczych, mediow
spotecznosciowych oraz rekomendacji od przyjaciot i znajomych.

W Matopolsce 54% os6b niepetnosprawnych uwaza podrézowanie za hobby i czgsto podrozuje, a
46% podrozuje sporadycznie. Gldowng motywacja do podrézowania jest odkrywanie nowych miejsc
1 ucieczka od codziennosci. Najczg$ciej odwiedzanymi atrakcjami sg zbiorniki wodne, miejsca
historyczne i1 kulturalne oraz obszary przyrodnicze. Gtownym Zrodiem informacji dla respondentow
sg portale podrdznicze, nastepnie media spotecznosciowe i media tradycyjne. Do najwigkszych barier
w podrozowaniu zaliczajg si¢ ograniczone $rodki finansowe, problemy zdrowotne i niechgé
personelu.

Badania i1 analizy dostepnosci obiektow 1 atrakcji turystycznych w monitorowanych regionach
wykazaty, ze wiele przedsigbiorstw i obiektow w dalszym ciggu stoi przed wyzwaniami w zakresie
obstlugi gosci niepelnosprawnych lub o innych szczegdlnych potrzebach. Wyzwania te obejmuja
gltownie kwestie finansowe, organizacyjne, przestrzenne, architektoniczne bariery chtoniczne i
spoteczne. Badania wykazaly, ze wigkszo$¢ urzadzen jest przystosowana dla 0sdb z ograniczeniami
fizycznymi, natomiast w mniejszym stopniu dla os6b z wadami wzroku i stuchu.

Wyniki badania przeprowadzonego w regionie libereckim ujawnity kilka kluczowych obszaréw
wymagajacych poprawy. Po pierwsze, niezbedne jest zapewnienie wystarczajacej liczby
wydzielonych miejsc parkingowych dla 0s6b niepelnosprawnych i rodzicow z wozkami dziecigcymi.
Miejsca te powinny by¢ wyposazone w podjazdy na chodnik, co zapewni im petng funkcjonalnos¢ i
bezpieczenstwo. Dostgpne miejsca parkingowe nie tylko utatwiaja dostep, ale takze wspieraja
niezaleznos$¢ 1 mobilno$¢ 0sob niepelnosprawnych. Przyczynia si¢ to do ich wiaczenia spotecznego i
réwnych szans. Ponadto wzrasta atrakcyjnos$¢ destynacji dla rodzin i 0séb o szczegolnych potrzebach,
co moze mie¢ pozytywne skutki gospodarcze.

Kolejng kluczowg kwestig jest szkolenie personelu, ktoére jest kluczem do zapewnienia wysokiej
jako$ci uslug osobom o konkretnych potrzebach. Szkolenie powinno obejmowa¢ umiejetnosci
praktyczne i wrazliwe podej$cie do réznorodnych potrzeb grup znajdujacych si¢ w niekorzystnej
sytuacji. Dobrze przeszkolony personel moze znaczaco poprawi¢ doswiadczenia odwiedzajacych,
zwigkszy¢ ich satysfakcje i promowaé pozytywny wizerunek obiektu. Moze to prowadzi¢ do
wiekszego ruchu 1 lojalnosci klientow, zwiekszajac w ten sposob konkurencyjnos¢ osrodkow
turystycznych.

Atrakcje 1 obiekty turystyczne powinny udostgpniaé szczegotowe informacje na temat dostepnosci
na swoich stronach internetowych. Obejmuje to nie tylko informacje o dostepnych wejsciach, ale
takze o innych funkcjach, takich jak windy, toalety przystosowane dla osdb poruszajacych si¢ na
wozkach inwalidzkich oraz specjalne ustugi dla oséb z uposledzeniem zmystow. Przejrzysta
komunikacja zwigksza zaufanie 1 $wiadomo$¢ odwiedzajacych, co ulatwia ich planowanie 1
zmniejsza stres zwigzany z wizyta. Promuje to inkluzywno$¢ 1 dostepnos¢ ustug turystycznych dla
wszystkich, zwiekszajac ogo6lng atrakcyjno$¢ 1 reputacje kierunku turystycznego. Obiekty
turystyczne powinny aktywnie dziata¢ na rzecz poprawy dostgpnosci nie tylko dla oséb z
niepetnosprawnoscig ruchowa, ale takze dla oso6b z dysfunkcjami wzroku i1 stuchu, osob starszych,
kobiet w cigzy i rodzicow z matymi dzie¢mi. Obejmuje to instalacj¢ elementéw dotykowych,
sygnatow dzwigkowych 1 wizualnych, dostosowania ergonomiczne i inne szczegOlne S$rodki.
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Kompleksowe podejscie do wlaczania promuje spojnos¢ spoteczng 1 rowno$¢ szans. Zapewnienie
dostepnosci dla wszystkich grup ludnosci tworzy srodowisko, w ktorym kazdy moze czu¢ si¢ mile
widziany 1 szanowany. Nie tylko poprawia to jakos$¢ zycia odwiedzajacych, ale takze wzmacnia
relacje spoteczne i promuje zroOwnowazony rozwaj.

Badanie branzy turystycznej w regionie banskobystrzyckim wykazato, ze wiele przedsigbiorstw i
zakladow w dalszym ciggu stoi przed wyzwaniami w zakresie $§wiadczenia uslug osobom
niepetnosprawnym. Wyzwania te obejmujg gltownie przeszkody finansowe, organizacyjne i
przestrzenne.

Aby zwigkszy¢ inkluzywno$¢ 1 dostgpnos¢ turystyki w regionie banskobystrzyckim, nalezy
skoncentrowac si¢ na kilku kluczowych obszarach. Pierwszym krokiem jest zwigkszenie dostepnosci
bazy noclegowej. Oznacza to przystosowanie bazy noclegowej i1 gastronomicznej dla oséb z
niepelnosprawnoscia fizyczng, wzrokowa i shuchowa. Ponadto nalezy wspiera¢ transport publiczny i
infrastrukture poprzez dostosowywanie przystankéw 1 pojazdow dla 0s6b o ograniczonej sprawnosci
ruchowe;.

Szkolenia personelu sg réwniez waznym elementem poprawy ushug. Kluczowe znaczenie ma
stworzenie przyjaznego i wilaczajacego Srodowiska dla wszystkich odwiedzajacych poprzez
szkolenia skupione na potrzebach grup znajdujacych si¢ w niekorzystnej sytuacji. W ten sposob
mozna zwigkszy¢ satysfakcje gosci i wzmocni¢ konkurencyjnos¢ destynacji.

W Matopolsce wysitki na rzecz poprawy dostepnosci atrakcji turystycznych napotykajg wiele
probleméw przestrzennych, architektonicznych, organizacyjnych i spolecznych. Badania wykazaty,
ze wigkszos¢ obiektow jest przystosowana dla osoéb z ograniczeniami fizycznymi, natomiast w
mniejszym stopniu dla oséb z wadami wzroku i stuchu.

Krakéw 1 Tatry znane sg ze swoich atrakcji historycznych 1 przyrodniczych, ktére przyciggaja
turystow z catego $§wiata. Wiele z tych atrakcji boryka si¢ jednak z wyzwaniami zwigzanymi z
barierami architektonicznymi. Przyktadem jest ,,Droga Krolewska” i atrakcje na jej trasie, na ktore
sktadajg si¢ nierowne nawierzchnie, schody, progi, waskie przejscia i ciezkie drzwi. Problemem jest
takze dostgp do miejsc parkingowych, w tym przeznaczonych dla osdb niepelnosprawnych.

Badania wykazaty, ze dziatania na rzecz poprawy dostepnosci obszaréw zabytkowych obejmuja
wykorzystanie peronéw, wind oraz zapewnienie dost¢pu do specjalnych toalet. Coraz czgsciej
odwiedzajacym z wada wzroku i stuchu udostepniane sa makiety, opisy w jezyku Braille’a, petle
indukcyjne oraz mozliwos¢ wizyty z thumaczem jezyka migowego. Srodki te juz w pewnym stopniu
umozliwiajg dostep turystom niepetnosprawnym, cho¢ pozostaje jeszcze wiele do zrobienia.

Wdrozenie tych $rodkéw przyczyni si¢ do stworzenia bardziej dostgpnego 1 wiaczajacego
srodowiska, z ktorego skorzystaja wszyscy cztonkowie spoteczenstwa. Takie podejécie nie tylko
promuje odpowiedzialno$¢ spoteczng i standardy etyczne, ale takze przynosi korzysci ekonomiczne
w postaci zwiekszonej liczby odwiedzin 1 zadowolenia turystow. Podroze wiaczajace jego ruch moze
przyciagnaé szersza klientele, zwigkszy¢ zadowolenie gosci i wzmocni¢ reputacje regiondow jako
kierunkoéw otwartych 1 dostepnych dla wszystkich.

278



Conclusion

Tourism for all, accessible tourism, social tourism and inclusive tourism represent different aspects
of a wider effort to make tourism accessible to all people regardless of their physical, sensory, social
or economic disadvantage. These concepts are complementary and interconnected, creating a
comprehensive approach to achieving equality and inclusion in tourism.

Tourism for All is a basic principle that covers the effort to make tourism accessible to all people,
regardless of their abilities or disadvantages. This concept encompasses all other forms of tourism
and strives to ensure that everyone has the opportunity to participate in travel and recreational
activities.

Accessible tourism focuses on removing physical, sensory and communication barriers that prevent
people with disabilities or reduced mobility from fully participating in tourism. This type of tourism
involves adapting the infrastructure, providing special services and providing information in
accessible formats.

Social tourism focuses on supporting the participation of economically or socially disadvantaged
groups in tourism. This approach includes programs and initiatives that enable low-income families,
seniors, young people and other disadvantaged groups to participate in travel activities they might not
otherwise be able to afford.

Inclusive tourism is a broader concept that integrates the principles of accessible and social tourism.
Inclusive tourism seeks to ensure that all groups, including those with physical, sensory, economic
and social disabilities, have equal opportunities to participate in tourism. This approach includes not
only the adaptation of infrastructure and the provision of special services, but also the creation of
policies and strategies that promote equality and inclusion at all levels of tourism.

In conclusion, all these forms of tourism are necessary to achieve a fair and inclusive tourism
environment. The common goal is to ensure that everyone, regardless of ability or social status, has
access to the benefits and joys that tourism has to offer. By joining forces and implementing these
approaches, destinations can not only fulfill their ethical obligations, but also gain a competitive
advantage and contribute to the sustainable development of tourism.

A comparison of research results regarding demand from the Liberec, Banskobystrica and
Matopolska regions highlights the different needs and preferences of different groups with specific
needs, which underlines the need to adapt tourist services to these specific needs. Key conclusions
and recommendations are summarized below.

Research in the Liberec region shows that different groups with specific needs require an individual
approach from tourism service providers. Most respondents report no limitations; however, more than
11% reported dietary restrictions and 7.7% were parents with strollers. Older age groups often face
mobility issues, while the 31-40 age group includes more parents traveling with young children. The
main motivation for traveling is to discover new places, with the most frequently visited attractions
being bodies of water, natural parks and cultural sites. Trustworthiness of information on the Internet
is considered key when planning trips, followed by accommodation and transport prices. The
accessibility of destinations was rated with lower average values, indicating the need to improve the
physical accessibility of destinations and provide clear information.

In the Banskobystrica region, the majority (53.8%) of respondents travel occasionally, 43.6% travel
often and only 2.6% do not travel at all. The main reasons for the lower frequency of travel are mainly
reduced mobility and lack of funds. The duration of trips varies, with some preferring day trips (26%),
weekend stays (39%) and others opting for longer stays (16%). Respondents prefer destinations that
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are tailored to their specific needs. They draw information from digital travel portals, social media
and recommendations from friends and acquaintances.

In Matopolska, 54% of people with disabilities consider traveling a hobby and travel often, while
46% travel occasionally. The main motivations for traveling are discovering new places and escaping
from everyday life. The most frequently visited attractions are bodies of water, historical and cultural
sites and natural areas. Respondents use travel websites as the main source of information, followed
by social media and traditional media. The biggest barriers to travel include limited financial means,
health problems and reluctant staff.

Research and analysis of the accessibility of tourist facilities and attractions in the monitored regions
revealed that many businesses and facilities still face challenges in providing services to visitors with
disabilities or other specific needs. These challenges mainly include financial, organizational, spatial,
architectonic and social barriers. Research has shown that most devices are adapted for people with
physical limitations, but less so for people with visual and hearing impairments.

The results of the survey in the Liberec region revealed several key areas that require improvement.
Firstly, providing enough dedicated parking spaces for disabled people and parents with prams is
essential. These places should be equipped with ramps to the sidewalk, which will ensure their full
functionality and safety. Accessible parking spaces not only facilitate access, but also support the
independence and mobility of disabled people. This contributes to their social inclusion and equal
opportunities. In addition, the attractiveness of the destination for families and people with specific
needs increases, which can have a positive economic impact.

Another key point is staff training, which is key to ensuring quality service for people with specific
needs. Training should include practical skills and a sensitive approach to the diverse needs of
disadvantaged groups. A well-trained staff can significantly improve the visitor experience, increase
their satisfaction and promote a positive image of the facility. This can lead to higher traffic and
customer loyalty, thereby increasing the competitiveness of tourist destinations.

Tourist attractions and facilities should provide detailed accessibility information on their websites.
This includes not only information about accessible entrances, but also about other features such as
lifts, wheelchair-accessible toilets and special services for people with sensory impairments.
Transparent communication increases visitors' trust and awareness, which facilitates their planning
and reduces the stress associated with the visit. This promotes the inclusiveness and accessibility of
tourism services for all, increasing the overall attractiveness and reputation of the destination.
Tourism facilities should actively work to improve accessibility not only for people with mobility
impairments, but also for people with visual and hearing impairments, the elderly, pregnant women
and parents with small children. This includes the installation of tactile elements, sound and visual
signals, ergonomic adjustments and other specific measures. A comprehensive approach to
inclusivity promotes social cohesion and equality of opportunity. Ensuring accessibility for all
population groups creates an environment where everyone can feel welcome and respected. This not
only improves the quality of life for visitors, but also strengthens community relations and promotes
sustainable development.

A survey of the tourism industry in the Banskobystrica region revealed that many businesses and
establishments still face challenges in providing services to visitors with disabilities. These challenges
mainly include financial, organizational and spatial obstacles.

In order to increase the inclusiveness and accessibility of tourism in the Banskobystrica region, it is
necessary to focus on several key areas. The first step is to increase the accessibility of
accommodation facilities. This means adapting accommodation and catering facilities for people with
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physical, visual and hearing impairments. Furthermore, public transport and infrastructure must be
supported by adapting stops and vehicles for people with reduced mobility.

Staff training is also an important part of service improvement. Creating a welcoming and inclusive
environment for all visitors through training focused on the needs of disadvantaged groups is key. In
this way, the satisfaction of visitors can be increased and the competitiveness of destinations can be
strengthened.

In Matopolska, efforts to improve the accessibility of tourist attractions encounter many spatial,
architectural, organizational and social problems. Research has shown that most facilities are adapted
for people with physical limitations, but less so for people with visual and hearing impairments.
Krakow and the Tatra Mountains are known for their historical and natural attractions, which attract
tourists from all over the world. However, many of these attractions face challenges associated with
architectural barriers. An example is the "King's Road" and the attractions along its route, which
include uneven surfaces, stairs, thresholds, narrow passages and heavy doors. Access to parking
spaces, including those designated for disabled people, is also an issue.

Research has shown that efforts to improve the accessibility of historic areas include the use of
platforms, lifts and providing access to special toilets. Visually and hearing-impaired visitors are
increasingly provided with models, descriptions in Braille, induction loops and the possibility of a
visit with a sign language interpreter. These measures already allow access for disabled tourists to
some extent, although more still needs to be done.

The implementation of these measures will contribute to the creation of a more accessible and
inclusive environment that will benefit all members of society. This approach not only promotes
social responsibility and ethical standards, but also brings economic benefits through increased
visitation and tourist satisfaction. Inclusive travel its traffic can attract a wider clientele, increase
visitor satisfaction and strengthen the reputation of regions as destinations that are open and
accessible to all.
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